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CREATING EFFICIENT COMMUNICATION IN THE ORGANIZATION TO
ENHANCE BUSINESS COMPETITIVENESS
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Abstract

Competitive communication is a factor which enables any organization to be more
competitive than their competitors because of its convenient, rapid and sophisticated
capabilities. The modern physically expressive communication, relying on technologies to
assist in terms of Line application, Facebook and e-mail that are able to express some feelings
of senders in any circumstances, has facilitated communication to be more convenient , rapid, and
more competitive. Effective communication will help solve some problems in operations more
effectively as well as reduce any erroneous risks in operations. Therefore, any positive
teamwork can increase their competitive potentials in their business organizations in the digital
world. Thus, good leaders who need any success should be keener on organization communication
by creating communicative effectiveness within their organizations in order to achieve their
goals. Good communication can lead to the business competitiveness by applying concepts on
communication management ranging from administrative planning and communication
evaluation which any organization is supposed to carry out both inside and outside
organizations which has affected capability or organization competency in competitiveness in

order to achieve their targeted goals.
Keywords: Efficiency, Communication in the Organization, Business Competitiveness
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