IASDUUAVIaSUNISIVE
NIVUUBEMaNSIA:aVANANaAS

Approved by TCI during 2020 - 2024







1A3YNEEUETUNITIVENUYYUANEATIALFIAUAIENS

QUsTaIA

Weysanmsmsuimsnusisdusgninaantu lunsfisdamisaunsasunsinfanssy
duaSunazingunsnauIdensyvemansiardinumans Tuguwuunsiauseraivng wWewns
waenlusansiving maiindnenminidelifiannuianaudlaluuiunifinisuunasuny
nszuansdsuudasiiintusgaaennaniioadseuiduudmdnms nufmsheiiefuais
nanuAdeLiiethosdmnigrury dauuasUsemanAlmAnnstmuniidsdu

o o 4

AdYNAU

“a¥19ausinile dessuauldglviiaannuirmdimnisivsinis Wauiguinsgiuaina”

1. USEaUNaUAIDUI8LUUNEIUTINYBId 1T UNSANEN

2. WANANEANYARINTNIFIVINTUALNNTITY

3. d0A3UNTYNITY waTEULNIHANUITINTHelUSER U AT UL
4. UIMTITIMsuazangvonasfnuiddin

5. M3UsErdiusidagniitedenlesanuilusenamedninis

gNSANENS

1. WUINabnUuSMISINNISIASOUELUULEIWTIMVRIEn T UNISANYT

2. \Windngnmyaansmamideriieainsanudundmainnms

3. duasuauiiuiielunisadenuive wasmeunsnanuisenasuauivinisialy
JEAUBRAUAZTUIUIYIA

Y 1w

4. atuayunIsuIMTIvINIsLaraevionasRaLIEdny

Y

5. MyUssduiusidegniieuseansninlunisidndangudivaneg
6. duaTULAZITAYAYTR aunTn yARa waresAns MYhaUstlevduazasnadeidealiiu
1ATeUY

anufing

AUNANATBYILANATUNITIINUYBEAEn T AT IANAIanS

W04 102 91ANINDIAY INYIFENDIAY

LAU7 99/79 auLUTHTWYLT UYNmasTIIEN WA TN nsumaTuAS 10170
nneLavlnsAny 08-4644-5886 Website: www.hsresearchnetwork.com

e-mail: HSResearchNetwork@gmail.com e-mail @1%15U11581%3: HSRNJ Journal@gmail.com


http://www.hsresearchnetwork.com/

Humanities and Social Science Research Promotion Network Journal: HSRINJ

[GECUREENE SV ]
nILYULMANSIA:ALALAAOS

3nw
HYI8AERNI13158 A3, dunay Usulng
599fNANI1A5E A5.ANAAY ASsnslana

S99AIEANTITY AT.ANRI UUNUIET
AEn31158 A3.Uegdng A1355AuA

AMZNIIUNITAIUIUNT
39IA1ARI19158 A3.0dgNa Tuslue
JANENTINTE A5.aNYYT YsaAYITY
AYI8AERN319158 AT 05 Auly
WIINON AT.UNT LYY

Ag.3ulles Yaunlanie

NBIUTINITAT
Professor Dr.Hans Fehr
Professor Dr.Kittisak Jermsittiparsert

Professor Dr.Manfred Kulkens

Associate Professor Dr.Attapol Kuanliang

A1ans1A1sdnesAn ns.eusny Jeuayin

. 1 1 o~ ;. Q
Y 213§ 15LATDVIYHI Lﬁi&Jﬂ"li’J‘DEl“ﬂ']dN%gﬂﬂﬂﬂﬁﬁligltazﬁdﬂuﬂ'lﬁm‘i{
=] > < &

o

93M3UR unAnendususu fiUSnunRnRudnn
afnuenaIIALTNIdBLisUTEImAlNY,

Nanyang Centre for Emerging Markets, Nanyang
Technological University, Singapore
wenauALITeLiIUszvAlng
U5e5UNITUMIUIMISIATINTUTMSINaum Undia
IS TIUALNY

UNNINYIRENYUUMGAR

UINYIRENTUNNEUYI

AEUINIIEINT U Inendemalulagsvusnasyys
INYIAYNTYINRINF
WNFUIALLATOUEANATUNMTITEN Y WEAENS
LagdInLAENS

University of Wuezburg, Germany

Henan University of Economics and Law, China
University of Applied Sciences Fachhochshule
Westfelicha Fachhochchulet Gelsenkirchen, Germany
Robert D. & Carol Gunn College of Health
Sciences & Human Services, Midwestern State
University, USA.
auinmsianmsuyedivdandes

R PMISHISISSININEFY

AEN113ENRRAN AT.a575X LEANIEUTEIEST ANEUTINITINA Inendemaluladagny

ANANSINTE AT HDINTTAL LAANTING
39IANENTI5E AT.AYFUT AL

59917319158 A.Aaenll nAdh
FOIMIANTIANTE AT.VUINTA NEUNAYUNT
FRIMIANSIANTE AT.YEYMITIU F978U

ARLININGT UMNINGENHUTUTR
AEUINIEINAUAsAaumans

WM INgIREmAlULAETITIIAREIULININ
A1UIVINYINTIANT WINeSaluiesssnssy
ANEUIMNIIINT U Inendemaluladsnyuanasyys
AMLINYINITIANT UMINY1EYTIUA)A1U



599M1an 319158 A5.Jenting TRty
JOIMIANTIATE AT.AUNS VU

U558415115
AT.NEUAN LT TRUAY

HY8UTINNTANS
A7.33N8Yat AUUn

L4

2159 NUND V155N

ANSNITUNITNAITAUIUNAY
AANTI5E AT.NDINTIAL LRANYINGY
AEN319158 A9.ANAANA LINENSUITLERY

FOIANENTIATE AT.NAMEY B U
JRIAIANTIATY AT.UNA NHUNTY
FOUANENII9158 A9.0917 15AULES

[

U ANTFIATNY
YeUT YAt

FOANENTIA1TE N9.55Y
al

3
JIAEARSI95E M19.8

FOIFNANTIANTE AT.ANINT NUNAURS

'
(% s U o

JOIFNENTIAN5Y FUA AU

HYILAIERI13158 AT.nuUNNS Teuseans

AIEAIENS19138 A9.09Y A3UW

a o

AR5 AS.NANN AATING

e

PUANEANTIN5E 799150y AIRzAS
YAIANTIINTE AS.I5VAY SHUNNRNT
YBAIANTIANTE MT.2UIU LDBNITA

e eXp e

e e

@2

WANEATINTE AT.IUNL UTTIUTBIETY

AMEUIMTTINILALNITIANIS
WINYIRYTNAUATIVEH
AMLUINITTIND UNINYIRYTIUANAY

wIngaemalulagsvueasyys

wIngaemalulagsvueasyys
UM INeRELNYUUMAR

#UININYT UM INLRYLNYUUMIR
MYRLUIMTTINIIANTTULAZN1TUYY
WINgIaegINITUTINE
#UIVINTIANG AULUINTTIND
wIngaemAlulagsvNRasyy3
antusgusEmaurans Inedesgng
UNNINYINYTIER

Y UBNNTAAIN E@1VIIYINYINTINNNT
UINgIRUElTiEsIINIEIY

#1ININYT UM INLRYLNYUUUIR
APITNARNENT ABUYYEAENTLAL
fPNANANTININIRBYTIN
#NAYINTUIMNITINTENIUTENA
AREUINIITINT U Inendemalulagsvuenasyys
FNVNIVITTUUATAUNA AITUINNTTING
WIngaemalulagsvueasyys
AUIVINTUITMNTTINTENINUTENA
ARIEUINNITINT U Inendemalulagsvusnasyys
ALUIMNTUALIANNT
anUumaluladnszaunaninAumIsaInnseds
a1UIvINTUYTUaENITHY

ANEUSNIIINT U Inendemaluladsnvuenasyus
WPRYUIYIF WInefeRaUINg

A INAAIEAS UMINENEET1VA I Il
AVNATHFANENS UINeSeNEUTUTN
ANIEIAINTIUAIARNT UNTINEIREN BTSN



FBANANTINTE AT.UUAR ARSI
YBAIANTIANTE AT.00AT NUNUITRY

YR
o

YIYANANTINTE AT NI 9T

v eXp 22

e

FWANEATIANTE AT.AWINT WNTIY

eX2p

e eXe

JEANARNTINTE AT.TUNT ATEINA
YILANENIITE 735578 0JUTOIATAA

e

VFANSIN5E NS5 S1USNW

e

WANENTINTE AT ANUS ARSILENIAN

1 L

LIYANFATIITY AT.LULYIITIEY ALNATT

e e

e

=

181139158 A%.UseAdas 11363

Yr8A1@ns13158 A5.USHa nsuNd

e e

e e

PIwmans1a158 a3 Jedng yszian

e

FBANARNTINTE AT.NAYY AIAN

PIWAERNTI5E 3.5 g iniuy

v eXlp @22

YIANANTITE AT.UANOT grad

e

18AE@NTI19158 AT.88AB SUNTI

YFAANTINTE AT.aNW INUTIAT

e eXp e

Y8A1E@nI13158 A3.98001 NaLnY

B8AENTIATE 79.2550030T aUBUIA
YI8ANEN319138 03378 LogsIauduni

v el e22¢ &

FIAIERTIANTE AT.ATINS ALANTNIILT

e

WAENTINTE 7T.AT5] TN

e e

BANENI197158 A5.AUUR 5159FUNIS

e

JUANENTITY AT.ARAN1 A1TURT

e

UANEANTITY AT.AULYA NBIFY 91T

e e

Y8M1@ns19158 N9.801 NBIAY

@2

ARMEUIMNTTING UNINYIABLNTN
AMLINYINITINNTT AOTUNITIANTTU N AT

T o

a

AVNIVITLUVATAUNA AULUINITTING
W Ingaemalulagsvueasyys
#YIVINTIANG AULUINITTIND
WIngaemAlulagsvNRatyys
ANNEUINNIEING U Inendemaluladuniuns
NAIINITUYT Az AlTIAmER Suazn1TUYT
UAINYTETITUANANS

Japan Advanced Institute of Science and
Technology

[y 1Y

a1v1SgUsEAnaumans unIeaesvagaIuatium

a

#YIVINTIANT AULUINITTIND

=

WIngaemAlulagIvNIPasYY3
AUZNTUTLAZNITINNIT LA INYIRIUNIAITATL
ANELATYTAIEANS UNINIFEAUAIUATUNS
#YIVINTIANT AULUINITTIND
IngaemAlulagsvNIRasYY3
ANEUISEINT U Inendumaluladsnyinadany
UNNINGIRY I VA AUaTUN

#IVINTIANG AULUINITTIND

=

UNINYRNALLLAE TN VLPASEIUS

vy
WMFENIAIYYANANT UM INITEYTN
AYINGINITIANTT UNTINIFEIIVIUATAITIA
WFTURNANYINITIANT UM INIREVBURAY
AuzMsIANITHaT MBIl i Anerdeysn
#1UINTIANTT UNINYYLNYUU A
#UIYINTUINTTINTENIUTENA
AREUINIITINT U Inendemalulagsvuenasyys
AEAIAUAIENS UNTINENRBINUATANEAS
@UIMIAAIN AANNTTANITHATNTTiBaTTET
UNNINYIRYYTIN

a

FVNIVINTTAAN ANLUINITTIND

[

UMINYRENALLLAE TN VLPASEIUS

v 9

ANYIRYUIUIBIR UBINeIaeAalIng
A1YIYINTHY AMYUINITTIND

o

wIngaemalulagsvueasyys

o



1 a (3

AYILAERNI19158 AT.4330908 TuTad

Nefan319138 73.838 Wunes

e eXe

PRNANTINTE 31N LAY AT Ty naned

@2

Wuen As.uasdng nedsves

A3.ANVIFL 1P
ATIITNTIA LY1IUNIY
AT.Lau71 INGIuns

AIZAN WALNYS

n3.000gRnR WBeNaNysal
9.0 WAL

AT.ANINTEANT VIDINGU
AT.NUNEY.FIUNT ATIYTA

AT.ANGUNT IS
ATUNUND FITTUNTNG

a L3

n3.U38y 15¥NaY

A NTTUTING BE19ndY
A5.1A0Y FAODU
A3.NUDT WA
ATANYTIAU FS8LEUNIA

=

AT.nANY LNALEINa

A5.06NA NagIUdnS

3.7 Uiyjl& FIIULATYY

n3.3fwg grsyylye
A5.8590 ASLINGUR

ANUIVINISINNIT AUTUSHISIN

)
[

wWIngaemAlulagsvNRatyys
A1UINYINITIANTT UINRELUTEETIITIY
AzUYUEAanTLardIANAIanS
UANINYIFYTIVHUATAITITUINY
lsaSgulaunsmmmsun
UNNINYIRYI1 VA NYAIATIY

AREUSVNIAIENT UM INYIREQUaTIYEL
Audinalulagdidnvselinduazaeuiiinesuiayd
AngladafnduazAdviadnwangivy
UNINYINYULTAIT
NUIVINTUIMTTINTENINUTENA
ANEUIIEINT U Inendumaluladnvuenaiyys
AauzfaUmans unienduwmalulagivuenasyys
e reEVNTTlERERNd uasdrmenerussn s
UNNINYIRYLNTN

ATUIINITING UNNINGIRBLNTN
Wedunsunmdunlneg
WIngaemalulagsvueasyys

AREININET PABINTAUNTINGTHE
#UIVINTUIMNTTINTENINUTENA
ANEUIIEINT U Inendumaluladinvuenasyus
ANYIVINTUIMITTINTENINUTENA
ARIEUINNITINT U Inendemalulagsnvusnasyys
AR UYT uinenduasuny

WNYINPUIUNYIF UINY U

Aausfalaans unienduwmalulagivuenasyys
ANENNTIANISHATNSYiBaTlEn amAnedeysn
WMYINYUIANTIUNTIANT
wnedemalulagsvaeaasaulnguns
AEUYEANARTLaYAIANAIENS
wnendesigalageainsal lunssususiguiud
AugUdnAnyIWIIRNSTRILNSNEINTUYYE
ANEANYIMENS UMINESEYII
AEINYINITIANTT UMINGRYI 1A UATUTY
A1AIBINTITAANA AEWIIBEFNER LAz
UMINYTETITUANANT



AS.g1301 TUNas

AT.ANTIRN DUNTNIAIYE

a

75.95%18 WIATIULY

3 @
=Y

= P
A3.85 ASYRYae
A3.936 N8N

= = A
A3.9U1 A3YYae

AEINEAanShavfaUrmans
wIngaemaAlulagsvNIAaay
A1UNIIVIMITING AERaIMnIIUavinAlulald
WIngaemalulagsvunagay
AANSTANEANTUV NN IV BN BN TAERNT
ARIEUINNTTIND UNINUSELNYATANERNT
Inendonsdnnisuasimunviesiu
#UIVINTUIMNTTINTENINUTENA
AREUINNIEINT U Inendemaluladsvusnasyys



VBULYAVBIINTENSIATAYIEALATUNITIIENIUY BE AR TUAZEIANAERS

Nninguszasdveaaietie fszyinitelunsysannsmiusninantulunisdisde
ANENTadudLaS LAz E LN Na I Tonaywemansuazdaumans eidunisidiu
#neaminide eadrsmnuduudmiaiving uazsinflofuthesdanuigyuvu dauuaz
UssinagdifioliiAnnisiaundidaiiu nsansaduiisivovuniinsounquataniniegluaian
uyweAaARsuLazdsAumEns v eshenuiiinssdetuduaietiss lnelineandeadsil

1. @10 UIMNEINA WU N15AaR N5EN N15URAS MTANISESAT N1SIANISNSHEINITUY LY
N133AN15535095enI9UsEINA NM3Innsladadnduazldauniu N13IANITRNEINNTTU LATUTAERS
53719 SEUUAsAUINANISGSAY M3TANTImnssugsie msdamsmsvieafleanaslsaus wazanend
Aendommauimsgsia

2. anndlmarmans Wy nislasan nMsdoansns MaUssduiué uaganviliieiteanis
neaenans

3. v Aede s sywemansuasdsnumans

UlgUIBNITINYUNS

NIATATRNITANESUNTITeMayBemansuazdrumans InvilusUukuuITansIvInig
wounsiiusie ¢ ey dnsdasuunauiiedisunisiansan 1eun unAu3de (Research
Article) UnALIBINTS (Academic Article) UNAINUINITAUNSBUNIANSAIITIUNTIN (Review
Article) uniansalutisde (Book Review) Tnsunanudildsunisneusuliaiuimeunsdodldsuaiy
WAUYBUINNNBIUTTUIT SN OURRUT LLazlé’mumiUssLﬁumﬂi{ma@mq@ﬁﬁmwm%mmzﬂu
A iniiieades (Peer Review) aestion 2 viu Tudnwazlinsudedusyiiu linsudedifoy
(Double-blind Peer Review) ¥t firugiagauaniuiivsmngluunailunsasieietoduads
mﬁ%’amquamamﬂ&azé’mmwam%%ﬁaL*ﬁJumm%’Uﬁmsuausuaqri{l,%auuwmuﬁ?u wazliietdu
VAULLAZANNSURATOUVDINDIUTIUITNNT

AMUANTISIELNS Uay 3 aUu (518 4 Lhow)
atufl 1 un1As — WwIey
atiufl 2 ngun1AY — e
atufl 3 fugeu - Suney

v
191989
ANNANATBYILAUATUNTIEN Uy wEFan TLazdIANmanS

W04 102 91ANINDIAY INYI1FENDIAY

@Y 99/79 AUUUTNTIWYUL WYNMAETIHANT WAV nTIVNIIUAT 10170



3U5ITUNITANUN NS LNTUNAINIY/UNAUIYINTS (Publication Ethics)
lunsansnsednedudiunisidemeuyveransuazdenuans

N3+ Idmununumuassiidmiugiieadednsesnsifissiweunseenidu 3 de
I¢un UssaNBn1513ans (Editon) fuszifiuuna (Reviewer) uazgimus (Author) iletduuuamg
TRt 3 dhe Ivharudlavnumuaenihiludaiessuuasu foaauesaadenin
Tunamesunsunaalunsansadul sl dedunsduaduaiesssulundenis wasiieli
unanufimsunslunsansatuiliiusylsmdonuiade seluwdauammisinms anudndede
vostoya uardeagUuuiiugiumeaiossay

unumazvthivaaussasns

1. ussundnsivnumluniaduifinnsurdudulunisndunsesguainvesunaliu
Tngusmanenfiuaznsadoutugavneionumumuaiysofludevuazaugniosmaleinis
AouNITeunsluITans

2. ussaBMsIETMsAndenunAIikunsEUIuNMsUsTIliuguATlBIELNT 91Ny
Aoundslunisdsunanuiiudlvauysaiudiadonuimunnan egrsgisssuuazianania

3. USTAUISAIIERAITAUINITIHEUNTUNAIY TAgia15aundle 89AAINU3V0IUNATY
ANMUAIAYVBIUNAY AUTTUATELAZAIINYNABINITYINIT kazllindudenadasiuuleuie
NSHELNSVRINTENT [WudAey

4. yssansnisaginwdeyavedilouunanuwazfuszilivunanuliiduaudu wazly
Dawetiuuiyanaduitlifianuieidodunssuiunisisnsan

5. vssBnTagfilsstlevinaininisgean TnglifinaUsslovivouddla q FeiudiTeu
wagHUszIIuunAd

6. UssABMsImThlunIaTIsapULnAIiletesuNIRnABNITIUNTTNME B NUANINNS
9ngfBu (Plagiarism) Tagld TUsunsu Tum it in iiletesfuiigmnisdnaentisdinalanaylalddla
Mnfdeu Mnasany vTTsnsasdesvemiuandunidonndiduiioussnounisfiansan
UnANLITY



unumuazntiiivesfiieuunaay (Duties of Authors)

1. fidsusestarirenunamsfnsuasdoasiuuiiuguvesdodianis ldanusidayavie
Unidoudernaais

2. {\Fouszdeananadosunasduduiiiedusesitunanuiidsuiiiovesunisiiansaunls
weunsluasars Wuunanuiliieewounslunsaslauineu uagliegszvitanisfiansan
Tunsansdu

3. {\lpudiearinn1ssnsdetoninu/masuvesddu figniuildlusuvesnusdrsgnies
AundNN1581989 uazswn1sedsmuaiiusngluunaig agfesusnglusenissrsdeiing
UNAUAIELALD
4. filvudpauanidovosiiifidudeuniotainunaruduliasuduauass madusy

Y
a Y oa

Fnsiidew/dsmaumansviiu Inghiseudadunuinnsvemuiioie,

e

5. L8 UARITUTOITIHANUNIININSNdLiiovasuia st wnsluansaisy lad
1319 AmUszneu demdnu Mlunisasilndvdviovse luildveaygaliiinsimeunsed,

unumuazntiivesdusziiuunany

1. fussfiuunarasdesiuussduamsunanuiinuesianudsimymiiiu e
‘UsﬂwumawLsusJuLLayLwaﬂmmwmmmmswmma Tnsmssinaulanieudninrudaitudugaiing
vosmsUszifiuasesoguuiiugiuarugniomsivinismumansiu «

2 QﬂiuLuu'uwmmmaﬂwmma’mfﬂuﬂmﬂmﬂmmmaﬂmumauLLazmzmumiaa’N
in3sain wagliiUnwedeyavazyssilviungilidanmaeides

3. guszliudeenseninfelselevinisignnisiluddy wazdeclifinausslevidvivdou
fufideu wieunadselonilafiligniesanndidsuvienngiiierdes ieliunamudusiou
NINATAN

4. fusuiduasdondsliussansnsmsulaeiuil Wensaamuauddeu n1sdaaen
msamuUnlndadou wiemnuRiaunddulavesunai

5. fuszifiuardesuszifiuunanuaislimiunesuvesautes ielaanimnsusziiiy
fnudndedo minfusnfuAndesidauisusznislunsussduunaiutu q asfosuds
UssasMIMsUileRiasangUsEiuvnlil



UNUSIUIENIS

v Y
v =

3ev1gduasun1TIden1nyveransuasdinumiansianedsdy lnedinguszace

(% '
Y '

Weysuinisnisdfiuanuiinduseninaniduaindniisiufunedaniedies uaziiinde
ANNAINTAIUNTTARANTTUAUATURALINULNIHAN I Y B an S wazdInuAIEn S TugUluy
mMsdaUsegaAnns mameunsnanulunsnsiving wgadunnudundoneduns Wethesd
STy dsnunazUsEmanAliAan TR

D

e‘a"ou d‘

M3dninsansivinisatull fedunilslugnsmansndrdgy Weludonarddunisweuns

4
(% s

naNUITIMTTTeNaNUITefiinun T suLyssmanstazsnumans sufsnaniiiieites
waziiioifuuvadunisdauaiunisfauidnonmmissunsidevesyaains aanansd 1nide
s dhdnw wazyaraiialy Tneddmuansieuns atudil 5 adud 1 lusiadeunnsin -
w8y 2565 wasditmuamsunieseidionduse 4 Weu Slunsansatull axusznoulude
UNAMNTINIY 9 UNANMULAEUNUTTIAUVTsEe 1 UNAIIY N19NBIUTIANNBAITLAZAMLEIAYN
YvaUNIEANLI B UNANLNnYuTlddeunanumniioTufumsunssadau s duuseTov
gdsmilunaning uazvevounmiiidrudanlulinisatuayusazvinlinsaisatuiiateauysal
ded sefuivnsfidusumuananduiidrsudueiote saontunueinsnandilalifess
HufUspiliuunarasesnisans uaswiaduetnadaiegldumnusuiiouasnsatuayudustng
Annnninululemasialy

AT.NEEAN BT TRUAY
UTIUNBANT
YU 2565

&



GREITY

[ [ Y

TagUszasn Tdeviat Wusha veaRsetgnIetvdLaSINM TNy vemManSuae

s

qePUAERNS
NOIUTTUITNITUALANLNITUNTAINTUIUNAIY
YDULUAINTAST
38TITUNMIANUMLHELNIUNAIIATE/UNANNIYINTT
UNUTTUIDNT
UNANLITY
" gummsuimsuaznshiamsgadenisvinaiedilminnelfiinmnudusa
Yo UIN1svUdIanAIuLigUsENoun1sgInad reudstluusemelney
(THE EFFECT OF SERVICE QUALITY AND WASTE REDUCTION ON THE NEW NORMAL

CONTRIBUTING TO THE SUCCESS OF LOGISTICS EXPRESS PROVIDERS FOR E-COMMERCE

ENTREPRENEURS IN THAILAND)
auna vjewh
Mddiy: aannnisuinis msidnaugands 8l anudiSvesdliuinisuudiageiu

Keywords: Service Quality, Waste Reduction, New Normal, The Success of Logistic Express Provider

" gun1eveantnaundnnmsuiulasiaiivetesansndstenansuuReuves
NN (EMPLOYEE WELLNESS AFTER ORGANIZATIONAL RESTRUCTURING IMPACTS ON

EMPLOYEE PERFORMANCE)
Woywad ysyA3sTsude uaz waoe gagou

mdfity: N1sUsUlAsEsveteIAng NanmsufURnuweminagy guanivvemtnnu

Keywords: Organizational Restructuring, Employee Performance, Employee Health
" pansgnuvesngiulugugiuusAunasluanuduiusseninenniegiiiay

UsgAnsnmdinau: nsdifnwvesniinaiuglosunin (THE MEDIATION EFFECT OF
FOLLOWERSHIP IN THE RELATIONSHIP BETWEEN LEADERSHIP AND TEAM
PERFORMANCE: A CASE OF SUPERMARKET EMPLOYEES)
w18l Ugnuasy, suveuns Iaudeh, Wysuiie 91nINaYNa uas YuaR Wuwany
Adney: AaeEii AeEeu UssdnSameesiinanu

Keywords: Leadership, Followership, Team Performance

" msFeuiisumsidameulougdmiunisinyargAsTIuuagNan1SAuNUYeN

Uitmannziloulunanaannindursussmelnauazmanavanning 18u 1o 1o
(COMPARISON BETWEEN THE DISCLOSURE OF POLICIES FOR FAIR VALUE MEASUREMENTS
AND FIRMS PERFORMANCE OF LISTED COMPANIES IN THE STOCK EXCHANGE OF THAILAND
(SET) AND THE MARKET FOR ALTERNATIVE INVESTMENT OF THAILAND (MAI))
AN S3zATUU, ﬁ'amf,y%aﬁ yaiias uag e Galva
dndsy: madameulenedmiuninyargfssy saavanminduisUsemelne senamsamunadenuisUssmealng
Keywords: Disclosure of Policies for Fair Value Measurements, Stock Exchange of Thailand (SET), Market for

Alternative Investment of Thailand (MAI)

12

37

48



#1508y (D)

= Yedviifnarienumdonuazanuddalunisiedoudisussnusesyaansiin
viauﬁm (FACTORS AFFECTING READINESS AND INTENTION FOR LABOR MOBILITY OF
TOURISM PROFESSIONALS)
21178 ATYAe
fdndiny: ey auidalumsedouineussnu yeansinimisaiien Ussrauendou aussous fennasensusaiu
Keywords: Readiness, Intention for Labor Mobility, Tourism Professionals, ASEAN Community, Competencies,

Mutual Recognition Arrangements (MRAs)

v Jeaduiiinasionudniavesnusiuiio sy nieddninInsguazeIANIEs s

nealunsdasiuuazussmansisade: nsalfinwignndy YminuasaAssssusy
(THE SUCCESS FACTORS OF COOPERATION BETWEEN GOVERNMENT AGENCY AND NON-
PROFIT CHARITABLE ORGANIZATIONS IN DISASTER PREVENTION AND MITIGATION: THE

CASE STUDY OF THE FLOOD IN NAKHON SI THAMMARAT PROVINCE)
WISUAMS 5191050

MRty AusINile 09ANINIAST peANIsENSIsUNAa n1stasiuasusTanssauie annde

Keywords: Cooperation, Government Agency, Non-Profit Charitable Organization, Disaster Prevention and Mitigation, Flood

" yndadeniidninadennudnsavesdiiusnsvuduianaiuluusenalng

nsdifinen U da 18ndiwsa $17A (ANTECEDENTS EFFECTING THE SUCCESS OF THE
LOGISTIC EXPRESS PROVIDER IN THAILAND: A CASE STUDY OF NIM EXPRESS CO,, LTD.)
duna v, @il adudning uaz Suedvs wwaniadd
My AanIwsuins msidneugade anudisavesgliuinsuudaiansiou

Keywords: Service Quality, Waste Reduction, The Success of Logistic Express Provider

" EANTENUYBIRUAIMINISIAUIMTLarAURNTUYesgnAdseauadlalung

19U3n1991v09a8n15TUG R (THE EFFECTS OF SERVICE QUALITY AND
CUSTOMER ENGAGEMENT ON REPURCHASE INTENTION IN MULTINATIONAL AIRLINE
SERVICES)
237 ATugyde
Frdndny: anammsliuins euynituresgnén anuddlalunisliuinisen aensdu
Keywords: Service Quality, Customer Engagement, Repurchase Intention, Airline

UNAINUIVING

a s

" MINUMITIUNTTINANTENUTeIN it luuSEnladafnd (THE REVIEW OF THE

EFFECTS OF LEADERSHIP BEHAVIOR IN LOGISTICS COMPANIES)
WIIaUsAN 8193598, DAL uviunes uaz windin Aeving

fddny: 91 Feu nquianziih unumvesii1 TadaRnd nouifihuviamsiasuudas
Keywords: ASEAN, Leadership Theory, Leadership Styles, Logistics, Transformational
" ynUIvimividade (BOOK REVIEW) led@fiuagnsdnnisidenagmns
Weulae n3.U5edns Namal
un3ansallae Sanded udidums wasane

63

84

98

116

133

146



NIANTATOVIAUATUNTIENUYRemanSuazdIrurans

U7 5 atUR 1 (WATIAL - B 2565)

AMNINATTUINITLAENNSINARAUGNHe NS wasna 3N Ind
Analiiaaudnsavasfliusnisvudsnanaiu
1Y a A ad 1
wiEUsznaunisgsnadnaulisylulsemelng

auna vjanin’

Received 9 November 2021
Revised 18 February 2022
Accepted 22 March 2022

[

unAnge
N1933guuURaNIsATelTingUszasAiiie 1) AnviAnAInAITUTNITHAENISANTAATY

= a 6 3

goude Tnen1sdun1valldedn 2) Tias1griesAusznauliedsin wazesdUsznaulBdudu uay

)}

= U a

3) AnwaunmnsuinswaznsmiineugadenieldialmiinelfiAnanudisavelviuinng
yudsiagaiuuigusznaunisgsiadareudivlulssnalng T¥nsienghidondmiuniside
@R @1115unN19398L 80 ualdaifiiieussey n15Iles1eiesdlsenoudedsie way
MATIzvieIRUsEnoUdeBudy

NANTSILNUIN 1) mﬁmeﬁtﬁammﬂmié’mmwail,%ﬁﬂlﬁ@mmwmi‘u%mi 41 Usziu
LazN13MAnALANEY 38 UsEiau 2) N153AT1EHesAUsEnaudad1s9a wud (1) AnnInng
UIn1skiesAusenau 7 anu wae (2) nMsmdnaugyide loesrusenau 4 A1u uag 3) MIATIen
aeAUsENOUdIdudy wudi (1) lumadanuaimnisuinisaennaeenaunfuiuteyaidaussdny
Tawdlan P = .78, X%/df = .36 uaz RMSEA = .00 lapsAusznau 7 a1 wag (2) lueainnisiidn
ANgaLde aenndesnaunduiuteyalisusedny laedldan P = .63, X?/df = .22 uaz RMSEA = .00
lpaeAUseEnau 4 U LWuLAEITURANITIATIENBIAUTENBULINETIA tag (3) NamsInsIesilimg
ANUEITUS I mATe N Iduaenndosnaunduiuteyaidausydny aeden P = .62, X*/df = .89
WAy RMSEA = .00 afuneanuuwdsuniulaiesay 78 lagduusinlmivedliusnisvudesiansiu
FsuszneumenuawITUINILaznsidnaugadeneliiAnmnudusaveslviuinisvudeian
sulnefivunaueadvinadul sy ansidumanassuindu 89 fssdutiuddy 01

ANEIAEY: ANNINNITUINNT Nsidanuaade 38w anudnsavesdliuinisuudiansiu

Hdsunuaanyunideatnsulssinasedennelauingndesiuaiuns Ussanuviivends lnganduideuasinu
2 AREUTYNTTING UGG TIUANS LaUTl 282 UMINGIRETIUAIM UIMIN wauIneT NTImnamiuas 10240
Ba: sptwa@hotmail.com



Humanities and Social Science Research Promotion Network Journal

Volume 5 Issue 1 (January - April 2022)

THE EFFECT OF SERVICE QUALITY AND WASTE REDUCTION ON THE
NEW NORMAL CONTRIBUTING TO THE SUCCESS OF LOGISTICS
EXPRESS PROVIDERS FOR E-COMMERCE ENTREPRENEURS IN THAILAND

Sompon Thungwha?

