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Abstract

The purpose of this study was to investigate the causal relationship model between
innovation and its antecedents on perceived organizational performance of municipalities in
Thailand. The research methodology was a mixed research approach. The qualitative research
approach was conducted using in-depth interviews. The researcher selected a sample of 12
respondents through purposive selection methods. In the quantitative research approach, a
questionnaire was used as a tool for data collection using a simple stratified random sampling
method. The research samples consisted of the mayor, deputy mayor, municipal clerk, deputy
municipal clerk, head of office/department and head of department of municipalities in
Thailand, 401 samples. The Data were analyzed using descriptive statistics (frequency,
percentage, mean, standard deviation) and structural equation modeling (SEM) using computer
programs to test the hypothesis. The study found that transformational leadership has a
positive impact on the learning organization and a negative impact on organizational culture.
However, it does not have a direct impact on innovation. Learning organizations have a positive
influence on organizational culture and innovation. Organizational culture has a positive
influence on perceived organizational performance. However, it does not have a direct impact
on innovation. and innovation had a positive impact on perceived organizational performance.
Corresponds to in-depth interviews. findings also show that transformational leadership,
learning organization, organizational culture and innovation are antecedents of perceived
organizational performance, which will be beneficial to the application of innovation to

achieve good organizational performance of the municipalities in the future.

Keywords: Transformational Leadership, Learning Organization, Organizational Culture, Innovation
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AATERAEUUTE NS UNBYENATEWS) (Causal Influence) uanaladiansnen 1 wazn1ni 2

VYR TL Jusgevesnmziihnmssunias (Transformational Leadership)
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f t f
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031 LO8

Y [
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THE CAUSAL RELATIONSHIP BETWEEN WORK MOTIVATION AND
EMPLOYEE PERFORMANCE EFFECTIVENESS IN THE THAI DRINKING
WATER INDUSTRY: A CASE STUDY OF THE MEDIATING INFLUENCE

OF ORGANIZATIONAL COMMITMENT

Thanyaras Jirathitikiat"”

Natthanon Thavisin?

Abstract

The purpose of this study is to investigate the work motivation that influences the
organizational commitment and performance effectiveness of employees in the Thai drinking water
industry. It also examines the mediating role of organizational commitment between employees'
work motivation and their performance effectiveness in this sector. The study was conducted as a
quantitative study and involved employees in 20 factories in the Thai drinking water industry, with
a total of 391 participants selected through stratified random sampling. Data collection was
facilitated by structured questionnaires, and the analysis used descriptive statistics, including
frequency, percentages, mean and standard deviation, as well as inferential statistics through
structural equation modeling. The findings showed that the respondents included 174 employees
from drinking water factories, 154 from soft drink factories, 55 from soda factories, and 8 from mineral
water factories. The hypothesis tests confirmed that the structural model fits well with the empirical
data and show that work motivation has a direct effect on both organizational commitment and
employee performance effectiveness. In addition, there is an indirect effect of organizational
commitment on performance effectiveness. An important finding from this study is the central role
of motivation according to ERG theory in all dimensions. Organizations are therefore recommended
to prioritize these dimensions by implementing comprehensive compensation and benefits policies
and strategies that maintain living standards, improve employee relations and clearly define career
paths. In addition, emphasis should be placed on fostering organizational commitment among

employees.

Keywords: Motivational Factors, Work Performance, Organizational Commitment
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Motivational Factors

Organizational

Commitment

.64

88

32
Work Performance

Y2

Y3
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Chi-square = 36.691, df = 25, p-value = .062, Chi-square/df = 1.468, GFl = .982, AGFI = .960
NFI = .990, CFl = .997, RMSEA = .035
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REFERENCE GROUPS AND LIFESTYLE INFLUENCING THE DECISION-MAKING
MODEL TO PURCHASE GENDER-NEUTRAL STYLE FASHION CLOTHING
THROUGH ONLINE CHANNELS OF CONSUMERS IN GENERATION Y AND

GENERATION Z GROUP IN BANGKOK AND METROPOLITAN AREA

Chengyao He!”

Pashatai Charutawephonnukoon?

Abstract

The purpose of this study is to investigate the reference groups and lifestyle that
influence the decision model for purchase gender-neutral fashion through online channels of
Generation Y and Generation Z consumers in Bangkok and the metropolitan area. The population
used for this study includes Generation Y and Generation Z consumers (aged 18 to 42) residing in
Bangkok and the metropolitan area. A sample size of 400 people was selected using a multi-stage
random sampling method. Data were collected using questionnaires and analyzed using
frequency, percentage, mean and standard deviation. The hypotheses were tested using multiple
regression analysis. The research results indicate that reference groups such as family members,
internet users, experts or knowledgeable people, and celebrities significantly influence the
decision model for purchasing gender-neutral fashion apparel through online channels among
Generation Y and Generation Z consumers in Bangkok and the metropolitan area at a statistical
significance level of 0.05 with a predictive power of 69.7%. In addition, lifestyle patterns, including
time allocation for various activities and opinions on different matters, significantly influence the
decision model for purchasing gender-neutral fashion through online channels among Generation
Y and Generation Z consumers in Bangkok and the metropolitan area, at a statistical significance

level of .05, with a predictive power of 64.6%.

Keywords: Reference Groups, Lifestyle, Decision-making Model to Purchase
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FACTORS AFFECTING INTENTION TO APPLY FOR A JOB OF
GENERATION Z IN BANGKOK AND METROPOLITAN REGION

Kingkaew Khuumruang®

Orawee Sriboonlue®

Abstract

The purpose of this research was to investigate the factors which affect Generation
Z’s intention to apply for a job Bangkok and Metropolitan Region. The research methodology
was quantitative research with survey method by using questionnaires for data collection. The
respondents were 400 participants, who are Generation Z employees or undergraduate
students (born from 1995 onwards) live in Bangkok and Metropolitan Region. Descriptive
statistics used for data analysis included frequency, percentage, mean, and standard deviation.
Due to hypothesis testing, inferential statistics used were Pearson’s Product Moment
Correlation Coefficient and Partial Least Squares-Structural Equation Modeling (PLS-SEM).
The research results showed that social influence, job preferences, and organizational
attractiveness statistically affect intention to apply for a job of Generation Z at a significance
level of 0.05. Besides, social influence statistically affects i job preferences, and organizational
attractiveness at a significance level of .001. Regarding the role of job preferences and
organizational attractiveness as mediating variables, the findings showed that social influence
statistically affects intention to apply for a job of Generation Z at a significance level of 0.001.
Meanwhile, social influence statistically affects intention to apply for a job of Generation Z at

a significance level of 0.05.

Keyword: Social Influences, Job Preferences, Organizational Attractiveness, Intention to Apply for

a Job, Generation Z
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aweg g atanldlunsiinseideyausenaunie alaldanssaan (Descriptive Statistics) tieague
Tayanediudnuarvenauitg uwuUaaUnm ki AAINLA (Frequency) LasA3aeay (Percentage)
o U U w wa a o U 7 Idl 1 Idl
dusunenianuuuutygAnesiediu wagldaiaie (Mean) wazanudsauuinnsgu (Standard
Deviation) @@ /1\¥981311U (Inferential Statistics) 1V el nadUANNAFIU AD NMTIATIZAILUUANNTT
TAs3a319 (Structural Equation Model) Simsilaszivanasdiaiys ioAum@nlsdasyNidudAynseEns
d‘da a 1 ) :f! < a ra ) a = 1 LY Y a = |
NUDVENAN DA WUTANN 392U UNTTNGAIUDN fruwUsdaselaiinananlsnny wasiwlsdaselaliiinase
AmUseny Wnegldmsimserluwmaaunisiassasalng Tunsinsen 39asinsvedeumuLIL 8 aved
Auls uazUszdiuluwalaswasne Inedsmsee o demslull laun nmsussdiviminesauseneuneuen
VPdoUANITIBINTIUBAs ol o lAdNUsE A mmisaUsznau (Composite Reliability) Tafisvingey

AIATATIGAIN (Convergent Validity) Uagnageumunsugadikun Discriminant Validity)

HaN15338

Uadwdauynna

ndoyaiugiuresinouluUAsUNILTILIL 400 AU WU freuuuuasuaualng
UfTRnuveodvogluiiuingammamuns S1uau 278 e Anufesas 69.50 TasfinAmouay
wendslusuauiivihduiivssanas 200 519 Andudesas 50 wenanni Hpauluuasunuaulvg)
ﬁszoﬁ’umsﬁﬂmqqqﬂﬁizﬁuﬂ%mmm‘% d1uu 335 519 Andudesay 83.75 Wuninanuwenau S1uau
281 518 Andudesas 70.25 wazdnduladwihaufemsnavesdnyus uiinsmuaudeanis
1w 197 578 Anluieeaz 49.25

svsnanedennainnislidoya dndwaniedenudussingu aruduveulusu
AULNAINAYBIBIRNTT uazANIRSIAFTATIL

a a [ a

A13199 1 8nSnan1edeanannsiideya angnaniadanudaussingiu anuduyeuluay

Y

ANUINAIRATDIBIANTT WazAUAtlaalnsaTu

318N13 Aady fci'aulfimmummgm STAUAIUAALITLY
avsnandinuainnsivdeya (SN 4.394 0.748 maﬁqm
TNaNedIANTIUTIIng 11 (NSI) 4.311 0.702 wniign
Aiyreuluau UP) 4.274 0.790 1niiap
AHUNAINAYDIDIANTT (OA) 4.291 0.679 mﬂﬁqm
mmé’?ﬁaaﬁmmu (IA) 4.293 0.790 1niien

a [ a | a a o a A v
IANITINN 1 LAAIAILRA YU @IULU YAVUNIRTZTU LAZNITAAIMUAILUTN LA 8IUDS

Tngran1sAnyInud greukuuasunuiissauaudniueglussauiniganun Inefidnsnania
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dsauannslideya (S) fidads 4394 uazdrudeauunnnsgiu 0.748 SvdwamadsnuiBsussiin
g1u (NS)) Teiade 4.311 wardndsauuanasgiu 0.702 anusidlaatinsan (A) faieds 4.293 uasd
drudsauuinnsgiu 0.790 mnutAsgeuesesdns (OA) fidade 4.291 uaslldrudoauumasgiu
0.679 uazdusugavhennuiuveulunu OP) Saade 4.293 uazildrudoauumnnsgiu 0.790
N15Us2UMUUINRR9lAT9E319 (Structural Model)
nsUsziduuuudiaedasiadns 99wdensraaeuanuindodoveadavad (tem
Reliability) Anuidediovessuusuea (Construct Reliability) mmlﬁmmm%qgjﬁw (Convergent

Validity) wavAULTiBsnsadasiuun (Discriminant Validity)

