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ANTECEDENTS FACTORS AFFECTING CONSUMERS’ DECISIONS TO
RETURN TO USE THE SERVICE AT SANTA FE STEAK
IN NAKHON PATHOM PROVINCE

Rata Chayakorncharoen!”

Phatthararuethai Kenikasahmanworakhun?

Abstract

The purpose of this study was to examine the "antecedent factors of the service
marketing mix that influence consumers' decision to return to use the service at Santa Fe
Steak in Nakhon Pathom Province." The sample used in this study consisted of 420 consumers
living in Nakhon Pathom province who used the service of Steak Santa Fe. The purposive
sampling method was used. A questionnaire was used for data collection. Frequency,
percentage, mean and standard deviation were used in data analysis, and partial least square
structural equation modeling method (PLS-SEM) was used for hypothesis testing.

The results show that most of the respondents are female, between 21-30 years, and
hold a college degree. Most of them are male/female students and have an average monthly
income of 15,000 baht or less. Their opinions on marketing mixed factors and the overall
decision to use the service again are at the highest level. The results of the hypothesis test
showed that the service marketing mix factors, namely product, price, and promotion,
influence consumers' decision to return to use the service at Santa Fe Steak in Nakhon Pathom
Province at the statistically significant level of .001. The variability in the decision to return to

use the service again can be explained at 92 % level.

Keywords: Service Marketing Mix, Decisions to Return to Use, Santa Fe
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Dijkstra-Henseler's  Joreskog's Cronbach's
Factors Loading AVE
rho (PA) rho (Pc) alpha(at)
Product (X1) 0.56 0.81 0.86 0.80
- X11 0.70
- X12 0.79
- X13 0.73
- X14 0.71
- X15 0.80
Price (X2) 0.60 0.84 0.88 0.83
- X21 0.74
- X22 0.81
- X23 0.79
- X24 0.68
- X25 0.84
Place (X3) 0.60 0.84 0.88 0.83
- X31 0.80
- X32 0.62
- X33 0.81
- X34 0.82
- X35 0.80
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Dijkstra-Henseler's  Joreskog's Cronbach's
Factors Loading AVE
rho (PA) rho (Pc) alpha(at)
Promotion (X4) 0.64 0.86 0.90 0.86
- X41 0.80
- X42 0.78
- X43 0.84
- Xda 0.80
- X45 0.77
People (X5) 0.63 0.86 0.90 0.85
- X51 0.79
- X52 0.78
- X53 0.80
- X54 0.83
- X55 0.77
Process (X6) 0.64 0.87 0.90 0.86
- X61 0.78
- X62 0.82
- X63 0.85
- Xéd 0.75
- X65 0.80
Physical evidence (X7) 0.63 0.85 0.89 0.85
- X71 0.78
- X72 0.78
- X73 0.78
- X174 0.81
- X75 0.80
Repurchase (Y) 0.54 0.78 0.85 0.78
- Y11 0.69
-Y12 0.73
-Y13 0.73
-Yld 0.77
-Y15 0.73
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Effect B t-value p-value  Cohen’s F?
Product > Repurchase 0.383 15.328 .000*** 0.565
Price > Repurchase 0.637 21.430 .000*** 1.342
Place > Repurchase 0.011 0.353 362 0.000
Promotion > Repurchase 0.061 2.529 .006™* 0.020
People > Repurchase 0.004 0.157 438 0.000
Process > Repurchase -0.049 -1.718 .086 0.009
Physical evidence > Repurchase -0.027 -1.048 295 0.003
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