Abstract
In this mixed-methods research studies 1) the service quality and waste reduction by
in-depth interviews 2) exploratory factor analysis (EFA) and confirmatory factor analysis (CFA)
and 3) to study waste reduction under the new normal contributing to the success of logistics
express providers for e-commerce entrepreneurs in Thailand. The technique of content
analysis was employed in qualitative research. In quantitative research, the techniques of
descriptive statistics analysis and EFA.

Findings are as follows: 1) The results of the content analysis show that, the
service quality consisted of forty-one issues, the waste reduction consisted of thirty-four issues.
2) The results of EFA showed the following. (1) The service quality consisted of seven
components. (2) The waste reduction consisted of four components. 3) The CFA founded the
following. (1) The measurement model for the service quality showed that the model
exhibited congruence with the empirical data with the P = .78, )(Z/df = .36, and RMSEA = .00.
There were seven components similar to the results of EFA. (2) The measurement model for
the waste reduction showed that the model exhibited congruence with empirical data with
the P = .63, )(Z/df = .22, and RMSEA = .00. There were four components similar to the results
of EFA. (3) The analysis of the causal relationship model of service quality and waste reduction
affecting the new normal contributing to the success of logistics express providers found the
following. The model exhibited congruence with the empirical data with P = .62, X*/df = .89,
and RMSEA = .00 in total within 78% variance. The new normal of logistics express providers
consisting of service quality and waste reduction contributed to the success of logistics express
providers with the influence size of standard path coefficient of .89 at the statistically

significant level of .01.

Keywords: Service Quality, Waste Reduction, New Normal, The Success of Logistic Express Provider
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an3197 2 an1sdesiilomnanmsdunvel@adndaudsnsindnaugeydes 910U 34 Usuihiu (sia)
a1 Uszihw/dadnnu

WR22  uStmansunuiuussnudnueniagmenislindnnuseiu

WR23  guddnueniianuesuisnannsauiuiiia/annsiaussnudauenitanldmauiiaay

WR24  UStmansunuiuussnudaeuianmenislidiusiinslunsaiivem

WR25  Uitansunusnuissnudmiugua/snuage1nenns anuil Mensiieisn/Fumndidunis

WR26  uitmdavhueundteduliigniniFenlduims/Ansonuldnase 24 dalus

WR27  Uimdavhueundinduliigninassinnardsitagiianan

WR28  Useniiuleuglintinaudaeuianinsmidunannsdiliannsadaeuianld

WR29  nsdidawoutiagadusnlidiauarinsdniiiasdodiuianlild wineudeianasindodiuriulunde/ Insdni/
LLmJ‘wam%’uLﬁaﬁ'ﬂﬁﬁi’mﬁaaﬂ%ﬁ 2

WR30  UiEmiinnsdavindszniaderimun/feulvlumsvuriailetosiurnudemevesian

WR31  Uitmiimsdarussnaderiuua/deulalumsiudseiuyaeiandesiu

WR32 U%ﬁmﬁu%mi%’uUizﬁuﬁaQmm&aﬁwaﬁuﬁwqqqmlﬁLﬁu%uaz 50,000 UM

WR33 U%ﬁmﬁ%’@ﬁ’mumﬁmﬁusﬁzumau‘Lumﬁwau—dmauﬁaa

WR34  uswvlgsvuudnludflunisiu Aesnuuazdaeuianmaoniduni

1.2 sudsushinudniavesdliuinisuudanansau (The Success of Logistic Express
Provider: SLEP) 411w 10 Useiiu Usenausig SLEP1 uevausaansunulunisaniiuau SLEP2
anendianuianalalunislviuinig SLEP3 uTEniianuaiunsalunisdseuianaiuiivuaiig,
SLEP4 UTEManansaliiusn1saieanugavguauaiIufeInIsuedgna1 SLEPS usemilauanunse
AUNNTEI19ANEANANTUATTIUINITIINGUYS SLEPS USEMANL15ARBUANDIAIINABINITUDY
anémaen 24 Falus SLEP7 wifnsuiimnuvasadelunsujifnu SLEPS wiinauiluiryidslaly
M9hau SLEPY Uidmildiusanlumnuiuiinveusiedannden uay SLEP10 utwileTessaulunis
ANilugsne

2. Han1FAATITViBsAYIENURedTaLATRIAY TN UG B U

2.1 nudetman1sideidanmninainds 1 adraduiuuasuniu AsvaeuRunIw

Ya3vaAInY 85 Y8 Wuln I0C deagsyning 0.80-1.00 waren A YavInivsivesylnusnisuudeian

[ I

Wity 0.98 warAudnsavesliusnmsvuduianaiu wirdu 0.92 Fawnndt 0.50 ansatiluiiv

1 a (3

Joyald usiusiudeyalagldgiaresy dadadsddemauriungulatiuivisvesuien lasunis
peUNduaINgUIMsUTTN Tsudldlne drdn wazuidm du ndinsa $1An vSemaz 200 Au
sauttanun 400 Au Tnednsnisneunduues Sudninsa Anifufosay 86.58 (LanuuUaBUATN
Janiaaz 3 ga 77 99nIn Ay 231 90) snsinnsneunduvesiUsudidlve Anludesay 33.11
(LANLUUABUNY 302 AUE/@197 (LWAUATUAINMILD 94 WYY LUR 3 UATIIVENT 98 Wid Lun 8
uATATETINTIY 110 W) UWAY 2 3A 52 604 1A HanTIATeiesAUTENaUdsdID fell

2.1.1 ANAIMAITUINTS (SQ) $1uu 41 Usziiiu Ao SQ1-5Q41 lemaduszneu 7 su

asungAnUUsUsIUlASREaY 69.71 Hs1eazidun fadl
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A15°97 3 A1 Communities Way Rotated component matrix mammmwmifﬁmi 7 A

48 fin Usziiu Commu- Rotated component matrix
wds nities 1 2 3 4 5 6 7
1 sQ9  uStwilwunsilneusuiieriiuinuely 742 798
msufURnuvesminny
2 SQ6  UsEldinasinanwsgRuanatung 744 780
Usedlu/Annan e il unure0IRng
3 SQ10  uSEviluwunsHneusuavdaasy 757 776
ANuATIMIALEE e N BTN
a SQ8  UsEMAMUAlALinISAR- @enwiinau 655 722
PYMIIVIAGEUAINS ATNESONBU
FudguRnu
5 SQ2  USEVEMSMUAUALIASNSAANTOINTNGY 719 715
WargNAMLTD MUAYTBIMNTIBNTT
6 SQ4  usEmimsivueunsms vy 764 713

avenauarnuneselugudAnuen
e sovuds nTudaianuazian

7 SQ3  UIEMENSAmUmNesISWNANLEEen 763 699
wesviuthensideluan g iR

8  SQ7  UsEminsivueemauURawn iy 672 686
YDININIU

9 SQ1  WAsMSUBUMISUNISEUIATedlAdn 19 .689 679

YRIUSENSURUAIBNMTES 19Dl
msufiRdweminauluaanuiineu

10 SQ13  UiemiimsiwuainasiUsediune/ 741 675
et inransU URNuremiingu

11 SQ5  Uswwrimuaidevieiiluileondnau 663 658
A wlusEAvang

12 sQ12  Uiwvdsasulvimidnauianusulinveu 712 609
Tumsvhausiududui

13 sQ15  Uiwwdsasulvindnanuyheueded 695 580
ANugUeeMsiiasnlueshnsuasay
Uinns

14 SQl6  vdemilnilAmnssuwdemmadidalena 705 550

Tiwinanulduansanufnsisuaieeasse/
asnauinnssulunsusuusnanmay

waENSUIMS

15 sQ14  Givignilsinfendumndedndisie 706 539
ALY ABLieuI N gNAN uaresdms
TuAndnay

16 SQl1l  uUswvdudSumsanvinuegiumelulad 624 510

17 sQ34  uitmhdennamisgsnaiugaula 756 740
Trusmslngnsunianluyawy

18 5Q36  uvsEmiemnassaduiusiinslums 649 714
wugdaniuwnasmesueaulal

19 sQ35  usemhdeanawnsgsiatugaulalums 731 698
yudsiagluvioaiysiuans silna

20 SQ37  uswwldnagms “smvnean” Tuns 727 665
Tiusns
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M151991 3 A1 Communities kay Rotated component matrix YBIAMAINAITUINT 7 AU (5i9)

48 fin Usziiu Commu- Rotated component matrix
wus nities 1 2 3 4 5 7
21 SQ33  usewhdennasanusiuiieduiusing 667 648
Tunsli usmsudrseRurussuy
QR Code/dnsiasan 1Al
22 SQ32  uiwmvhtennandu-sauileiu 673 642
Russinslunsvudaan
23 SQ39  uswnlianusiudedudusenaunis 682 619
ssfadmeadistluniseanuuuianyiuvie
Tiwseauiuian
24 SQ28  uiEndmiueundedudmiulignan 719 600
Forliusnssuianldynituiivissma
25 SQ41  usEvlimudRgyiunsShe 529 502
dawndon 1wy TMassnslisagud
wasuazeratunsvuds [Hudu
26 SQ26  UTEMINWINATHIUNTASBUNARUUY 709 476
Next Day ognssiaiiios
27 SQ38  USEMIUIMsIvnendes weq Tanvi 750 623
o
28 Q22 uitniadquidauenuazaudnazans 707 519
WanpzauAgunslUSNsYuiivh
Uszine
29 SQ21  us¥nlauinsvniu (Funs-ending) 675 579
Liififunen
30 SQ40  USEwillanusulinveusedinuiiens 653 516
Walvusnis Tunnanunisal
31 SQ30  uiEndagnsuianyniuaiiussme 810 815
32 sQ29  uvs¥nmiUsdtdnaueniuiaanndune 761 764
Thusgme
33 SQ31 U%ﬁwLﬂmgm%ﬁ’a@hﬁuﬁﬂgmu% 708 561
Usgine
3¢ sQ24  uiwnilusiinslunishiuimsdweu 618 450
Waglutiuinstiunns vievhdlnanngs
huszme
35 SQ27  US¥MWRIWIAMANNSEINaUERIUY 744 738
Same Day gereiiios
36 SQ19  uswwldusnmseuSafivey Same Day 758 669
37 SQ23  uS¥menunsodweuWanuuU Next Day  .605 585
Tgmnsuavhuseina
38 SQ18  uIEMliuIMsvudduAanIzegs 610
WU Audinues Auduiiu wazdu o
39 SQ17  UsEmiusmsidennadlunisliuinng 717
YUAUAGNANAN Y
40 SQ25  us¥nilswuvdweunandelulia 704 659
o @91 waen 24 Falu
41 SQ20 us¥lvuimissutissRuiednsiasin 563 443
Eigenvalue 18.60 3.21 1.96 151 123 1.00
% of variance 21.80 1532 841 765 6.82 3.85
Cumulative % 21.80 37.12 4553 53.18 60.0 69.71
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1) anunuiioon@n (Professionalism) nuneds Wunagwnslunisdaady Waun
sufansaieedouuay ianssanielviminnuiinudnvuzuasinweiiannsaneliAaanudisa
mudmnesvevdunazsverevetasding Ussneusefusdunafifanud iy 16 fuds o
SQ1-5Q16 osureANULUTUTIUTBIRIAUsZNoUlRSoRaY 21.80

2) Wusiinswavilidruladiudelunisaiiiuaiu (Alies and Stakeholder)
HRRRN ﬂaq‘mﬂummmﬂmLLazmi‘v‘l’ﬁamﬂaammimﬁ@ﬁwjﬁﬂﬁﬁﬂ’mmL%'wmzﬂué’msm SRR
fn3nensiasaiivanssanwlumsdniunuesesdns nnfnsiinnasuiieveusoriduls
drudslunisliuinisvudaianaiu Uizﬂauﬁwéf’sLLUsé’ﬂmmﬁﬁmmﬁﬁm 10 fauUs Aa SQ26,
5Q28, SQ32-5Q37, SQ39 kay SQ41 aSuteANULUSUSINYeIRIRUsEnaulRsosay 15.32

3) USRI IAUINITVUEAINARAIU (Mission of Logistics Express Providers)
mnefe wihifugulunmsdeliuinsaudsiansauluynaounisel yofufitvuaduiuderi
N3 Fwdansinwseuianiuienaguuudsazulivinisgnd wazanuansalunsnszaneian
UsenaudieduUsdunafiiniudfny 4 fauds Ae SQ21, SQ22, SQ38 way SQ40 a3uEAIY
wsuniuvesesAlsznoulasesay 8.41

4) prruasouaguituilunisliiuinis (Service Areas Coverage) nanefi
amannsaludiuvoulaiiuiilunisliuinisdaounasfuiaguasdliuinisaudsiansay
‘Uszﬂa‘ué’aaﬁmﬂsé’qmmﬁﬁmmﬁﬁm 4 fuds A SQ24, SQ29-SQ31 BFUIYANNLUTUTIUVDS
psrUsznoulaseay 7.65

5) AnusISIlunsuuds (Logistics Speediness) mnefis fidenlunisidusnng
YUAINANTIHAIUFIUNARUY Next day AIUEITLABLUY Same day WAz SHRUIAMAINUSNIT
ﬂizﬂaué’wéfnLmﬁé’ﬁmmﬁﬁmmﬁwﬁ’m 3 AwUs Ao SQ19, SQ23 way SQ27 asuraAuLlsUTIU
vosasAlsznauldsonay 6.82

6) N15a3T19ANLANGTS (Differentiation) nuefe N1sliusSNTYUdeanlaedl
ﬁi’faﬁmumﬁl,ﬂwmﬂ@mmﬂis‘U‘Umuﬁugmw%aﬁmiﬁﬁé’ﬂgiyﬂﬁﬁmimmmméfaamﬂaagﬂﬁw
Nz Usenaudefiulsdunafiiiaiudidy 2 fuds Ao SQ17 wag SQ18 a5ulsAINy
wsUsuvesesrlsznaulnsesay 5.86

7) USMsLaudivAy (Additional Services) vange sEUUSURNNVT OB UN AR
SalufAnlusnsmdananaviing warnssutsetuessuudidnnseiing Useneuseduys
Funeiifinrudndey 2 s fie SQ20 wa SQ25 siuneAaUsUTINTeeRUsznauldsosas 3.85

2.12 Mmsmdnauggde (WR) $1u7u 34 Useiau e WR1-WR34 ldesdusenau 4
fu eSuneeuulsuniuldtesay 68.33 Svwaniden dil

A1919% 4 A1 Communities waz Rotated component matrix VDIAUNINNITUING 4 AU

4o dauds Useifiu Commu-  Rotated component matrix
nities 1 2 3 4
1 WR33 13 ”mﬁﬁﬁaﬁwumLﬁ'mﬁ’usﬂgumauiuma%’uuau-ﬁmauﬁaa 804 837
2 WR3l  Uimiinsdavissmederivun/Seulylunis-Suusedu yamn 752 796
Vo
3 WR32  U3tluimsiulssiutanmuyarivesdudgeanliiutuay 664 741
50,000 um
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A151991 4 A1 Communities kay Rotated component matrix YBIAMAINAITUINT 4 AU (5iD)

48 Aauds Usziiu Commu-  Rotated component matrix
nities 1 2 3 4
4 WR30 WEewiimsdevissmederimun/Seulluneiuie wetlesty 696 736
PNAEENEYRIED)
WR19  udfnuemiaemdnuenivanddludd minanems 804 736
WR29  nsdldweuianadusnbidsauasinsdwinndofsuitanlild 740 717
nilnaudaianasdndersul nluwdynsdwi/ueundiadu
Lﬁﬁ]ﬁﬂﬁﬁﬁhﬂﬁa@ﬂ%ﬂﬁ 2
7 WR1S  guidinueniiananiumsfnuenuaedndaianlugruddnuen 811 711
Umgmydminumenn
8 WR2s usEwihleugliminamdseuiannamngiuiannaallianmsads 667 698
uouan s
9 WRL7 uSEWAwuslenuTuTaianddlud e udfnuentien 784 694
10 WR20  wilnnudwauiandnEeaianmuaiiunisie new-mas 705 657
11 WR21  US¥nilulounganiuy Ui s nusen1smuRNdnduremiinay 525 594
Ustduaemiinnudaag
12 WR34  Us¥vldseuudnluiflunsiu Anmuuezdseuiansaendums 659 592
13 WR12  wstmduinasuimundunmsiuduazmusussesnaiunig 720 580
Aumevassouds
14 WR15  UiEdaanliduusinesussymessavuddiiinndian 601 530
15 WR13  ws¥nilanugavgulumadenussumsaeudvudwnuviin/auna/ 699 706
USinas vesdud
16 WR9  wsemimuanuamslunsdn Beianmndditeadulidaauas 776 688
syyatiuladng
17 WR8 u%ﬁwﬁmiﬁwumgméﬁ%atﬁlai’a@ﬂwﬁaﬁﬁzﬁuﬁﬁwum 753 661
18 WR11 uswmeupuiuuAnudusaudundasnSoudeuiviumuanesgy 691 638
19 WR16  Us¥vdavigienvunnasgiulumsfnuentieg .700 597
20 WR14  uUswvldinalulaglumsnsn aeu/muaumasinnuuedsavuss 680 584
21 WR6  UsvilszuudnludflunsianisTanangs 692 597
22 WR7  uievlivdndadiandhneusentewlunsiind edan 745 554
22 WR3  UidnldsruudaluiAlunsiuianiiann 584 488
24 WR5  UFendmvinueundiedu/Chat/Call Center dmiuiuBasgsia Fos 699 692
o356 uavBedu  maen 24 ki
25 WRE  UEtliUimsAemasianriuseunaledunaen 24 dala 685 661
26 WRL  uStmaenmsgaydenalvignAnlagliusnissunanwiaaninu 599 634
27 WR2  Ustaemssemeeteyaiianinssuuinnaniaingld 678 611
weundiedulunsliimssuianuuuidnasafithugnin
28 WR10 usemldadeleyavunalve) (Big Data) lumsdinnisssuuanes 701 554
29 WR24  US¥vaesunusulssudseuianiiensliiusiinslumsanduny. 702 791
30 WR25  Uidmandunuinuussudmiuguasheuarennenans anuil 645 789
AEMTIRNUTEATuMINANTUNS
31 WR22  UStvaeduuwimuusinuauenianmemsidminauseiu 561 700
32 WR23  gudfusnianuesuimaninsnuiudis/anmssussnudouen 607 647
WanldnuuUanauam
33 WR27  Uiddmviueundteduliignéneesinnandeianiian 517 604
30 WR26  WevimiueundeduligninGenliimy/Aesionuls meen 20 e 585 531
Eigenvalue 1775  2.62 1.59 1.27
% of variance 2496 1770 1334  12.33
Cumulative % 2496 42,66 56.00  68.33
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1) M3fdaaugayidsluvendy (Reduction in Waste) vanefia 11msn1stung
dosfunarananudesninnistgadens wiegamevosianaiu saufannisgaydeainnisds
waunanligsulidnsa nsanmnuagydediunisvuduasiiunisldusasnu Usenausiadiuys
Funaiifiannuddey 14 §auUs Ao WR12, WR1S5, WR17-WR21, WR28-WR34 3uU18A21auUsUs I
YossRUsznaulasesay 24.96

2) nmsfdaanugaidelunisyuds (Waste Reduction in Logistic) g
wnsmsisisustudioaivayulinisldommugly masudadullogiiivssansam uasiitan
gunsainouldau ﬂszﬂauﬁmé’hLLUsé’qmmﬁﬁmmﬁﬁﬁag 9 §aUs Av WR3, WR6-WR9, WR11,
WR13, WR14 wag WR16 aSuiganuususiuvesasrlsenaulisesay 17.70

3) n1si1daadugdyidulunissense (Waste Reduction in Waiting) w188
wmsnsiiinun wiedminiuiioannisgadsnariignéldlunisliuinis uarnisinsofuuien
ﬂizﬂaué’wé’hLL‘Usé’ammﬁﬁmmﬁﬁm 5 @awls An WR1, WR2, WR4, WR5 way WR10 aSulgminy
wlsunuvesesausznoulisosay 13.34

4) n3fidnaugadsluauyunisudn (Waste Reduction in Production Cost)
mnefe wasmsfisvuatuiioandunudiudng q lunmsduiuau Uszneusesulsdanaiia
ANUEIATY 6 FlUs Ae WR22-WR27 a5ureauilsuniuvesesnlszneulasesay 12.33

2.1.3 anudniavesliuinisvudaiandiu (SLEP) 9743y 10 Useiau fie SLEPI-
SLEP10 Usznaudne 1 esAuszney fuusdaunaiifianuddey 10 fuds Ao SLEP1-SLEP10 @150
asueAMuLUsUTIUlASesay 63.52

2.2 Han1silATeiesAUsEnauldsdudy duaTesilefiuiuuenunanisitasien

aadUszneudsdsnludaivtoya tnedndwuuasunumenianesudisyuulaunguuesguims
Ut 1iSumsmeundu 1y 479 au Ussneuseduimsiusuddine s1uiu 273 au waziiudnd
s $1uau 206 AU e lUAesesussnouddiuiu Seldnanisidesil

2.2.1 doyavnluvesgneunvuasuany drulugdrsaiunisdanis/fmthan
(Foway 40.50) oglaiiiu 36 U (Fewar 34.45) 3uN15Anw ISy 193 (Sesay 41.34) uagengau
11NN 26 U ($owazy 29.44)

2.2.2 nameTesiAndsuaraiudonuuinnsg i fnsed 5
ATeR 5 AnadeuayAddenuunsgIu

fiauus M SD  dudu

AMAINAITUING 4.04 .85

1. paduiionndn 4.16 76 2
2. ustinsuazgldnladnudelunisiiunu 3.97 .90 6
3. Wusfavesliusnsvudeiansiau 4.35 78 1
4. arwasouaquituilumslsiuing 4.02 90 5
5. Aasalun1svUEs 4.03 85 4
6. NMTASIANULANFNS 4.09 78 3
7. UINSLESUNLAY 3.69 1.00 7
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A1571991 5 AadokasAEIuleLuuNIngg Y (5e)

fauls M SD  dusu
n1sMdanugLde 4.05 .82
1. MsmanANugadeluvede 4.28 75 1
2. msminauaadslunisvud 3.99 82 3
3. Msmanauagdslunissensey 4.16 84 2
4. M3mInAnugadslusiuunisuie 3.78 .88 4
AuATAvRslRUINsVLdWERs U 4.06 .76
1. gnAndianuitanelalunsliuinng 3.82 79 9
2. wilnouiivigaiaslalunisvinenu 4.09 70 6
3. Us¥nilanuanunsasunisasneanuwanaislunisiiuinisanauas 4.17 73 3
4. Uitmiidusaluanuiuiinveuredandey 4.11 73 5
5. winulianuvasadelunisujofau 4.06 77 7
6. USEMIAMNANNTA UM TANDUNARR NI VUALIAN 3.73 85 10
7. US¥nanansaliuinsaiganugangunuaIufeInsuesgnm 4.13 76 4
8. usEnilasusysulunisaiugsie 3.98 87 8
9. U3tmanunsaneuauBInLfBINIsYBsgnAaaen 24 alug 4.19 71 2
10. US¥nanunsoandunulunisaniuvny 4.34 70 1
\ade 406 076
2.23 wamsinmsnszanevesdieya neuvinmsia iz CFA fansedi 6
9]’15'1\1171 6 LAMINANITINNITNTZANY
fianUs Skewness (SK) Kurtosis (KU)
Statistic ~ Std. w9l Statistic ~ Std. wneual
Error  laitfiu +3 Error laitAiu +10
Anuduiloondn (PFS) 679 112 Weedndes 474 223 leséanteu
Wusiinsuwagilduladiudely ~794 112 Wdedndes 1521 223 leudntes
A156LHU9U (ASH)
Wushavesdliusmsuudsianesu (MLEP)  -1.329 112 Wdhedntes 2130 223 leudntdes
anuaseuAguiuilunsliuins (SAQ)  -818 112 idednies 1041 223 ldudntios
Anusalunisyuds (LSD) 1297 112 wWiedndes 3011 223 lesdntes
N3A319A2WUANAS (DFR) 662 112 Weedndes 1187 223 lewdntew
USNaLa3uLAy (ADS) -645 112 Weedndes 563 223 lewdanteu
msfmdnauagdsluvesds (RIW) -890 112 Wehwdndes 687 223 lewénies
msfmdnauagdslunisuuds (WRL) -946 112 Wehwdndes 2165 223 lewénies
mfmdneuagdelunissenss (WRW) 1465 112 Wdedindes 3911 223 leudntes
natdaeuggdelufununmendn WRPQ)  -229 112 Whedindes 207 223 leudntes
anfnflevuiianelalumsidins (SLEPY)  -512 112 wWdhedindes 311 223 leudntes
winoufivigyiadalunsvieu (SLEP2)  -387 112 wWithedndes  -040 223 R0
UTENIAUAINITANTUNITAT A -803 112 wWehwdntew 1250 223 leaanies
wanealun1sAUINITANEAWYS (SLEP3)
vstnildswluanusuiavouse -819 112 Wehwdntey 1632 223 leaénies