M15199 2 LAAIHANIIATIVADUANUIENATUTIGII UAENITIATIERAIANUTRIY

Constructs CA CR AVE

No. dnswani9demu (Social influences) 0.916 0.920 0.666

answaniedaauarnnislidaya (Informational social
Loading Factor

influences)
511 AseuAta Liew LLazﬂuﬁé’ﬂﬁummuvgmﬁﬁﬂﬁ 9 fienfuesinis 0.925
52 shusuATussnuihesdnsiduuneduiiinigels 0.901
I3 devendenliussenefinmdnualdandmivesdnieh 0.917
NTWAN19FIANBIUTINNGIU (Normative social influences) Loading Factor
NSI1 Q’ﬁﬁ%m%wa (AsOUATY Lﬁ;au ﬂuﬁaﬁ'ﬂl iwmﬂma'ﬁ wazdonsthiaue 052
fng ) AndresAnisuvstiiduanudivinauina '
NSI2 Qﬁﬁm’ma‘hﬁﬂgeiavhuﬁmwaqﬂ‘ﬂWsﬁlﬂuamuﬁﬁwmﬁﬁ 0.902
NSI3  vhwsuitdvsnaiinadenisindulalunisisnsanidenasdnmsi
0.906
wngaulrnuviulusuian
NSIa  vhusudidifiauddndnadentsdadulalunsiiorsanesdinisily 0502
Wuuedrwesiulusuian '
CA CR AVE
Autuvaulua Job preferences) 0.976 0.976 0.837
Loading Factor
P1 Tematmiiluendn duvivs viewtid 0.943
P2 Fumbsuidenuung 0.922
P33 sumbuiiimuhadla 0.915
P4 UATIMLAMINABINTT 0.936
P5 ussstufieus/szaunisal 0.919
6 szuumsvheitaudeveu 0.895
7 idahteiidsineslri i 0.917
P8 anwazsuiauivmieg 0.893
P9 nsildusi videdalemalilduansnnuanuse/mnudadiulunu 0.893
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M19197 2 LAAIHANIIATIVADUANUIEINTUTIGIUT kAENITIATIZVAIAILTIU (siB)

Constructs
CA CR AVE
ﬂ%ﬁuﬂﬁﬁﬂ@ﬂ%aﬂmﬁmi (Organizational attractiveness) 0.931 0.937 0.710
Loading Factor
OAl  AnuiivoidssuaznIndnwaing 0.902
AnvyaurlAsaEs19eInnIsMI s LAl uaIRN1sinesINTAIULN
OA2 0.839
faam
Y
0A3 ussdnisnadenulseiivlaliunvinu 0.702
OA4  apuivhaufuiinendeeglind viainumslaagain 0.820
OA5  vhudndresdmsiviauladuuediiddneanfige 0.864

alaRnswasnauseleviing 9 wWu Rudeu lutla Useiuguam
OA6 1Y) wa 9 = o A a & v 0.882
UsznuguaLue TunganulTsinalilaziungainuen iuauy

OA7  wangmsmsEneusuuaznsiawdnenmvesminaulunisyiay 0.876
CA CR AVE
AunslagiAsIIY (Intention to apply for a job) 0.954 0.954 0.845
Loading Factor
Al desdnsivihuadlafnseauaswmisliviig viuasSusumdaiu 0.931
n2  ewmstiiuauladunildluanuveuusn 4 vewiuluendnnisau 0.912
A3 vhusglemengumaneadlunsdvhaulituesdnsiiviuala 0.898
IAd dwinumdiuesnau iuazaiasulussanisvituaula 0.922
A5 vhusgnenemegafuiiiielilvihnuivesdnsiiviiuaula 0.931

9NA15199 2 wansAimiinesAUszneu (Factor loading) veiaustlunuusnass wuin
fir0g 5291919 0.702 13 0.943 FaunndArdusig 0.50 (Peterson, 2000; Bagozzi & Yi, 2012)
wanedn U nAluluuInaes fdenaruiissvesiiustluinasd adulsyandauiios
¥84A59UUA (Cronbach’s Alpha Coefficient: CA) ¥84uaazlasaasne oy luy193gn3n9 0.916
§9.0.976 Favneannai lassaiesiamundandedoldmuamnnsgruiiuugiife 0.70 (Formnell &
Larcker, 1981) Araufieausznau (Composite Reliability: CR) vaadauUsusiaria Tuuuusiaesd
A1INNT1 0.7 Feaenadasturuuziiaes Nunnally and Bernstein (1994) fifvualidwsunis
nadeUAITiBsres FuUsieslunAdeiiugiy aanuuwususiuiiadaldiade (Average Variance
Extracted %38 AVE) maﬂé'hLL“LJiLwiazﬁﬂuiumamﬁmﬁqu’jm'ﬁu’uﬁﬂﬁ 0.5 @anpaeefiuAIbuln
Y94 Bagozzi and Yi (1988) Lan<n Faudsurlsusiazfanunsaosunennuulsusiuwesiavad g

a

WINNI3eERE 50 VT0HAULTIBINTUTIG U lUTEAUA
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A51990 3 LARINANITILATIEVANULNLINTITITILUN

Al JP OA S|
IA 0.919
JP 0.947 0.915
OA 0.545 0.518 0.843
Sl 0.864 0.847 0.555 0.816

nuewn: Tuwwnuesfier VAV E viealuwumues vinedia AsNfdsanseraisauLsUT Ui Al

9NM1597 3 WARIANSINTideIas AVE TasfnUsuwlausazdfuaianuduiugseniig
Faudsurssiunaziulsuladiluiuusiaadasadne andiudn Arsnitdesues AVE vasiaudsuds
uriazis (@auanseglunuadunussuresms) fdganimanudiiuserisiuusudaiy
waeiuUsuisdulunuusians (é?fat,l,amagjuaﬂLLmLﬁumwmmaamsw) NansVndeuTlRiuin
FuUsursusasshlunuusiassiifauulsysiusaniuintdvesiud sy 9 1nNIFIRUTUR B
q luuudassidolauifissmsadesuunlussdui (Formell & Larcker, 1981)

mﬁLﬂswzﬁl,l,um‘ham%guqﬂﬁ'mu,aznﬁmaauauuﬁg'm

nFrnvhmslienegiesduszneudsdusund fifeldihnmsinnesiuuuiaesiugarie
\ievinmaaevauuiziu laedn1sinsmen mﬁ;’mﬂ’ﬂmmgm ANAUAALAT DUNINTTIY
A1 t-value wagA p-value WuAdAgmanlunisiansan Feflieaudenneeluil

ANSAATITIRUUINAD9IATIES1S

A1519% 4 ANiinunsgu (Path coefficients) A1 t-value wagA p-value

Hypothesis Path coefficients (B) t statistics P values NAANS

R? JP =0.716 OA = 0.307 IA=0.912

Direct Effects

1 P> 1A 0.759%** 17.662 0.000 TG
2 OA -> IA 0.043* 2.032 0.042 aduayu
3 SI-> 1A 0.197** 5.122 0.000 atuayuy
4 SI-> JP 0.846** 57.359 0.000 atuayu
5 SI-> OA 0.554** 13.039 0.000 atuayu
Indirect Effects
6 SI->JP > 1A 0.642%%* 16.346 0.000 atiuayu
7 SI-> OA -> 1A 0.024* 1.974 0.048 Aduayy

Total Effects

Sl -> 1A 0.862*** 68.060 0.000
WULAR: * p < .05; ** p < .01; ** p < .001 (two-tailed test)
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VEWaN19MN (Direct Effects)

PNINTIN 4 HAMTIATEAEUNS HATIES 1D VIS WAy MR aANUA L ASITY (1A) WU DS WaN

&aew (5) (B = 0197, p < 0.001) Answelun OP) (B = 0.759, p < 0001) UazA MR IATEIBIANS (OA)

o w

(B = 0043, p < 0.05) TBvBNAT TN TITUEAUINEDH duBVBNaIRSIeRT IR UBULLUY UP) wuin

a a

dywanedanm (S) (B = 0.846, p < 0.001) TBVENATUINRE 1EUEAAYNERR dugare vEnanmse

a a

FBANLUNR I ATBIB3ANTST (OA) Wu31 BvSnanadanu (S) (B = 0.554, p < 0.001) H8NENALTwUINBE 1
Hednapmadn feiu SagUldh nemmasoumaRguiwiuatum AR 1,2,3, 4 uay 5

SvswavasauduveulusuuazAuinG sgavesasdnslugiuzAauUsd ity (Mediating
Effects)

MNATNT 4 namIvadeUAMAT A e UBYEwaensat ey WUl BvSwanedsau (S)
AnuBureulunu UP) wazanutinfageuesesdns (OA) TdvEnavmmsseadldodfymeafinsoni
s alaatasa (A) faiy ARAelAMiunsIUraNTIAswives Baron and Kenny (1986) W Tippins
and Sohi (2003) Ll ovindeUANLAF WA B UBNENavesALT uveulua UP) uazANLLIAIgATes
23An3 (OA) TuguzdusiudsdsiutazdrinamedenvasiulsdasziuinUsdani wuin

a o L% a

yswan1edamu (SI) ﬁ@m%wamama@ﬂwuuaﬁm@quaaﬁ&iammmmﬁgﬂﬁmﬁmmu (1A)
(B =0.197, p < 0.001) waranuduveulunu UP) (B = 0.846, p < 0.001) Inefianudureulunu UP)
‘ﬁSm%wal,%amﬂasiNﬁﬁfﬁé’ﬁ@mqaaaﬁammmm&gﬂaaﬁmam (1A) (B = 0.759, p < 0.001) UNUNTBS
arudureulua OP) lupusiduiuusdsiudnalinanansenuresdvnanisdny (S) e
auslataseu (A) Windu @n B = 0197 Wy P = 0.642) sghadifoddaymeedin Vilienunsoasy
167 Psdureulunu OP) WusuUsdeinuuuuaysel (Ful Mediation) Tusudiiugsevinsdyvina
medann (S) Aifisonnueusslagdnsau (1A) Tneddnsnasau (total effect) B = 0862, p < 0.001
SnSnani1amse (direct effect) B = 0.197, p < 0.001 LazdnSwaniee ou (indirect effect) B = 0.642,
b < 0.001 Fetiu HAMINARDUATUAYLAAFILT 6

wenani Bnsnamedan (S) ﬁ@w%wamqmqasmﬁﬁfaﬁﬁigmqaﬁﬁ@iammmmﬁgﬂaﬂﬁﬂs
a1 (1A) (B = 0.197, p < 0.001) LaYAIIHUIRINAYEIDIANT (OA) (B = 0.554, p < 0.001) Tnefinnni
AInAUBIBIANIS (OA) ﬁSwﬁwaLs'?mmﬂaéwaﬁﬁaﬁwﬁzquaﬁaﬁiammmmﬁy’ﬂﬁ]aﬂmmu (1A (B = 0.043,

p < 0.05) UnumwBIAINEIAATeIDIANTS (OA) Tugusluiulsdsindnalivuavedvisnania

Faau (S)) Aflnepnuanudslasingau (1A) anas (@n B = 0.197 1u B = 0.024 ) egradideddgmnis

)}

86 ilvianusaasuladn ananinfsgavesesdnns (OA) Wududsdsiuuiediu (Partial Mediation)
s

Tumuduius e 198 s wannsdeau (SN) Nllneaudslaadasau (A) lneddvswasw B = 0.862,

p < 0.001 8nSwanemss B = 0.197, p < 0.001 wazdvswan1wweu B = 0.024, p < 0.05 ATUUNANTT

VAR UAUAYUALNRFIUN 7
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AuTuvauluau

(Job Preferences)
R’=0.714

aNswanedny B - 01975 ANUASLRENATIU
(Social Influences) (Intention to Apply
for a Job)

B = 0.550%

ANMUAINAYDIBIANTS
(Organizational Attractiveness)
R? = 0.300

AT 2 HANSNAEDULUUI1809LATIES19UDINTOULLIAR

dyUuazafuseNan1sIdY
Han1533edadeninadoninuslaadasiurengy Generation Z luluaniunnumiunas

LazUSUAMA INNNTIATIZINEUNITLATIAS I WU

'
aadqd

Svdwaniadenu (S) F5vEnaldsuanetefituddynieadai 0.001 dearudureulus
(UP) uagANLNRIgAvDIB3ANTS datu agUldi nanmsvaaouauLRgIuiiuatiuay LR 1
WAy 2

