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EFFECTS OF COMPETITIVE ADVANTAGE STRATEGY AND ONLINE
MARKETING MIX FACTORS ON BRAND TRUST

Supatcha Tangjitcharoen®

Madaoh Sulong?

Abstract

The purpose of this study was to examine the effects of personal factors, competitive
advantage strategies, and online marketing mix factors on brand trust. The sample group used
in this study comprised 403 consumers who had purchased furniture online in Pathum Thani
province. The instrument used to collect data was an online questionnaire. The statistics used
to analyze data were frequency, percentage, mean, standard deviation, independent sample
t-test, one-way ANOVA, and multiple regression analysis at a statistically significant level of
.001.

The results of the study showed that differences in personal factors, including
gender, age, education level, occupation, and average monthly income, affected the
differences in brand trust at a statistically significant level of 0.001. The three main types of
competitive advantage strategies, namely cost leadership, differentiation, and focus, all
affected the brand trust. Moreover, it was found that the components of online marketing mix
factors being product, price, promotion, personalization, and privacy, all influenced the brand

trust at a statistically significant level of 0.001.

Keywords: Competitive Advantage Strategy, Online Marketing Mix Factors, Brand Trust
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arudoiuluns@udn = (:0.102) + 0.172 Frundasas) + 0.152 Fusian)
+ 0.140 A udLEsUNMIRa1n) + 0.294 (ATUAUS MSHUURNER9)

+ 0.232 (usnwenududiusn)
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M1399 3 HAN1TIATIEYINISARRBRENYAMSENINTTE drulTEaunan1sRaIneaulall (6Ps) fu

AU LUl UNSIAUAN

. Unstandardized Standardized t Sig.
#UUTTEUNIINITNAA
. Coefficients Coefficients
aaulail (6Ps)
B Std. Error B
(Constant) (-0.102) 0.108 -0.940 0.348
ANUNANN U9 0.172 0.040 0.138 4.455 <0.001**
AU 0.152 0.043 0.138 3.573 <0.001**
ANULBINIINITINI UG 0.016 0.040 0.015 0.404 0.687
ANUALASUNITHAR 0.140 0.037 0.137 3.752 <0.001**
MULAUSNNTRUULANZ RS 0.294 0.032 0.334 9.052  <0.001**
susnuAnuudIusi 0.232 0.034 0.271 6.887  <0.001**

R =0.932 R? = 0.869 Adjusted R? = 0.867 F =437.459 Sig. = <0.001

T
aa

* JydAYNINERANTEau 0.05 , ** UtludAgynsananszsu 0.001
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1%
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MATevesdeaenndosiunuideues lwasun aulum (2562) IiAnwises nagnsnisainaniny
IFUToumanisudsduvesannsaifuddulinesiine vaussmudesnisvesduilaa wui

IS v Y Y]

nauiuslae dlnaiduwanda engsening 41-50 U ondwiudneiald dsmeld 5,000-10,000 v
sgiumsfnuUszandng Jedusudiunaumensnaindifidvisnademslduinisiuieesiuilaa
1nilgn Ao AMUNTEUIUNIST S0%a%N Ae FunAnfae funsadauazillausdnuaEIaNIsAm
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