Aawindeu (SLEPA)
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A1519% 6 LARINANITIANITNIZANY (M)

fiauus Skewness (SK) Kurtosis (KU)
Statistic ~ Std. \neuai Statistic  Std. Nl
Error  hiifiu +3 Error  laitfiu £10

wilnaufienudasadelunisud i 633 112 Wdhedntes 724 223 laudntles
(SLEP5)
vienilenuaunsalunsdweuiagmy -328 112 Wihedndes 153 223 leudnile
AmuaIan (SLEP6)
UIEnaunTa biuinIsaeANEnvg -558 112 Wdhedntes 200 223 laudntes
AUANILFBINITVRIGNAT (SLEPT)
vsenilvsesssulunsdiiugsia (SLEPS)  -765 112 wWdhedindes 532 223 laudntes
USENANLTONDUANBIAIUABINITYRY 460 112 Wdhedindes  -301 223 WUy
anfmaen 24 Flua (SLEPY)
Usnanunsaansuyulunsaiivau 1,022 112 Wdhedntes 1660 223 laudntes
(SLEP10)

INAN5199 6 WU NMsnseevestayaliny waglildaurnund fie SK iy 3 wag KU
lalifiu £10 (Kline, 2011, p. 63) N1snszaneilianwuziddrednties Tanadntes uaviuu

2.2.3 wan1snsadeulunaindinusiadvesrnudnsaveldusnsvudaianain
(SLEP) Tngl¥f Factor scores ¥@9@3AUTENBUANAINNITUINT (SQ) Uazn13MInANGaLds (WR)

0.38 PFS

ASH \

022 p \ 079
033 —p| MEP v\o.ss
0.56 —p SAC w082
050_p| LSO 0.66
071 \
0.54 —p DFR 4+— 063 :@ < 100
031—p| ADS 083

0.89
021 Rw |4

0.91

017—p| WAL x 082
/ 0.66
0_33"’ WRW

056—p WRPC /

Chi-Square=19.65, df=17, P-value=0.29263, RMSEA=0.018

ANN 4 wansesaeuliwaindniniveslruinsvudaianaiu vasuulung

a4 lumainfudeyadaseing ndaiulung aenadenaundud At
nausilaefien P = 0.29, X%/ df = 1.15 uag RVMSEA = 0.01 ArtmiinesdusenouinasgIuesiaus
Funafanimdnuinndt 0.50 wardiffudidgmisadfinne anadonnuuUsunuiadald (AvE)
Winu 0.63 wazAa it etuidelaseadne (CR) winiu 0.95 (Hair et al,, 2014) Tnensidnnanw
guydslunisvuds (WRD) fendhwidnesduseneuinnsgiugsiian sesaan nmsfinaiugaudelu
voude (RIW) uagiiusinsuasiildiuladnudslunisaiiuau (ASH)
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2.2.4 wan1snsvaeulumainiinusannudniavesiliuinisuudsiansiu (SLEP)
lneldiThnseiesrusenauldaduduaaun 1

0.4€ SLEP1
0.34 SLEP2
0.53 SLEP3
0.45 SLEP4
0.35 SLEPS
0.43 SLEPE
0.41 SLEP?
0.35 SLEPS
0.48 SLEP9
0.52 SLEP10

Chi-Square=3.91, df=11, P-value=0.97255, RMSEA=0.000

A7 5 wan15nsiadeulinainaud Vel iusnsvudsian sl ndwsuluea

9 md 5 Tuaiadudeyaideszing ndasuluna aonndosnaundud Aoy
nauainnAl nedlan P = 0.97, X/ df = 0.35 uag RMSEA = 0.00 Aimiinessuszneumasg e
{Au 0.50 wazildodrdynisatifnner AVE iy 0.57 way CR AU 0.93 (Hair et al., 2014)
Tnowinaufiadyidslalunisvheu (SLEP2) feniminesdusenauanigiugsiian sedaqm
wiinauinnulasnsdelunsuianu (SLEPS) LLﬁuUiUVIMQiSﬁSiiﬂumimLUHQﬁﬂﬁ] (SLEP8)

3. NANTSANYIAMAINNITUINISHAZNISANTRANgdenielddalmidnelfifia
AMNdNTIVR UM IvudsWERauuidUsznaun1ssshadrasdiseTuusswalne

Tupanuduiusvesnuifelundsiiuseneudedudsuds 2 s wiseandudiuys
wHan1guen 1 s fe Anlurivesdliusnisvudeianaiu (New Normal of Logistic Express
Provider: NNLEP) uazduusueaniglu 1 dauds Ao anudiisvesdliuinsvudaianaiu (The

Success of Logistic Express Provider: SLEP)

"“JA4€

SLEPZ ~*0.32

SLEP? 0.43

SLEP8  |=*0.33

~*0.4¢

@
W N\

g/0/c o t.\u\u
@
g RE

o QT ol o
iy’a/m

SLEP10

~*0.40

Chi-Square=24.06, df=27, P-value=0.62703, RMSEA=0.000

AN 6 HANTINTIVEDULLAAANUFUNUSUBINUITY naaUSULLAD
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A5197 7 ANS519ANEDR

FuUsEAnSandunussE IS

G IRTHIN SLEP NNLEP

SLEP 1.00

NNLEP 0.89 1.00

falus SQ WR

Auderiy 0.83 0.92

fus SLEP1 SLEP2 SLEP3 SLEP4 SLEP5
Auderiy 0.54 0.68 0.66 0.71 0.63
fus SLEP6 SLEP7 SLEPS SLEP9 SLEP10
Auderiy 0.57 0.57 0.62 0.54 0.60
Effects SLEP

Causes Direct Effect (DE) Indirect Effect (IE) Total Effect (TE)
NNLEP 89** - 89**
aunslassas1aesuls (R SLEP = 0.78

XZ: 24.06 df = 27 P = 0.62703 RMSEA = 0.000 SRMR = 0.0095 CFI = 1.00 AGFI = 0.98

*P< .05 P < .01

NNAMT 6 UaraeR 7 Aeuaeandesnaunduvedluiatudeyaiiesying aenndes
naunauf Ardutkunueivnen laeddl P = 0.62, X/ df 0.89 uag RMSEA = 0.00 Arduseans
anduiudszrinsuusursdianduuanviaiu 0.89 Ammuidesiu (Reliability) 3A1521319 0.56-0.92
Tnosuusidanandesiugegn Ao nsfdnanugaydes (WR) fannuidesiuminiu 0.92 seasn
AAINNITUINIT (SQ) fidAadeiuminfu 0.83 warluimaanunsneduiganuulsUsiues
Audsavesliuinsvudsianaiu (SLEP) liSeway 78

NaN1SANWIANAINAITUTAITUAENNTATRAugdeTiTinEnanedilvdiineliAn
audifavesgliuinisuudsiansuuiiusznounsgsiadnemdsaslussmalneluadsd nuin
(1) HANTITBTIUTUIUTANUADAA DIRALATUAYUNANITIBTIAUN N Tnaintesnlsenauway
fuusdanaiu uay (2) Ialmivesdliuinsvudeiansiu (NNLEP) Fadsznousienmn1nnis
U315 (5Q) uaznsidanugades (WR) uiladeinelhAnaudniavesiliuinsvudaian
A1 (SLEP)

4. NANIINATIUANNAFIUNTIVY

1. auuRgnunsided 1 guammsuinig Uszneuse asnduiionndn nsaiisanu
uAnsng AuATBUARETlLTIdwBUAR ATueTeUAquituTISUER wariusTinslumsdniuenu i
answadaidludlunislivinisvudaiandiu nd1dfe nan1siasIeasdlsenoudadsiala
aaRUsENBULANANATTY

2. AuufgunTiten 2 nsMdnANgaLds Usenausie n1smianaugadslussuiu
n135uian nismdnaugadelunisiiuiagaends nsiideauagdelunisvuds nsinda
anugadelunisiadeulnineu-nds msmdannugadsludununisudn msfdaniugade
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[ I

lun1ssemsy waznsmInaugydsiuvends Lilisninadedflnailunisiiusnisvudsiansiu
nafe namTeTzssdUszneuldsdinldesdusznouiiuanss

3. anuAgnuns3ded 3 ddlmivesdliuinisvudaiagriudsusznaudie aunw
mMsusnsuazn1smaneugydensliiinanudisavesdliuinisvudsianai wui “aduayu”
nanfe lmivesiliudnsvudsiansu Jaszneusoannmnsuimuaznsidnanugyde
noliAnanudnsavesiliuinsvudaiansu Tnefvunvosdnsnadulsyavdidumannsgiu

Wity 0.89 Wurundndwaniidedfyvisadansegsu 0.01

aAUsIINAN1IAY

1. HANITILATIENDIAUTENBULTIANTIIRILUIAUAINNITUTNNS baeeAUTEnaUu 7 A
SesddunuauannsalunisesuieanuuUsUTIuanuniunites e duanuduiioandn
Auiusinsuavgilaladindslunisanduny duiusitvesgliusnisvudaiansiu fuaiy
AsauAquitutun1sliudng duanusandilunsvuds fumsadeauunndts wasduuinig
ESufiay aenAdosfUUNILATIZNUBINTENTIMAYE NTUNTAITENINNUTEINA (2561) LA
ToLaUaRUELARUTENOUNTIINIVUEINARAILIKLINIIN SRR lURR s Tawn 1) n1sdeteu
Unsfimnniimsdnds 2) msliuimsiidugaudsvesnuos 3) naveneuiinisliuinisdaeu
itan 4) msfigniuitanaseunquyniiuil uay 5) Wusfinslunissniueu Taenaannside wui
funsesdusznauAnAIIINUAT YR snTENTIad Wy fuanuduiieendn Jsmadony
UszifiumsdinuaaaniBuasinusvesyaainsfianansaujuianuldfsluiegtuuazouan uas
nsUfURMUsEssUNSUNTsTUIAvesladn 19 Wusy

2. HAaN1TIATIENBIAYTENO UG TIAdUINSMdnAugade laesdusenay 4 A1u
SgadrumuanuansatunisesuieauklsUsvaninliles loua Mmunisidnanugeyde
luveads sunisidnanugadslunisvuds dunismiaanuagdslunissenssy wasa1uns
mdanugadsluiuunisnde denrdeaiuuningizives wadd wadud (2561) wui nanns
vosduladadndviliesdnisauladaindinisdanisiuninenslunisaidunumugnauazai
Tonanamsnanaliiinyszansanludesvesmnusinilunisiadeudioanssonin uaz un
TATILVVDS NTENTHNINYEY NTUNTATENINUsEma (2561) dauenagnslunisidaninuanyide
7 Usznns laun 1) nsannisagdelunszuiunissudud 2) msaanisgadeannnisiuiannnds
3) Msannsgadesunisvuds 4) msannisgayidsainnisiedeulm 5) annsgadsannnisadn
6) Msannsgayidsann1ssenss uag 7) nMsannisandeannsudnveads Tnsesduszneudls
nnuiTeuazdeiausluzveensEsrmdydarianuuandeiuluuisUssfiu enadeswnain
ATl saiaUsEdiusng 9 senananfUtR luvasinsgnsmdeduszendlduunfn
N1sMAnANLELEs (7 Waste) vasszuunisnankuulaledn (Toyota production system)

3. Tuwwatasuusidlmivesgliuinsuudsiansuiiimundulaedesduszney S 2
AU fle ANAIMNITUSNISUAENSAARANgade AuteyalliaUsednyg aenadainaundud lnedaaa
BIAUTENBULAEAILUSTLNARALAIUNANTIATIERIRUTENOUENE533 Fenandlad

3.1 HAN1TAATIENBIAUTENBULTIA TIUAL DIAUTENO UL B U YR IWITeiAdy

AR ENIGER G
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3.2 HANTIRUATUAYUUNIATISAUBINTENTINIAYE NTUNITANTENINIUTEMA (2561)
uaz 10adl waldud (2561) UUsTRUAIUNITBAUTIBNANITIANTIZRIRUTZNOUITIENTI9M LS
ANAMNTUSNSLaENSIdnAgadlude 1 uag 2

4. Felmivesiliuinisvudaiansiu FeUsznouisesdUsznaunnnmnsuINITLaTANg
Mdnauagydsneliniaaudniavesdliusnsvudsianaiusngusenaunisgsnadaoudiisaly
Usenalng @9nnasIiuuNILASIENVYBINTENTINIAYY, NSUNITAISENINNUSEINdE (2561)
[esnannisiiivlnegisdeiileweinaindreuisslulssmdlne uaznisunsszuinveslsaszuin
Tadn 19 vilsgliuinsvudatandiuyniedesiamuinagninisnisudstuiiiedeevaudiuas
UnsTigelsiuigndn

UGIGPGIIE
Paauauuzlunisirluuszandldlunisinnisgsiavudenanau
MNnnamITeiinui Ialmivesdliuinsvudsiageiunoliinaudusaugliuing

yudaanAuLAgUIENaUNITIsidAuisY wagnuinltlnidinandesadseneu 2 a1y As
nstdarugaude wazamnn1suinig Tasnsiidnaugydedeatdmdnganiigmnimns
uinslanties LLazLﬁaﬁmim’]m5ﬁﬁ]’mmmgayl,?w wud1 n1sndaauagyidslunisouds
fanudfyanniian sesawn nsidnnwgyidsluvends uazsunuainuinns nud fusing
wazdildulddudelunsdnduny Sarwddgpnniian dnfu (ideTditoiauouusdsdl

1. unsidaanuggdslunsvuds vsenaisiianudavgulunsifenyssiansogud
yudsmuwila/Aunn/Uiinauesianiinsvuds ierfisgaudslunisliuinsvudeduiianzegig
puATRIN1TYeNRNAY WU Audunify Fudutuds uvenaniduieatesiufunuauddasnis
Fensavudddimuzaniuuiunuian visvuinvesiagiiofinainuadesilunisujdisy
uenNHUIEMAsEnImUALd uuATudsazdunsasTsuTisuRUS U INA s Y Weld
Huedesilelunsmuaudunuuagdfifunmsnislumsauauwginssumsvhnuvesminauuds
wanlidulumunumefivisnivue wagusnasldmaluladlunisnsieaesu/muaunisviau
vossnvuds tiemuauiumulunsvudssmdmginsalunsufoRnuvesinauvuds uenaini
msialgniansafnnunsidunswessavuddldnasaidunislunsdliliuinsuudsdud
ey

2. sunsidnanuagdsluvends Usenadsiidenunlunisdnian g audiu
Uhinnsussynuessauds ileanulasnduvesianuazanduyulunisvuds uonanid vidvansd
ulsunglimiinnudseuianinsmgsuiannsdliaunsademeuanld eiuaudisalunisds
ueuian Winaufsnelavesiliuinig uazansuylunsifuinuiagidmeulils wazu¥nans
fszuvauliuinsfnauiagiidgaeuldld lWun nslduounaiadufinnunisdaeuiiag nnsld
woundindutinnsnedaouian uaznsldlunddiifuianinsdmidnsetuniing mietnsusan
Dudiu

3. muiusinsuazgidulddiudslunsaniiuey vsenaisduasulviinisvitennas
magsiatudaulalunsvudsianluiosiinstumsuasvindnaiieliaseuaquituiiliuinislsnn
fign 1dun fosfiuugion fudiBuinig TasenaiinisdnAuinisdauouifuinainAiuinisund
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EMPLOYEE WELLNESS AFTER ORGANIZATIONAL RESTRUCTURING
IMPACTS ON EMPLOYEE PERFORMANCE

Waranpong Boonsiritomachai
Ploy Sud-On?

Abstract

Due to the COVID-19 epidemic, many organizations have to adapt in order to cope
with changes in their business environment. Organizational restructuring is one of the
corporate management techniques that affects the well-being of employees. Also, the health
of the employees affects their work in both positive and negative ways. Therefore, this
research aimed to investigate the work-related and psychological well-being factors of
employees after organizational restructuring that affects employee performance. In this study,
the questionnaire was used to collect data of 400 employees who are working at the Electricity
Generating Authority of Thailand. Data were analyzed by using frequency distribution,
percentage, mean, standard deviation, correlation coefficient analysis, and multiple regression
analysis. Statistical significance was determined through a 95% confidence level.

Regarding the level of employees’ opinions towards the work-related and
psychological well-being factors of employees after organizational restructuring, the results
indicated that job satisfaction, job participation, and work happiness highly impact employees’
feelings. The stress in the workplace moderately impacts employees’ feelings, whereas
insecurity in the job has a low impact on them. From the multiple regression analysis, it was
found that the effect of the employee well-being that had a positive effect on employees'
performance at a statistically significant level of 0.05 was job participation and work happiness.
Other aspects include job satisfaction, job insecurity, and stress did not find a significant in

employees' performance.

Keywords: Organizational Restructuring, Employee Performance, Employee Health
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unin

PnMsTawvesvaluladegesinds maudsunamedauuaznisdios lmannis
Wasuulasegnanndeuuanisvesesdnslunisutsdiunagsia fufuesdnsiesidudesinisusui
wazildsunlaniieliiAndneninlunisudatu n1susulaseadieesdns (Orsanizational
Restructuring) La¥n15anuun (Downsizing) Lﬂuﬂaqwéﬁﬁﬁ’umn%ﬂumﬁﬂimq q Fadunisuans
Tiifiuegredaauveinisildeunlaiasdns (Organizational Change) (Trevor & Nyberg, 2008)
Tnsmsusulassadauazmsanvuinesansidunidlunagvéfiesdnsannsmiluldiioandununie
dieliesdnsiiszansnmuasnarilsnnniu uinadndimandoraliannsavldluynesdng naided
wiulddnfeusednsansdumailunisussaidmuneg (Ur Rehman & Naeem, 2012) dloRansanis

[y 1

JERUYARAIENUIINTINNUNSIAsegiuaIAnTIfeanTyiumuenauIntunsujifauluesdns

=

fin1sUFulasulaseasie wazenvdmadayussansninlunisufdfaru (Brockner et al, 2004)

n
WleRnsaudiaznud Ussnumarddwansznulumaasegiauinlunsaiffididenninens

o

a
AR

L0 2 D).

Wﬁ'@LLazﬁ?WLﬂuﬁaaﬁawwwﬁmmﬁﬁqmagjﬁ'umﬁm (Roche & Teague, 2014)
UBNIINTNTUNISTUIALATIN-19 deHansEnUMIaUsDaIAnsming 9 1nune lidnazdunis
ygaensindulatevasgnémnngu Suaugnéniitiosas meldvesesdnsilanas (Ding & Li, 2021)
vilesAnssng 9 sudufiezdeciinsuius Useneufudeunthilfifinswauiveanaluladogns
530137 Madsnulamadauuarmsdios vliAnnsivasuuasesgranndentinisesesdnsiu
nsutadunegsie fafuesdnsdesndufesdinisudsunvandelfiandnenimlunisudedy
n15U5ulAS9851989ANT (Organizational Restructuring) kazn158avUIA (Downsizing) Lﬂuﬂaqms“ﬁ
T¥funnnlussdnssing 4 Fadunisuandiifusgrsdnauresnisudsunlansdng (Oreanizational
Change) (Trevor & Nyberg, 2008) ﬁqmmﬁﬁalﬁiwLﬁwﬁﬂuﬂaqmﬁ‘ﬁaaﬁmmmaaﬁﬂﬂ%lﬁaa@
sununteiiielfesdnsiiuszavsnmuaznarilsinntu usldliiynesinsagldnadnsiia usesdns
p19aumadtun1sussaidivune (Ur Rehman & Naeem, 2012) Usglevilunisusulassainedadang
gnlaudslunyddnidediurunin (Datta, Guthrie, Basuil, & Pandey, 2010; de Jong et al., 2016)
fauAdendnunlungninemu wazwuin winauiguanzilifuas{dnsnduinlunisviauly
aafnsfiinIsUSuIABulAsIa3s (Brockner et al,, 2004; de Jong et al., 2016)
nMsifedefunsUsulnsiadsesdnsint us sty 1980 Wuduun Seuide
JuIuIInAToUAgurAINatgLdyNlunaInatgUsEing uazann1sAneives Gandolfi and
Hansson (2011) lémumiassunssAafuamguaznavesnisufulassaiisesdnsLuvanuun
Tughgumenssufiiiuin nuiesdnsanlnafinanssnudsavanmsuiulasadaisionsdnsuas
wifnau usogdlsinuAfinuideusdununadwsideuandessdng Wy funuilanas (Cost) szuy
Srduduiianas (Hierarchy) Asdmaulafisanigaiy (Decision Making) AMsdeansisIuiuLNTY
(Communication) LavHaNAAvDINTnLTINAT (Productivity) (Burke & Cooper, 2000)
dnsulsmndalnedunisinviierfunisuiulaseadsesinsdelisiuiudos wasdsly
AsouAaulunaInvaIuwdyy ﬁLﬁ&miuUNLLdgmiflﬁ?u WU AuARLarANAALIuIRINTNITY
(Attitude and Opinion) AuNsNelalun1svineIuveIniine1u (Job Satisfaction) uamawnﬁanuﬁ
vimsAnuAdilinseunqudnuaresdns laslamgluuiunvesesdnsigiaviafifiuTunuansng
sanluanesAnsdnumurdu 4 fuiesdnsigiaviaazionanilaeigudfdndudesuiud
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¥

naziAsunlas Wesdnsildnenmlunsudsduiianmuwndenuasuly Tasamzluvaziiiosdns
#19 9lifinsusulassasnetesinsdudiuauin wisgdlsinusienismiuguaressy wiinau
SPamiaarlilisufonnamainnisgyidssnuiilesannesdnslifiuloungvanniinau uswinsuf
Fanafinansznuludiudy 4 fiannnisuiulaseadivesesdnsuazivualiudnanenanis
UjuRanuvasndnau

UIZaIATINITINY

1. iiefnyiviladsgunneiifgdesiumuemidnauvdsiniieadnslsvinisusu
TassaefiiinansenusenantsufoRauveaniingm

2. iednwimiadoguaniziiindesiumsdnlavesiinnundsindiesdnslavihnsusu
TassaefiiinansenudenanisufiRauvesniinem

AUUAFIUNTIIAY
auuAgIun 1 (H1) anuisnelalunuinaludavindenan1sufufauvesmingu
auuAgIun 2 (H2) nssidhusdlunuiinaludauinsenansufiAnuveaningu
aundgud 3 (H3) avuilifuaslunuiinaludaudenansuftinuvemiinnu
auuAs T 4 (H) Aaneoaiinaludiaudenanisufifnuveamiingy
AUNAFIUN 5 (H5) ANuaiinaludavinsenan1suf URnuvamningu

NSBUKUIANTIUNISIRY
AU59asy AaUsnY

(590122 VRINININ)
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7 aunnieifgitosiununaennasinsiinsuTulaseEing \
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wuaAn nau wazeAdeiiieades

n1sUsulAseasneenns

nmsdasunlateginaivesaninwindeunigsialudlagiusinlivanide il
23Fn5A9 9 ArdaundyiunsisunlatesdnsifioususmlmAndneanlunisutady saudenns
Fouslumsiansmafsuuasiiintu Geiinidevareviuliaudufetuidesd 1wy Robbins
and Coulter (2008) Wipnuiuindledawandouss o fanuliuiveusasdunatn ssinsezdesd
AnundonUufliaansasunmsiasuiasuazUsuing il dulona itelviesdnsiaulalalumn
doumsel densidsuudasesdnstumneiiinisiasuulacny (People) 1as9a519 (Structure)
waznAlulad (Technology) @au Daft (2008) namasmsasuulasiiiniulussdns ssdnsifnas
WasuwUasdanna 9 W nsidsuntaseluladudessuunisudn suluinisudsunamandn
mMswasunadaseadng wasnsudsuwlasimusssuvsenu LLaSLZﬁIE)ENﬁﬂiLN%@ﬁUﬂ’]iLﬂgﬁJuLLUaﬂ
ThdamansznunadauuaniBauandening uaziniinisdeduieate Robbins and Coulter (2008)
nanfsaimguesnisdafiu 3 Usens Tiud WenswdsuulasiviliAneueguiedelsidnion
wardaruiliutuey WemadsuwUasiuri iR udenaysslonimansugia vidoguyide
gy deflanudeinnisasuwlasiilidenadostudmneuasnaUsslonivesesdns

maﬂ%’u‘lmm%’waﬂﬁﬂiﬂwﬁﬂumiL‘U?ﬂlsuLLUmLﬁaiﬁaqﬁmﬁ'uag'iam Ting (2011) 1@l
ATIAAINYDINTITUTULATIAT1989ANTIIABNITIALATIAT NS NEINTYARAVTENTHEINTTIN1EA N
Tl Inefidmneiouussussavinavesasdns msuiulasiadsesdnaidunisidsuilasesdns
fddnyannInIsUuasuialy nsasuuUasiidwansenusersesing Meghatu n1stauns
3509 N159NYARRNIBUBN NITINNUT N1SAIUTINGIND Msanelouianssunisnda nslendreany
nelu N158183579 wagn1sAnau \Judu (de Jong et al., 2016) Bowman and Singh (1993)
IFoSuneseanBenvainisuulasiadiosdinsliin MaUAsuuaunumMLaEN T UIUNTYIUYDS
83An3 NsUAsunladlasadsesdnsenasiudenisudsunasianssusng 9 LU mMswasureuLan
vawmglml nsvhlFddudunuusivinniy msdsuiesunednvazau (Job Description)
n1381991uyARaniBuen (Outsourcing) N15UA3US1UNanINT (Authority) wagnisitAugua
(Governance) LLazmiLﬁugULmeiﬁmemUﬁu (Team-based work) 1ugu asiUasunias
AsTUIUNITYRsRsAnsAedastunseenuuuunUmlunsiaulug (Work Roles) ns3eUsussuy
(Re-engineering) LLazﬂﬂf\]wﬂW%}@mﬁUﬂﬁLﬁu%u%@dEJiiﬂUizI‘EJ“lﬁjLLagﬂ’ﬁﬂixEgﬂﬁﬂ%i%UUﬁ’]iﬁumﬁ
ion1sdnns Idedanniinisuiulaseaiisesdnsdrlnajiniauglufunisandiurumidnay
wildldduaseiamuadinsaniidan (Miemsiiumdny) asintusaluifonnisiuasunlas
1AT9E5 918 NTZUIUNTS

nansznuaNNIsUsUTATIE31909ANT

nsusulnsiassesAnsiunelfiAnnansenuiadeuinuasdsau lusmuddeves Erkama
(2010) nuinnisusulassadrsesAnsneliAnnisidsunladlassaeduiuanndedmaidauand
Wlguszansua yarveteu aulmusaulunisudelu uavandunu wiludnyuidnelimie
nsredu ansasuulasdvilfdunadenseninesdnslugamnssufeadudulou wad
PIUANDITULTS ViaInuane uazinazaialiifa Snvislugueiueantaiifidedaguinissedugs
919 lUdn15vinaulingda uagarulinelaluau Tudiuves De Cuyper, De Witte, Vander
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Elst, and Handaja (2010) WU Hansenuieauuen1sUsulasaasnaesinssauiedunnaIuaInms
anutuAifesiuanumadon (Stress) wazdaiinnuAiuiuiunu (Cost) Aaddfuninauly
mumenelunisusulasadne uenainiedsedu q fmuiimsusulassadilnensanuunnay
yiliAnnsgydninngsy (Innovation) wnainnsfinueamuseradsuazdimad (Risk or
Failure) antlasas dnanan159i1AanIsNadeassa (Creative activity) (Richtnér & Ahlstrém, 2006)