Svwannsdenu (S FanSwadsuansdennudureulunu (UP) auauudsiud 1 ves
Uit denndaifiunisAnuivas Mutekwe et al. (2011) finudn wenndendadedu q wnune
nadenandniazusatumaladiléiudvinastianninanuaanisesiunases uenani 6l
N15AnY1v8e Vautero et al. (2021) 81989910 Whiston and Keller (2004) wans31 ATaUASIE
dnsnasioe1dnlunszurunsdandulaniue¥n Inelldiwdsvan 2 Useian laun Auustaseasng
ATAUATY (WU P1TNYBNaN) warMLkUINTEUINNITATOUATY (WU AUBURU NIFATUAYY A
iy eaidudase) nansAnvinansiiuuaddesaiadiiustudennindenondn uasi
wUsnszurunsrenszuIunsinduladiuerdn 1y n1sdearsluaseuaiinaznisatuayuain
ATOUATY mu%ﬁ’aﬁawﬁfﬁwqéﬁLLUﬁSM'Swasuaqmam%’ammﬁsmums 4 faus launa n13
afuayusnudoya nsatuayumansiu anuaemds Ardeuuazainade (Fouad et al, 2010;
Fouad et al, 2016; Kim et al, 2016) Msidoalpamariuandliisiuin Jadedninavesnsounds

U9egeiinalagnsaanIsiiena 1w (Wu nsaduayuleyanseunsd)

78



NIANTATOVIAUATUNTIENUYRemanSuazdIrurans

U 7 atudl 2 (nquaiay - A 2567)

answannadaay (SI) FBVEWaLTIUINFABANNUININAYDIDIANTT (OA) MUANNFTIUN 2 VB3
MUY @DAAARINUIUITENAI18TU LU Van Hoye and Lievens (2007) ANU31 8nSnan1sdsau
nnslideya (Msdearsuuuindeuin) ludauindwaliiinanuinfgalavesesinisaindinis

deansuuuindeunldsau #an1s@n¥IVes Lin (2015) wudl dvdnansdaauainnisivideyauas

a a [ a

Svswansdanuiausingiu fnasenisfuvesimauisafuauninfsgelavesesdnisedied
fodndty dau aguléi Hedvswansdinainnislideyauazdviwanisdinudeusavingu doudu
Hadeiiddnuosanuinfgelavesesdnig Tudiuvesnis@nuives Lin (2015) seyin dvdnwans
dsauannsliteya (Informational social influences) manefis Svnavesdoyaidsuiniifsoynna
Renfuemumsnzanveesdmslugiuznedig

SvSnwansdanu (S wazanuduveuluau UP) finsnadsuainediifoddgynieadan
0.001 WagAITIRATETEIRnTT TBvENaTsuINegeTituddymeadind 0.05 dernudiilaaiing
11 1A) ety asuléh nansvaseuausRguinsiuatuayuausfigiud 3, 4 uas 5

Bvdnanisdenu (S) dsmaidsunnsesionuslaadinsny (A) muausfigIud 3 vesmidds
Tnsaenndosiunanisdnuives Wong and Liu (2010) finudn mssudansadiuayuaingunases
Tugmamnssunislssusuuagnisvisaiion nmssufsanuinasuednvesfunaseniodfy
atafnsuazdnies uaznisiuifguassavesfunasedumsidenendn Wudwinnefiddydmiu
tniFeuiidalaazdenldmsiamanslsusiuasmaioudion Wudidenodnvesmanan uenani
fedenndaaiu N1ANWIBY Tsang et al. (2015 81484 Fishbein, 1980) §uduin AuAALRLaIN

] o

nquE1989 (Referent groups) WudwdAglunisdndulavesimanuludamiavieilswuiadnuas
YUIANAI (SMES) A3 NeunaAnssuyi113unuld (Theory of Planned Behavior: TPB) i1l#
AuurianAsauAd Weu wazdesnaty Wudsddnlunsdnaulalunsidisuaulusadnig
dl 1 a 1 1 Q’J’ % a dl

AufurauluIu (UP) denatdauinnenennuadlaaingau (1A) muauuigiui 4 989
U8 FBARADINUNISAN®IYDY Rani et al. (2022a 81999 Gabrielova & Buchko, 2021) Ainuin
ngu Generation Z waurnauliiuwedeivesnnnduunnniuaninausssuauazidalena
Twanwiauisafidwsanlunmsinuldegiunn lusauzdeiu Auewnaauniiilinanei3dn

aynlunsienu lasfinrudanguizesnalunshnulay iungadadudeifinureg snndmiu
Nau Generation Z wona i Han1sAnw1ideves Mintel (2019) wandlfifiudn ngu Generation Z
Fosnsdasnmnnnieuudeu Tas 1 Tu 4 vesaundui dosnsvinuiionues Turaedl Marron
(2015) dodainmiitinaulainngy Generation Z aulavismiiasramansgnunidsanegaann
& Generation Z waunisvieuidudiy darudeanisidulaluninfinisauegieeid e
naal Generation Z fimudesnisegannludesausiuas (Stability)

AILNAIATD90IANTT (OA) fuaudalaadaseu (1A) auauufgiud 5 vaeudde

NaN15ITuARAARDITUNLYEY Nelloh (2017) fiseydn anusslaadnsaudaluduneuanyineveinis
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o w U [

AaRABIANIT Anansenuag1ilvedAyAan1Tas1UUTUARIEINN kaganunsanenal @AY
aunmaslinaiasnulunaiafidnisdisnuld Astiad1ofudsd Asanbekova and Makstidtinov
(2018) srulimuiimnindsdedannd Visnitnmdnualdfniaunsafsgadaismusuauann
Tunazfiannmgendtld nsfagadainsmuAnanuuimianisufiin wasauaiunsnves
03An13 lun13@nw1ues Gomes and Neves (2011) wag Sivertzen et al. (2013) Fuduns@nwda
U3 wud aranhsgavesssdnisdmaidsandenudilafiazatas Tnedauduiusitonanse
uayeden Bsmnuifsgaretesdnisnnwiile mssuiiinueivesesinsanymoesaingd
wBeiavEwaunTuvinty

a a [

dvSnansdianiinaronunladnsuveIngy Generation Z W1uANFuYa U

aa a [ IS !

ogafitfoddymnaaiafisedu 0.001 Tuneisvinansdinuiinanonnudlaainsauresndy
Generation Z H1uAunAegavasesnig ageiideddgmnaaiafisedu 0.05 fadu aguld
AN TRFDUALNAg U suATUaYUALLAFIUT 6 uay 7

Svswansdseninasionud dlaaiinsnuveang s Generation Z Huaruiuveulus uaz
ANULNReIBIANT suaLLAFIUT 6 Ua 7 donndesiunsAnwues Purchit et al. (2021) Milansdis
unumiadeseinnyana 1wy Uduiusvestainuazanudiniusseinsandnlunseunss a3 uasilou
S flodswasionmsindulavenindnwluniadenadvlusuan Tngluiuusmani Wullade
sewinyaradsld Sunsthiauslunsfnwuesinide 12 au luussadavardl nanssvuves]Unazes
IgsunsAneganiemsiian warunumesinnfignaddidauddnianlunsdenuesdise
A iemndsimeamuazmnlumslisSnnduednluanumsfinuifinty dndeuiado
TAgvRUMITNYE LA AN EIMAYBIALIDY LileTimninagliFumuushfivngauanagifoaiuns

Y] 1 Y

EONUTDIAL UAZRINNISANYIVDS Purchit et al. (2021) ana1231 Yadesewinayama doidudauds
SvEnamedsnuianunsadsmansenusedatenely Fduiidsndwudsanduseuluny uavsdma
nsENURUaT8N8UDN G'z"fﬂuﬁ5smﬁa§hl,msmwmiwﬁqamaqaaﬁms pg1alsAn 9NN1SNUNIU
3IUNTIN E"J’alaiﬁmu‘i%’aimﬁﬁﬂmiﬁﬂmﬁmﬁ’uwmmaﬁlﬂé’]’amm%u%aﬂumumzmmmﬁqaWuaq
o3dms Tugmuediuusnaemie fuusdsing (Mediating variables) sewinedvsnamsdsnuifunnusidla

aliasnusiaiy fIdeddanuaulanas@nuisunumuaganudiiusana 1

JoLAULULHAZTBINNANEAAINNTTIVY

1. FUAR yuuDd AUARLAL ANUTUTEU LaTAIINRBINITVBILAREATOUAT IS EYARAATIT

ANUUANEANSAY M3FUTToYE Y1IEnTIINYeanNiIvaInray 1vdwrasiarule nsensdnaula

Awnnenanuaanty Wy NENMUUINANLEDNATATINUINNA AU IUN AULDITU YD UNS ATOUASD

wuzd ninuuRaweIzdenuninuanudavduliaiafnisiifaswmiuanudens Wusu
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2. MinnsAnwferiuausadlaainsudsandsauiiiu ansazduiiswsnauisdu

Wil faudsiiunensssliiisans viedslinseuaquunnme

Patauanuzdmiunuidelusuian
Hadeiidnarernuitlaatasnuresndy Generation Z TulangammumuasiasUiumma

MRaMsANYIkarNseaUTIeddy aefmsang q ansathnansinudluusullunsmaun
Usuussuloute Aanssu deulusine 9 saudedeussanduius ielvidasiaslungy Generation Z
AinAnufuduaraule adaseiluesdnisvesiueiafula dafudideldideausuuylunidely
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THE EFFECT OF SERVICE QUALITY ON SATISFACTION, WORD OF
MOUTH AND REPURCHASE INTENTION OF CUSTOMERS OF PUBLIC
HOSPITALS IN BANGKOK AND METROPOLITAN REGION

Natjira Hema!

Orawee Sriboonlue®

Abstract

The purpose of this research was to study the effect of service quality on satisfaction,
word of mouth, and repurchase intention of customers of public hospitals in Bangkok and
Metropolitan Region. The research methodology was quantitative research with survey method
by using questionnaires for data collection. The respondents were 388 participants, who are
customers of public hospitals located in Bangkok and Metropolitan Region. Descriptive statistics
utilized for data analysis included frequency, percentage, mean, and standard deviation. Due to
hypothesis testing, inferential statistics used were Pearson’s Product Moment Correlation
Coefficient and Partial Least Squares-Structural Equation Modeling (PLS-SEM). The research results
showed that service quality affected satisfaction, word of mouth, and repurchase intention of
customers of public hospitals in Bangkok and Metropolitan Region at a significance level of 0.001.
Besides, satisfaction affected word of mouth and repurchase intention of customers at a
significance level of 0.001. In addition, satisfaction also acts as a mediator in the effect of service
quality on word of mouth and repurchase intention of customers at a significance level of 0.001.
The research findings indicate the significance of service quality and customer satisfaction, which
influence the customers’ positive attitudes toward the hospital’s products and services. Therefore,
hospital administrators should prioritize service quality factors in their strategic planning and
management approaches to enhance customer satisfaction leading to positive word-of-mouth

and repurchase intention of customers.

