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Abstract

Due to the new era of consumer behavior. As a result, financial technology was created
to meet the growing demands and conveniences of people. It will serve as a guide to study the
needs and behavior of consumers who choose to use technology. Therefore, the purpose of
this study is to investigate the factors that influence the unified theory of technology acceptance
and usage, individual determinant and technological determinant that affect the intention to
use social banking using LINE BK of Generation Y consumers as an example. For this purpose, a
questionnaire was completed to collect data from a sample group of individuals aged between
21 and 37 years old with a total of 378 participants. A purposive sampling method was used as
the researchers targeted Generation Y individuals who had knowledge of LINE BK's social banking
services. The results of the research showed statistically significant factors influencing the
intention to use social banking: A case of LINE BK. These factors include performance
expectancy, social influence, facilitating conditions, customer awareness, personal
innovativeness, system quality, and privacy and security, all significant at the .05 level. On the
other hand, factors such as perceived effort expectation had no significant influence on the
intention to use the technology-based services of the LINE BK app, with statistical significance

also at the .05 level of significance.
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ANNAIANITtUUTEANT AN 4.34 062 wnilgn  0.384 2.604
ANUAIARIIVDIAINUNE N 4.38 0.59 ma'ﬁ'q@ 0.359 2.787
Bvswan1sudIA 3.95 0.66 170 0.460 2.174
dedusanuazanluniside 4.18 0.62 170 0.338 2.961

Uadwdauymaa (Individual Determinant)

nsfuiveruslan 4.03 0.78 1170 0.513 1.949
winnssuanyana 3.83 0.71 1170 0.379 2.642

Uademanalulad (Technological Determinant

AMAINIEUY a.07 0.73 un 0.402 2.489
Aududiuduazanulasnsie 4.25 0.64  wnilga  0.329 3.037
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Aakus o] t-value P-value Result

n1seaNSULazNIsmAlulag (UTAUT)

ANARIslulsEansaw -0.149 (-0.014)  -2.774 0.006 Accepted

ANNANANIIUDIAIUNEE N -0.104 (-0.092)  -1.796 0.073 Non-Accepted
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Uadedruyana (Individual Determinant)

nssusveruslan 0.224 (0.256) 5978 0.000 Accepted
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Uademanalulad (Technological Determinant)

AMAINTEUY 0.216 (0.232)  4.804 0.000 Accepted

Anududiumuazaulasnde 0.203(0.193)  3.608 0.000 Accepted
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mamelulad dwaserusslafiasdenldusns Social Banking wos LINE BK agnafiifuddaym
adniszau 0.05 InefiAduuszansidunis (Path Coefficient) vastladeusass fnaddl (1) Jade
nseausulazMsdvalulad UTAUT aruanuaianisludszansaiw dawvindu -0.149 (t = -2.774
p-value = 0.006) AIUAIILANAWIIVBIAIUNGIBIU TAYINAU -0.104 (t = -1.796 p-value = 0.073)
FruBvsnanasudsay 3Aiu 0.149 (t = 3.209 p-value = 0.001) Fudssnearuazaanly
nsltfay fAiniu 0.203 (t = 3.539 p-value = 0.000) (2) Jadudruyana sun1sTUTVRIUIIAR
fAiU 0.224 (t = 5.978 p-value = 0.000) AuwinNssUAdIUYAAS TAwviniu 0.153 (t = 3.225
p-value = 0.001) wa (3) Yademiamnalulad AruaunInsyuy ety 0.216 (t = 4.804 p-value

= 0.000) puAnududiufuazaulasndie dAwviiu 0.203 (t = 3.608 p-value = 0.000)
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