Sodeneinansenulaeassendneuty sswuinsuiulasainmesesdnsazdimane
4Un1veeNtineu (Employee Well-being) Diener (2000) IheSuaiiufudadeniossdusznou
Y93Iz prwaududsddyvidoidunngiuveanisisedin WuesualmnuianialdUsedi
mw:i,JLfﬁJuaEg/’sjﬂJﬂns (Well-being) (Boonsiritomachai & Trongpraween, 2020) LazeIRUsznoud
dnasenInevaussvesyanaiine liiAngungAflunmsyiu oud anafovelaludin aais
wolalusu o1sualnauanivuneienisiiorsualauidnduguivddia aynauiuiunisiu
avnglalurmgrhay wavensuainisay fvanedsensuninnuddnfidunndfuadsifinet uluns
v wu Audedla omine ¥ mues (Achor, 2011; Field & Buitendach, 2011; Fisher, 2010)
Sovhnsinsanagnuigunnzvemiinnuasaudsléidu 2 dusheiu lnedwusnde qunny
fuigrtestue iluanuidniifinduneluislavesyanadinevauassewsnisaifiindulunis
vhau vieUszaumsaivesyaralunisinau dsuszneusne audfisnelalus mstidausasluny
way aalaisfundluan Tudufiaes qunniemaiala fadsuanuavauve syana Gesenouludae
ANULASEAVBINUNNY LAEAIHAVYBINTINIIY

gunzitigatasfiuuvasmiiney

Wiezer et al. (2011) laesurednguanglunisinanu wu anudianelaluaiu nisgiienu
msfidusanluay anuanansolunisinu wezanuliiuadduany SHuudiferdostuguniy
lunsiaureamiingu anxan1sAnwasnuIINsUiulassaselinansenuseguntzvesniingy
Tuasdnaitanow sewine uazndmnmsuiulaseadne Suansenusefudsauanizlumshauniui
nandedu uardmansenusionsanthevesiinmu uenniilinudefigadiminauasiuty
msUsulassains Tnwagunansenuvesnsuiulassaireiidequanzveantnanuiidseylussdns
dlnapdudsouudflildfmun msznisuiulassaiseraihlgnisuiuussudsnusenar
Wqéumamaqwﬁfﬂmuﬁéﬁu wBNINE Alvi, Butt and Khurshid (2013) ffanudn nsusulaseadig
psAnsliUszaumudusadosendomsiseuietnaaidesuazanuiislefiazidsundasmesniinau
nszurunsiiAeadestunateds ity nisddausiuvesmtnau fadndneuddinsulunisusy
Tassadns Tomainidneuazddinnuddyluni sidusinvesundwinnisuiulassadeidey
wnnfuldefssdmarhlinuiiussansamannd iy

gunzitigadasiumeinla

Tudhumsiasanauanzmedslasznuiiniddsdnlngsjailufiaauzduauannniy
PUUIN ImEJLawwﬂuéﬁummLféﬁamﬁLﬁmﬂﬁuﬁuwﬁmﬂﬂumigﬂﬂ%’uimaa%ﬂwaamﬁm (Seligman &
Csikszentmihalyi, 2014) 199z dunszimsmsaauzauuintdldfmennuaulavesindnine,
(Bakker, Schaufeli, Leiter, & Taris, 2008) usiagnslsfmuiins@nwuigifuesdlsznouvesauniny
lag1efa3slunisuseiiudngdaulianiuguuinualvunssauainiinvesninivifiiesle
InyoaAUszNauv09aun1I8T9A0A21udY (Ryan & Dedi, 2001; Susniene & Jurkauskas, 2009)
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TutlagturiumvesnsviunazesdnslisesduunanieifuiningduuiniunsAnuaunog
(Money, Hillenbrand, & Da Camara, 2009) mmqﬂuﬁﬁwmﬁwlﬂajwaé’wa‘sumaqﬁﬂﬂué’mmﬂﬁ
wanane (Fisher, 2010) 1ne Gavin and Mason (2004) wandliliuiininuguazanIuzAIuuIn
veaniinauildmtieifiuanudiiavesesdnsuazanuyniiuiessdns §991u33uveq Field and
Buitendach (2011) uag Hills and Argyle (2002) 1¥Aaaa (Happiness) Wudiunilslunisings
AMEN93ala

$u3Tv84 De Jong et al. (2016) W@Anwinansznuanmsuiulassadeiiddequniizes
NN fgn1Inuniues1alusyuuanauifesrerena (Systematic review of longitudinal
studies) Anw1e1ATevionan 39 91w Tae 27 91 fnsansuaunidneu way 12 91 Lifinnsan
Frnundnmu uddeiidnwnsusulasaiawuuinisansuuninavdnlvgnuindinalay
soguamialy guaimne quniwdn msantae uagviruaRTiddedy FedsiiRertestunsanasues
auAMzveaning uAfTuATeinuihiinsasuandauinuesauany qunmin uazay
Fanelaluay dndunuitenfnwnisuulassahauvlifinnsansinuntdnaunuiidnlng A
Ifunansynuideau Aifwandanddofinunsdasuasdainvesanuiiswelaluanu Tagasy
Lifienuuandiidaaureanansznudogunngveaminausznitansivielifinisandiuau
nrinauannsusulasaseesins wansenulneswdiulngduau

Fon19aiuniside

Uszannsiildlunisfinen Ao wilnaunisiiihdiendauislssmelng $1uu 17,640 au
yunveInguiiegasnsasnalagldansves mls s Assfumnuidesiudosay 95 uawi
sEiumLARIALAReUTBINTSANIaE S oEAY 5 (Yamane, 1973) dutuarldndudognsiivnya
Tun15338 91w 400 Ay Taeldnsdudiegrawuuldedey (Accidental Sampling) AeaN1SNTEAY
quaaummamauswLa‘vmLmuaaummﬁ'amgsaﬂ,ﬁmuaﬁmu 400 9

dmsuinieatiofliluniidonaznisiivsusmdeyady fidelduuvasuany Tasdu
dnwazfnuuuINAIdmUsEEu (Rating Scale Method) Aenfugunmzyeaniinaumdsini
paAnsinisusulaseasne wuseaniu 5 au e Auianelalusiu (4 Jefaiudaulasuiain
Saeed and Farooqji (2014)) n1sfid@ausiulusiu (5 TeAra1udawlainiann Zopiatis, Constanti,
and Theocharous (2014)) pnalliisuasiusu (@ foranudauuasnainMarques, Galende, Cruz,
and Ferreira (2014)) A1uLA3EA (4 a1 1uAALUaIN1In Munro, Rodwell, and Harding (1998))
LAZANEY (4 ToAmnuaawlamnan Hills and Argyle (2002)) wag Nan1sUfuRNuvaIntnmu (6
ForoudauUasunarnMunro et al. (1998)) sausiaausuIY 27 9o lngldszaunisindeyauszam
SunsnA (Interval Scale) vesaLAadn (Likert) Fautsonifu 5 svdudaus ldiiudoeeeds Touds
WiugeegeBa

’LumimnaammmwsﬂmLmaamauu maa’tﬁnmimaaummmmmq (Validity) Tagin
LLUUEIE]UI?]’]@JV]EIS’N‘UUI%NLGUEJTU’]EUG]ﬁ’Jﬁ]aE]Uﬂ’ﬂimﬂmaﬂ“mLﬁ]ULLa”ﬂ’J’mﬂaﬂﬂaanLuE]W]ﬂUﬁW]
FOIN1TANEY 91UIU 3 YU lagniatasiiaugennasd (I0C = Item of Objective Congruence)
laAreys¥mI19 .72-1.00 uafmmfl,wuaaummE"J’agﬂﬁﬂlﬂmaaummmL%aﬁaimmhumimaauﬁ

a

funquuseynsduwa 30 30 InesmeAndudsyansueaivesnseuuina (Cronbach’s Alpha
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Coefficient) loAduUseansdaninegsening 0.703 ulufis 0.900 mudfy Feheiyntemaiuves
wiagmuUstiulia1unndt 0.7 uandbiiuinfaudetioldeglunaaias Sarstedt, Ringle, & Hair,
2014)
dmsunisiaseideyanu g3deldn1siiasevlangldadfiidanssaun (Descriptive
Statistics) YeyanaluvesnaunuuasuaIn U1ILANKIIAIUND (Frequency) hazd1Souas
(Percentage) d@uluanuazdemaiuinin anuianelaluenu nsfdwsnluny anuldduasduanu
ANUATYA ANAY ey Han1TUSURNUYeINTnNY dauankasAud Adesay AAvLULRAY
(Mean) uagAdudgauuinsg1u (Standard Deviation) dnauslusUatialanssaun laginaeii
Tdlunsulaanununedoyaniuisvesdimein (Likert Scale) wuudnuunuaazyisdesiu 5 szeu
aunsaMruAYIALULYeINTTIai 0.8 lagi
a ! = a =] « [ i
ATLUULAAYTENIN 4.21 - 5.00 et daudaiiueglusedu unnian
AZLULLRAYIEWIN 3.41 - 4.20 muneia danuAnmivegluszau un
A ' = a =3 L (Y
AZLUUAAETENINN 2,61 - 3.40 nede danudaiiuegluseau Uiunand
AZLULLAAIEWIN 1.81 - 2.60 munedia fanuAawivegluszau ey
AZLULLRAYSEWIN 1.00 - 1.80 munedia fanudAnwivegluszau tesiian
& a Y aa a . L. A =2 = )
wenINdNTIAeilagldatifleouniu (Inferential Statistics) Wie@nwdstaduavnie

'
a a

AAgatestunulazinlavemtinaundniiesdnsléviinsuiulassarsifinansenudenanis
UftRnureaniingy suideidldnnsiienegfinnsoanesidenyan (Multiple Linear Regression)
Jionsaanuaduuszavionnes Tunseduievesiiudsdase unnin 1 Muds (@ua1zved
NN AU MKUIIY (Wan1sUJURNUYeIMIIN)

HaN13398

é’ﬂwmxmaéjmé’ﬂwmzd’auqﬂﬂamaaﬂmuLmuaaumﬂmjm&]’aasmﬁgwm 400 Au @l
Duwemda §1uau 204 Au Anlufosaz 51.0 o1y 21-39 U §1uau 220 Au Anluiesas 55.0
wazdszaunisinuluszaulFyes 9uau 254 Andudesas 63.5 nausiegsdiulngfiongu
wnn31 10 Y 1uu 226 au Antlusesar 56.6 Hszrudunialuguidfiau d1uau 253 au
AnluFaway 63.3 uazanwazudnlugilununmeaun/JiiRnssu 181 Andudesay 45.3
Tnouanslumsned 1
AT 1 wananuid (S1urunn) wazfesasiiendudadomasnudnuazduyana

anwazdIuyAAa 31U Soway anwazdIuyAAa I Fowuaz
LNF 278U

Y 196 49.0 Weenin 51 63 15.7
N 204 51.0 5989109 111 27.7
218 Wi 10 U 226 56.6
91gteendn 21 U 2 0.5 FTAUAMLUY

91y 21 Ve 39 ¥ 220 55.0 AU URa 253 63.3
81y 40 Ula 56 ¥ 141 35.2 HUSMIISEAUAY 73 18.2

I £

818U1NNI1 56 9.3 NUSTT32AUNANY 73 18.3
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b
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A58 1 anaaud (Iuaw) wazsesasifeiuladenisnudnuadiuyana (se)

anwauzdIuyAAa MUY Souaz anwaurdIuyAAa U Toway

STRUNSANED HUSVNTIEAUES 1 0.2

niySeaes 32 8.0 ANwMLIU

USeyyes 254 63.5 Nudineu 39 9.7

NSy 3 114 28.5 IS 180 45.0
NUaAL/UNURANNT 181 45.3

33U 400 100 33U 400 100

NTIATIENFUN1ITVRINTNNUIINMTUSTUIATIET1909ANT Tngldadadenssamun e
Aads wazADouuuInsgy vesguazveswinanlusiusiig 9 5 fu fie suaufianslaly
g1 Frunsildusanluau suansilifuaddunu fuanuedon uazsuauagy saldmwanis
UtRu ngudeguiissduanuaniuisatuiuninufianelaluau dunisddusaluny
AuANEY sEaunansUfURNY egluseduinn diuduanuaiensgluseauUiunans wagaiu
anslaifuaslunueglussiutes aguldmunied 2
MTeR 2 uansAadonazaDonuunasguTesiLUTBasTLAY LU

fiauus Mean S.D. ulama
Aruauianelaluu 3.93 0.89 11N
Aunsiausanluau 3.67 0.95 110
supuldiuadluay 2.58 1.16 oy
AUAILLASEN 2.99 1.05 Uunang
AUANUGY 3.76 0.99 Pl
SEAUNANITURURIL 3.94 0.92 k)

Han153ATIzRdayaINanasaUANNAFIY
NUITHTULLANAEDU ANAINUFUNUSTENINIAILUTDATEA8ATNITMIANANUSLAND

Doy

D

anduiusvondissdu nuilufisuysdasslafidiuinnds .75 Gmuteanuindwlsdased
anudurusiutoslinelfiAn Multicollinearity lagdsnasasauusan (Sarstedt, Ringle, & Hair,
2014)

M3 3 NanTIATIEEnIsaneslaATeINanTUfURNUYeIninaY

AuUsDETE/ duNAgIY Han1sUfUR NANNT
B SD. R T  Pvalue vngaU
A 2662 215 12374 000
gunziifeadasiuey
aunfgnud 1 evwdtanelalusy 013 045 017 290 772 Ufas
auNAgIudl 2 nstidausalucu 276 035 397 7.930  .000 LEGY)
aunfgiuil 3 aulsiduadluc -028 031 042 -903 367 Ufas
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M19197 3 HANITIATILINTADRUTINIAMYRIHANTSUJURMUvRImINNY (v)

Aulsdese/ auNRgIy NaN5UURIY NANNT
B SD. P T  P-Value vndau

HUN12EN19IN
auufs i 4 anuiaien -036 031 -056 -1.166  .245 Ufjuers
auNAgIU 5 AL 105 .044 145 2403 017 w3y

R = .648, R* = .420, AdjR* = .412
*Adulszansannesfisyautivdfy 0.05
nduldvinimaaeufiulsnudasitannesidennau (Multiple Linear Regression
Analysis) WuInguAMEveINnuidnadonsUfTRuegeiiteRsefuamidesiudesay 95
lawA srunisidusinluny wazdruaiiuay lneaunsidiusiulunuinasuintenanis
UftRuvemiinaumniiga fie1 B iy 397 uag P-value iy .000 dmiuduaruauiing

Wauansenan1sUURNuveIntnusesamn 161 B wiriu 1145 wag P-value Wiy .017 fanans
Tun3199 3

aAUTENANTIVY
NninguszasAiidesnsinmauanizreminaundsainnisuiulassaiisuesesinsids
sonansUiuRinuremiinmu Tnenaddedliifiuinnmsuiulasedesdnsvesnsinihnondnus
Uszmelng 1ngn15andununiisnukazauInmieun1gluafinsawmien1sAIuTINu NN I8au
snidnueieny uilifimsasntnanuesentu gunzvesminauludiusing « fefuanaegly
syfuan 1oun dumnuianelaluay dunsidiusalunu wagduaiuay Jagunnigves
wiinuikumsusuTassadsesdnstulisnfudesiiunnade fanuiululffesiouad (Allen,
Freeman, Russell, Reizenstein, & Rentz, 2001) @saennansiuauidoves Hasanen, Hellgren, and
Hansson (2011) wugunwinuazanufianelalunuinadnsfiituanmsdeunas yufenuide
489 Sankar and Revathy (2018) fAinumuitanelalusuiinadnsiingy
dmusuimdediduvanaldegluseduiiunarsuasziies Tnoszduuiunans laud
sfumnaeden Tngsudildsgiutios Tiun anuliituadunuy Wosnmslwidiendnduesdng
$ravRaildiiuleunglaninaueen wiinauiisaldsuulasdnuuzauuag/visiUasuulag
ANINBINROUNITVNINY ¥ U 1edie reareanu nilnaudiaddasultuifoumiloutfy
maiABunUasnmsusulassadsesdnstavlilivilfssduanulisuadunuuazauaiongs
Snaminauremihenuiiuiisduanuedealuntsiinu uazseduamildduaduaniligas
LAZLANANNENIWENTY FefidenAdesiuiuIfeves Nahar, Hossain, Rahman, and Bairagi
(2013) Mimsisuiisuszriandinilussdnsuessy uavesdnsienvulagiloonuunnsiisly
Sesvesenanedon aufianele guanemsdnfiunndisseinanguiinamuenvuiuminauessy
TumsnaaeunansgnunansuftRnuveminmu aznuiguanziinetestiunuilifies
fufen dude sumsiiduslunuiivailandesanisufiRau egndteddnyiiseduam
Fesiudovaz 95 nanfoniinsuinldnardnlnglufunsihau fanugniudunulutegdumn
avauladulngyuiiuluiidesny wazewAed mnefiddyludin davaridnadonanis
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UftRnuveaniinny faliadenfnuanuduiusseninams fdnulunuiuranisufofny
Felanaaanndoatutdudsuan (Sonnentag, 2003) wae (Boonsiritomachai & Sud-On, 2021)
T,mEJmsﬁd’aui’sﬂummaawﬁfﬂmuLﬂuﬁaﬁﬁmﬁmSiﬁaqﬁﬂsmmmLﬁmam?ﬁmaﬂwﬁfﬂmuﬁ (Kahn,
1990) msfiniinauiidusimeglussiugaazaimadnsialitussdnsinntu Selifeadulsslon
sopsdnsuituudduiliaufovelaveminaudistu mowinnuddmsslunuresmueain
Fumnnagldanumenemduiimuiiazussgnugalszasdvetesing wiinewdiddinsslunuas
finnunsziedesulusuuagnanidesianssuilifisussasdronadns (Rizwan, Khan, & Saboor,
2011) uenaniwinmuifdusanlunugeinaedusagdanntuuagilfiunldufasjumlvs
Ut Fehaldnimtinauiitdusaluautesnin Brown & Leigh, 1996)
dwiusuanuianelalunuldfinuduiusdenanisufifnureaminmu dsaenndos
ffuau3deues Crossman and Abou-Zaki (2003) Bswudrmiienelalusudulalannsaviiuona
nsUfcReuld wazdmiusuanuldiuadduanu lfianuduiusdonanisufiaau nande
owaniliuiueuluasdng msfidlonalilldfuaiaiuiu nsfiezgadsnuanmagnnaduls
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Abstract

The objectives of this research were to study the mediation effect of followership in
the relationship between leadership and team performance. Which studied with employees
in the supermarket business. Questionnaire was used to collect data from a sample of 365
people with the purposive sampling technique. Data analysis employed descriptive analysis
including frequency, percentage, mean and standard deviation. The hypothesis testing
employed structural equation modelling (SEM).

The result indicated that the structural equation modelling of leadership and
followership affects the efficiency of the team central food retails’ gained goodness of fit
model with Chi-square/df (2.491), GFI (0.973), AGFI (0.929) CFI (0.973), NFI (0.965), RMSEA
(0.064). In addition, the result also indicated that leadership and followership affect the
efficiency of the team at the statistically significant level as of 0.05 with 92 percent of

prediction power.
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COMPARISON BETWEEN THE DISCLOSURE OF POLICIES FOR FAIR VALUE
MEASUREMENTS AND FIRMS PERFORMANCE OF LISTED COMPANIES IN
THE STOCK EXCHANGE OF THAILAND (SET) AND THE MARKET FOR
ALTERNATIVE INVESTMENT OF THAILAND (MAI)
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Kingkan Moonmuang®

Hiang Bualai®

Abstract

The objective of this research is to compare the Disclosure of policies for fair value
measurements between companies listed on the Stock Exchange of Thailand and MAI stock
exchange of Thailand. By studying and collecting data from data available on the SET Stock
Exchange and in the MAI market that have activities in agriculture and food industry,
technology, resources, services, consumer products Industrial products, and real estate and
construction of 100 companies. By collecting data recorded in 2015 - 2016.

The study found that factors include group of listed companies Corporate
Governance Level And the proportion of shareholders Which is divided into 2 parts which are
the proportion of minority shareholders and the proportion of major shareholders And the
variables of the fair value disclosure include the selection of accounting policies for land
Building and equipment Selecting accounting policies for investment properties And the
number of words in revealing the fair value There is a relationship and the performance of a
listed company consists of the size of the business value (closing price at the end of the
period) and the ability to make a profit. (Return on Equity (ROE), Return on Assets (ROA)), vary
significantly. The person who will use the results of this study will need to study other

variables.

Keywords: Disclosure of Policies for Fair Value Measurements, Stock Exchange of Thailand
(SET), Market for Alternative Investment of Thailand (MAI)
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waraziauedoyadesau (Historical Cost) Fudumaniiinyarnduninduasniduves
s a YuusnfiAameaudy wihaedulsvedydvieuunuioalunisingadvesesduszney
v93suUnsiunendslvazsioufsn1siudsuudassiarvesduning 19y n1sanandonsia
ﬂﬂiﬂizmqmwﬁaaﬁ'ﬂazqm u%ammamyjam%uﬁwmmﬁaéﬁaiwmnuw%aﬂamfjm%ﬁwlﬁ%’uLLé”J
uiswaulaagind Wudu wilasnmsumuimaitausdeyalussdusznouveaunsudinsd
melETEmstnyarinannanesaiinasgunstydléfaunigudun

ynfinnsanisingansiiussAuyssimavdessaulandiiiuu wuglddeyanisnisiiy
Fonfedinemenudeyaniensiuiuasinyarivesesdusznautesunsiufiansoasiouls
ugugnsiuiidutagduunniian auvinlvaugnssunsninsgiunisiydsenineUszina
(International Accounting Standard Board: IASB) kagAigNISUNITUINTFIUNITUY TV
an3geLu3na Useina (Financial Accounting Standard Board: FASB) in15Wa1501MUMINAIASF Y
st dAsatunisayarigfsssu (Fair Value Accounting) fetiu IASB waz FASB 3sldsanriu
ifiofinnsanimuansgiuasUfuUansgunnstadludesmsingargfsssuvosdunsng
wilAu uaznsasuiinenadufiauens venndldimssinusmadenlifanisansainyan
Aunsng wilau WAEATIANTNUMBLAAEATTIN LU odnIunindilon1sawu Funindniadanm
Bustu e liglddeyamensituldiudeyamsnstuiiagieuannnsaliagtiuvesnsiasuudas
yaAuazvilideyaianuindede

dmsulsznalne andndndnyFlunssususgufudidunhsnuiivihasuiavey
Tunsdaiunsgrunisdydvesing (Thailand Financial Reporting Standards: TFRS) 51131
wnsgunsUndvedinglausulsamasluluauuinsgunsUydseninaUszsme (International
Financial Reporting Standards: IFRS) laglanizn1sdayinannsgiun1ssenunanisidu atuil 13
589 N3¥ayafngAsIL (Fair Value Measurement) (@aniundwdy® lunszususgudud, 2562)
Tnefiinguszasdiioanmnududounazimuaismsinyamgfsssuiinien andduldazannsgiu
nstdlitunsgumstauuuiertuuenainiifulgauummaninlamedeyanisingad
gissTulidAudaauLaitlade
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FeduideteaulafinsAnvnadameulsuiedmiunisiayasefsssuvesesdusznou
Y9RUMIRULAEYIIN SIS sUsuNsWameuleugdmsum sinyamgfsssulagnanisAduu
vosuitmaazdevlunaavdnninduisUszimalneuaznaamdnning 18 1o lo ioiduuuinis
TtuAsnsiaulalfiduwmdumadameyaregfssauvesesiusznouessunsdusoly

UIZAIANISIY

1. dednwmaidameyargisssalusunsiuatuauyssivesuisnilaanzideulunatn
wanninduisUszmealneuazlunaiandnning 1du e o

2. Wedsuiisunamsdniiunuresuitmaanzifouduunaunguuitnaangdeou
nsidenlduloviematyddmiuiau e1msuazeunsal uagnisidenlduloviemetyddimiu
odamBumindilonisasu

3. lefnwanuduiugsznineduiudlunslameyargfssy seRuuTITnAUIALAY
dodiugfeviuiunansaniunuresvieniansidoulunatavdnning uisdsenalnguaylunain
wanning 1ou 1o o

auufgulunside
nsfAnwIASI 6398 danufgiuvesnisidenmeluil

Y

'
= 1

aunAgiudl 1 nguuitmaangidouiuanssfuiinanisdiiunuvesuisnaansdou
Tupanandnvsnduisuszmelneuazaainnanning 10 1o lo wnnsneiy

aunfgudl 2 seRvusTinAviatanuduiusunanisiniuanuresusnaaneideou
Tupanandnvsnduislszmelneuazaainnanning 10u 1o lo

aunfgiudl 3 dadruffevuiinnuduiusfunanisdndunuvesuinaansidou
Tupanandnvsnduislszmelneuaznainnanning 10 1o lo

auuguil 4 madenldulyuiemadaTdmiuiau o1msuazgUnsaiiunndaiuiing
msrndunuresuignaansideulunaiandnninduisuszmalvenaznatandnning 18y 1o lo
wANA19AY

auuguil 5 madenltuleuiemadyddvivedmsumindiiiensamuiuandieiy
finan1silunuresuienaavsidoulupaavanninduwisUsznalvauasaaiavanning 18u 1o o
wANA19AY

aunfgnui 6 Suaudlunsdamegisssufianuduiusiunanisduiuaures
vstmaamzlaulunainvanninduiiussimalnauasnaiavanning 1oy 1o le
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NSOULUIANIUNITINY

vsennaanziieulunaianannsne
wisUszmalnenazlunaiananning 1oy 1o 1o

1. nauusenaanziisu HANSANIULIYDY
2. FEAUUTIENAUIG UIunNaansiugy
3. dedhugiovu: dadiudteviusiedes uaz .
v e . NAAININT
dnau ghoviuselng v L
1. 9101Ua W IUEUIn

nsiaeyar18AsTsy (Fair Value)

y v s 4 da auausatunsyiinils
1. msdenldulauienstgddmiunau

« 1. BRI INANDURNUL DY
91ATUazUNIA ORI INAROULLERENY

N

2. msaentrulguieniaiuddnsy 2. BRIHARULNUAN

o

AunNsneg

adamIunIndiienisasu

3. FnuitunsilameAgRsssy

AN 1 NTDULUIAALUNNTIVY

uwuAn Nl wazeAdeiineadas

nsAnwdes Msisuiisunisidameuleuisdmiunsinyadgisssunazaanis
afiunuvesusenaanzdoulunaandnninduslsamealveuazaaiavanning 1y 1o le {iduld
ymsfne uudn nqwl uazaAdeiiieadenisafunmsinyadgfsssunas sansdiiuauues
Aans deflswazBondatalul

N139nYaA8HASIIN (Fair Value Measurement)

1MFFIUNNFIIBNUNINSTY 2Tl 13 Fesnsingarngisssuldimunlfyadigisssy
mnee Meflagldsuannmsveduning vieardieifielouniaulusenisiiAatuluaniwund
sEuegsamnan o Suilinyargiisssy (@nivdndnd lunssususyuiug, 2562) maladilily
n1sinyargisssulmaanldmuainumiivanvesunnsalnieanIunITalLar AU NeLiEIves
foua lnelvitusrdstoyailfsrfesiianunsadaunalsiainnain (Relevant Observable Inputs) 1
nan LLé’ﬁaﬁwmié’ﬂa@ﬁa;ﬂaﬁhjmmmﬁmmiaﬁqmvaéfmﬂmmm (Unobservable Inputs) Taglld
Yoyaillsiiandian

nsldyagisssudmiutmuaulovionstod Tumuideliissldisenisitansses
Uawnglagldimaiamyinyaregfsssuanldlunisinyaruazilanedoua

(1) #ifu o1msuazgunsal

v v d' aa ¢ a N v o
ll’]@]ii']LlﬂqTUﬁyﬂj AUUYN 16 L9599 Y1AU @qﬂqﬁLLaSQﬂﬂim (aﬂ']'lsmafjWUiysﬁ IUW§8°U§3J

2 578075 B

519U, 2562) Avualiianisaessuiauyuvessienisianu ennwargunsaliludunindiliod
anudululdasudrauinianisazlasulszleviliaasegialusuianainsienisiunazianis
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UsuUdud, 2562) fvunaliRanisdesiuifunureseduniunindiiiensamuiinonisduiives
Juduniwdidefianudulldroutranifianisagldiuussloviidaasugialuouianain
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A5IATIZHDATIEIUNINITRUY : ANaunsalunsyinalls (Financial Ratios analysis :
(Profitability) 1TutedesilefigamuldlunisinssinazUssifiugiuenianisiiu nan1sanduau
Uszansnw wazmnuanansalunismmlsvesuisnldansunsuiiiusvesuism Taegiinse
p1athdndnmminsturesdniisuiusandnluefndiinum vieeuiuuisnduiiiuauss
vieenafieuiuAiadevesgnanmnssutu

§s1dun19n133u (Financial Ratio) 1ula3eailoussiamvilsivaglvaninsaussidiugug
nansiukaganuansalunsiritlsvesgsalddniiduavdeyadviinandlflusunisdu
Tnedndumanisiuife nnisenslusuuanigiugnsiu suilsvianu Aduduiusiu
sidudpdusFeudouiundsiliansofaumsvessumstudulduniy

TunsUszfiunan1snlunuiaggIuen1INTiuesssna Jinszinianisduindusies
o1ftRsediong1amils Sonin S (Raito) v3e dudl (Index) Fauansniudusiusuestogyanis
msulagideyansnstuunuieuiisuiu Ssazviliinseidanudiuiguazyszaunisal
Tumsesesimansitu ieflegilidlagiugmemsitusasnanisiidunuvesgsialéd

NUIANUANAINA1IATULATT §95189UN19N1583U (Financial ratio) nunedia wwimnly
nstdeyanan1sAduNEe1e 9 luaunsiueesgsna ndnseianuduiusseninegsenisdig q
Tuguuuuvessasdrunsiu eliglideyaaunsathluiiesgimnuannsalunmsiiiugiioves
Aans Sasdrunensduilfiduniesdioraslunsiaseiuagyssfiugiugm snnsidu wanns
Afiuau Usgansnaim waganuaiusatunismiilsvesuienlaainiunistu lnednsndumia
nsRuiilideyaiiieusznoumsiinszsinazdnauloamuy