Keywords: Service Quality, Satisfaction, Word of Mouth, Repurchase Intention, Public Hospital
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anenstunglulssmanliusnisiusuuuuiianniuuud enfanivle gane1n1in luvaein
Kadang and Sukati (2012) wu31 Asnmnsusnsdarasiennuaslalunislduinisdivesdlagans
Y83a18n150U Garuda Indonesia wag Lion Air luussimadulafiiy s3u8an15Anw1ves Saleem et
al. (2017) Nis¥ydn AuAIMNIsUTNIsdIRaneausslalunisiduiniseilugnamnssunisiuves
Unfianu uananil N1sAn®1ved Sriboonlue (2022) wul1 AMNIMNITITUTNSiRadAsaAIL
Adlalunslduinisgivesgne Belsenausieanuieiie MInavauas n1ssuuseiu nsienlald
wagdINdusadld @ Chen et al. (2019) Wu31 AMAINNITIIUTNTVOEIENTTUYIBLNALTIUIN
yaepudlalunsldusnisgivesusdn aenistuludsemalu Rnmaranina aunsaleuy
auuRgIUA 3 (H3) Ain Aaunmnstiuimsiinasieanuaslalunisldusnisgvesldusnig
= Y a = .

anuinawalalunslduinsuaznisieansuuuiinsdalin

Nguyen et al. (2021) wud1 aruisnelanazauA1Nsus dwansenuegrelddedAnse
ANUANAveRlTuINIg (N1suenUnseunuazanuadlalunisnduunlduinisen) Tsaneuialy
Uszimadenuny w3eenvasuladn anufianelavesgnidmarianisdeasiuuuindeunuaziiuls
ageliladAny wonanil Aripin et al. (2023) wui1 anwisnelavesgnandunumdrfglunisuen

}%

AaluuIuNveINITUTNITI0IEUIANT warasuin nsdearsuuuiinseundunindnualiignan

Y o a 6

wanelanuzihsuwiasiviuaseunds ey wavaa saudslianinsalidauiniiuleduailinesng o
= A [ ¥ A a L4 a = g & o w o
FageuleatuanulindaiiinainUssaunisainisuinig Saduiugiudidglunisiuginsuiais
WNURBU NMANaRINaTd ausaliguauuAgiug 4 (H4) fe anuianelalunislduinisiinasie
nsdeanswuuUINAeUINYBINITUINIS

AMuNIwalalunislgusniswazalunslalunislgusnisen

Ruswanti et al. (2020) Wwu11 n1suantatwuuUInsauInkaza1 Ul
TsaneunatinanszsnusgslitedAgsonuianela Lazinanssnuegraiitsdfynoniuaslanag

>

lavaeUaelu
Wrsunsshwglulsaneruialeniie nganisaneiunn Ysewedulaide siudan1sAnyives

Yendra (2019) nud1 auianeladdninasgrsuinsdearunslalunisldvinseiveslvaely

guamnssuassagululsmeuiavessgatuwisluliasns Ussimadulailide Tuvihueusuaiu
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Haryono et al. (2015) Anwwansenuvasnanmnisiiuinsseauianelavesgnauazainudsla
luns¥etrvesgnatanenisiunielulssmanliuinisugliuuianutuuuinfenfanidie

¢ o ' = a = = ¢ Y a =
gaNYINITAT PNWANAFINA @asalisuauuigiui 5 (H5) Ae anudanelalunislduinisiing
soAnunslalunislyusnistvelduing

=< Y a o 1 1 ! Y a
unumvasaansnwelalunslduinislugiuedudsdeinusenineaaniwnisvusnig
= .

wagn1saaanswuuUInaaln

fnsfnduanannineatuunumvesauianelavesgnalugiue iU sdarusening
AMNINNITIAUINISwaEN1SARAIskUUUINFBUIN enftagawu Siripipatthanakul (2021) Anwn
ANNFURUSTENIIAAINNTIRUSNNT AvuianelavesUie n1suensie (Word of mouth) wag
AusdlalunsnduiaTgvesitieiuanssy lumdlinuimilddudsemalng wansdny) wuan
AufisnelavesUlsdudenansfidrdgseninsaanimnistiuiniswasnadnsven1suanse 1es
FUreviunnssu luhweadeniunisfinwves Khoo (2020) wui anuiianelavesgndndusiaviune
n¥aaunenunslalunisnduanlduinisguaznisdeaisiuulindeuin wuea1uIN gnAv
Hanalauwildunaznduunldusnmsiuglnusnisvesiesansilons ey widnasinaienduly
ma1n @3 Kazungu and Kubenea (2023) Anwianuiianalavesgnaituaniuuinisuagnisaoans
wuudinsadintuanidugaudny wudl nsusnmsianuduiusiunisdearswuuiinseuinuay
ANuRanelavesgndn lnedanuianelavesgnAndudiuusnals INMARARINATT 414750
~ a a 44 Y a = J = ' Y a
WeuauuAgIui 6 (H6) Ae Asnmnistiuinisinasenisdearswuuiinseuinves lduinis
iuAuianelalunisldusnig

=< Y a o 1 1 1 Y

unumvasauiswalalunislduinsTugiuedudsdaiiusenineauninnisliuinig
wazauaslalunslduinisan

IN15ANYIV89 Wandebori and Pidada (2017) wu31 anuanelaidududsdeiuid
seningunmnshiuinisneaussanazanldusnsgnasavelduinislsmeiuiaensuy
nggnanlunuuens vvd Usemadulailide denndediunsAnwives Mahmoud et al. (2019)
wuidn Aufienelavesd UisidudanardduauduiussenineeainsmiuamnImnsusng (Au
A getie) wavanuddlalunisldusnisgrvesiUlsmdrsunmssnwilulsmeuiaensuilasy
N155U589 COHSASA Tuusewnaluiise uenainil n15@nw18d Vanniarajan and Gurunathan (2009)
laAnwAudunusseninegunInnislinuinis anuiianels wazaunslalunislduinisgives
and1 Tu 3 geamnssy Ussmaduife Lawn 159wy N135UIANT agn15QRadunIn Nan1sAny
wud anuianelavesUreiludenansniisvsnasenintamuninnshiviniswasauadalunisly
uin139n lu's 3 gaaivnssy laggnainnssulsusuddananina 1usuanwainianignin
(Tangibles) daxaraAUNINDIANINAGA BAAIMNTINTUIASTLAAUAINAIUNITANUITONDUAUDS

aa

ANUABINITVDIETUUINNST (Responsiveness) WaLaAEYNITUNIOLAGUANAILFAMANAUNTOUA
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wlald (Empathy) 31NWAHARINET @1XNSOTEUANNRFIUA 7 (H7) Aip Aunnnsiiusnisiinasie
Aanudlalunisldusnistrvesd lduinag Wiuanuianalalunislduinng elannisnuniu

25IUNTTUAINGTY FIEUNTLVLUNTDUBLIAA LARININ

NSBULUIANIUNISIFY

AT IUINNS
(Service Quality) H2 > )
1 SUSwaIMIInEnT msdearsuuulnsalin
(Tangibles) (Word of mouth)
2. msasanutidlalunig
o H1 = o Ha
13019 (Assurance) AMunsnalalunsly
3. MTAUITONDUAUBIAIIN U3N19 (Satisfaction) H>
AOINTVDIETULINT
(Responsiveness) anunslalunislduinisen
4. AMNUTDNBYBIUINT (Repurchase intention)
(Reliability) H3
5. miguatenlald (Empathy)

AN 1 ATDULUIAATUNNTINY

s2ilguldN5IRY

Uszrnnsildluns@nwidde Téun gléuinslsmenuiaiguna feglunammamuasuas
USuauma (Triauunys loun dnneviadmes wazdnneudng) AieTBn1sguiing1auuuiangas
(Purposive sampling) wazlinsusuauuszansfiwiueu (Infinite population) AWIMMNTUIAYES
nausogslagldgnsnsmuniaueanguiiegisuuumadeiausain Cochran (1953) fisyfuadna
esluFovaz 95 mmaaaadeuiesay + 5 lduundiegsdma 385 fegns esannisdnw
Tuadsilldadfanniadslassadieds fanusuduiivuinvesnguiiegadosdisaus 400 Fuld

va o o

AUALUEEIYBS Yuan and Bentler (2000) uag Savalei and Bentler (2005) Astiu 63983911013

[ Y 1

AUFIDE 1 ALRLTUIIUIUTIEY 400 19819 WL Nl NISARLUUERULNTITaNANAIRe DN

F9levunfieg19n Ll a3 UL 388 10819 18RS 09l ulNIUNITATIVAMULNEIATINN

a

WU 3 VI LAzl ANANLTIBIRNTITENIN 0.66 — 1.00 LazAIUULTDUDLLDUI LA

e

ANUTRIWMNAY 0.985 (Hajiar, 2014) vi3i wuuasunuUsenaulie 6 @ laun Jadediuynna
Fadududsiuuutygfuazisesddulaetamauifdnienigniigaiesteiies Tuvued

L7 Ae ]

AMAINNITIAUINIT ANLanelavesSuuTnis n1sdearsuuunseuin uazanusaslalunisly
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[

U3t Wuendunsmadulaglddemanuuy Likert Scale $1uau 5 seu Tngsedudl 1 aglu
syuiitioniigauay seAuil 5 eglusedufiinniian adaililunsinsesideyauseneuse aifds
wssouun Tiun Araud Afeas Aade avdudeuuinssm aanud wazAianulas was
adfnldlunsmaaouaNuigiu Ae aunslassaing lagazdesiunsaaeuanuiisansadsgid

(Convergent Validity) LasVAFUAMILTIEIms TN (Discriminant Validity)

NAN15IY

Uadeduynna

NAN15ITE WUT FReusuudeunuiiviuu 388 1o diulvgidumandgs w227 51
Anludesaz 59 Jo1y3znang 21 - 40 9 91w 212 518 Andusesay 55 anuninlan 1wy
212 19 Andusewag 55 duSansAnwseauuSanns uiu 256 519 AnluSesar 66 fenTn

£% =) Y a o J a < ¥ = Yo A | '

Wugndramdondnauuign d1uiu 189 518 Amdusesaz 49 uaslseldneiousy sening
20,001 - 30,000 U §7uU 124 518 Aedusesay 32 uenanddrulngdanslunissnwmenuia

a v o [J

Judnsussiudsan 91w 158 318 Anllufesas 41 wazlvewaidanuilduinislsaneruiasguna

a a v a

AomuavEnseyluavsaiainisnsihvneuavestnsuns/Useiudinn/dnsnes 31w 173 51¢
Andusevay 45
Y A [ = Y a o
aunmnsliuInsvaslsineuiaiguia anuianalavesdSuuinis nsdedisuuy

Urnsiaun wazaunslalunisldusnisen

M50 1 A mMMIIiUINsvedlssmeuaszua Anuianelaves Suusnis msdeasuuuinge

U0 karANUAIbaUNISITUI NS

379N15 ARdY daulasuuannsgiy  szAuAUAnLiY

AnNNNTIAUINT (SQ)

AugUdnyainanieaIn (TAN) 3.98 0.711 WuAIELIN
fun1sasemnudulalun1susnis (ASR) 4.01 0.759 Wiuseun
AIUNITEIUNTONDUAUDIAIINABINITVDS 3.75 0.894 WAuAILIN

H3UU3N15 (RPSN)

fupuideioreau3nis (RLBT) 3.87 0.754 WiLEaIn
aunsguatenlald (EPT) 3.85 0.834 WALAE3IN
aunawela (CS) 3.83 0.780 Nanalawin
nsaeansuuuUInsiauIn (WOM) 3.78 0.820 WALAE3IN
ausslalunislduinisen (Rl 3.78 0.858 Wil enn
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MNA59T 1 wansAnads drudonuunnsgiu warseiuauAniuvesnuUsiiiedes
Tngnan1s@nw wuin greuuvuasuanuiinnudniuisrduganiwnisliusnsvesdsmenuna
$5una Tusnugudnwalnsnenm sunisadrennusiulalunisuinig sunisaansaneuaues
ANUABINTIBNEFUUIANT FunmtTefievesuing uazdunsguatenlald egluseiuiiuge
1N sawdsnusanuiianelanislduinig wud grevnuuasunuiinnufsiuegluszauiianel
10 fenadewiiiu 3.83 wardidiudeauunssmuiitu 0.780 fuusnisdearsuuutindetn
wuin freunvuasunuiinnudniiuegluszduiiusneann danadewintu 3.78 uazdidaudeauy
1IATFIUIAY 0.820 gaiidanusainudslalunislduinise nudn faounuuasuaiud

a < [y @ YV a1 a v a1 N ! v
F’YJ’]&I?]@LﬂUEJE‘JJﬁLUigﬂULﬂUG]’J‘EJQJWﬂ UAUR[YLNINY 3.78 LAZHAIULUYRUUNINTFIUNINY 0.858

A15USTLAULUUINAR9IASIA519 (Structural Model)

