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FACTORS INFLUENCING DECISIONS TO PURCHASE BASIC STOCK TRADING ONLINE
COURSES FOR PERSONS WHO ARE INTERESTED IN INVESTING IN THE STOCK
EXCHANGE OF THAILAND IN BANGKOK

Virada Vongpo!

Boonyarat Samphanwattanachai?

Abstract

The objectives of this research were to study consumer behavior, perceptions, and service
marketing mix factors influencing decisions to purchase basic stock trading online courses for persons
who are interested in investing in the Stock Exchange of Thailand in Bangkok. This research adopted
mixed methods combining qualitative and quantitative research methods. The population in this
research consisted of common persons who are interested in investing in the Stock Exchange of
Thailand, aged 20 years and above. Data were collected from a sample group of 400 persons using
questionnaires. The sample group was selected based on stratified sampling method. Data analysis
tools were frequency, percentage, mean and standard deviation. The hypothesis was tested by One-
way ANOVA and Multiple Regression Analysis with statistical significance at 0.05 level.

The research results showed that 1) regarding consumer behaviors, it was found that
different number of study hours, number of courses, costs of study and learning objectives affect
the decisions to purchase basic stock trading online course for persons who are interested in
investing in the Stock Exchange of Thailand in Bangkok with statistically significant at 0.05 level,
2) regarding perception, perceived usefulness, perceived ease of use and perceived risk have
influences on the decisions to purchase basic stock trading online course for persons who are
interested in investing in the Stock Exchange of Thailand in Bangkok with statistically significant at
0.05 level, and 3) service marketing mix factors, namely prices and after-sales process, have
influences on the decisions to purchase basic stock trading online course for persons who are
interested in investing in the Stock Exchange of Thailand in Bangkok with statistically significant at

0.05 level.
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