Fasdrunnuannsalunsihiladusanduiiannuamisalunsviilsvesions
nsiinszienaliiadlsdudu viedlsans eufudundndviedinveniives Snsdui
Pnhasnzddenld laun snsnrilsdudy (Gross Profit margin) 8n3111b5gn3 (Net Profit Margin)
ST IMANDULNUIINAUNTNEG (Return on Assets) BNTINANDULNUAIUVBIHTBYU (Return on
Equity) ﬁﬂiﬁqw%ﬁaﬁu (Earnings per Share of Common Stock)

dfumstdelundell §iuldimunfudmanisiuliunuresuisnaanadou Tagldvun
yarAInIsfIuTIAln o Sudunn wednsduauansalunsihils W Shemanouuny
NFUNTNG FNTWANDULNUA UV OVY

21N91LAT8v09 qud tenwa auesh aenseined wazRndun meugd (2562) lHAnw
Wisuileuisnmsingadnievdnsiuinenisiau exmsuazgunsalifunanissniuanulusuian
vesuTtnannzeulunarandnninduissemelng wuin yar1vesiidu o1asuargunsaifiin
waAInIeIsnN1sAsIAlriiauduiusidauindunanisaniuanulusuianegralifedrdguas
AAnuduiudvesiuuunaaeureinguuTEniliisnsisaluifidunnnitdinuduiusues
nauUIEMAlEIEIA

Syvd Avwuiasy uazRatsns ATTUNTYS (2560) N13MOUALBIVBINAIANSNNTNE
wisUsemealneiusssanivia aunniils wazgaeutn® wull N13MAUWANINITHALAMAINYBY
Alsifutladenidnaresnindriunansuunuvesuluiianisuinedaiiveddn Jsaenndosiu
vanssanAua dmdudadedulinuemnudiiusesnaiifodfyiusnndunanauunuvesiu
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521U8UIsN1939Y

n9delunssilifunnsideiBaUsina (Quantitative Research) tioiUsuiisunisidame
wlgvigdmsunisinyarigisssuiaznanisaniuauvesusenaaneidoulunaiandnning
wirlssmelnsuagaaandnning (Bu e lo dil

UsEuINIuasnguAeeng

Usgrinsuazngusiedns fe visnaanzideulusaiandnnsnduralssinalneuaznain
wdnning 18y 1o lo Mflyar1nusIAIna1n (Market Capitalization) gaan 50 US¥musn onLiu
vannindngusunns Gunundnning esnidnwarlassaialunuuanssnngumdnninddu
Fetfuuinaanadounuisulfililunisdnwiisiuiuiedu 100 v Faifvfoyalurasd
W.A. 2558 - 2559

insesileililumaiususudoya

Tumsfnwadedl 1938nsdadonnguiognuisnannafoudeisdndendegnauuy
LAN1ZLA129 (Purposive Sampling) LLaz%’mﬁwLLUUﬁ’uﬁﬂ%ayjaL“ﬂum‘%mﬁa‘lummﬁummw%ga
nseulsziduiiaansdeulusatavdnvsnduiissmalnewaznaiaanning oy o lo

msiusIusIutoya

Tunsfvdeyaildlunisinuiu §felddaisiuhauierhnafuioyafudsifesns
Anwnnuvastoyaniend laun

1. 91n51891uUsza dadunrelnearniivledvesnaiananninduisussinalne
(http://www.setsmart.com) hagtivleduesdrinatuamgnssunisiiduvanninduas
naAnanNIng (https://market.sec.or.th)
2. sreumsdrsanismituguananisuiemaansideuainivledvesauiaudwasy

an1dunssunsusening (https://thai-iod.com)

nMslaTzideyauazannild

Tunsvaaouauyfgiutu fiideldduiunsmunuteyanaziidoyadlduii
nsUszananalaenisldaifinisiuIeuifisudnadsvesnguiiedis 2 nguidudaszdedu
N1TIATIENANLUUTUTIUNINAEY N1TIATIENAUNITINNDEDE1E WAZNITIATIENALNITIANDY
\WanY WUU Enter

dwmfunisiasizviannesnvan (multiple regression analysis) WU Enter T %azﬂa‘ﬁl
thurldazdosiunasidennantowunou ndnfe Fudsmuso anuduiusseninesiuuady
wuidunss duuslifianuaaiaedoulunista (Non Autocorrelation) kagduusvuienamun
Fosflauduiudsznineduusaivie lddnnzdiudunseny (multicollinearity) F36paiidn
andunushiiiu 0.8 (Neter, Wasserman, & Kutner, 1989 814k O’brien, 2007)

NAN1539Y

msleneiteyafiuguisfuuisnasmadoulunanndnning s dameyansfssa
(Fair Value) LLazwamﬁﬁTﬁLﬁumuﬁuaw'%ﬁmwwﬁaumﬂﬂfjuﬁaasmﬂ;fﬁu 119U 100 UIYN @11190
asulnefleandondel

55



Humanities and Social Science Research Promotion Network Journal

Volume 5 Issue 1 (January - April 2022)

Funurenguuienaamedou wud Wuuidnlusaavdnmindurisdssmelne Sruau 50
U3em Anlufosaz 50 uaznaiandnying 18u 1o lo 91uau 50 usEm Anduiosas 50 auddiu

sefuUTIEMAUTa wui Tl 2559 dAnedewiitu 3.19 daudeauuinasgiumindu 1.88
vauziszAUUTTIMAUIE Tl 2558 Sldademiiiy 2.99 dudenuunasguwiniu 1.89 suadu

dndugfiieviu wuin Aededndiumsiiovuvesiiieriueges vesd 2558 - 2559 dedan
Winfu 18.69 fidgeaaivitiu 85.22 dsfidadewinidu 4396 uagimdudosuumnsgiumiiiy
15.02 vauzfidnadedadiunisievuvesievuselng 5 Susiuusn vesl 2558 - 2559 fldsge
Winfu 1587 TAngeanvitiy 89.132 dsfidadewiiiu 57.56 warliadrudenuuinnsgiusindu
15.62 Uiy

'
v aa

M1319% 1 Al wazTesaznisdenlduleuedaddmiunay erasuazgunsal

51805 AR foway
EEERGRIY 82 82.0
BNsAsIAlY 18 18.0
39U 100 100.0

9115199 1 wudn Mmadeniduleuienetyddmsunau e1nswazgunsal dusenidentd
W 82 Usem Anludosaz 82 vailivsdnidenldisnisisiailvi 18 vsum Anluievas 18
AUAWY

o [

M13199 2 Aud warSesaznsUaneuleuedddmsusdmnsunsndiion1sau

51805 AUA foway
lailWameuluune 51 51.0
REENGRIY 38 38.0
ToyaryfsITy 11 11.0
394 100 100.0

=i ! A ¥ v A o [ [ a v ¢ A AN awv A

NATNA 2 wud1 madentduleuiensdydamivedmnumindiienisasu duseni

L Uametayanisidenldulevis 51 usen Amdusesay 51 us¥nmaenldidsnaivu 38 usen
AnluSosaz 38 uazidonliiByadiafisssn 11 vs¥m Andudesas 11 auddu

'
o 1 1 1 a o

A1919% 3 ARNER ANEIER CRILEH LL@%E‘i’JULﬁﬁJx‘iLUU%JWG]?E’]UW]SL"U@LNEJ;JUaﬂWEJG]ﬁiSEJQWLLUﬂWWN

9 9
I a

PuuiyargisssluranewgUszneuun1sty

9

UIUTUAT AAgn Agegn  Anade  drudsauuinasgiu

U 2559 3 159 42.46 30.87
U 2558 3 134 42.79 28.25
e 3 137 43.00 29.00

NA151991 3 WU PusualunsilaweA1gRsTIN AadesIn dArgavanu 3
Agegaiiu 137 gaildnadewiniu 43.00 wardAdudeauuinasgiumiiiu 29.00

jmd)}

56



NIANTATOVIAUATUNTIENUYRemanSuazdIrurans

U7 5 atUR 1 (WATIAL - B 2565)

YUIAYAAIAINITAIUTIANTA o fuAuna wul Anadesameain (1000 o Tudune):
U o9t 2558 - 2559 flAdganindu 0.51 flrgsgaiintu 478.00 eldnadewindiu 29.94 uaz
fiendnudenuuannsgrusinhu 64.63

anuannsolunsiilsiudasnansuunugieviu nuin Aledssnsmanouunug e
#u (ROE) flAnAngainfy -208.00 fingaaaiiiu 74.88 Fsiidadowiiiu 6,52 uaziiaArdu
Desuumasgiuiniu 32.49

auannsalumsviilsiusasraneuwunduning wuin Anadeinsmanouuny
ndunsng (ROA) flrsgawindu -111.27 fidgeaaitiy 35.77 Geildnadewindu 5.82 uazdia
drudenunannsg iy 17.52

A157199 4 wansiSeuigunan1saLiuureIUTENIanE lsudlunaunauuIEnIansLdeuy
Std.  Std. Error

ngyl NAN1IANLEUIY Mean @ Mean t df Sig.
MAI 99870 @ fuguqam 4.72 5.30 0.75 -4.220  49.388  0.000
SET 5516 ~ 84.35 1193

MAI  dnsIHaRDURVILL DY 388 4003 566  -3.366 98.000  0.001
SET 16.93  17.59 2.49

MAl  daswanouuuaIndunsng  1.23 22.47 3.18  -2.699  98.000 0.008
SET 10.40 8.50 1.20

auNAgnui 1 nguuitnaanzidoufiunndrstuiinanisdiiunuvesuitnaansideuly
nanandnninduisuszimalnenaznatandnning 181 1o lo unnsnedu 91nA15197 4 wuin
nauuTEnaanzfeuiiunnesfuiinanisdidunuresuisnaamadou Hud s1eda a fuduna
SrwaneuuMugievulazdnsmaneumuIIndunsndunndiaiu iesanda Sig. deenin 0.05
Tnenguuisnaanzifoulunaiavdnninduisuszinalnedadnadesada o Tuduse
9NTWANDULNUETBYIY UazdnTnanauunundunsndunnirvsvnannsidoulunarandnning
Bu 10 o egafituddymnsadnfisysiu 0.05

A15799 5 NANISNAADUANNFUNUSLUULNESAUTENINTEAUUITENAUIBLAZNANITAILTUINUY D

UsEnaangLleu
o a Pearson Sig. - v o e
NANISALEUIY AANINANMUTUNUS
Correlation (2-tailed)
59AnD0 0 FuEUII 3107 0.000 AANIAMUALR USRI
RANIVERETEG
ORI INARBULVIUE T BT 193%* 0.000 Armneauduiusie i
RANIERULEG
IATINARDULINU .156%* 0.000 AANIAMUALR USRI
PNFUNINE penaiitedAmy

<
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aunfgIudl 2 sedvussEmAviaiianuduiusfunanisdiiuauvesuisnaamadouly
aanandnninduwisUsenalnewazaatavdnning 18u 1o o 91ne1597 5 WU seduusIENAUIa
fimnuduiusfunanisanduauvesustmaanadou Wur s1aTn o Tudunn Shsmans uuwnu
{Fovuuarsnsmanouumunaduning iosanian Sig. Heundn 0.05 lnedl Arpnuanduius
WU 0.310 0.196 wag 0.156 auadu Faifienaauduiudiesfueseditedfaiisedu 0.05

A1319% 6 HAN1TNAARUBVIENAYRIERAILLDeviuNiNadaransALTuIuYRIUT¥AAne Y

Unstandardized Standardized Collinearity
NANIIANLUIIY Coefficients Coefficients t Sig. Statistics
B SEE Beta Tolerance  VIF
Al o Sudun
(Constant) -138.086  23.633 -5.843  0.000
Free float 1.568 0.249 0.392 6.288 0.000 0.344 2.908
TOP 5 1.693 0.239 0.441 7.080 0.000 0.344 2.908

R = 0.261; R Square = 0.068; Adjusted R Square = 0.066 ; S.E.E. = 57.39;
Sig. = .000; F = 25.508

INTINANDUUNUK DB

(Constant) -9.877  13.304 -0.742  0.458
Free float 0.027 0.140 0.012 0.193 0.847 0.344 2.908
TOP 5 0.262 0.135 0.125 1.943 0.052 0.344 2.908
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FACTORS AFFECTING READINESS AND INTENTION FOR
LABOR MOBILITY OF TOURISM PROFESSIONALS

Umawasee Sriboonlue!

Abstract

The purpose of this research was to study the factors affecting readiness and intention
for labor mobility of tourism professionals toward the ASEAN Community. The research
methodology was the quantitative research using survey as a research instrument.
The questionnaires were distributed to 400 professional hotel staffs who work in front office
positions and 400 professional travel agencies and tour operations. Descriptive statistics used
in quantitative data analysis included frequency, percentage, mean, and standard deviation.
Due to hypothesis testing, inferential statistics used were Pearson’s Product Moment
Correlation Coefficient and Partial Least Squares-Structural Equation Modeling (PLS-SEM).

The quantitative research results revealed that generic competencies, functional
competencies, perceived objective, perceived qualification, and push and pull factors
statistically had significant direct effects on intention for labor mobility toward the ASEAN
Community. Besides, generic competencies, functional competencies, perceived objective,
and perceived qualification had significant indirect effects on intention for labor mobility
toward the ASEAN Community through readiness of tourism professionals at a significance
level of 0.01.

Keywords: Readiness, Intention for Labor Mobility, Tourism Professionals, ASEAN Community,

Competencies, Mutual Recognition Arrangements (MRAs)

! Faculty of Business Administration, Rajamangala University of Technology Thanyaburi, 39 Moo 1, Klong 6, Khlong Luang,
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Introduction

The Association of Southeast Asian Nations, or ASEAN, was established in 1967 with
aims and purposes as to accelerate the economic growth, social progress, and cultural
development, to promote regional peace and stability, active collaboration, and mutual
assistance in various fields, to provide assistance of training and research facilities in the
educational, professional, technical, and administrative spheres, to collaborate on utilization
of agriculture and industries, the expansion of trade, the improvement of transportation and
communications facilities, and the raising of the living standards, and lastly to maintain
cooperation with existing organizations (Association of Southeast Asian Nations, 2021; ASEAN-
Thailand Secretariat, Department of ASEAN Affairs, Ministry of Foreign Affairs of Thailand, 2019).
ASEAN Economic Community (AEC) establishment in 2015 set purposes to be a stable single
market and production based, a competitive region, an equally developed region and is
integrated into the global economy (Department of International Trade Negotiations, Ministry
of Commerce, 2018).

Tourism industry plays an essential role in ASEAN economic growth by generating
large national revenues and being a main sector for employment in service business. Tourism
significantly generates economic development across the ASEAN regions. Statistical numbers
of foreign visitor arrivals to all ASEAN countries showed that it has been rapidly increasing to
approximately 143 million visitors in 2019 comparing to only 81 million visitors in 2011.
In 2020 under the COVID-19 pandemic all over the world, there was still 29 million visitors
visited ASEAN countries (Association of Southeast Asian Nations, 2021). ASEAN Economic
Community (AEC) marked an important milestone in ASEAN economic integration agenda in
several key achievements, but one highlight related to workforce was the adoption of
common frameworks, standards, and mutual cooperation in various professional areas (ASEAN-
Thailand Secretariat, Department of ASEAN Affairs, Ministry of Foreign Affairs of Thailand, 2019).
ASEAN Mutual Recognition Arrangement on Tourism Professionals (MRA-TP) proposed key
objectives as to facilitate mobility of tourism professionals, to exchange information on best
practices in competency-based education and training for tourism professionals, and to
provide opportunities for cooperation and capacity building across ASEAN countries.
(The Official Investment Promotion Website of the Association of Southeast Asian Nations,
2021)

To provide services under the same standard throughout the region, the service
providers should have essential competencies related to work tasks to prepare and build
readiness and competitiveness for tourism professionals. Therefore, the researcher would like
to study the effects of core competencies, generic competencies, functional competencies,
perceived objective, perceived benefit, and perceived qualification of Mutual Recognition
Arrangements (MRAs) for ASEAN tourism professionals, push and pull factors on readiness of

tourism professionals and intention for labor mobility toward the ASEAN Community.
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Research Objective
To study the factors affecting readiness and intention for labor mobility of tourism
professionals toward the ASEAN Community.

Conceptual Framework

The conceptual research framework was drawn as follows:

Core
C tencl
ompetencies e m
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Figure 1 Conceptual Framework

Hypotheses
The research hypotheses could be written as follows:

H1: Core competencies significantly affect intention for labor mobility.

H2: Generic competencies significantly affect intention for labor mobility.

H3: Functional competencies significantly affect intention for labor mobility.

H4: Perceived objective significantly affect intention for labor mobility.

H5: Perceived benefit significantly affect intention for labor mobility.

H6: Perceived qualification significantly affect intention for labor mobility.

H7: Readiness of tourism professionals plays a mediating role in the relationship
between core competencies and intention for labor mobility.

H8: Readiness of tourism professionals plays a mediating role in the relationship
between generic competencies and intention for labor mobility.

H9: Readiness of tourism professionals plays a mediating role in the relationship
between functional competencies and intention for labor mobility.

H10: Readiness of tourism professionals plays a mediating role in the relationship
between perceived objective and intention for labor mobility.

H11: Readiness of tourism professionals plays a mediating role in the relationship

between perceived benefit and intention for labor mobility.

66



NIANTATOVIAUATUNTIENUYRemanSuazdIrurans

U7 5 atUR 1 (WATIAL - B 2565)

H12: Readiness of tourism professionals plays a mediating role in the relationship
between perceived qualification and intention for labor mobility.

H13: Push and pull factors significantly affect intention for labor mobility.

Literature Reviews

ASEAN Mutual Recognition Arrangements

Mutual Recognition Arrangements (MRAs) are the framework arrangements
established to support facilitating the mobility of skilled labors in ASEAN Economic
Community. MRAs also coordinate among member states to adopt and establish best
practices on standards and qualifications in each MRA. ASEAN Mutual Recognition
Arrangements consist of 8 areas on Engineering Services (2005), Nursing Services (2006),
Architectural Services (2007), Surveying Qualifications (2007), Dental Practitioners (2009),
Medical Practitioners (2009), Tourism Professionals (2012), and Accountancy Services (2014)
(The Official Investment Promotion Website of the Association of Southeast Asian Nations,
2021). MRAs are used for the recognition of inspections, testing, certification, and approvals
issued by qualified conformity assessment of eligibility among member states (ASEAN
Consultative Committee on Standards and Quality, 2021).

ASEAN Mutual Recognition Arrangement on Tourism Professionals: ASEAN MRA-TP

ASEAN Mutual Recognition Arrangement on Tourism Professionals (MRA-TP) was
sicned by ASEAN Tourism Ministers in November 2012. ASEAN MRA-TP is one of ASEAN’s
initiatives designed to enable the mobility of employment for skilled tourism labors across
the ASEAN region and to exchange information on best practices in competency-based
education and training for tourism professionals. Moreover, the MRA-TP is used to enhance
competitiveness of the tourism sector in ASEAN. To be eligible to work in a host country, all
certification procedures and qualifications will be subjected to prevailing domestic laws and
regulations (Association of Southeast Asian Nations, 2018).

ASEAN Common Competency Standards for Tourism Professionals (ACCSTP) was a
framework drawn from the minimum common competency standards in terms of the
knowledge, skills, and attitude (competence) that should be widely used among ASEAN
countries to allow tourism professionals to work effectively as well as to be assessed,
recognized, and equated to comparable qualifications in other ASEAN countries (Association
of Southeast Asian Nations, 2018). In the ACCSTP framework, the minimal competencies
required are arranged on a framework using common divisions of labor in 32 job titles classified
into two fields as hotel services and travel services with 6 labor divisions (Association of
Southeast Asian Nations, 2018). Hotel Services are divided into 4 divisions as front office,
housekeeping, food production, and food and beverage service. Front Office division has 5 job
titles including front office manager, front office supervisor, receptionist, telephone operator,

and bell boy. Housekeeping division has 6 job titles including executive housekeeper, laundry
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manager, floor supervisor, laundry attendant, room attendant, and public area cleaner. Food
Production division has 7 job titles including executive chef, demi chef, commis chef, chef de
partie, commis pastry, baker, and butcher. Food and Beverage Service division has 5 job titles
including F&B director, F&B outlet manager, head waiter, bartender, and waiter (Association of
Southeast Asian Nations, 2018). Travel Services are divided into two divisions as travel agencies
and tour operation. Travel Agencies division has 4 job titles including general manager,
assistant general manager, senior travel consultant, and travel consultant. Tour Operation
division has 5 job ftitles including product manager, sales and marketing manager, credit
manager, ticketing manager, and tour manager (Association of Southeast Asian Nations, 2018).

The competencies set based on the ACCSTP framework could be classified into three
types as core competencies, generic competencies, and functional competencies. Core
competencies refer to competencies that are essential to be achieved if a person is to be
accepted as competent in a particular primary division of labor to be effective and achieve
goals. They are directly linked to key occupational tasks and include units such as work
effectively with colleagues and customers and implement occupational health and safety
procedures. Generic competencies refer to competencies that are essential to be achieved if
a person is to be accepted as competent in a particular secondary division of labor to perform
the jobs effectively. It combined life skills and competencies, such as use common business
tools and technology and manage and resolve conflict situations. Finally, functional
competencies are specific to jobs within the labor division and include the specific skills as
well as knowledge and expertise/know-how to perform the jobs effectively.

Competency and Competency for Tourism Professionals

Competency is widely attributed by McClelland (1973) for an analysis of qualities that
were appropriate for a job. This research results indicated that individual characteristics and
competencies as abilities to put skills and knowledge into practice were predictors of high
performance. The competencies required to perform the job from this research consisted of
communication skills by communicating properly with verbal and nonverbal communications,
patience, moderate goal setting, and ego development. (McClelland, 1973; Goldman & Scott,
2016). There were various definitions of competency from previous studies as knowledge,
skills, abilities, characteristics, motives, traits, attitudes, values, beliefs, interests, work habits,
and aspects of self-image or social role (Goldman & Scott, 2016; Boyatzis, 1982; Fleishman et
al.,, 1995; Green, 1999; Guion, 1991; Mirabile, 1997; Mumford et al., 2000; Spencer & Spencer,
1993; Weinert, 2001).

Gupta (2011) studied on competencies’ importance and performance in tourism
industry and stated that the importance and implementation of competency consisted of 14
variables. Those were knowledge regarding geography, language, safety assessment, variety of
food, transportation, accommodation, facilities, tourism resources, sustainable tourism

development, product and travel cost, media usage, tour package development, skills to
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service and advice, information technology skills, and awareness of cultural differences.
Generic competencies for managers’ career success in the hospitality industry indicated
various competencies as a positive work attitude, taking initiatively, willingness to accept
challenges, enthusiasm and energy, working hard, resilience, integrity, maintaining a
professional appearance, communication and interpersonal skills as relationships
management, negotiation, effective communication, language usage, and participation in
coworkers and customers’ relationships (Wang, 2013; Akrivos et al., 2007; Chung-Herrera et al,,
2003; De Vos & Soens, 2008; Kay & Russette, 2000; Lent et al., 1994; Ng & Pine, 2003; DeFillippi
& Arthur, 1994; Ladkin & Juwaheer, 2000; Munar & Montan, 2009; Sewell & Pool, 2010). The
other key success factors for hospitality career included capacity for innovation, flexible
working methods, adaptability to environmental changes, capacity for learning or acquiring
skills and knowledge, problem solving ability, career planning and self-development abilities,
long-term goal-setting, fitting one’s career to the business environment, teamwork, stress
management, time management, and knowing competency (Wang, 2013; Bridgstock, 2009; Joo
& Ready, 2012; Munar & Montan "o, 2009; Beheshtifar, 2011; Ren et al., 2013; Joo & Ready,
2012; Uhl-Bien & Graen, 1998; Williams et al., 2009; Kong et al., 2012; Colakoglu, 2011).

Cognitive and Comprehensive on perceived objective, perceived benefit, and
perceived qualification for MRA-TP

Many scholars have given the meaning of the word cognition, concluding that
cognition refers to the ability to remember and understand the details of information that a
person has accumulated and passed on, as well as the ability to convey meaning, interpret,
expand, or express your opinions about matters after receiving the information (Polpailin, 1997:
Jutavijit, 1997: Wangpanich, 1983). Comprehension refers to the ability to capture the
importance of stories in language, code, symbols, both concrete and abstract, divided into
translations and Interpretation (Jaidee, 1999). If someone recognize and understand about
perceived objective, perceived benefit, and perceived qualification as positive things, they may
have positive intention to prepare and to integrate into their decision.

Readiness for Tourism Professionals in Thailand

Chalamwong (2015) stated that the demand for workers in tourism industry in 2014
was about 27,000 workers; however, it encountered 17,000 worker shortage to fulfill the needs
from overall industry. This study also revealed advantages and disadvantages of Thai labors
in hotel and tourism services and could be concluded that Thai workers did not have
outstanding professional competence, especially in problem solving skills, computer skills,
working together as a team, operational techniques, foreign language especially English, and
management ability. Thai workers’ performance did not meet the expectations of
entrepreneurs, and a major problem in tourism industry was the shortage of skilled workers
and expert. The Ministry of Tourism and Sports, which is responsible for tourism professional

development, should coordinate with the Department of Skill Development, Ministry of
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Labour to enhance the readiness of personnel in the hotel, restaurant, and tourism business
as well as to upgrade skills or certify competency standards for the labors. The utmost urgency
issue was empowering and performance Standards 32 jobs titles in tourism industry. Thailand
Development Research Institute (TDRI) suggested that potential development of Thai labors
from 32 job titles in tourism and hotels should be focused on working skills and foreign
languages. With the working and communication skills together would enhance labors’
capabilities and competencies to be qualified as per ASEAN Common Competency Standards
for Tourism Professionals (ACCSTP) (Paitoonpong, Tulyawasinpong, Akarakul, Chaksirinon, &
Tasee, 2010).

Labor Mobility and Push and Pull Factors

A labor mobility is usually an employment as short-term contract involving travelling
or construction work whereas relocation mobility of labors to work in another country or
another place as expatriate could be categorized as a long-term labor mobility (Otto & Dalbert,
2012). Grabowska (2005) stated that changes in international labor movements were related
to political, economic, and sociocultural factors. Push and pull factors can be divided into
macro and micro levels. The push factors at macro level were more unemployment rate, job
shortage for new graduates, low wages, political corruption, and avoiding economic or social
risks. The push factors at micro level were money needed to support family, lack of
opportunities for advancement in the job, or want to start a new life. The pull factors from
both macro and micro levels were higher wage rates, have a better life, have better career
path, money needed, needs to develop potential, a better workplace, or migration with family.
Ng, Sorensen, Eby and Feldman (2007) stated that there are several reasons for labors to
relocate, and these consisted of both macro views, including economic factors, social
characteristics, industrial differences, and corporate policies, and micro view or individual view
which come from different factors such as values, personality, and so on.

There were many previous studies focusing on competencies’ importance and
performance in tourism industry, but the study in ASEAN countries after the MRA-TP was
established was not found. Many studies on ASEAN MRA mentioned about how to use ASEAN
MRA competencies as guidelines to develop professional standards in various careers, such as
teacher and accountants and how MRA standard can provide guidelines to build readiness for
ASEAN workforces toward ASEAN market integration and labor mobility (Jitpaisanwattana
et al,, 2015; Srisuruk & Silanoi, 2015; Vesamavibool et al., 2015; Wangpanich, 1983; Pholpairin,
1997; Juthawijit, 1997; Pholkaew et al., 2017).

There were many past research studies in ASEAN MRA, and their objectives were to
study factors affecting readiness in various professional areas, such as Chawaphanth et al.
(2016) focused on nurses’ readiness through perceived knowledge about AEC and their effects
on professional nurses and core competencies for nurses. Also, Pornnimit (2017) developed

conceptual framework with 5 concepts as ASEAN citizenships’ attributes, professional and
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functional competency, 21" century skills, concepts and awareness toward ASEAN and
concepts of ASEAN Mutual Recognition Arrangement. Furthermore, Sinthipsomboon et al.
(2018) focused on professional standards for hotel staff in AEC by addressing about
competencies standards for tourism professionals, objectives, qualifications, and benefits of
MRA, readiness preparation to enhance professional skills, overview, strength, and weakness
of hotel industry as well as ASEAN labor mobility. Nangklaphivat (2014) studied on preparation
of Thai labor in tourism industry for the ASEAN Economic Community Integration focusing on
various aspects of preparation of Thai labor, MRA-TP core, generic and functional
competencies, overview of Thai tourism, and free flow of skilled labor.

Therefore, the proposed hypotheses of this research were to investigate the effects
of core competencies, generic competencies, and functional competencies on labor mobility
drawn in Hypothesis 1 - 3. Moreover, if tourism professionals recognize about objective,
benefits, and standard qualification of MRA-TP, they may understand their situations in ASEAN
labor market. The more positive knowledge on ASEAN Mutual Recognition Arrangement, the
higher intention to prepare and integrate themselves into ASEAN market integration as
proposed in Hypothesis 4 — 6. The push and pull factors are external factors from macro scales
that affect labor mobility in many studies; therefore, push and pull factors significantly affect
intention for labor mobility could be drawn as Hypothesis 13. Past research studies above also
mentioned in their research findings that Thai professionals still need to improve in various
aspects, such as English language, their knowledge about competencies, and ASEAN market
integration. Many of them also mentioned that some professional careers were not ready, so
they may not integrate into ASEAN labor market. Consequently, readiness of tourism
professionals may mediate relationships among core competencies, generic competencies,
functional competencies, perceived objectives, perceived benefits, perceived qualifications,

and intention for labor mobility as proposed in Hypothesis 7 — 12, respectively.