£ '
=

NM5UTULUUTIa991ATIES Y HUULNDATINEDUANLULTDNDUDIRIUT (Item Reliability)
AU LR veIiLUswHs (Construct Reliability) AaiBensadegidn ANuMeInsadadiuun

WAZNITIATIENNIETIEURTING (Multicollinearity)

a H ) & ) a £ a Y] P
M13799 2 UNNUNDIAUSENBU dUUTLANTAMUNYIVBIATBUUA ANUNEIUTENBU LazAMULUTUSIU

farnldiade
) B o ¥ viwitin
U9 Usziau AIUY . CA CR AVE
asAdsenay
AMNWNTIUENTS (SQ) 0955 0.955  0.846
fuzUdnuainienienin (TAN)
1 awfidwedsmenadnsadumanldagen  TANL 0.706
2 Wwihiuazyrannsmelulssmenuiausiame TAN2 0.819
dz010 158UTae
3 fmsasueauazen Wy it Fenh TAN3 0.832
saudu 18
4 nfesdlenavgunsalinumsunmeilily TANG 0.871
nslruims denundounazasudiu
5 enudaauvesty dydnualing q 1w 9a/9eq TAN5 0.866
dmsumsiusmstanumiunga
6 MIAARBLAUNAN o danuazainlunisdiia TANG 0.856

laidutou
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A15199 2 U1INeRUsenau dUUsEanSANUNeswensauTn ANUNEIUSENaU karANLkUsUSIU

[

fanalawis (sa)

. B v .z i
U Ussiau WY . CA CR AVE
23AUTzNaU
frumsa¥resauiulalunisuinis (ASR)
7 Wwihiuazyrainsmelulsswerunaujin ASR1 0.856
soruldiariSuusnsiiennuann wagli
A dudiu
8 dwihfuazynainsvedlsmeuafiiiiney ASR2 0.877
AusiazAuTeIney
9 Tsmenuaiideidsdusunisinyiweiuia ASR3 0.879
10 viwddnduladlodrfumsnululsmeua ASR4 0.906
AIUNITENNTITONBUAUBIANGBINITVBIFFUUINT (RPSN)
11 szeznandilflumssesunsuinmseglusziu RPSN1 0.878
Avensuld
12 fnssvumsinuiinaig agaon RPSN2 0.896
13 Whilwazyamnsliinisldegieis RPSN3 0.924
Vuvied sibAAeAulinde
16 Fwihiluaryaainsesune Tnasuazuuzi RPSN4 0.872
Funoulums Wuinsednedaiau
15 @wthiluazyamnsliuinmsmeniundla RPSN5 0.894
fruautndefiavasu3nis (RLBT)
16 dnmsliusnisedeasuaiu danunseulu RLBT1 0.913
msliuinisiluegied
17 vildsudeyaifentulsn uazmsinuvesm RLBT2 0.914
DEIEINE
18 vinldunsuinmsainlsmeuianuiiviou RLBT3 0.908
AR
19 Tsmervnawisiannsaduiifefslisorild RLBT4 0.895
dun1sauatartald (EPT)
20 L‘\sﬁﬂﬁﬁ’]ﬁLLa%‘QﬂaWﬂ'ﬁ@lzﬂﬁ]‘%/vﬁﬂﬂﬁvamé’]a’]m‘i EPT1 0.938
VBIFUUINT
21 Wwithiluazyrainsienlalduaguilenany EPT2 0.929
ADINITVDILTUUINNT
22 Wwithiluazynanslinisuinsegaasena EPT3 0.934

Liidonujum
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A15199 2 U1INeRUsenau dUUsEanSeNuiNeswe9nsauta ANUEIUTENaU kagANULUSUSIU

[

fanalawis (sa)

. B v .z i
U Ussiau AU . CA CR AVE
asnUsgnau
AuNsnwala (CS) 0.927 0928 0.820
23 yhudanuianelaneanani1ssnw/n1sinniu Csi1 0.883
21NSVBIULNNE
24 @mmwmﬂﬁu’%msﬁlﬁ%maﬁummmmvﬁfq CS2 0.922
YBIVINY
25 ynulianuieanelasnanishiusnisvedsamenuia CS3 0.919
fidonsuuinis
26 ﬁwufﬁﬂé’m’]ﬁ’Um%’ﬂmwmmaﬁLﬁmﬁu Csa 0.898
nsaeaswuuUInsaUin (WOM) 0.930 0.930 0.826
27 vhuatuayuliifiounasaseunindenlivins  WoM1 0.910
Tssnenuiaiviudduuinis
28 vhuuushlsmeunaivihudensuuinismads  womz 0.908
Lﬁaﬁﬁmaﬁmuzﬁw
29 wniinsnanddsmenuiaivihudensuuinig WOM3 0.915
Tunsaunul MuarwuzLEe
30 yhuarvenausEaun1sain1siausng WOM4 0.902
Tsmenaiiidensuuimsnerdu
ausslalunslduinisen RI) 0.954 0955 0.844
31 viwueglduinislsmmeniall windeanns RI1 0.917
SN INEIVIAIUBUIAR
32 Tsmeunafidensuusnsasdudaidenusn RI2 0.899
dwumsinwneunaluadsely
33 Uszaunisaiannlsamerunaiidensuuinis RI3 0.931
ylimunauunlgusnsanulueu
34 yhufienudilafieslduinisismenunadiden R4 0.927
fuusnsanede
35 fewiesilsmerunafaudonduunnung RI5 0.919

] a &
VIWUﬂf\lgLa@ﬂiiﬁ‘WEﬂUWau

a ! qoj LY s U ! le’ o ! a0 1 !
ANTNY 2 LERIAUINTINDIAUTENDUYBIAIUST UL UUTI889 WU TR BYITWIN 0.706

f9.0.938 FanninAtus1fl 0.50 (Peterson, 2000; Bagozzi & Yi, 2012) wansindauususanndaly

o

o a1 A Y ! dy fal 1 a QK A LY y
wUUTaBNlAIAMUINBURIRUSTlUNMAR AduUszantanuissuesasouda (Cronbach’s Alpha
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Coefficient: CA) wosusiazlassadns ogluraeszning 0.927 &3 0.955 Femunea1udn lassadns
ﬁgmmﬁmL%@ﬁ@lﬁmummmgmﬁLLuzﬁﬁa 0.70 (Fornell & Larcker, 1981) A1Autilesusznau
(Composite Reliability: CR) vasuususazslunuusiassdiduinnii 0.7 Swaenndasiusiuuzii
994 Nunnally and Bernstein (1994) firmualidnsunismaaeumnuissesiiwdsulduauide
flugnu AranuuUsUsuiiadaldiade (Average Variance Extracted: AVE) vosiauUsudagialy
Immamﬁquaﬂd’lmsﬁguﬁﬁﬁ 0.5 @anAReInUALULINYBY Bagozzi and Yi (1988) Lana3n fuUs
urlusiaanInesuALLUsUTIuTNhUE fnnnin$esay 50 vtelimuiiiswsadegidilu

[y

SEAUR

a a & = A o . L. Lo Y ¢
N195797N 3 LARINANTITILATITUAITULN 99N TILYIR1LLUN (Discriminant ValldltY) AN IYLNEUN

Heterotrait-Monotrait Correlation Ratio (HTMT)

cs RI SQ WOM
(&)
RI 0.878
SQ 0.861 0.826
WOM 0.860 0.900 0.817

A19199 4 ANAILTIBNATIANIUN (Discriminant Validity) Taaaeinaud Cross Loading

TAN ASR RPSN RLBT EPT cs

TAN Correlation 1 0.834** 0.795** 0.797* 0.789** 0.706™*

Sig. (2-tailed) 0.000 0.000 0.000 0.000 0.000
ASR Correlation 0.834** 1 0.772%* 0.819* 0.813** 0.772%*

Sig. (2-tailed) 0.000 0.000 0.000 0.000 0.000
RPSN Correlation 0.795* 0.772%* 1 0.812* 0.836™* 0.734**

Sig. (2-tailed) 0.000 0.000 0.000 0.000 0.000
RLBT Correlation 0.797* 0.819** 0.812** 1 0.811** 0.765**

Sig. (2-tailed) 0.000 0.000 0.000 0.000 0.000
EPT Correlation 0.789%** 0.813** 0.836%* 0.811%* 1 0.749%*

Sig. (2-tailed) 0.000 0.000 0.000 0.000 0.000
CS Correlation 0.706** 0.772%* 0.734%* 0.765** 0.749%* 1

Sig. (2-tailed) 0.000 0.000 0.000 0.000 0.000

nuEme): ** Correlation is significant at the 0.01 level (2-tailed).

ANSNAFBUAINUATITID LN LA LT N UNVDIORII1E@IU Heterotrait Monotrait (HTMT) 210

M5197 3 SANsEIIng 0.817 - 0.900 FsiiAntiesndt 0.9 nLnaEILULves Henseler et al. (2015)
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AR AANUNYINTITIDILUNLUTEAUR WALIINANTII 4 AISNAADUAIIUATHTIDLUNAIBLNUN
A mtnled Wunsmegeulnefiansan Arrnudunusseninalminesauseneu (Factor Loading)

L% qyo./ L% 3 % 96’ o 6 U Qgi’u U L% d‘ d’ a v dy
999527 Inva9s Ik UswE LU UL N IAUSENaURIR T TN U LU kHe B Ul uTIma Feluauidedl
NAABUANUFUTUTIENINLAVDIIUIAUNIMNNISIAUTNNT (Service quality) Auauienelaly

'
U =

n15lgusn1s (Satisfaction) 1afia1sae Sig. (2-tailed) AszAuda1AyN 0.01 WU FuUsNN
IS LY A Y ! a o aa v Y a :’1 aa A 1 L v 6
fianuduiusiuedeildenieada (p < 0.01) lnefudsauninnisliuinisms 5 47 deranudusiug
Correlation ffuaufisnelalunislduinis agsendng 0.706 - 0.772 adeldifiunmen 0.8 uanein

fuUsaaunmnishivinisuazanuianelalunislduinsiladamanuduiusnnundnue

M15199 5 A1 Tolerance wag A1 Variance Inflation Factor (VIF)

fiauUs 1 Tolerance VIF
TAN 0.237 4.222
ASR 0.218 4.586
RPSN 0.231 4.330
RLBT 0.231 4.325
EPT 0.218 4.580

nuewe: fudseny fie Anuisnelalunslduinig

1NITNT 5 MIRATIEEAETIEUR TNy 1Ay Mudsuksudazdududasedeiy
Falurisedasnaaeuanuiudassdotuszninsiudsamunmnsliuinig (Service quality)
fuaufianelalunislduinig (Satisfaction) lasnismsraaeuiteuluiaznsnasulngldaada fe
Tolerance wag A1 Variance Inflation Factor (VIF) wuidn @1 Tolerance nnsailAniy 0.2 wagdn VIF
ynfdiddesndt 5 mudiiugiives Hair et al. (2013) fety Fsaguldhmuusnaunwnisliuing
wazeufanelalunislivinislafisefuanuduiusdatuasfuFedaududaszandu

