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Abstract

The purpose of this study is to investigate the reference groups and lifestyle that
influence the decision model for purchase gender-neutral fashion through online channels of
Generation Y and Generation Z consumers in Bangkok and the metropolitan area. The population
used for this study includes Generation Y and Generation Z consumers (aged 18 to 42) residing in
Bangkok and the metropolitan area. A sample size of 400 people was selected using a multi-stage
random sampling method. Data were collected using questionnaires and analyzed using
frequency, percentage, mean and standard deviation. The hypotheses were tested using multiple
regression analysis. The research results indicate that reference groups such as family members,
internet users, experts or knowledgeable people, and celebrities significantly influence the
decision model for purchasing gender-neutral fashion apparel through online channels among
Generation Y and Generation Z consumers in Bangkok and the metropolitan area at a statistical
significance level of 0.05 with a predictive power of 69.7%. In addition, lifestyle patterns, including
time allocation for various activities and opinions on different matters, significantly influence the
decision model for purchasing gender-neutral fashion through online channels among Generation
Y and Generation Z consumers in Bangkok and the metropolitan area, at a statistical significance

level of .05, with a predictive power of 64.6%.
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