Research Methodology

Sample and Data Collection

Population of this research can be divided into two groups representing two divisions
in hotel and travel services for tourism professionals as follows: 1) Population of hotel services
were 2,310,000 employees in Hotel and Accommodation sectors in Thailand and 2) Population
of travel services were indefinite. After the determination of sample sizes, there were 400
employees being selected to be study samples for each group compounding as 800
employees in total (Yamane, 1970).

The sampling method used in this research was non-probability sampling with quota
and purposive sampling techniques. First, quota sampling was divided into 5 regions covering
Central, Southern, Eastern, Northeastern, and North regions of Thailand.

The researcher then selected the highest tourist arrivals in each region, so the provinces
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chosen were Bangkok, Chonburi, Phuket, Nakhon Ratchasima, and Chiang Mai covering all 5
regions as proposed. The next step was that 80 questionnaires were distributed to each
division as hotel and travel services as a total of 160 in each province. The last step was that
purposive sampling technique was used to select those 400 professional hotel staffs who work
in front office positions and 400 professional staffs from travel agencies and tour operations
with more than 1 year working experience in their position.

Measurement and Data Analysis Method

The research methodology was the quantitative research conducted using survey
method. The questionnaires with 6 sections were utilized as data collection tool.
Core competencies, generic competencies, functional competencies were developed to be
consistent with MRA - TP qualification required for tourism professionals. The perceived
objective, perceived benefit, and perceived qualification were developed by measuring their
understanding about ASEAN MRA establishment. The readiness was adopted from
Yararat (2011) who showed that occupations expected by the ASEAN Economic Community
consist of 3 aspects as cognitive, affective, and psychomotor domains while push and pull
factors were developed from international labor movements (Grabowska, 2005; Klanjit, 2004),
and intention for job mobility was developed from intention toward ASEAN market integration.
Section 1 to 4 were five-point Likert scale questions regarding core competencies, generic
competencies, functional competencies, perceived objective, perceived benefit, perceived
qualification, readiness of tourism professionals, push and pull factors, and intention for labor
mobility ranging from 1 = strongly disagree to 5 = strongly agree. Section 5 consisted of
closed-ended questions regarding their personal background and working experience, such as
gender, age, type of service, and position at work. Descriptive statistics used in quantitative
data analysis included frequency, percentage, mean, and standard deviation. Due to
hypothesis testing, inferential statistics used were Pearson’s Product Moment Correlation

Coefficient and Partial Least Squares-Structural Equation Modeling (PLS-SEM).

Research Results

The results of the research showed that most of respondents were female (63.0%),
had age range between 25 - 34 years old (55.9%), obtained the Bachelor’s Degree (71.7%),
had average income between 15,001 - 25,000 Bath per month (42.8%), and had working
experience in this position around 3 - 6 years (36.6%).

The research results further revealed that most of the respondents had agreements
toward core competencies, generic competencies, functional competencies at the agree level
and had the mean as 3.91, 3.87, and 4.04, respectively. In the aspect of agreements toward
Mutual Recognition Arrangements (MRAs) for ASEAN tourism professionals, the research results
showed that most of the respondents had agreements toward perceived objective, perceived

benefit, and perceived qualification at the agree level and had the mean as 3.58, 3.68, and
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3.49, respectively. The research results also showed that most of the respondents had
agreements toward readiness of tourism professionals at the agree level and had the mean
as 3.50. In addition, the results showed that most of the respondents had agreements toward
labor mobility and push and pull factors at the agree level and had the mean as 3.46 and
3.68, respectively.

Validity and Reliability

Cronbach’s alpha and composite reliability were investigated to measure construct
reliability. The measurement model in table 1 showed that Cronbach’s alpha coefficient of
each construct ranged from 0.8 to 0.95, meaning that all constructs are acceptable according
to the recommended threshold value of 0.70 (Fornell & Larcker, 1981). In terms of composite
reliability, all values ranged from 0.91 to 0.95, which is more than the recommended value of
0.70; hence, the constructs in the research model are acceptable (Hair, Sarstedt, Matthews, &
Ringle, 2016).

Table 1 Factor Loading, Cronbach’s Alpha Coefficient (CA), Composite Reliability (CR) and

Average variance extracted (AVE) for Measurement Model

Latent Variable CA CR AVE Indicators Loads

Core Competencies (C_Comp) 091 0.93 0.73
C Compl 0.84
C Comp2 0.86
C Comp3 0.84
C _Comp4d 0.87
C _Compb 0.87

Generic Competencies (G_Comp) 0.92 0.94 0.62
G_Compl 0.78
G_Comp2 0.82
G_Comp3 0.83
G_Comp4 0.81
G_Compb 0.76
G_Compb 0.79
G_Comp7 0.81
G_Comp8 0.76
G_Comp9 0.71

Functional Competencies (F_ Comp) 0.94 0.95 0.64
F Compl 0.79
F Comp2 0.83
F Comp3 0.82
F Compd 0.77
F Compb 0.81
F Compé6 0.81
F Comp7 0.73
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Table 1 Factor Loading, Cronbach’s Alpha Coefficient (CA), Composite Reliability (CR) and

Average variance extracted (AVE) for Measurement Model (Cont.)

Latent Variable CA CR AVE Indicators Loads
F Comp8 0.82
F Comp9 0.81
F Compl0 0.83
F Compll 0.80
Perceived Objective (Obj) 0.93 0.95 0.83
Obj1l 0.90
Obj2 0.93
Obj3 0.92
Objd 0.90
Perceived Benefit (Bene) 0.92 0.95 0.87
Benel 0.92
Bene2 0.94
Bene3 0.93
Perceived Qualification (Qua) 0.95 0.97 0.88
Qual 0.92
Qua2 0.95
Qua3 0.94
Quad 0.95
Readiness (Rea) 0.93 0.94 0.52
Real 0.69
Rea2 0.66
Rea3 0.71
Read 0.69
Reab 0.75
Rea6 0.75
Rea7 0.77
Rea8 0.72
Rea9 0.77
Real0 0.77
Reall 0.75
Real2 0.64
Real3 0.71
Reald 0.73
Intention for Labor Mobility (Int) 0.87 0.91 0.72
Intl 0.72
Int2 0.90
Int3 0.90
Intd 0.86
Push & Pull Factors (Fac) 0.90 0.93 0.72
Facl 0.83
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Table 1 Factor Loading, Cronbach’s Alpha Coefficient (CA), Composite Reliability (CR) and

Average variance extracted (AVE) for Measurement Model (Cont.)

Latent Variable CA CR AVE Indicators Loads
Fac2 0.86
Fac3 0.86
Facd 0.84
Fach 0.85

In table 1, AVE was in the range of 0.52 to 0.88, which exceeded the minimum
threshold value of 0.50, confirming convergent validity. The discriminant validity was tested
and the square roots of AVEs were more than the 0.7 minimum threshold, and all values were
more than the correlations among the latent constructs (0.72 - 0.94); thus, it is valid.

Analysis of Structural Model

From the structural model in this research, the direct effects indicated that R? of the
dependent variable, or, intention for labor mobility (Int) was 0.42 indicating that 42% of Intent
variance was explained by the independent variable. For the indirect effects, R? of the
mediating variable or readiness (Rea) and the dependent variable or intention for labor

mobility (Int) were 0.58 and 0.44, respectively.

Table 2 Structural Model

Part 1 Part 2
Direct Effects Indirect Effects
Int Rea Int
R 0.42 0.58 0.44
H1: C Comp — Int -0.08 H7: C_ Comp — Rea — Int -0.08
H2: G_Comp — Int 0.24%** H8: G_Comp — Rea — Int 0.18***
H3: F_ Comp — Int -0.13** H9: F Comp — Rea —Int -0.15%*
H4: Obj — Int 0.16** H10: Obj — Rea —Int 0.12*
H5: Bene — Int -0.09 H11: Bene — Rea —Int -0.07
H6: Qua — Int 0.25%** H12: Qua — Rea —Int 0.19%**
H13: Fac — Int 0.42%%*
Mediating Effects
Rea — Int 0.23%***
G_Comp — Rea 0.317%**
F Comp — Rea 0.15%**
Obj — Rea 0.21%**
Qua — Rea 0.33%**

Note: * p < .05; ** p < .01; * ** p < .001 (two-tailed test)
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The results of structural model showed that generic competencies (B = 0.24,
p < 0.001), functional competencies (B = -0.13, p < 0.01), perceived objective (B = 0.16,
p < 0.01), perceived qualification (B = 0.25, p < 0.001) and push and pull factors (B = 0.42,
p < 0.001) had positive and significant effects on intention for labor mobility, so Hypothesis 2,
3, 4, 6, and 13 were then supported. On the other hand, the results of hypothesis testing
showed that core competencies and perceived benefit did not have significant effects on
intention for labor mobility, so hypothesis 1 and 5 were rejected (Described in Table 2: Part 1
Direct Effects). The mediating effects showed that generic competencies (B = 0.31, p < 0.001),
functional competencies (B = 0.15, p < 0.001), perceived objective (B =0.21, p < 0.001), and
perceived qualification (B = 0.33, p < 0.001) had positive and significant effects on readiness.
Finally, readiness of tourism professionals had an effect on intention for labor mobility
(B = 0.23, p < 0.001).

The results from table 2 part 2 demonstrated that there was a significant indirect
effect on the relationship. Since the direct effect of generic competencies and intention for
labor mobility was significant, readiness of tourism professionals had a partial mediating effect
on the relationship between generic competencies and intention for labor mobility; therefore,
hypothesis 8 was supported ([3 = 0.18, p < 0.001). The research also explored the mediating
effect of readiness of tourism professionals on the relationships among functional
competency, perceived objective, perceived qualification, and intention for labor mobility.
There were both significant direct and indirect effects among functional competency,
perceived objective, perceived qualification, and intention for labor mobility. This means
readiness of tourism professionals possessed a partial mediating effect on the relationship
among functional competency, perceived objective, perceived qualification, and intention for
labor mobility. Consequently, hypothesis 9 (B = -0.15, p < .01), hypothesis 10 (B = 0.12,
p < .05), and hypothesis 12 (B = 0.19, p < .001) were supported.

Discussions

The results of this research showed that competencies in each profession is important
career success and career development. The results further revealed that generic and
functional competencies for tourism skilled labors had effects on readiness and intention for
job mobility which were similar to those obtained in other studies. Wang (2013) stated that in
order to have career success in the hospitality industry, generic competencies comprised
effective working and communicating skills with multiple languages, positive attitudes toward
service, maintaining interpersonal skills, and maintaining professional attitudes as enthusiasm,
energy, working hard and willingness to accept challenges (Akrivos et al., 2007, Chung-Herrera
et al,, 2003; De Vos & Soens, 2008; Kay & Russette, 2000; Lent et al., 1994; Ng & Pine, 2003;
DeFillippi & Arthur, 1994; Ladkin & Juwaheer, 2000; Munar & Montan, 2009; Sewell & Pool,
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2010). In addition, the results were in accordance with Gupta (2011) who stated that the
importance and implementation of competency consisted of 14 variables relating to generic
and functional competencies in tourism professional qualifications.

This research results also revealed that most of respondents had agreement toward
perceived objective, perceived qualification, readiness, labor mobility, and push and pull
factors at agree level. However, the readiness and job mobility were lower than other
variables. The results of these may be in line with Chalamwong (2015) which indicated that
Thai workers did not have outstanding professional competence, especially in problem solving
skills, computer skills, working together as a team, operational techniques, foreign language,
especially English, and management ability. This attitude may lead to lower score on average
of readiness and intention for job mobility among ASEAN countries. The results of this research
were also similar to Grabowska (2005) and Ng, Sorensen, Eby and Feldman (2007) regarding
push and pull factors for labor movements. The more agreement the respondents had with
push and pull factors, the higher intention they considered participating in job mobility among
ASEAN countries. Therefore, to prepare to avoid labor shortage in the future, macroeconomics

and microeconomics must be considered at the national level.

Limitation of the Research

The researcher’s focus in this research was on readiness and labor mobility toward
the ASEAN Community of tourism professionals from hotel services and travel services in
Thailand. Since the data were collected from 400 professional hotel staffs who work in front
office positions and 400 professional travel agencies and tour operations, the generalization
of the results could be limited. As this research was cross-sectional, data were collected at
one specific time point. The influence of government policy as well as other host countries
qualifications and standards were not determined. The research also proposed only one
moderator (readiness of tourism professionals); thus, other applicable variables should also

be considered to facilitate the relationships among the variables.

Recommendations

® [or Practitioners

To be successful in tourism industry, knowledge and understanding toward
customers preferences and destination awareness are essential. Tourism professionals should
pay more attention to all knowledge regarding similarities and differences among ASEAN
countries to perform best tasks in service. To enhance competitiveness for Thai tourism
professionals, there would be needs in coordination from all stakeholders within the tourism
industry by implementing the MRA - TP standards and qualifications as a guideline in a long-
term strategic planning. Research results and recommendations could lead to the

improvement of the policy of training for employees and help in producing and developing
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graduates of higher education institutions quality for the private sector to support the AEC.
For examples, entrepreneurs can take MRA-TP qualifications into human resource
development programs or key performance indicators to motivate employees to realize the
importance of their MRA-TP competencies. It may help increase capability of employees to
perform tasks in tourism industry efficiently and effectively. Moreover, educational institutions
majoring in tourism and hotel management also need to revise curriculum to be consistent
with these qualifications to prepare new graduates to compete in this industry. There is not
only a need for a revision of curriculum but also a need to concentrate on building
professional experiences in fieldwork through cooperative education and internship during
studies. More importantly, emphasis on creating graduates in accordance with industry

requirements and labor standards shall be considered.

® Further Studies
As this research was carried out in Thailand, the researcher suggested testing the
research model in other ASEAN member countries for future research. Longitudinal research
is suggested over multiple time points to examine whether relationships exist among
competencies, perceived MRAs, readiness and labor mobility in ASEAN. Other variables such
as cultural distance, psychological distance among exporting countries and importing countries
in professionals’ perspectives could lead to better understanding of their motivation, decision,

and intention toward this industry.
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THE SUCCESS FACTORS OF COOPERATION BETWEEN GOVERNMENT
AGENCY AND NON-PROFIT CHARITABLE ORGANIZATIONS IN DISASTER
PREVENTION AND MITIGATION: THE CASE STUDY OF THE FLOOD
IN NAKHON SI THAMMARAT PROVINCE

Phannaphat Rachaporn'

Abstract

The objectives of the research are 1) to study factors affecting successful cooperation
between the government agency and non-profit charitable organizations in disaster prevention
and mitigation: The case study of the flood in Nakhon Si Thammmarat Province 2) to study
the problems and obstacles of cooperation between the government agency and non-profit
charitable organizations in disaster prevention and mitigation: The case study of the flood in
Nakhon Si Thammmarat Province and 3) to propose guidelines for cooperation between the
government agency and non-profit charitable organizations in disaster prevention and
mitigation: The case study of the flood in Nakhon Si Thammmarat Province. In this qualitative
research, data were collected from in-depth interview and participatory observation. The
sample group of 30 participants were 5 participants from government agency, 15 participants
from non-profit charitable organizations, and 10 participants from flood victims.

According to the research, it was found that the success factors of cooperation
between the government agency and non-profit charitable organizations in disaster prevention
and mitigation: The case study of the flood in Nakhon Si Thammmarat Province included
leader factor, objective factor, and decision-making authority factor. As for the problems and
obstacles of cooperation included communication and coordination factor, employees
relationship factor, the different relationships, resources factor, and exploitation and
intervention factor

The researcher presented the cooperative disaster management model for further

improvement and development of cooperation in disaster prevention and mitigation.

Keywords: Cooperation, Government Agency, Non-Profit Charitable Organization, Disaster

Prevention and Mitigation, Flood
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ANTECEDENTS EFFECTING THE SUCCESS OF THE LOGISTIC EXPRESS
PROVIDER IN THAILAND: A CASE STUDY OF NIM EXPRESS CO., LTD.
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Abstract

This study was making designed to investigate the causal model of structural equation
modeling effecting the success of logistic express providers in Thailand. The study was a case
study. The sample of the study was comprised of 205 administrators working for the Nim
Express Company Limited. The study instrument was a set of self administered questionnaires.
The collected data were analyzed by resorting to description statistics (percentage, mean,
standard deviation, and the confirmatory approach.)

The results of the data analysis were as follows: 1) The preposition model of the
structural equation modeling influencing the success of logistic express provider was found to
the congruent with the empirical data; all the statistical values met the criteria: X%/ df = 1.01,
P = 0.452 and RMSEA=0.00. As for the models used for measuring the waste reduction and
the success of logistic express providers, It appeared that the components and the observed
variables remained unchanged whereas the model used for measuring the service quality had
its minor components such as the logistics speediness cut off base on the reliability of the
questions. And 2) As a result of the analysis of the causal model; it was found that the waste
reduction factor had the greatest influence on the success of the logistic express providers,
followers by the service quality: the coefficients of the two factors were 0.56 and 0.35
respectively, and they could explain the variance of the success of logistic express providers

in the magnitude of 88 percent.
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11. Uismiwunideriridulieo@niunmnmluszdvaina 434 .64 4
12. VssvdsasuliminaudanusuRaveulunmsieusiuiuduiiy 4.03 .74 14
13, vswndaasulvntnauriinuegelinnuguaienisiilasnluesdnisuazay 434 63 5
UIN3
14. vi¥nind/Aanssu/deameiilalemalindnouliuaniaudetisn 442 62 3
a¥9assa/ad1euinnssulunsUTuURAMAMNULAENTUTNNS
15. U%ﬁwqﬂﬂamﬁamé’mmm%aﬁméﬁu’wiammaa doLflousinaiuy gndl uas 382 .79 16
B9ANTRANTNIIY
16. US¥ndnasumMsiauwinvesumnalulag 4.11 84 11
nustinsuazdiidwladiudelunsdniiueu (Allies and Stakeholders: ASH) ~ 4.21 .73 2
1. us¥midennawnsgsiadugaulaliusmadnyaduianluyusu 420 .72
2. Usgmidennassauluiusiinslunmswudaiagfuunannesueaulal 386 .83
3. U3smhdennamnsgshafudaulalunisvudsianluviosiinsiunis wislna 383 .84 10
4. Uswildnagns “saumungan” Tunisliuinig 432 66 5
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M19197 2 HANTIATIBYIARRULAZE U TELULLNATFIUAILUTURIAMAINAITUINIS (D)

asAUsENaU/AuUIdeNA M SD  duu
5. uT¥nyindennasausinileduiusiinslunisiiusnsfudisetuiiussuy 410 .82 7
QR Code/UnstAsan ndn
6. USEMIndonnasmusNilefiuiusiinslunisuudian 4.00 84 8
7. us¥nlvianusindenugusenounsgsiedrendselumsesnuuuianiuvie 455 .68 1
Tmngauiuan
8. UitndmiueundindudmiuligndrZenlduimssuianldnnituiiviussma 436 62
9. W3dnlvianuddrfunssnudminde wu Masansidsasuindanuazenn  4.50 62 2
Tunsvuds udu
10. UFt3nwnasgIunsdsueuitaguuy Next Day ag1ssaiilos 4.35 63 3
nushavasfliusn1svudeanequ (Mission of Logistics Express Provider: MLEP)  3.87 .83 6
1. USEniiuimsdminenaes goe Janviuvie 399 .78 2
2. U%ﬁ’wﬁ'mr??q@usjﬁmLLEJﬂLLagquéﬂizmaﬁa@mavﬂqumﬂﬁﬁmmﬂﬁy vl 4.00 76 1
Ussind
3. UsEmUausnsyniu (Funs-oniing) Lififuven 363 97 4
4. usEnilanusuinveusadirusisn1slalviusmsiuynaniunisal 385 .82 3
AuATaUAgUIUATluNTSTHU3NTS (Service Areas Coverage: SAC) 4.05 .75 4

1. Visnidngaiuiianmniuamlsine 4.04 84 3
2. tyimdndtihauaniuianmnsnneiussine 4.06 63 2
3. Wimilingesuitagluitufimuiuseme 4.01 79 4
a. uidmiusfinslunisliuinisdaeunagluiiuiinatuas vievidlnanngn 408 74 1
vhuseine

N136519AUUANGNN (Differentiation: DFR) 4.36 .61 1
1. LSl nmsuuddudnianizesne wu dudinens Sududidu wasdu 9 4.40 59 1
2. Uigniivimahdennadlunishivinisvudangnaanizse 4.31 62 2

UsnsLEsunLAY (Aadditional Services: ADS) 3.98  0.78 5
1. Vitilszuuduwounansnlulia o anvn naea 24 9l 4.02 .74 1
2. UTEnliusnssutsedumedngnsin 393 .82 2

AINATTIA 2 NANISILATIZIALRAL LLasahuLﬂsmLuummgwummﬁmﬂmm@mmw
a \ ¢ ' % ' a a ] o w a
11509015 (SQ) WU 99AUSENBVEDYNITASINAULANATN (DFR) ummasqqmummw 1 9998911
[y} a ya 1 Yo a o a < = a o o o [
wuﬁumLLaz@umu%muLaﬂiumsmLuumu (ASH) wazaudulae1gn (PFS) a1ua1nyu d@1vsu
asRUs¥NeaVgaenilAademMign Ao usiavesriusn1svudsNanau (MLEP)

M13799 3 HAMTIATINALREY uazgd I TBuUUINATFIUAMLUTIRIN1TIIRA gy Ee

aeAUsENaU/MIuUsdann M  SD dudu
min'ﬁmmwamaﬂu%mmﬂ (Reduction in Waste: RIW) 433 .64 1
1. US¥n ﬁ‘uammmmmﬂwumaﬂﬂ,umiiwau daouian 435 62 5
2. USEN ﬁmiammﬂsummJammm/maulmiumﬁwiuﬂuuamwamLuaamu 424 62 13
3. UTH¥ ﬁmmﬁwiuﬂuwa@mmmammaaaummamluLﬂueuuau 50,000 U 433 63
4. USEmiin ﬁaﬂmﬂsummammm/maulﬂumwwaLwaﬂaaﬂuﬂmmaamwmwam 435 61 7
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M19197 3 HANITIATILYANREY Lavd U luauLIIRTEIURLUSLNSMAnANNgLES ()

aeAUsENaU/AulIHeNA M  SD dusu

5. gudAnuenuatenifaneniandaluddaminUatems 4.35 .62 5
6. nadldwouianadausnluidfauarinsdnifnsodsuitanluld winsudetanas

Andlosuruluuds/Insdwi/woundinduiiodmdrewanai 2 435 60 4
7. AudAnuenianaiiunisdnwenuazdndananludiguddnwendaleniy/dmin

Uanenig 417 68 14
8. vsniiuluelininnudweuianinsmisuiannsdlliausodaeuianla 433 66 9
9. UsEnuualianusiusumanadludemuddnueniian 432 64 10
10. niinnudaeuianinsssianauE1fun1The Neu-na 4.42 .66 1

nmsidannugadeluveade (Reduction in Waste: RIW)
11, US¥niiuleunganfuyuaIukI NI umenIsAIuANdn U0 N nuUsEILaY

wifnanuting 442 .66 1
12. Us¥nldsyuudnlugialun1siu Aannuwazdwouiannaonidunig 432 71 11
13. Usmiludnawsuivuniduniansudwazaivaussezoaitunisiiunsesse 439 61 3
YUAY
14, UssmdntanliiuUinasussynuessavuddliinniian 428 .68 12
nsidnaugydeglunisyuds (Waste Reduction in Logistics: WIL) 415 68 3
1. USenilanudaveulumsifenyseiansosudvudsmnusin/aue/Jum vesdua 395 75 8
2. Usemimuanumnslunsinisesianandiivesanulddaaunasasaiuldie 390 76 9
3. U’%ﬁ’wﬁmiﬁmummﬁﬁaLﬁ@i’ﬁ@qﬂ%uﬁaﬁ@sé’uﬁﬁmum 418 66 5
4. UTEMmUANAuuAvTdazidundaeIsug uAuRuULNR S 417 64 6
5. Us¥ninvhgilonvuauinsgilunisdaueniian 421 64 4
6. Uswvldimalulaglunisniaaeu/muaunisyiauressavuds 4.37 .61 1
7. vswmldsyuudnlud@lunisdnnisianaenaa 407 747
8. vswildnanUnydianinneusennaulunisinineTan 427 65 2
9. U3dldsruudnlutlunssuitagiianun 424 65 3
n1sndnANagydelunissenas (Waste Reduction in Waiting: WIW) 426 .70 2
1. U3¥ndnviueundindu/Chat/Call Center dmiuiuiiesssia Fesfoniou war 439 65 1

15099U 9 naOn 24 Tl

2. UrliEnsAnauiansiuseUndiatunasn 24 Halug 436 .65

3. UsnaanisaadealignAnlagliusnisSuiagnitmingy 4.25 .76

4. USPnannissereeteyaaniinszuuianuiagiegldueundiadulunisiiusms 412 78 5
Suitanuuutdniadadithugnii

5. uinldndsdayavunnivg (Big Data) lunsinnsssuuvuds 416 .66 4
nsidnanugadsludununiswin (Waste Reduction in Production Cost: WIPC)  3.83 .86 4
1. USEmandunuimulssudaeuiagienisldiusiinslunisaniuau 382 93 4
2. UStmandunuiuLssudniugua//anuazeinenas aaudl Menisindie 384 80 3
USEn/sumnaniung

3. USEmanduyusuLssudaueniagmenslininanuse iy 367 87 5
4. guddnusnifanuasuisnannsausudia/anmsiussnudauenianldouBnany - 361 97 6
5. U3emdmhusundindulignisesinnandsaniianun 398 79 2
6. U3smimiueundtniuligninSenlduims/Ansionuldnasn 24 $lus 4.04 78 1
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1NMN197 3 HANITIATIERALRRY kavdiuleuuuu1nsgIuvesiiLysuainisiidn
AuEads (WR) wui aaduszneudesnisiinmuggydelurends (RIW) SAnadegaluddui
1 59989u1 n1sidnanugadslunisseasey (WIW) uagn1siidanugaidslunisyuds (WiL)

' '
o A

AUy dmsussdusznavgesnilanaieniign Ae nsidnanugadsluduyunisuda (WIPC)

3190 4 e TIeTeiaieds wavdulsnuunasgudikusaud S avesiussuudan Ao
asAUIENRU/AulTdNg M SD dusiu
ATUENSIVR WIUSN15UUE sWER A9 (The Success of Logistic Express Provider: SLEP) ~ 4.17 .65

1. gnAndiauitanelalunslusnng 407 65 9
2. wilnauiivigaastalunisvinenu 425 .59 2
3. USEmianuanunsanunsaneeusanslunsliusnsanguds 420 59 4
4. Usmildusalumnuuiiaveusedsuinden 418 62 7
5. winulianuvasadelunisujofau 419 65 6
6. USEMIAMNANNTA UM TANDUNARR NI VWAL YA 385 .76 10
7. U3¥nanansaliusmssieanugavgunualufiedn1sueegna 424 69 3
8. usEnilasusysulunisaiiugsie 412 71 8
9. U3tmanunsaneuausInudesNsuesgniaaen 24 41l 420 66 4
10. US¥manunsoansunulunisaniuny 4.38 .63 1

91N915°99 4 wan1sAsIsRAeds wavdudsauunInsgIuvesiLUsulsandLse
YouliuIn1svudeianeu (SLEP) wuidn SLEP10 Usemanunsaansuvulunisaniiuny danadesg
Juddui 1 sesasun SLEP2 wilnaudluiyiaslalunisiteu wag SLEP7 uSemanansaliusinig
1% A 1 %4 b4 o [ L o d‘d 1 d' oI d‘ A
AILAUTANUAUAIINABINITVRIGNAT AWAIRU UagiauUsdunaiiliaadediign fe SLEPG
USEMEANaNnsaluN Ao UTaRM U TUALIAT
3. wan15nsvdeulaueadafILUIUHY $IUATEYIINIIRTIVEBUAINADAARDINANNAY
AINEN ALeagANNLUIUTIUNERR LA (Average Variance Extraction: AVE) WagA1A LG oly
\BalATea3ne (Composite Reliability: CR) vasliinaindiwlsunafudeyaiieuszdny lagldng
AATIEVOIAUTZTNBULTIBUTUSIAUN 1 fadl
3.1 HAN137 5@ UlAAIAMILUTURIAMAINNITUSNNS FeUsenoumeasrUsenautay
d1uau 6 0sAUsznou laun MsasIsmuLAneAIe (DFR) Usnsiasudivae (ADS) anuidudlesndn
(PFS) susiinsuazgidiuladiudslunsaniiua (ASH) Wusfavelviusnisuudaiansiu (MLEP)
& A Y a Y PN
LLagm’mmaUﬂquwwﬂumﬂummi (SAQ) 9NN 2
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DFR

PF3

Chi-Square=0.99, df=2, P-value=0.61002, RMSEA=0.000

AN 2 LERINANIIATIFER UL IAAMAINNNTUTNNS MawTulama

a v v Y a v L3 v U ¥ A A I v oA

i 2 leaindudeyadislszdny nawiulung denndesnauniud Adutiniu
nawivnan nedldn P = 0.61, X*/ df = 0.495 uag RMSEA = 0.000 ANMTINDIAUTENUNINTFINYDS
muUsdaunadaniminuinnit 0.50 wagdldedrdgymeadifnnai A AVE Wiy 0.59 (Huinauet =
0.50) uazA1 CR Wiy 0.89 ({1uinmel = 0.60) (Hair et al,, 2014) Insaruiluiioa@n (PFS) fan
umtinunian sedadun Wusiaswazdidiuladnndslunisaniuau (ASH) waguimsiasuiivey
(ADS)

3.2 nan1sasivasulunaindiuusuianisindnadiugyids (WR) dausznauniey
a9AUsENOUdRy 91U 4 peAUsEnay baud n1sidaanugyideluveads (RW) n15i1dn

a 1 o o = o o a

anuagidglunisvuds (WL nsidaauagdelunisseass (WIW) wagnisiidnaiiugde
ludununswin (WIPC) Asnnd 3

.21 RIW

0.19% WIL

-0.18

0.50

\ fu.ls-'- WIW /0_ 5
-0.15 /
\.47"’ WIPC

Chi-Square=0.00, df=0, P-value=1.00000, RMSEA=0.000

AN 3 uanaNaNIRTIvEeUlinaianTsidnANgLde vasuSuluea

1nawd 3 TuadndudeyaiBaUszdny ndsiuluna aonndenaunduauysal i
fofl sinunausiynan Tasdidn P = 1.00 uag RMSEA = 0.000 AMMMinesdUsznaunInssuunsia
wsdunmdanimdnannndi 0.50 uardidedndymsadifiynan a1 AVE Wiy 0.73 wagen CR whiy
0.92 (Hair et al., 2014) Tagn1siidnaugadslunisouds (WIL) wagnisidnaiuaadely

109



Humanities and Social Science Research Promotion Network Journal

Volume 5 Issue 1 (January - April 2022)

nssensy (WIW) danimidnuinfigadudidun 1 sesawn mamidaanuagdsluveads (RIW)
warn13MdnANugaydelufuun1sHEn (WIPC) mudeay

3.3 nan1snsvaeulunaindiudswlsaudniavesgliuinisvudsiansiu (SLEP)
FUTENDUMEAILUTAWLNN 911U 10 wUs A SLEP1-SLEP10 f9n ¥ 4

o
9.5 SLEFP10

Chi-Square=16.99, df=23, P-value=0.809%66, RMSEA=0.000

Al 4 uananan1snyvaeulinainaudnsIveiuIMsuduianaIu wdasulung

Mnamil 4 lusainfuteyadeuszdng vdswiuluna aenndoanaundud Ardvilsiu
oyl Taefien P = 0.80 , X% df = 0.74 uag RMSEA = 0.00 Anjwiinesduszneuanasgusiauiu
0.50 wazdldudAgvneafiAnneAn A1 AVE Wity 0.64 uag CR winiu 0.95 (Hair et al., 2014) Iy SLEP3
Unilanuaunsaniunisadeanuuanaislunisliusnisanduds uag SLEPS wilnauiaiiy
aonstlumsufifeu femminunniiaadud@ud 1 sesasn SLEP2 wiinaudateiddlalunis
¥4 Way SLEPY 13taninsanouaussmmiesnsuesgnénaon 24 alus sud iy

4. wansAnudvENaLEnvesinuvaunsliassaisyniadeiiddviwarenudise
yoslvuimsvudaiansiululsemelne nsdifne Usem du 1Bndinsa 9170 Feusznousiefuys
welanguen 91uIu 2 Muds A ANAMNNTUSNNS (SQ) wazmsidaanugads (WR) uasdauds
urlanelu $1uau 1 duus Ae ArwdSaveslvuinisvudeiansau (SLEP) fanmil 5

-40 DFR
[ $
4
fogh.s2 ADS

SLEP1 |=*o.