AN5ASITIUUINABIIASIESS

A13197 6 A mitinunsgIu (Path Coefficients) A1 t-value wagAn p-value

Hypothesis Path coefficients ([3) t statistics P values Nagws

Direct Effects

1 SQ->CS 0.810%** 30.702 0.000  @duayu
2 SQ -> WOM 0.359%** 5.013 0.000  aduayu
3 SQ -> Rl 0.347%** 4.655 0.000  @duayu
4 CS -> WOM 0.508*** 7.250 0.000  @duayu
5 CS -> R 0.546%** 7.894 0.000  aduayu
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A13799 6 AmMiNUINSEIU (Path Coefficients) A1 t-value WazA1 p-value (519)

Hypothesis Path coefficients ([3) t statistics P values WNagws

Indirect Effects
6 SQ -> CS -> WOM 0.411%** 6.902 0.000 aﬁuayu
7 SQ -> CS -> Rl 0.442%** 7.366 0.000 aﬁuayu

Total Effects
SQ -> WOM 0.771%** 28.359 0.000
SQ -> Rl 0.789%** 27.999 0.000

WUIUA: * p < .05; ** p < .01; *** p < .001 (two-tailed test)

31NA1TNT 6 NaNI3ANYILUUTIaaslassasawandliiiiugl auninnisliusnng

1
! = £ =

(B = 0.810, p < 0.001) Inardsvanuaziiveddgysoauianelalunislduinig Ay Jeadvayu

AuNAgIUT 1 uazdanudn qaun1nnisliiuinig (B = 0.359, p < 0.001) wazaduiiswalalunisly

a v

U3n13 (B = 0.508, p < 0.001) AnandsuinuaziitudAgysonisdearsuuuiindeuinvelduinis
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Abstract

In this study, the researcher examines the effects of digital transformation strategies
and its antecedents on organizational survival of real estate businesses in digital
transformation in Thailand. The samples in this study included 520 employees working in real
estate business. Purposive sampling techique was used to select the studied areas incluidng
Bangkok, Samut Prakan, Pathum Thani and Nonthaburi because of the growth of real estate
business and convineince sampling techique as employed for data collection. The
questionaires were used as research instrument, validated through 5 experts with the index of
item objective congruence (I0C) ranging of .80 — 1.00 and occupied of Cronbach’s alpha
ranging of .994 - 998. The data was analyzed using descriptive statistics incluidng frequency,
percentgae, mean, standard deviation, skewness, and kurtosis and inferentail statistics
incluidng structural equation modeling for hypothesis testing. The finding indicated that
servant leadership had an positive influence on entrepreneur attributes and organizational
survival. In the meantime, entrepreneur attributes had an positive influence on organizational
digital transformation strategies. In addition, organizational digital transformation strategies had

an positive influence on organizational survival. However, the study also indicated that
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entrepreneur attributes did not have a direcct positive influence on organizational survival
and servant leadership did not have a direcct positive influence on oreanizational digital
transformation strategies. The result of this can contribute to entrepreneurs in real estate
business in digital transformation in Thailand to focus on servant leadership, entrepreneur
attributes and organizational digital transformation strategies so that they can have

organizational survival.

Keywords: Servant Leadership, Entrepreneurial Characteristics, Digital Transformation Strategies,

Organizational Survival, Real Estate Business
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Introduction

Real estate businesses are strongly associated with various factors within the
economic infrastructure. External factors influencing real estate businesses include demand
factors, supply factors, financial institutions, governmental agencies, relevant regulations, as
well as other related industries such as design firms, construction management companies,
construction contractors, material suppliers, and advertising and public relations companies
(Wanichawat, 2016, p. 44-50). When problems or changes occur within these businesses, it
affects the cycle of the real estate business structure. Therefore, stakeholders in this sector
must understand the dynamics or cycles of real estate businesses because they significantly
influence the success or failure of the economy and financial performance of investors. This,
in turn, impacts future business strategies. Economic crises and recession in Thailand have
affected the real estate business, causing delays in both financial and real estate sectors,
housing bubbles, banking crises, financial crises, or economic recessions. Furthermore, real
estate businesses have faced environmental economic crises, which have led to significant
adjustments in both the private and public sectors, such as digital transformation (Von Leipzig
et al., 2017). This has led organizations to prioritize changes in their industry due to this digital
transformation. Organizations unable to adapt to digital transformation or unable to respond
quickly to new technologies face disruption and a diminished role. Even technology-focused
organizations may fail if their management only focuses on technology without strategic
decision-making (Kane et al.,, 2015). Thus, digital transformation is not just about using
technology efficiently and quickly to develop organizations but also necessitates a shift in
mindset from foundational aspects such as goal setting, operations in various departments,
and delivering value to consumers (Westerman et al., 2016).

The organizations are aware of the importance of digital transformation, they still face
various obstacles that hinder change (Von Leipzig et al, 2018), such as traditional
organizational culture and leadership styles, which affect organizational progress.
Organizations that succeed in developing management and appropriate technology skills
benefit from new digital technologies (Fitzgerald et al.,, 2015; Guler & BUyukozkan, 2019).
Leaders or managers of organizations serve as indicators of success in creating prosperity and
progress for organizations. Hence, the study by Guler and BuyUkozkan (2019) emphasize the
importance of developing personnel with basic knowledge and skills in using digital technology
as part of the digital transformation strategy. This aligns with the study by Ghosh et al. (2018),

which focuses on digital transformation strategies from a senior leadership perspective and
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suggests that future studies should investigate the roles of a range of factors, such as leaders
who can promote digital applications in organizations successfully. Additionally, the concept
of servant leadership is gaining more interest, where leaders prioritize others' interests over
their own and function as servants to others, leading to increased empowerment, participation,
shared authority, and trust within the group (Daft, 2005). This results in positive organizational
behaviors (Walumbwa et al., 2010). Furthermore, studying entrepreneurs who promote digital
transformation strategies is also important (Bican & Brem, 2020).

There is still a knowledge gap regarding the study of "the influence of entrepreneurial
characteristics, servant leadership, and digital transformation strategies affecting the survival
of real estate organizations during the transition to digital." The results of this study will provide
guidance for entrepreneurs in the real estate industry to develop themselves and devise digital
transformation strategies to lead their organizations to competitiveness and sustainability

during the digital transition, which ultimately benefits the overall economy of the country.

Objectives
To study the effects of digital transformation strategies and its antecedents on

organizational survival of real estate businesses in digital transformation in Thailand.

Literature Review

The relationship between entrepreneurial characteristics in the digital transformation
era that affect digital transformation strategies and organizational survival.

The literature reviews and research related to entrepreneurial characteristics in the
digital transition era, it is found that entrepreneurial characteristics are crucial for business
operations, especially during the transition to digital. Entrepreneurial characteristics that
demonstrate the ability to lead the organization into digital and affect the survival of the
organization characteristics of entrepreneurs who will lead organizations to survive through
digital transformation strategies include administrative ability, proactive work and innovative
work behavior Davenport (1998) and Mahfouz and Tiwari (2020) stated that management is a
system that helps entrepreneurs coordinate various resources of an organization. If an
organization can use its resources effectively to achieve its goals, it can survive in business
and compete with competitors in the future.

However, if entrepreneurs neglect to focus on creating efficiency in operations, lack

appropriate resource utilization methods, and strategic planning, it will certainly have a
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negative impact on the organization's survival (Golpira & Vatamanescu, 2020). Nevertheless,
Chareebut and Boonyoo (2021) showed that good entrepreneurial characteristics require
initiative-taking work and courage to take risks to create a competitive advantage in various
aspects such as rapid response and cost efficiency. These factors can efficiently contribute to
the organization's operational performance. Finally, Youssef et al. (2018) and Drev et al. (2021)
believe that promoting innovation accelerates change, enabling entrepreneurs, organizations,
and countries to advance towards sustainable product development and service delivery.
Additionally, using appropriate digital technology allows organizations to survive longer in the
market. However, Fabiani et al. (2015) stated that entrepreneurs who often drive organizations
with a vision and focus on innovation and market opportunities may slow business progress,
because the emphasis on creativity and innovation-seeking may divert entrepreneurs' focus
from improving core processes, which are activities that businesses must prioritize. Moreover,
the use of innovation may require significant capital Wang (2014). These hypotheses can be
outlined as hypotheses 1 and 2.

The relationship between servant leadership Entrepreneurial characteristics
Digital transformation strategy and organizational survival.

Servant leadership is crucial for entrepreneurial characteristics because it can make
entrepreneurs risk-ready and capable of embracing change. It involves management abilities,
initiative-taking work, teamwork coordination, and innovative work behavior, consistent with Alikhani
and Shahriari (2022), who show that servant leadership has a positive relationship with
entrepreneurial characteristics. Ahmad et al. (2021) found a relationship between servant leadership,
follower-centeredness, and innovative work behavior, which is one aspect of entrepreneurial
characteristics. Meanwhile, servant leadership also matters and affects the use of digital transition
strategies because servant leaders create a vision for the organization that enables followers to see
organizational problems from forward-thinking perspectives. They also have a forward-looking
perspective that leads to learning and understanding from past experiences, as well as giving
importance to the honesty and persuasion of members. Being aware of efforts to provide knowledge
to followers, leads to progress and the ability to use digital transition strategies effectively (Brown,
2015; Choudhary, 2018; Lee et al., 2019; Gartner, 2020). This is consistent with Suwanto et al. (2022)
study, which found a relationship between servant leadership, follower orientation, and digital
transformation with SMEs' performance and innovation capabilities. Furthermore, servant leadership
is often used to manage various organizations because leaders of this type serve as the center of

the organization's psyche. They emphasize stimulating employees with various techniques rather
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than using coercive power, such as using moral authority to encourage cooperation for good job
performance and to ensure organizational survival and sustainability (Miears, 2004; Teece, 2018).
Nambisan (2017) stated that leaders with this trait understand the urgency of digital transformation
and can cope with change and adjust strategies according to the situation and digital trends.
Additionally, Saha et al. (2017), Weill, and Woerner (2018), and Muijs, and Kapogianni (2018) said that
leaders who are responsible for seeing new opportunities and directions in the digital era, enable
entrepreneurs to understand directions that can reveal new opportunities and changes in business.

Moreover, leaders who emphasize caring and nurturing for the team create an
environment that promotes physical and mental health among employees, enabling businesses
to develop and grow in the current situation. However, a lack of understanding of technology
and change, which some leaders may lack, may make them unable to create appropriate and
effective change strategies (Balogun & Hailey, 2008; Anderson & Anderson, 2010; Raza et al,,
2019). These hypotheses can be outlined as hypotheses 3, 4, and 5.

The relationship between digital transformation strategy and organizational survival.

Digital transformation strategies influence the survival of organizations. The study by Wang
et al. (2020) studied and examined whether digital transformation strategies can improve
organizational performance. We analyzed factors for organizations that demonstrate the need for
digital transformation in the Chinese context and found that effects of digital transformation
strategies on organizational performance. Moreover, Islami et al. (2020) showed that Digital marketing
is one of the marketing mediums used as an opportunity to expand the marketing space with the
help of digital technology for small and medium enterprises (MSMEs) where advertising and
connecting with customers through digital channels to increase awareness and understanding of
products and services (Chaffey et al,, 2019). Teece (2018) stated that an organization's business
model that focuses on bringing information to a business world that is constantly changing time.
They will be able to effectively guide resource allocation and strategic choices. This results in a
response to digital transformation in the real estate business in Thailand during the digital
transformation period. In addition, Khin and Ho (2018) found that digital technology digital innovation
and digital capabilities affect organizational performance. Makadok (2001) and found that creating
an organizational culture that promotes flexibility and responsibility for adapting to change includes
creating Teams with digital savwy and knowledge working together to run the business result in a
response to digital transformation in the business. This is consistent with Westerman et al. (2014)

finding that Digital transformation presents an opportunity for organizations to improve their
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production and service processes to increase efficiency. This is consistent with the study of Berman
et al, (2019) that studied the importance of digital transformation in the era of Industry 4.0,
highlighting the challenges and opportunities it presents to businesses. Respond to the needs that
the organization must adapt to with digital technology to remain competitive and relevant in a
rapidly changing business landscape. From the above, it is shown that the digital transformation
strategy includes marketing management. Organizational management Product and service

management which can formulate hypotheses 6.