SLEF2 |=*0.

SLEP3 |=*0.2

\"\“i|

©
I

SLEP4 [=*0.32g,.0¢

o o

979w
DIRS R B s

SLEP5 [=*0.2
SLEPE  [=*0.47

SLEP? |=*0.324.0

3.0

)

0.ds

Via -
03).09 WIL SLEP8 [=*0.33g.0°
{ i3
13 0.1z
&) Wi SLEPY  |=0.3ng.0
.26 0.329.0¢
V‘"

-0.08 0.1€

%.53 WIPC SLEP10 -'0.4»,,

Chi-Square=115.16, df=114, P-value=0.45203, RMSEA=0.007

AT 5 uanen1sAnwdvsnalannguasiikuvannisiassaiyndadeniisnsnadeaudnsa
YosR USMsvudsianaululsemelneg nsdifing vsEwm Gu W@ndmsa 1in wasUTuluma
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A1519% 5 AN519ANEDR

FuUsEAnSandunussE IS

G IRTHIN SLEP SQ WR

SLEP 1.00

SQ 0.91 1.00

WR 0.93 0.92 1.00
fuus DFR ADS PFS ASH MLEP
Auideriy 0.60 0.42 0.90 0.86 0.46
fuys SAC RIW WIL WIW WIPC
Auderiy 0.51 0.79 0.91 0.76 0.47
fus SLEP1 SLEP2 SLEP3 SLEP4 SLEP5
Auderiy 0.61 0.68 0.72 0.68 0.71
fus SLEP6 SLEP7 SLEPS SLEP9 SLEP10
Auderiu 0.53 0.65 0.66 0.62 0.52
Effects SLEP

Causes Direct Effect (DE) Indirect Effect (IE) Total Effect (TE)
SQ 39 - 39%

WR 56%* - 56%*
aunslassas1aesuls (R SLEP = 0.88

XZ: 115.16 df = 114 P = 0.452 RMSEA = 0.007 SRMR = 0.027 CFl = 1.00 AGFI = 0.90

*P< .05 **P < 01

NN 5 kagn151991 5 ArRNaenndeInaunauresliaaiuleyaldalseing
donAaINaNnaua lasila1 X df = 1.01 lruLnuel (<2.00) P = 0.452 drutneudt (>0.05) way
RMSEA = 0.00 Wusnaudt (<0.05) AtmiinesAusenoaulInsgIuilA1sening 0.65-0.95 HiuLnauel
(20.50) way UlladrAynsadniiszau 0.01 ynen (Hair et al., 2014) lagesrusenaugesdiaumin

- A o w = ! <A = a3 o '\ v
WInfige Ae Msidnaugydslunisuuds (WIL) wazadaluieadw (PFS) dariwmidnwinduy
seeadun Nusnsuazgddruladiudslunisaiiiuau (ASH) wagn1siidnanugaydeluveady
(RIW) suddu dmsuesdadsenaugosnia1iintnaign Ae usnsiasuiivay (ADS) W50
1 L% a a 6 2 ¥ U a1 1 o 1 £%
AduUsEANSNIINeInTal (R) vetluinaaunislaseasna wudn deuviiiu 0.88 uanedn diudsly
TuwaanunsnesuiemuLUsUsIuveInudsavesliiusmsvudsiansulisosay 88

i

W a £ v o ¢ | ) a a a o oA r.!
AduUsyansandunusszrnasnUsweada luTuiamafednu As Wuuin leeanden

U
[

geigafe n1sMInAugaLde (WR) LLazmmﬁwL%waa;ﬂﬁﬁmaﬁuuﬁqﬁaqmu (SLEP) fiaLyinfy
0.93 WA15UAIAIT BT (Reliability) HA15EMINe 0.42-0.92 lagfuUsninugesiugean As
o w =~ a A & W a a
N13N1AAIUE QLAY (WR) IA1AIULTDUULNINY 0.92 5838311 AMAINNITUINIT (SQ) 1A
AMUTBLULYINAU 0.83
nansfnulueaidannguasyniadeniidnsnasennudnsavesdliusnisuud aian
aludsenelng nsdlfnw) U3En Ty WBndinsa i wudn mamdeauagde (WR) Wulade

Pdsadoaudniavesriuinisvudaiandululssmelng 1nfign e ANAIMNITUINIS
(SQ) fannit 5
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NANTTVAHBUANNAFIUNITINY
1. auuRgIui 1 ANAINNNTUINNT (SQ) TBvEnannsudeuindennudnsaves §Wuinis

£ o

Yudalaneau (SLEP) luussmelve wudi advayu nande daA1dnsnaduussansidunainsgiu
Wiy 0.39 Sileddunieadanszsiu 0.01

2. audgiudl 2 nsideaugnds (WR) d3vsnanimsaduindeaiudiiaves
flvusnsuudatan (SLEP) sauluuszmalng wuin afuayu nanfe slrdvEnaduuszansiduni
1ASFIU Wiy 0.56 ddfuddymisadfnisedu 0.01

aAUsgNaN15INY

1. 1NHan1s3deiinuin Auamnsu3ns (SQ) dvdnanismsadindennudnieves
fluInsvudsianaau (SLEP) Tutssmnalng suaunfigiunisifediaely farsueimaidnin
anunsnnanléan essdnisliaudidyfuamninn1suinis (SQ) wutuaiuduialy
mssfiuuasnifindunalude sonedeatunuddevesfiunivun ossaiian (2562) inut Jady
A mMNIsUIMsEBvSnadeomufianelavesgnAdiliuinisuieh e ndinsa (Uszmalne)
$1in wazaoandeaiuauAdovesvaan vunziun (2558) inuin dademuduiavesnszuaunis
ladadndiuuszaviannisaidunulaesiuiisnswalvluiiamade ity

2. 1WaN1ITeTnUI Mmsidnnugyds (WR) fdvsnanmsadwandenudnss
voffliuinisvudsiansiu (SLEP) Tutsumalny uauufigiunisidefincly Ansanauetwiin
awnsananléin iessdmsdaasunsidaniugayids (WR) Tlunisdndusiu anudusaly
msmfiunuasndfindunulude sonedestunuiferesuma funaans (2563) fiwuin nnsan
AugnLaniidvinanisuandenisiiuguaivesdliuinisvudiaznisndsdud uazaenades
fueAdeues Ali, Zailani, Iranmanesh, and Foroughi (2019) finun EERRI PRNG BB NG MG
yanndenansiidunuiionnudsdu

dalauauue

v o (Y A v a @ ¢ o w

daiauanurlunisiiluussendldlunsianisuien du @ndinsa d1da

NHANITITeNNUI1 nsidaaugads (WR) Wuladefidenadeninudiiavesy
Tusmswudaianmululsenelng nsdifinw Usen Ty WBndinsa $1in wndian sosasn AaAIW
N15UINT (SQ) MAdeilvelauawusnUaAUNyY Al

1. msfdnanugaydelunisuuds (WIL) dadmiinuniian Inedssiauderiann WILL

vsgnldimalulaglunisnsiageu/aruaunisinnuuessavuds IAnafeuinian s8eaun WILS
Uswnldvan Uyt ianinnaueennaulunisiindedan way WILO usuwldssuudnluinlunissuian
P wansliviudn visnldnalulaglunisidannugaydslunisvudeisnssuiunisliuinisuas
n1sbAusnsnaansve wenanddslvianudrdgyiunisialeudfauield “unsgunuis
UuRauludiie” Tumsidaanugyde sgrdlsinmudssinumaiy WIL2 vsgnivuauuimisly
nsInsesTanasnasliteaiuladaiaulazasraiulaie IAnadesifgn waz WILL uS¥miaig
S ' A s ! a a a v a = o & o o A
gangulunisidendszinnsosuivudinuyila/vua/Jdsniuvesdun daadednduddunaes
U3tnIsmsinudAgiunisdnisesiananadiiduszidouiasanageuliine de1atisanainy
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[

anduannistigadons msvuaeignisldau viensiiiagaendsiiuinasnnifua sy
wazasiaIsandunuisafunsiisnsuduuiadig 9 ldnsdiagfivudadinisildsuudas
AUl ULUU viseRuaudRAwansn

2. matndnarmgaudelunissenss (W) Sendwdnanndudduiiaes Insdssifu
Foram Wiw1 Ussmdaviuenwndiadu/Chat/Call Center dmiuiuiiesgsna i3esdoaiiou uaziFos
3u 9 maen 24 Falus dardindnuiniiae sesasun wiwz uisnlFuinisfaniuiagsiu
ueUnalndunasn 24 9lus uazr WIW3 vitmannmsgapdenanlsignanlagliuinsuianmisaamih
Uy wansliiiudn vsenlienuddgdunistdmalulaglunisidaanugydelunislduinisves
anNAINABN99INITIILINTT mauwauiunsiiusnIsmeaneammeniseantusuiandantiti
TaglsiAnAuinsiiy FaduiBuftanmiloutuiuusdmuudnianuuelvglunaimdunislinagns
donn Jadlefiarsanwansznuluszezonudinenuin msléimaluladanansatiedunieanuazain
Tunslsnamvfimsnesinmsfinaunsfunmsesianuaznisuidesiesdouss q Ihduoeed
widmiunseenlusuiagiitiuresgnd “ilfiAndunu uagmniivuagnilduinisuin
g1admadanunImuINstaeTule” viEnisarsiiansandmuangugnattunshiuinsiuiands
tulvimangay

3. AUAMAINUINIT (SQ) BwdaziiArdninadesnitdiunisminaiugayide (WR)
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THE EFFECTS OF SERVICE QUALITY AND CUSTOMER ENGAGEMENT
ON REPURCHASE INTENTION IN MULTINATIONAL AIRLINE SERVICES

Orawee Sriboonlue!

Abstract

The purposes of this research were to study the effects of service quality and
customer engagement on repurchase intention in multinational airline services. The research
methodology was quantitative research with survey method by using questionnaires for data
collection. The respondents were 400 Thai and foreign passengers who have been participated
in Thai Airways International airline at least once during the last three years.

Descriptive statistics used for data analysis included frequency, percentage, mean,
and standard deviation. Due to hypothesis testing, inferential statistics used were Independent
Samples t-test, One-Way ANOVA with Least Significant Difference (LSD) if differences between
groups were found, Pearson’s Product Moment Correlation Coefficient, and Partial Least
Squares-Structural Equation Modeling (PLS-SEM).

The results of hypothesis testing revealed that service quality had positive and
significant effect on customer engagement, and service quality and customer engagement had
positive effects on repurchase intention while customer engagement had a partial mediating
effect on the relationship between service quality and repurchase intention at a significance
level of 0.001. In addition, the differences in passengers’ demographics as career and age

caused differences in service quality and customer engagement at a significance level of 0.05.

Keywords: Service Quality, Customer Engagement, Repurchase Intention, Airline
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Introduction

A multinational corporation (MNC) is a business organization is related to foreign direct
investments (FDI) abroad in multiple countries. Multinational corporations generate vast
amounts of jobs, investments, income, and tax revenues (Hill & Hult, 2020). Therefore,
multinational corporations are important to the world's major economic drivers (Caves, 1996;
Dunning, 2003). They normally have rapid growth due to the statistics from the United Nations
Conference on Trade and Development in 2000 concluding that there were more than 63,000
multinational companies around the world which are considered as parent companies.
In addition, these companies have investments in different regions by expanding businesses
in the form of more than 680,000 overseas subsidiaries employing more than 6 million workers.
Both parent companies and overseas subsidiaries of multinational corporations around the
world are accounted for 25% of the total gross domestic product (GDP) (UNCTAD, 2003).

Business that involves both logistics service and tourism industries is a multinational
airline business which is a part of the tourism industry. The multinational airline business has
grown exponentially since international imports and exports today are necessary to use
international freight forwarding services via air, sea, or land transportation. If the products are
easy to lose due to their short lifespan or there is an urgent need for the products, airfreight
is therefore essential. According to statistics in 2015 or 2015, global airline companies
generated the highest revenue at $783 billion which increased from $751 billion in 2014 or
accounted for 4.1 percent (PwC, 2015).

In addition to international logistics and transportation, air travel is also important for
businessmen and tourists for traveling both domestically and internationally since it provides
shorter travelling time comparing to other transportation types. The revenue growth of airline
businesses all over the world has increased mainly due to an increase in the number of
passengers and flights. The statistics of the Air Transport Statistics Report 2012-2014 by Airports
of Thailand Public Company Limited (AOT) revealed that the number of international flights
in Thailand had increased with 14,424 flights and 2,370,006 foreign tourists visiting Thailand or
transiting to other counties in 2014. These indicated that the high number of tourists traveling
by airline businesses (Airports of Thailand Public Company Limited (AOT), 2022).

The airline business is a service business; thus, service quality is important because if
customers feel the good quality of the service, this may lead to service purchase decision,
repeated service usage, word of mouth, and customer loyalty as a result. Therefore, service
quality might be used as a strategy to increase the ability to compete with competitors, such
as creating a differentiation of the service by providing superior service than competitors,
maintaining an excellent service level, providing good service quality and meeting customer
expectations and needs, and paying attention to and creating various impressions in providing

services in all components (Phacharoen, 2009).
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In order for customers to be aware of the service quality, there would be many
factors contributing to different perceptions of quality. However, there are only a few
researches providing effective data for managing the service quality perceived by customers
of multinational airline businesses, especially comparison among passengers from many
countries. Thus, the important factor is customer engagement with the brand consistent with
demographic factors can result in related behaviors, attitudes, and perceptions of customers
toward services. Consequently, the researchers were interested in studying the effects of
service quality and customer engagement on repurchase intention in order to use this research
results for planning in the improvement of service quality of multinational airline services to

achieve maximum satisfaction and bring about repeated service usage and loyalty.

Research Objectives

1. To study the effects of service quality and customer engagement on repurchase
intention in multi-national airline services.

2. To study the effects of service quality on repurchase intention in multi-national
airline services through customer engagement.

3. To compare the mean difference of service quality, customer engagement and

repurchase intention categorized by demographics.

Conceptual Framework

The conceptual research framework was drawn as follows:

Service Quality
® Assurance
® Empathy
® Reliability Customer Engagement
® Responsiveness "l e Conscious Attention
® Tangibles ® Enthused Participation
® Social Connection
A
Demographics v
® Gender
® Age 5 Repurchase Intention
® Fducational level
® Career

Figure 1 Conceptual Framework
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Hypotheses
The research hypotheses could be written as follows:

H1: Service quality significantly affect customer engagement.

H2: Service quality significantly affect repurchase intention.

H3: Customer engagement significantly affect repurchase intention.

H4: Customer engagement mediates the effect of service quality on repurchase
intention.

H5: There are significant differences in service quality according to demographics
(gender, age, educational level, career).

H6: There are significant differences in customer engagement according to
demographics (gender, age, educational level, career).

H7: There are significant differences in repurchase intention according to

demographics (gender, age, educational level, career).

Literature Reviews

Service Quality

Service quality is one of the important things that could differentiate the service
business to obtain a competitive advantage. One of the differentiations is to maintain a service
level superior to competitors by offering the quality of service that customers expect.
Companies which could provide such excellent service quality would lead to high customer
satisfaction and customer loyalty (Puriwat & Tripopsakul, 2014; Hung et al., 2003). Information
about the service quality that customers need is obtained from past experience, word of
mouth, or even business advertising. In order to reach customers’ service purchasing decision
criteria, it is necessary for the marketers for do research. Kotler (1967) stated that service is a
benefit or activity offered for the purpose of selling and satisfying customers, and it has four
important characteristics consisting of intangibility, inseparability, variability, and perishability.
Gronroos (1984) stated that service quality was the outcome of comparison between the
expected service and the perceived service.

Parasuraman, Zeithaml and Berry (1985) proposed that service quality; SERVQUAL,
was stem from differences between perception of actual service consumers received and
expectation of the service to be received. SERVQUAL had ten components including access,
communication, competence, courtesy, creditability, reliability, responsiveness, security,
tangible, and understanding/knowing customers. In further study of Parasuraman, Zeithaml &
Berry (1988), the SERVQUAL were categorized into five dimensions as reliability, assurance,
tangibles, empathy, and responsiveness. Moreover, service quality has been concentrated in
many studies since providing positive service quality would create a competitive advantage to
companies and established relationship between service quality and intention as part of

loyalty (Hapsari et al., 2017; Clemes et al,, 2014; Ladhari, 2008). Recently, many studies in
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airline service quality were established. The SERVQUAL instrument from the original
Parasuraman et al. (1988) has been used by several researchers to measure airline service
quality (Saha & Theingi, 2009; Fick & Ritchie, 1991; Sultan & Simpson, 2000) as well as a study
of effects of service quality on customer engagement (Puriwat & Tripopsakul, 2014).

Customer Engagement

The definition of customer engagement varies depending on the related field of
study.

Patterson et al. (2006) defined customer engagement as the customers’ level of
physical, cognitive, and emotional presence in relationship with a service company. Bowden
(2009) and O'Brien and Toms (2010) have given the similar definition of customer engagement
as it is the psychological process influencing customer loyalty while Hollebeek (2011a, 2011b)
defined customer engagement as the level of customer’s brand-related motivation and
context dependent state which is characterized by a specific level of cognitive, emotional and
behavioral activity in brand interactions.

Vivek, Beatty, Dalela, and Morgan (2014) indicated that customer engagement is the
level of the customer’s interactions and connections with the company’s brand, offerings, or
activities which involve other individuals in the social network created around the brand,
offering, or activity. The researchers further conceptualized the three dimensions of customer
engagement including conscious attention, enthused participation, and social connection. The
results of the study showed that the three dimensions of customer engagement support the
participation, meaningfulness, connectedness, as well as temporality relative to customers’
relationships with brands.

Customer engagement is a concept that many scholars have adopted. There have
been past researches from various fields that studied engagement in various perspectives,
such as management, social psychology, marketing, and information technology systems
(Cheung et al.,, 2015; Bowden, 2009; Hollebeek, 2011a, 2011b; Mollen & Wilson, 2010;
Vivek et al,, 2012). The construct of customer engagement has attracted many scholars to
assess its effect on customer loyalty. Prior research explored that customers brand
engagement likely generated higher positive beliefs and attitudes than customers who were
not engaged (Lim et al., 2020; Harrigan et al., 2018; Hollebeek, 2011a, 2011b; Ul Islam et al,,
2017). Therefore, customer engagement can act as a force affecting customers’ repurchase
intention. However, there are just few studies which have explained the connection between
customer engagement and customer loyalty (Bowden, 2009; Brodie et al., 2011; van Doomn et al,,
2010). Customer engagement is suggested by many scholars that it shall be considered as an
important aspect in boosting loyalty since more knowledgeable customers, together with the
rapid growth of information technology, make the interaction between customers and

businesses which are essential for customer value creation.
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Repurchase Intention

When customers form such positive attitude toward a product or service they
purchased, repurchase intention with then occurs. Moreover, those customers who are very
satisfied with the products or services purchased, they are more likely to have loyalty to the
brand of the products/services. Besides, they are likely to spend more while, at the same
time, unlikely to change the seller or supplier in their future purchases (Ranaweera, 2007;
Sohaib et al.,, 2016). McDougall and Levesque (2002) defined that repurchase intention is an
individual’s judgment about the same company satisfying his or her needs and an assessment
of current service situation while William and Auchil (2002) stated that repurchase intention is
an individual’s judgment about repeating purchase again from the same company. The reason
why customers decide to select the same service provider and purchase the same service is
on the basis of their previous experiences.

Repurchase intention of customers depends upon the value obtained in their past
transactions (Kaynak, 2003) such as benefits, competition, and cost considerations (Kumar,
2002). Repurchase intentions also have a significant relationship with customer satisfaction
(Durvasula et al., 2004), so customers perform repurchase intentions based on the value
obtained from the past experiences with relationship benefits being an intermediary for
expectations of future benefits. Law, Zhang, and Gow (2022) concluded from previous research
that when the needs of customers are fulfilled from a service provider, they will be more
likely to form a repurchase behavior (Zeithaml et al., 1996). This view was also supported by
other studies that confirmed a positive relationship between service quality and repurchase
intention (Su et al, 2016). The finding of a study on the Pakistan Airline industry from
Saleem et al. (2017) has confirmed that service quality is directly associated with repurchase
intentions as well as through the mediator of customer satisfaction. Furthermore, this view
was also supported by the study of Lim et al. (2020) which investigated the effect of customer
engagement on repurchase intention and found that customer engagement had such a
positive effect on repurchase intention. In addition, previous researches have been conducted
in online purchase intention or offline repurchase intention. Repurchase intention could be
defined as an individual’s judgement about buying again a designated service from the same
company, taking into consideration his or her current situation and likely circumstances
(Lacey et al., 2007).

Research Methodology

Sample and Data Collection

The population used in this research were 400 Thai and Western foreign passengers
who had used Thai Airways, a multinational airline involving both tourism industry and logistics
service including international airfreight forwarding, at least once during the past three years.

The samples were randomly selected by using non-probability sampling technique with
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purposive sampling. The questionnaires used as the research instrument were distributed at
Suvarnabhumi Airport.

Measurement and Data Analysis Method

The research methodology was the quantitative research conducted using survey
method. The questionnaires with 4 sections were utilized as data collection tool. Section 1 to
3 were five-point Likert scale questions regarding service quality, customer engagement, and
repurchase intention ranging from 1=strongly disagree to 5=strongly agree. Section 4 consisted
of closed-ended questions regarding their personal background, such as gender, age,
educational level, and career. Descriptive statistics used in quantitative data analysis included
frequency, percentage, mean, and standard deviation. Due to hypothesis testing, inferential
statistics used included Independent Samples t-test, One-Way ANOVA with Least Significant
Difference (LSD), Pearson’s Product Moment Correlation Coefficient, and Partial Least Squares-
Structural Equation Modeling (PLS-SEM).

Research Results

The results of the research showed that most of respondents were female (61.8%),
had age range between 21 - 30 years old (46.5%), obtained the Bachelor’s Degree (56.0%),
and had career as employees from private/government sectors (54.8%). Moreover, most of
them had experience in using airline for travelling approximately 1 — 2 times per year (63.0%)
and purpose of traveling was for vacation/sightseeing (71.5%). The research results further
revealed that most of the respondents had agreements toward service quality, customer
engagement and intention at the agree level and had the mean as 3.95, 3.42, and 3.82,
respectively.

Validity and Reliability

A PLS-SEM confirmatory factor analysis (CFA) was performed to establish the
structural validity of the scale. The PLS-SEM results suggested a good fit of the model
(SRMR=0.065, NFI=0.865) according to the criteria of acceptance suggested in Mata et al. (2020),
Bryne (2010), Hair et al. (2010), and Kline (2011). Cronbach’s alpha and composite reliability
were investigated to measure construct reliability. The results from Table 1 and 2 showed that
in terms of composite reliability, all factor loading values for service quality factors, customer
engagement factors and repurchase intention ranged from 0.74 to 0.92, which is more than
the recommended value of 0.70; hence, the constructs in the research model are acceptable
(Hair, Sarstedt, Matthews, & Ringle, 2016). The Cronbach’s alpha coefficient of each construct
ranged from 0.84 to 0.93, meaning that all constructs are acceptable according to the
recommended threshold value of 0.70 (Fornell & Larcker, 1981). AVE was in the range of 0.67
to 0.82, which exceeded the minimum threshold value of 0.50, confirming convergent validity.
The discriminant validity was tested while the square roots of AVEs were more than the 0.7

minimum threshold, and all values were more than the correlations among the latent
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constructs (0.79 - 0.88); thus, this measurement model supports the discriminant validity
between the constructs. Finally, the values Rho A reliability coefficients are all above 0.7,
complying with the suggestion of Dijkstra and Henseler (2015) and Mata et al. (2020).

Table 1 Factor Loading for Measurement Model from PLS-SEM CFA
CECA CEEP CESC RI SBRS SQA SQE SQRB SQT
CECA1 0.88
CECA2 0.91
CECA3 0.92
CECA4 0.90
CEEP5 0.89
CEEP6 0.92
CEEPTY 0.90
CEEP8 0.90
CESC10 0.91
CESC11 0.80
CESC9 0.91
Rid 0.91
RI5 0.91
RI6 0.86
SQRS13 0.86
SQRS14 0.91
SQRS15 0.89
SQRS16 0.88
SQA1 0.90
SQA2 0.89
SQA3 0.85
SQA4 0.80
SQE5 0.84
SQE6 0.85
SQEY 0.89
SQE8 0.86
SQRB10 0.85
SQRB11 0.85
SQRB12 0.86
SQRB9 0.74
SQrT17 0.83
SQT18 0.87
SQT19 0.83
SQT20 0.75
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Table 2 Reliability, Convergent Validity, Discriminant Validity and Internal Consistency Results

for the CFA SEM Measurement Model

Variabless CA  CR Rho_ A AVE CECA CEEP CESC Pl SBRS SQA SQE SQRB SQT
CECA 093 095 090 082 0.87

CEEP 092 095 090 081 071 0.86

CESC 0.85 0.91 0.86 0.77 0.58 0.68  0.88
RI 0.87 0.92 0.86 0.80 0.43 047 063 0.88
SBRS 091 0.94 0.92 0.78 0.40 032 045 0.54  0.88
SQA 0.88 0.92 0.85 0.74 0.33 0.31 0.36 0.50 063 0.82
SQE 0.88 0.92 0.85 0.74 0.37 035 046 0.57 0.74 062 0.82
SQRB 0.84 0.90 0.83 0.68 0.39 032 044  0.52 0.77 0.61 0.67 0.79
SQT 0.84 0.89 0.84 0.67 0.40 036  0.40 0.50 0.64 0.56 0.52 0.66  0.82

Note: The value in main diagonal were square roots of AVE.

Analysis of Structural Model

From the structural model in this research, the direct effects indicated that R? of
repurchase intention (RI) was 0.49 indicating that 49% of repurchase intention variance was
explained by the independent variable. For the indirect effects, R? of the mediating variable
or customer engagement (CE) and the dependent variable or repurchase intention (RI) were

0.25 and 0.48, respectively.

Table 3 Structural Model

Part 1 Part 2 Part 3
Direct Effects Indirect Effects Total Effect
H1: SQ — CE 0.51%*  H4:SQ — CE — Rl 0.19%** 0.62**
H2: SQ — Rl 0.43%x
H3: CE — Rl 0.38***

Note: * p < .05; ** p < .01; *** p < .001 (two-tailed test)

The results of structural model showed that service quality (B =0.51, p < 0.001), had
positive and significant effect on customer engagement, so Hypothesis 1 was supported. The
results also revealed that service quality (B = 0.43, p < 0.001) and customer engagement
(B =0.38, p < 0.001) had positive and significant effects on repurchase intention, so Hypothesis
2 and 3 were supported. The results from table 3 part 2 demonstrated that there was a
significant indirect effect on the relationship. Since the direct effect of service quality and
repurchase intention was significant, customer engagement had a partial mediating effect on
the relationship between service quality and repurchase intention; therefore, Hypothesis 4
was supported (B = 0.19, p < 0.001). In addition, the total effects from service quality to
repurchase intention through customer engagement were 0.619. In conclusion, figure 2

showed the results of testing the structural model of the theoretical framework.
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Figure 2 The results of testing the structural model of the theoretical framework

Table 4 Results of Independent Samples t-test and One-Way ANOVA of Hypothesis 5 — 7

Demographics H5: Service Quality H6: Customer H7: Repurchase

Engagement intention
Gender T=-1.654 T=-994 T=-1.29%
Sig. = .099 Sig. = .321 Sig. = .196

Age F=28.318 F=.612 F=23758
Sig. = .000** Sig. = .607 Sig. = .011*

Educational Level F=1922 F=2270 F=.018
Sig. =.148 Sig. = .105 Sig. = .982

Career F=1957 F=23784 F=26T7
Sig. = .120 Sig. = .011* Sig. = .047*

Note: * p < .05; ** p < .01 (two-tailed test)

The results shown in Table 4 indicated that there were significant differences in

service quality according to age (p < 0.05) whereas there were no differences in service quality

according to gender, educational level and career (p > 0.05); therefore, H5 was partial

supported. There were significant differences in customer engagement according to career

(p < 0.05) whereas there were no differences in customer engagement according to gender,

educational level and age (p > 0.05); therefore, H6 was partial supported. In addition, there

were significant differences in repurchase intention according to age and career (p < 0.05)

while there were no differences in repurchase intention according to gender and educational

level (p > 0.05); therefore, H7 was partial supported.

126



NIANTATOVIAUATUNTIENUYRemanSuazdIrurans

U7 5 atUR 1 (WATIAL - B 2565)

Discussions

The results of hypothesis testing indicated that service quality comprising assurance,
empathy, reliability, responsiveness, and tangibles had significant effects on repurchase
intention. Perceived service quality would affect the formation of attitudes and the behavior
of buying and using the service. If the customer’s expectations and the service quality of the
airline to serve their customers are consistent, this would result in customer satisfaction which
may be elevated to delight, trust, and repeat service which is a form of customer loyalty. This
is in line with Hung et al. (2003) who stated that companies which could provide such
excellent service quality would lead to high customer satisfaction and customer loyalty or as
a part of repurchase intention in this research. The results of this research also matched with
Chen et al. (2019) who revealed that airline service quality enhances the positive effect of
repurchase intention on the airline company service because it fostered a positive link
between brand awareness and perceived value and being in line with Law et al. (2022) who
indicated a positive relationship among service quality, customer satisfaction, and repurchase
intention in Laotian air passengers. Therefore, to establish repurchase intention in any services,
the company must provide excellent levels of service quality in every aspect.

Service quality also has positive and direct effects on customer engagement which
supported the study of Puriwat and Tripopsakul (2014) which found that service quality had a
positive relationship with customer engagement as the antecedent factor. Moreover, it is also
in accordance with the study of Vivek et al. (2012) who revealed that in order to enhance
customer engagement, service quality provided was an important aspect to every firm to take
into account. The higher in customer engagement would lead to higher customer positive
behavior such as word of mouth, brand loyalty or in this case repurchase intention. In addition,
customer engagement had a direct effect on repurchase intention which was in line with the
study of Lim et al. (2020) who explored that customers engagement enhanced higher positive
beliefs and attitudes to customers; therefore, it can mediate the relationship between service
quality and repurchase intention. In order to have a long-term loyalty from customers, service
quality and customer engagement must be incorporated with the marketing strategy planning
and implementation.

The results of hypothesis testing also indicated that customers with various
demographics factors such as gender, age, educational level, and career have varied opinions
on service quality, customer engagement, and repurchase intention at the statistical
significance level of .05. This is due to the fact that demographics may influence the opinions
toward product or service involvement. For example, career had most effects on customer
engagement and intention. The results showed that respondents with retired career position
had average mean higher agreements on customer engagement and intention than employees

from private/government, self-employed, or student. Therefore, considering demographics to
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understand target customers will assist in predicting and delivering the best service quality to

finally establish customer loyalty in every service industry.

Limitation of the Research

The researcher’s focus in this research was on service quality, customer engagement,
and repurchase intention toward using Thai Airways International ignoring those who used
other airlines. Since the data were collected from 400 respondents using Thai Airways
International during the last three years, the generalization of the results could be limited.
Other variables, such as lifestyle and consumer behavior in using full-service airlines did not
include in this research. As this research was cross-sectional, data were collected at one
specific time point. In addition, the hypotheses were tested utilizing quantitative research
approach, while the qualitative approach techniques such as an in-depth interview or focus

group were excluded from the research.

Recommendations

For Practitioners

Service quality is essential for business success. Components in service quality
comprised of assurance, empathy, reliability, responsiveness and tangibles will have to be
core services to every organization in service sectors. This research revealed that customer
engagement is a mediator between service quality and repurchase intention. The indirect
effect of customer engagement as a mediator, however, was not as strong as direct effect
from service quality on repurchase intention. It is suggested that many companies deliver
services by focusing on service quality and all service components; however, to be sustainably
successful in the long run, creating such long-term relationship with customers and enhance
their engagement may lead to customer relationship management properly.

For Academicians

The research results supported the literature reviews on the relationships among
service quality, customer engagement, and repurchase intention in multinational airline
services. The research pursuits that service quality has positive direct effects on customer
engagement. In order to enhance customer engagement, service quality provided is an
important aspect to every company to take into consideration. Service quality also had
significant effects on repurchase intention, meaning that to establish repurchase intention in
any services, the company must provide excellent levels of service quality in every aspect.
Finally, customer engagement had a direct effect on repurchase intention. The higher in
customer engagement would lead to higher in repurchase intention.

Further Studies

There are more opportunities for the future research to be developed by the

following recommendations. There should be a study related to service quality in the airline

128



NIANTATOVIAUATUNTIENUYRemanSuazdIrurans

U7 5 atUR 1 (WATIAL - B 2565)

and tourism industry, and other considerations that can positively promote and motivate
tourism industry in every aspect. Further studies can focus on cross-cultural comparisons in
service quality, customer engagement and repurchase intention perspectives from other

airlines and other regions.
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Abstract

The study aimed to understand better the leadership behavior of managers in
logistics and supply chain management companies. Previous studies had primarily focused on
a Western context, neglecting organizations in Southeast Asia. Moreover, the importance of
the logistics sector in the ASEAN region was rising due to better intraregional integration and
interconnectivity. Understanding the leadership behavior of logistics organizations could help
to improve leadership behavior in the logistics sector in the ASEAN region: thus, helping to
facilitate the above integration process more effectively. Within the literature review, different
leadership style theories, such as transformational leadership, trait leadership, situational
leadership, transactional leadership, charismatic leadership, and complexity leadership, were
reviewed. The most useful leadership theory to be applied in logistics organizations was
transformational leadership theory. This leadership theory can be used in the context of the
logistics industry, which requires a high degree of flexibility from leaders. At the same time,
the transformational leadership theory contributes to a better understanding of the relations
between leaders and followers — and how these relations contribute to organizational success.
The transformational leadership theory provided a useful framework to understand how

logistics companies achieved economic success.
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Introduction

Leadership is an influence relationship among leaders and followers who aim to
reflect their shared purposes and goals. Harrell and Simpson (2015) indicate that leaders can
influence others because of the power associated with their positions. It is more about bringing
value to the organization, helping to achieve its values and mission, the opportunity to coach
and develop, thereby bringing others along in their careers and perhaps to achieve a better
quality of life (Harrell & Simpson, 2015). The intensive discussion in the current literature about
the importance of leadership from several researchers suggested some benefits of better
understanding on improving business performances of leadership style in specific perspectives.

Vroom and Jago (2007) indicate that strong company leadership can enable meeting
the objectives and providing effective organization. Besides, they indicated that leadership is
essential for improving and organizational culture changes (Vroom & Jago, 2007). Many
contexts described that leadership creates usefulness for organizations, but there is a lack of
research that could provide a clear role of leadership that would move the organizational
success when focusing on the study of logistics and supply chain Management Companies.

Smalley, Retallick, Metzger, and Greiman (2016) described that to persuade people
to act on behalf of the concerned individual, to proceed towards a common goal, that a
leadership skill set is necessary to manage a group. Leadership is one of many factors that
support the dynamic skill sets of logistics managers to sustain the competitive advantage
needed when dealing with changing circumstances (Strang & Kuhnert, 2009). Nonetheless, the
current literature studies investigated the issue of leadership in managing logistics performance
within the context of Western cultures rather than in Asian contexts. It could be said that
there are few studies available that would provide insight knowledge about the attributes of
leadership skills. Thus, the purpose of this study focuses on the effects of leadership styles in

the context of the logistics industry.

Problem Statement

Understanding the improved economic performances in the logistics industry will be
the general problem of this research study. The priority studies illustrated that the managers
in Southeast Asian countries concerning economic success (Li & Sun, 2015). This study
concentrates on how leadership behavior of managers affects logistics industry performance.
Various research studies were conducted on the outstanding business performance;
nevertheless, the logistics industry has been neglected. Because of the increasing investment
into the infrastructure in Southeast Asia, the meaning of the logistics industry in Thailand, one
of the most potent economic countries in the Southeast, is strongly rising (Fujita & Hamaguchi,
2016).

A study focuses on leadership behavior in logistic industry which can fill the existing

theoretical gap in academic research. The integration of the Asian region regarding
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transportation infrastructure is rising and generating business opportunities for the logistics
section. This study will encounter the relevant leadership theory that existing in detail. The
requirement for leadership is vital for driving the company's success; numerous types of
leadership styles were the key to drive the companies (Inyang, 2013). For instance, trait theory
stated that the attribute of each leader is the essential element for the business (Inyang, 2013).
Using the trait theory to describe the types of leadership attributes the organization should
have been provided in the previous literature, the study's results are acceptable. However,
many researchers explained how the trait theory applied in the workplace is not enough to
justify leadership traits when circumstances change. As a result, this paper will also include
the application of the Transformational Leadership theory, Trait Leadership theory, Situational
Leadership theory, Transactional Leadership, Charismatic Leadership theory, and Complexity
Leadership theory to support the understanding of the success characteristics of leadership in

the organizations that require a high level of flexibility.

Purpose Statement

The study aimed to understand better the leadership behavior of managers in
logistics and supply chain management companies. A subordinate task of this study will find
out to which extent at the logistics company in Bangkok use elements of successful leadership,
as defined within the framework of the leadership theories. In situations requiring flexible
decision-making, underlying leadership patterns are better to be recognized and examined.

The overarching research question asks: how does the leadership behavior of
managers contribute to high performance? The answer shall help to understand the reasons
for the better economic performance of managers in logistic industry. The situations, which
will be especially useful to be studied, require high situational adaptability, as defined by the
leadership theories. As described above, they are likely to deliver useful results and help us

understand what elements of success differ the leadership behavior.

Literature Review

Effective leadership cannot exist without proper authority. To consider this paradigm,
it is evident that the link between power and leadership is inevitable. Without one, the other
becomes invalid (Harrell & Simpson, 2015). Effective leadership is the employment of sharing
and giving ownership of the leaders' vision to all constituents. Leaders must exercise judgment
in selecting those with whom they will share responsibility. The leader's sources of power and
the degree of acceptance of the interests of the subordinates are the influence of leadership
(Paschen & Dihsmaier, 2014).

Effective leaders typically use their power to enhance followers' motivation,
stimulate team productivity, and foster organizational objectives. Leaders' behaviors are

situational in that they often adopt different leadership styles depending on the current
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situation (Vroom & Jago, 2007). Leaders who constructively use their power in planning and
determining subordinates' assicnments can positively affect followers' performance, buy-in,
and commitment, thus increasing the organization's global competitiveness (Azman,
Mohamad, Rafiuddin, & Zhen, 2010). When leaders involve employees in the decision-making
process, workers experience "increased feelings of responsibility and ownership of work,"
leading to increased motivation (Azman et al., 2010).

As the landscape of leadership is ever-evolving due to rapidly changing and innovative
technology, increasing globalization, as well as shifts in cross-cultural and multi-generational
teams, understanding leadership theories will afford leaders of the future to be adaptable to
changing environments, situations, and challenges (Paschen & Dihsmaier, 2014). In applying
various leadership style theories, exploring the role of Transformational leadership, Trait
Leadership, Situational Leadership, Transactional Leadership, Charismatic Leadership theory,
and Complexity Leadership influence in establishing trust and loyalty within the leader-
member exchange will be critical to guiding behaviors and attitudes of employees for
organizational success. Then, the next step will identify the research gaps that might form one
of the research questions to be examined concisely. As a result, it is worth describing each
concept in detail and expressing its advantages and disadvantages by using them within the
context of logistics service providers.

Trait approach to leadership

The characteristics of a successful, leading superior are similar to the ones of a good
commander. Such an individual must not only radiate self-assurance, be able to easily connect
to others, be dynamic, be in charge of a situation and the people involved in it but must also
have traits such as high situational adaptability. Caruso, Fleming, and Spector (2014) took a
closer look at the many attributes that had been recommended in a variety of scenarios. This
concept obviously has some downsides. By now, there is still no way of unified attributes
recognition, even after the many results that related research had already produced (Caruso
et al,, 2014). On the other hand, this approach still offers companies the opportunity to apply
the identified characteristics for hiring new staff in superior, leading positions.

Wu, Tsui, and Kinicki (2010) stated that there was not enough academic knowledge
available about the bundled, overall effect of distinguished team leadership when they
researched the direct connection between team accomplishments and the ways persons in
charge exercise power. Their research design was one of many that tried to understand the
problems that divergent superiors' practices pose to the efficiency of organizations. Their study
wanted to find out how the behavior of superiors, treating team members in different ways,
influences the team's overall performance.

The researchers designed a study to understand behavior on the team level. With it,
they were focusing on individual-centered and team-centered versions of leading superiors'

actions (Dinh & Lord, 2012). In 8 organizations, information was retrieved from 70 workgroups
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to confirm the applied approach (Dinh & Lord, 2012). After examining the data, it was
concluded that a team-centered style of exercising power contributed to internal team
alignment and a better overall performance outcome. On the flip side, if people were treated
differently within teams, the team effectiveness was reduced. One problem still needs to be
addressed. How guiding rules and styles of the person in charge are being applied depends
on the corporate or institutional culture. Research like the discussed one that was carried out
only within an American corporate context is insufficient for application on a general level.

Transformational theory of leadership

A transformational leader focuses on promoting an organization's core structure and
cultivates employee acceptance of and dedication to, organizational mission, vision, and
values to motivate followers. The leading people in the hierarchy collaborate with their
subordinates to exercise command refers to transformational leadership (Kensbock & Boehm,
2016). Understanding the necessity of the transformation is essential as it needs to use various
tools to expand the staff's conditions, inspiration, and effectiveness (Kensbock & Boehm, 2016).

For instance, linking the followers' characters to the assisnments they need to carry
out is essential. Ewen et al. (2013) stated that inferiors need to be stimulated by giving an
example. They must feel a higher level of responsibility while involving with their tasks. It is
the leader's job to identify the person in charge that connects staff to the most appropriate
projects (Ewen et al,, 2013). To have faith in the ability of their subordinates is crucial to
transformational leaders. This type of leader guides the complex teamwork circumstance, in
which inferiors are forced to overcome the obstacles and increase their confidence in their
own professional skill set (Ewen et al,, 2013). Employees get motivation guidance from leaders
for being ready to produce achievements on an outstanding level.

Martinko, Harvey, and Douglas (2007) outlined that transformational leadership
contained four different components. The first one is the person who leads and shows the
example to staff; the second one is the person who can lift the spirit of employees. Both
elements indicate the quality of charisma of the leaders. The third one is that the leaders
should provide a real interest in their needs under their command (Martinko et al., 2007). This
element makes superiors relate emotionally positively to superiors and encourage them to
more hard work. The last one is to convince team members to bring up ideas (Martinko et al.,
2007). In this way, leaders can turn staff into over-achievers by letting them overcome the
obstacles. This means that leaders set a task that can be easier approachable even though it
is a tough challenge that appears from an employee's perspective (Martinko et al., 2007).

The main part of this kind of leadership is developing and transforming people
Because of the many benefits of using this concept as a theoretical structure; the researchers
considered this as a tool for analysis (Azman et al., 2010). The previous literature described
that the proactive actions of subordinates might not always build better relations between

them and their leaders. Nevertheless, the professional achievement and communication

138



NIANTATOVIAUATUNTIENUYRemanSuazdIrurans

U7 5 atUR 1 (WATIAL - B 2565)

exchanged between employees on different hierarchy levels are improved. Azman et al. (2010)
applied a similar concept to building a better theoretical understanding of the fundamental
cognitive operations, especially how people could be enabled to find the required solutions
more efficiently when conveying the message with their surroundings. The scholars need
crucial elements to be considered. Some factors have to be acknowledged, such as the nature
of assignment results, the leaders' systematic response to the assessment effectiveness, and
decision-makers responses.

Situational Leadership Theory

Vroom and Jago (2007) contradict the traditional notion that people performing in
leadership functions inherited the necessary skills for success already. Instead, and according
to them, arriving at such a position of power can merely result from changing circumstances
and related needs. Superiors need to apply their skillsets in everyday life and many
circumstantial contexts. To be successful, the decision-maker has to acknowledge the diversity
of the people within institutions. Circumstantial adaptability demands in its core from the
people in charge to apply different attributes to adapt themselves to the encountered issues
(Wu et al,, 2010). The decision-makers in such settings, requiring circumstantial adaptability,
must perceive issues and the surrounding environment without distortions from within
themselves or outside. A useful help can be to have clear and detailed rules for a code of
conduct that can be applied permanently, and that will help to make employees feel treated
equally (Wu et al., 2010).

Creating parameters for different circumstances that superiors can encounter helps
them reduce personal bias and stay focused on their everyday tasks. In reverse, if a superior's
intentions are to a large extent of a personal nature, divergent behavior and different
performances of team members may indicate his partiality (Vroom & Jago, 2007). Kotter (2001)
agreed that traits of a leading superior can be learned and even improved individually, within
one's capacities, and are not given by nature, putting the article in line with other academic
scholars who also acknowledged this concept. Leadership issues force decision-makers to deal
with complex problems in a variety of situations.

Kotter (2001) pointed out that it is crucial to differentiate between management and
leadership. The first term is connected to how to organize, finance, find new employees, plan,
keep an overview of situations, and fix issues (Vroom & Jago, 2007). The second term deals
with guiding people, giving reasons for their actions, and lastly, ensuring that they and their
superiors are on the same page (Vroom & Jago, 2007). In the contemporary office work
environment of the early 21st century, both skills above need to be combined if the person
in charge wants to exercise power effectively (Vroom & Jago, 2007). The examined study
presents itself in the form of a typical business article. From reading about the writer's applied

methods for research, it was not possible to judge how well he investigated his subject matter.
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Table 1 Model of Situational Leadership

Types of Leaders Essential roles

Pacesetting Leader Leader set up assertive goals to drive subordinate and it will work if
subordinates are motivated and competent. Also, con is employees may
burnout because it requires a lot of effects, and it leads high level of stress

Authoritative Leader  Leader set up direction and goals for subordinate and expect them
to follow. Clear direction is the key. However, for those who have
high experiences and well-educated consider it as dictated.

Affiliative Leader Leader motivates subordinates by praising and try not to criticize for
fostering team bond, connected and sense of belonging within the
team. It is best use when team gets stress of needs to rebuild trust.
Also, it should not be used as long-term strategy.

Coaching Leader Leader focuses on individual to help build and improve their skills
and talents. It will work if subordinates are open-minded to follow
guidance and accept their weaknesses and willing to improve.

Democratic Leader Leader listens to subordinates’ opinion to have them engage on making
decision. This approach will work with high qualification of contribution.

Coercive Leader Leader is in the role of commander and have an ultimate authority

to provide direction. It could apply when crisis.

Goleman, Boyatzis, and McKee (2002) have developed another situational theory of
leadership. The theory incorporates his development of the concept of emotional intelligence.
The idea of six situational leadership categories describes the leadership style and suggests
when each style is most appropriate for the organization.

Charismatic Leadership

The process of charismatic leadership influences reactions and responds to situations
and challenges related to supporting followers in organizational effectiveness. While leaders
direct and motivate followers to behave in ways that contribute to managing work
performance for achieving organizational goals and success, organizations are charged with
directing and monitoring leaders to utilize ethical and responsible leadership (Kriger &
Zhovtobryukh, 2016). Depending on the audience, Nelson Mandela was portrayed as a positive
transformational leader, while Adolf Hitler caused negative images; however, both of their
articulations and rhetoric inspired millions of people to follow them.

Transactional Leadership

Transactional leaders can be seen as reactive, rigidly following organizational policies
and procedures, focused on the relationship with followers, bureaucratic, intent on working in
a stable environment, and could put themselves ahead of the team (Deichmann & Stam,
2015). In addition, transactional leadership style relies on an economic-based transaction with

two primary factors, contingent reward approach, where followers are rewarded for meeting
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targets and focused on planning execution and goals, and management by exception, whereby
leaders intervene and establish proper rules and protocols (Deichmann & Stam, 2015).

Complexity Leadership

Complexity theory provides some new insights and conceptual frameworks to
support the leaders in the organization. The complexity theory will bring the leaders to learn
how systems can be more effective and spontaneously self-organized into a more
sophisticated form that can be adapted to the organization (Uhl-Bien, & Marion, 2008). There
is the need to apply more conventional principles to tackle complexity in leadership to handle
leadership complexity. This is because of the inherent cultural variables within the
organization (Lichtenstein et al., 2006). It all depends on the sources of complexity and the
nature of the industry (Lichtenstein et al., 2006). Leaders can improve business reputation,
formal and informal strategic alliances, mergers and acquisitions, and other organizational
changes like a restructuring process.

Leadership is more about creating an environment where managers and employees
can realize their potential, both individually and collectively (Cooke-Davies, 2011). Leaders
need to be focused on the very genesis of the organization and the expectations for which
they have been designated as leaders. To use complexity theory, leaders need to reduce
complicated things into simple things and then delegate these simple things to their
subordinates (Cooke-Davies, 2011). Leaders should take care in obtaining talented people on
board and build trust while executing. Also, they should increase the complexity of the
assignments given to the reporting officers so that they will be able to handle complexity in
the future (Cooke-Davies, 2011). If the leader is executing his leadership as expected, he can

control the organization and lead it towards its goals.
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Figure 1 A model of complexity leadership development (Burnes, 2005)
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The model of complexity leadership development can help organizations determine
the processes they need to develop to support complexity leadership in action. The model
focuses on both system criteria to optimize an organization’s capacity or adaptive capability
arising through distributed intelligence. It is argued here that complexity leadership offers an
alternative systemic perspective on the nature of leadership that can help social systems
organize themselves more effectively to promote adaptation and change.

Leadership in third-party logistic provider: A research agenda

Logistics and Supply chain Management have become powerful and essential
industries that drive the success of many organizations nowadays. The nature of this business
is specific and different from other companies; thus, we anticipate seeing the different
leadership styles that achieve in the workplace. As a result, the study of leadership's power is
essential in the research topic. Dubey, Gunasekaran, and Ali (2015) stated that employee belief
in building a relationship with the leader would make him more valuable, and other colleagues
will respect him more. This kind of value raises the individual's confidence level and increases
the individual's sense of performance and fellowship (Dubey et al., 2015). Within the context
of leadership, research explained the importance of building the relationship and the
relationship between the leader and the followers.

In addition to the research topic of building the development direction of the logistics
companies by using leadership's power, many researchers suggest that to follow duties from
the followership proactively and to support their supervisors is the main capability to achieve
organizational goals (Agho, 2009). To increase the influence component of leadership, the
leader needs to portray traits that useful to followers. Values are related to individuals that
have self-control, critical thinking, and independent skills for what they manage (Agho, 2009).

Agho (2009) conducted a study to understand followership better; he provided a
three-page questionnaire, sampling 302 senior-level executives to observe managers'
perception of followership. Agho (2009) study on the critical skills in followership that are
composed of traits such as problem-solving, flexibility, and integrity. The study describes that
the leadership's skill and followership can be practiced, and that the effectiveness of leaders
increases the influence and collaboration of workgroups. Nevertheless, the passion for

practicing leadership and followership still couldn't be explained.

Conclusion

This study summarized the theories of leadership that explain its essential role and
are to be used for theoretically conceptualizing and approaching the research questions. The
review paper focuses on the effects of leadership behavior of managers in Logistics companies

and on improving the economic performances in this sector.
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Table 2 The summary of review results on leadership theories

Types of Leadership

Summary of Review Results

Trait Leadership

Transformational

Leadership

Situational Leadership

Charismatic

Leadership

Transactional

Leadership

Complexity
Leadership

Leader should have self-assurance, interpersonal skills, high
situation adaptability and provide dynamic. However, the downside
is no unified attributes recognition (Caruso, Fleming & Spector,
2014). Also, if leader use team-center style of exercising power for
contribution of alignment within the team, it will get better
performance (Dinh & Load, 2012).

To promote core structure of organization, mission, vision, and
value and to cultivate and motivate subordinate, leader needs to
be stimulated by being a good example. Also, Transformational
leadership could guide when teamwork circumstance is complex in
which leader will increase their confidence and force them to
overcome obstacle with professional skill set (Ewen, et al., 2013).
Leader is required to have ability to adapt in any kinds of situation
and provide useful help will make subordinates feel treated well
(Wu et al, 2010). Also, creating parameters for different
circumstances that superiors can encounter helps them reduce
personal bias and stay focused on their everyday tasks (Vroom &
Jago, 2007).

While leaders direct and motivate followers to behave in ways that
contribute to managing work performance for achieving organizational
goals and success, organizations are charged with directing and
monitoring leaders to utilize ethical and responsible leadership (Kriger
& Zhovtobryukh, 2016).

Transactional leaders focused on the relationship with followers,
bureaucratic, intent on working in a stable environment, and could
put themselves ahead of the team (Deichmann & Stam, 2015).
The complexity theory will bring the leaders to learn how systems
can be more effective and spontaneously self-organized into a
more sophisticated form that can be adapted to the organization
(Uhl-Bien, & Marion, 2008). Also, to use complexity theory, leaders
need to reduce complicated things into simple things and then
delegate these simple things to their subordinates as well as to
maintain talented employees and build trust while executing
(Cooke-Davies, 2011).
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Table 2 shows the summary of review results in each leadership theory. Each theory
has its own care of characteristic and leader should apply it depending on the circumstance.
What elements of success can be identified that will apply to the logistics industry in Southeast
Asia in general? A useful theory that would be suitable for this study is transformational
leadership theory. Regarding this theory, we can examine the situations that require high
flexibility from leaders and their behaviors, affairs that deliver beneficial data for the study at
the same time. The theory will identify elements of success within the leadership style of
managers in the defined setting. Moreover, the exploration of relationships between leaders
and followers on a deep level will extend the current study in the existing literature of
leadership in logistics organizations. The transformational leadership theory provides a useful

framework to understand how logistics companies achieve economic success.
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