The literature review conducted; The researchers are able to outline the research

framework as follows:

Entrepreneurial

Characteristics

Digital

Organizational

H3

Transformation

< AN 7S
Survival

Strategies

Figure 1 Research Framework

Hypotheses
Hypothesis 1: Entrepreneurial characteristics positively impact the survival of organizations.
Hypothesis 2: Entrepreneurial characteristics positively impact digital transformation

strategies.
Hypothesis 3: Servant leadership positively impacts entrepreneurial characteristics.
Hypothesis 4: Servant leadership positively impacts digital transformation strategies.
Hypothesis 5: Servant leadership positively impacts the survival of organizations.
Hypothesis 6: Digital transformation strategies positively impact the survival of

organizations.
Methodology

To study the impact of digital transformation strategies and factors affecting the

survival of real estate businesses in Thailand during the transition to digitalization, the research
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sample consists of employees in the real estate industry from a group of real estate
development companies with experience in the industry. The sample by maximum likehood
estimation method, the ratio between the sample units and the number of observed variables
is set at 20 to 1 from the structural equation model of this research, there are 26 observed
variables. There should be a sample size of 520 people with sample groups for quantitative
research with a confidence level set at 95%, allowing a maximum error margin of 5% (Bentler,
1990). The studied areas include Bangkok, Samut Prakan, Pathum Thani and Nonthaburi
because of the growth of real estate business and convenience sampling technique as
employed for data collection. The research tools include questionnaires tested for validity by
five experts and reliability tested using Cronbach's alpha (1951). The questionnaire consists of
5 parts. Part 1 includes personal factors, using checklist questions. Part 2 includes servant
leadership, including aspects such as vision-building, foresight, caretaking, development focus,
and community-building. Part 3 includes entrepreneurial Characteristics (EC), encompassing
risk-taking ability, management ability, proactive work, and innovative work behavior. Part 4
includes digital Transformation Strategies (DT), covering marketing management, organizational
management, and product and service management. And, Part 5 includes organizational
survival, including profitability, customer satisfaction, organizational resilience, digital
technology experience, competitive advantage, and dynamic capability. These questions use
a Likert rating scale ranging from 1 to 5, where 1 indicates strong disagreement and 5 indicates
strong agreement. Data analysis includes descriptive statistics such as frequency, percentage,
mean, standard deviation, skewness, and kurtosis, as well as structural equation modeling to
test hypotheses. The study design adheres to the criteria outlined in the model adequacy

agreement (Best & Kahn, 2006; Arbuckle, 2011).

Result

Personal information of respondents:

The study of the respondents' general information, out of a total of 520 questionnaire
respondents, the majority are female, comprising 420 individuals (80.8%). Their ages range
between 31 to 40 years, with 258 individuals (49.6%). Regarding marital status, 252 individuals
(48.5%) are single. Moreover, 500 respondents (96.2%) hold a bachelor's degree, and 219
(42.1%) have been working in their current organization for 4 to 6 years. Additionally, 252
respondents (48.5%) work at the operational level, and 471 (90.6%) work in real estate for

residential purposes.
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Table 1 Results of the Study on Servant Leadership, Entrepreneurial Characteristics, Digital

Transformation Strategies, and Organizational Survival

Variable Mean Standard Interpretation

Deviation

1) Servant Leadership (SL)

- Vision-Building (TCONC) 4.466 0.517 Strongly Agree
- Foresight (TVISI) 4.441 0.539 Strongly Agree
- Caretaking (TMAIN) 4.442 0.578 Strongly Agree
- Development Focus (TDEVE) 4.446 0.550 Strongly Agree
- Community-Building (TCOMU) 4.447 0.573 Strongly Agree

2) Entrepreneurial Characteristics (EC)

- Risk-Taking Ability (TRISK) 4.094 1.078 Agree

- Management Ability (TADMI) 4.460 0.559 Strongly Agree
- Proactive Work (TPROA) 4.464 0.562 Strongly Agree
- Innovative Work Behavior (TINNO) 4.457 0.571 Strongly Agree

3) Digital Transformation Strategies (DT)

- Marketing Management (TMARK) 4.445 0.573 Strongly Agree
- Organizational Management (TMANA) 4.424 0.609 Strongly Agree
- Product and Service Management (TPROD) 4.428 0.586 Strongly Agree

4) Organizational Survival (SO)

- Profitability (TPROF) 4.456 0.603 Strongly Agree
- Customer Satisfaction (TSATI) 4.421 0.578 Strongly Agree
- Organizational Resilience (TRESI) 4.471 0.602 Strongly Agree
- Digital Technology Experience (TEXPE) 4.502 0.564 Strongly Agree
- Competitive Advantage (TCOMP) 4.497 0.557 Strongly Agree
- Dynamic Capability (TDYNA) 4.489 0.601 Strongly Agree

From Table 1 The above table, it is found that the variables used in the study
include: Servant Leadership, consisting of Vision-Building, Foresight, Caretaking, Development
Focus, and Community-Building. Entrepreneurial Characteristics in the Digital Transformation
Era, including Risk-Taking Ability, Management Ability, Initiative-taking Work, and Innovative

Work Behavior. Digital Transformation Strategies, comprising Marketing Management,

118



NIANTATOVIAUATUNTIENUYRemanSuazdIrurans

Ui 7 avud 2 (WAL - @AY 2567)

Organizational Management, and Product and Service Management. Organizational Survival,
which includes Profitability, Customer Satisfaction, Organizational Resilience, Digital
Technology Experience, Competitive Advantage, and Dynamic Capability. These variables have
mean values ranging from 4.094 to 4.502 and standard deviations ranging from 0.517 to 1.078.

Model Construction and Hypothesis Testing

Analysis of Normal Distribution and Component Analysis:

The researchers analyzed the normal distribution of variables, including Servant
Leadership (SL), Entrepreneurial Characteristics (EC), Digital Transformation Strategies (DT), and
Organizational Survival (SO). They considered skewness and kurtosis values within +3.000 as
acceptable, and component analysis was conducted with factor loadings not less than 0.30. The
Cronbach's alpha coefficient was used to assess reliability, with values greater than 0.70
considered acceptable. Additionally, composite reliability (CR) and average variance extracted

(AVE) were examined, with values not less than 0.50 deemed appropriate. Details are as follows:

Table 2 Results of Normal Distribution Analysis and Component Analysis

Variables SL EC DT SO  Skewness Kurtosis  Alpha CR AVE
TCONC 0.838 -0.861 0.144 0.938 0938 0.752
TVISI 0.866 -1.011 0.738
TMAIN 0.853 -1.136 0.822
TDEVE 0.883 -1.113 0.827
TCOMU 0.895 -1.154 0.944
TRISK 0.105 -1.590 1.843 0.916 0.924 0.802
TADMI 0.909 -1.274 1.428
TPROA 0.895 -1.081 0.560
TINNO 0.884 -1.080 0.632
TMARK 0.888 -0.980 0.303 0.903 0.896 0.743
TMANA 0.849 -0.951 0.258

Table 2 Results of Normal Distribution Analysis and Component Analysis (Cont.)

Variables SL EC DT SO Skewness Kurtosis  Alpha CR AVE
TPROD 0.858 -0.988 0.377
TPROF 0.825 -0.999 0.221 0.931 0934 0.702
TSATI 0.875 -1.002 0.595
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TRESI 0.855 -1.048 0.305
TEXPE 0.798 -1.095 0.566
TCOMP 0.869 -1.059 0.434
TDYNA 0.837 -1.111 0.497

From Table 2 It was found that the range is between -1.590 and -0.861 for skewness,
and between 0.144 and 1.843 for kurtosis. Additionally, the factor loadings range between .838
- .896 (Service Leadership: SL), .107 - .910 (Entrepreneurial Characteristics: EC), .841 - .880
(Digital Transformation Strategy: DT), and .822 - .869 (Organizational Survival: SO). This indicates
that the data distribution in this study is normal (Curran et al,, 1996; Kline, 2005), and the
components are suitable for further data analysis.

Hypothesis Testing Results.

The analysis of normality, factor analysis, and structural equation modeling with
appropriate criteria and conformity to empirical data (Tabachnick & Fidell, 2007; Hooper et al.,
2013; Knekta et al., 2019), the initial model had p-value = .000, CMIN/df = 3.072, GFl = .923,
RMSEA = .063, RMR = .008, TLI = .967, NFI = .959, and AGFI = .898, some values did not meet
the appropriate criteria. Therefore, the model was adjusted by considering modification
indices. The model after adjustment had p-value = .073, CMIN/df = 1.207, GFI = .974, RMSEA
= .020, RMR = .006, TLI = .997, NFI = 987, and AGFI = .957. When the model meets the
specified criteria, the researchers proceeded to analyze the standardized regression
coefficients (B), standard error of estimate (S.EEE.), t-value, p-value, and the results of

hypothesis testing, as shown in Table 3.

Table 3 Hypothesis Testing Results

Variables Regression Coefficient Standard t-value p-value Result

Original Standardized Error

Score Score
H1: EC --> SO -0.181 -0.041 0.863 -0.209 0.834 Rejected
H2: EC --> DT 3.594 0.807 1.722 2.087 0.037 Accepted

Table 3 Hypothesis Testing Results (Cont.)

Variables Regression Coefficient Standard t-value p-value Result

Original Standardized Error

Score Score

H3: SL > EC 0.213 0.968 0.090 2.358 0.018 Accepted
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H4: SL --> DT 0.158 0.161 0.167 0.942 0.346 Rejected
H5: SL --> SO 0.345 0.356 0.127 2.708 0.007 Accepted
Hé6: DT --> SO 0.666 0.674 0.142 4.706 0.000 Accepted

Note: Servant Leadership (SL), Entrepreneurial Characteristics (EC), Digital Transformation Strategies (DT) and

Organizational Survival (SO).
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Figure 5 Final Model for Hypothesis Testing

The final model testing results are as follows: p-value = .068, CMIN/df = 1.212, GFI =
973, RMSEA = .020, RMR = .005, TLI = .997, NFI = .987, and AGFI = .957.

The Table 3 - it was found that: Hypothesis 1 (H1): Entrepreneurial Characteristics
(EC) do not significantly positively impact Organizational Survival (SO) at the .819 level of
significance, as the p-value is greater than 0.05. Hypothesis 2 (H2): Entrepreneurial
Characteristics (EC) significantly positively impact Digital Transformation Strategies (DT) at the
0.000 level of significance. The standardized regression coefficient is .818. Hypothesis 3 (H3):
Servant Leadership (SL) significantly positively impacts Entrepreneurial Characteristics (EC) at
the 0.000 level of significance. The standardized regression coefficient is .968.

Hypothesis 4 (H4): Servant Leadership (SL) does not significantly positively impact
Digital Transformation Strategies (DT) at the .389 level of significance, as the p-value is greater

than 0.05. Hypothesis 5 (H5): Servant Leadership (SL) significantly positively impacts
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Organizational Survival (SO) at the 0.007 level of significance. The standardized regression
coefficient is .360. Hypothesis 6 (H6): Digital Transformation Strategies (DT) significantly
positively impact Organizational Survival (SO) at the 0.000 level of significance. The

standardized regression coefficient is .675.

Results of the study of combined influence, direct and indirect:

Table 4 Direct Effect (DE), Indirect Effect (IE), and Total Effect (TE) Results

Variables Direct Effect Indirect Effect Total Effect
EC DT SO EC DT SO EC DT SO
SL 968 161 356 - 780 595 | 968 941 951
EC - 807  -.041 - - 544 - 807 503
DT - - 674 - - - - : 674
SO - - - - - - - - -

The Table 4 - It is found that Servant Leadership (SL) has a significant positive direct
effect on Entrepreneurial Characteristics (EC), Digital Transformation Strategies (DT), and
Organizational Survival (SO) with standardized regression coefficients of .968, .161, and .356,
respectively. Additionally, Servant Leadership has a significant positive indirect effect on Digital
Transformation Strategies and Organizational Survival with standardized regression coefficients of
.780 and .595, respectively. Furthermore, Servant Leadership has a significant positive total effect
on Entrepreneurial Characteristics, Digital Transformation Strategies, and Organizational Survival
with standardized regression coefficients of .968, .941, and .951 respectively. Moreover, the study
found that Entrepreneurial Characteristics have a significant positive direct effect on Digital
Transformation Strategies and a negative direct effect on Organizational Survival with standardized
regression coefficients of .807 and -.041, respectively. Entrepreneurial Characteristics also have a
significant positive indirect effect on Organizational Survival with a standardized regression
coefficient of .544. Finally, Entrepreneurial Characteristics have a significant positive total effect on
Digital Transformation Strategies and Organizational Survival with standardized regression
coefficients of .807 and .503, respectively. Lastly, the study found that Digital Transformation
Strategies have a significant positive direct effect on Organizational Survival with a standardized
regression coefficient of .674. Digital Transformation Strategies also have a significant positive total

effect on Organizational Survival with a standardized regression coefficient of .674.
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Discussion

Entrepreneurial characteristics have a positive impact on organizational survival
in the real estate business in Thailand during the digital transformation period.

The study found that entrepreneurial characteristics do not directly contribute
positively to the survival of organizations in the real estate industry in Thailand during the
transition to digitalization. This is because physical and economic planning and business
operations can impact organizational survival in various ways. Entrepreneurial characteristics and
behaviors alone are insufficient to demonstrate an organization's ability to survive amidst
societal and technological changes. Organizations must face obstacles, problems, and changes
in the real estate business in Thailand during the transition to digitalization, which negatively
impact organizational survival. If entrepreneurs fail to focus on efficient operational strategies,
appropriate resource utilization, and suitable strategic planning, it will certainly have a negative
impact on organizational survival (Golpira, & Vatamanescu, 2020). This is consistent with the
study by Fabiani et al. (2015), which suggests that entrepreneurs often drive organizations with
a vision and a focus on innovation and market opportunities rather than operational efficiency.
Emphasizing creativity and innovation-seeking from entrepreneurs may shift their focus away
from improving core processes, which are crucial for long-term stability and survival. Therefore,
neglecting operational efficiency, excessive costs, and challenging strategic planning can lead to
challenges in operational performance and ultimately threaten survival. Additionally, this aligns
with Wang's (2014) study, which found that entrepreneurs often face limited resources such as
capital, skilled labor, and networks, especially in the initial stages of partnerships. These
limitations can restrict the ability to efficiently manage and sustain efficient operations, leading
to difficulties in achieving organizational survival.

Entrepreneurial characteristics have a positive impact on the digital transformation
strategy of real estate businesses in Thailand during the digital transformation period.

The study found that such characteristics do have a positive impact. Digital transformation
is @ process where organizations use digital technology to improve business processes and prepare
for change. It requires entrepreneurial characteristics such as management skills, initiative-taking work
behavior, and creative work behavior. Entrepreneurs who have the ability, to manage organizational
functions in the digital age can develop appropriate strategies for transition and manage resources
to align with these goals. Entrepreneurs will understand that digital changes are complex and require
intelligent management and appropriate strategies, which aligns with Mahfouz and Tiwari's (2020)

study. It states that entrepreneurs with strong management skills, have leadership skills and can
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effectively initiate digital change. The ability to plan, organize, and coordinate activities helps align
digital technology with organizational objectives and ensures efficient use. Efficient management is
essential for successful digital transformation because it involves interdisciplinary team coordination,
change management, and maximizing value from digital investments. Meanwhile, entrepreneurs
with initiative-taking work behaviors continuously drive change. These entrepreneurs are not afraid
to challenge the known and are ready to try new things. This behavior helps entrepreneurs have
the power to fight obstacles and stimulate digital development, which aligns with Drev et al. (2021)
assertion that in the context of digital transformation, initiative-taking work is important for driving
change and exploring new innovative solutions. Initiative-taking employees expand boundaries,
identify digital possibilities, and seek ways to genuinely improve processes, which can enhance
overall digital transformation strategy efficiency.

Servant leadership has a positive impact on entrepreneurial characteristics in
real estate businesses in Thailand during the digital transformation period.

The study investigated how service-oriented leadership impacts the characteristics of
business operators in the real estate industry in Thailand during the transition to digital. Findings
reveal that service-oriented leadership positively influences business operators' characteristics,
comprising vision creation, foresight, care and support, people development, and community
building. This is because leaders with the ability to create a clear vision and are recognized within
the organization help to set clear directions and goals for digital transformation. This assists
employees in understanding and committing to the correct path, aligning with Gartner's (2020)
study, which states that servant leaders who emphasize visionary beliefs, inspiration, and direction
towards digital success help to create clear understanding and perception within teams and
organizations. This inspires employees in their work and digital transformation efforts, aligning with
Brown's (2015) study, which emphasizes servant leaders who focus on building relationships and
confidence within teams, making employees feel part of the change process and recognizing the
importance of their roles in the transformation. Moreover, leaders who have a long-term
perspective can adapt to technolosgical changes and environmental conditions quickly, manage
change, and adjust strategies accordingly, in line with Nambisan's (2017) study, which states that
leaders with this trait understand the urgency of digital transformation and can manage change
and adapt strategies to current situations and digital trends. This helps business operators prepare
for learning and adaptation, also in line with Weill and Woemer's (2018) study, which emphasizes
that leaders who take responsibility for seeing opportunities and new directions in the digital age

enable business operators to understand directions that can reveal new opportunities and change
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in the business, leading the business towards development and growth. Furthermore, leaders with
these traits create confidence and understanding within teams. These leaders see value in creating
an organizational culture that supports efficient and happy work, care, and support, creating an
environment that supports change, in line with Muijs and Kapogianni's (2018) study, which has
surveyed and analyzed the relationship between service-oriented leadership and organizational
performance and found that leaders who prioritize, care and support for their teams, create an
environment that promotes physical and mental well-being among employees. This could be
beneficial activities at work or supporting employees to enjoy their work, which is crucial in building
confidence and good relationships within the team.

Servant leadership has a positive impact on the digital transformation strategy
of real estate in Thailand during the digital transformation.

The study found that servant leadership does not have a positive impact on digital
transformation strategy in marketing management, organizational management, and product
and service management in the real estate business in Thailand during digital transition. This
is because some leaders may lack understanding of technology and change processes, which
may prevent them from creating appropriate and effective strategies for change (Anderson &
Anderson, 2010). Additionally, the lack of flexibility and resistance to change by leaders who
are not open to change may create conditions that conflict with the change process, making
employees feel uncomfortable and unprepared to deal with change (Anderson & Anderson,
2010). Finally, it may result from a lack of knowledge and understanding, as understanding
and knowledge of digital business are important in creating change strategies. Leaders who do
not have sufficient understanding of digital business may not be able to create appropriate
strategies (Balogun & Hailey, 2008). Furthermore, Raza et al. (2017) study, which reviewed
research on digital transformation through research and data analysis from related articles,
found that leaders who lack sufficient understanding of the changes in the digital business
may not be able to develop appropriate and contemporary change strategies, which is
considered a lack of understanding of digital.

Servant leadership has a positive impact on organizational survival in the real
estate business in Thailand during the digital transformation period.

The study found that servant leadership positively influences the survival of real estate
businesses in Thailand during the transition to digitalization. This is because leaders who can create
a vision that is both heartfelt and business-savvy help organizations to have direction and mutual

understanding, enabling employees to feel clear about goals and objectives. This fosters
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confidence and collaboration in the face of change, aligning with Teece's (2018) study on the
importance of business models and dynamic capabilities that adapt to changing business
environments. Additionally, leaders with visionary perspectives can anticipate market trends and
changes, enabling them to strategize for future changes effectively. This contributes to the
organization's survival by enhancing profitability, customer satisfaction, organizational
sustainability, digital technology experience, competitive advantage, and innovation capability in
Thailand's real estate business during the digital transition, aligning with Choudhary's (2018) study
on leaders' ability to anticipate customer needs and preferences.

Digital transformation strategies have a positive impact on the survival of real
estate organizations in Thailand during the digital transformation period.

The digital transformation strategies are crucial for ensuring organizational stability and
success in an era of rapid technological advancement and change. Digital transformation
strategies in marketing management, organizational management, and product and service
management positively affect the survival of organizations in various aspects. For instance, in
marketing management, advertising and customer communication through digital channels
increase product and service awareness and understanding (Chaffey et al., 2019). Meanwhile,
utilizing customer data and data analysis for decision-making and product development is
essential (Teece, 2018). Furthermore, in organizational management, creating an organizational
culture that promotes flexibility and responsibility in adapting to change (Makadok, 2001) and
building teams with understanding and knowledge in digital technology to collaborate in
business operations (Bharadwaj et al., 2013) are crucial. Regarding product and service
management, developing products and services related to innovative technologies to meet
customer needs in the digital age is vital. Westerman et al. (2014) argue that digital
transformation goes beyond just using technology; it involves reviewing business patterns,
processes, and cultures to leverage the potential of digital technology effectively. These plans
serve as a guide for leaders to cope with the challenges and opportunities of digital
transformation. If done effectively, organizations can seek and manage products and services of
the real estate business in Thailand during the transition to digitalization and choose
technologies to improve production and service processes to increase efficiency (Berman, Bell,
Blankson, & Kaufman, 2019). This aligns with studies on the importance of digital transformation
in the industry 4.0 era, emphasizing the challenges and opportunities presented to businesses,
responding to the need for organizations to adapt to digital technologies to compete and stay

relevant in a rapidly changing business landscape.
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Recommendations

Practical Recommendations

Firstly, managers should possess the ability to create challenging visions and inspire the
organization. They should be able to understand trends and changes both externally and
internally to the organization to foster forward-thinking. Additionally, they should promote and
develop employees' skills and capabilities in analysis to lead them towards strategizing,
implementing, and evaluating the success of activities. Secondly, managers should have the
capability to respond to any behavior while maintaining self-awareness, foreseeing future events,
analyzing problems effectively, understanding both the organization's management and culture,
and being committed to independence. This should be achieved through detailed planning to
ensure the success of the set goals. Thirdly, managers should have a mindset of innovation,
constantly seeking new and unique ideas, developing products that are not repetitive,
incorporating new services and technologies into the business operations to align with the digital
transformation. Lastly, management should focus on managing the customer experience
process to create positive brand perceptions. This should include short-term and long-term
experience building through market research tools, digital technologies for customer
understanding, accessibility, and responsiveness to customer needs.

Academic Recommendations

By analyzing the exploratory and confirmatory factor analysis, it was found that the
servant leadership in the Thai real estate business during the digital transformation consists of
dimensions such as vision creation, future orientation, care and healing, people development,
and community building. On the other hand, entrepreneurial characteristics during the digital
transformation in the Thai real estate business include management capability, innovation
capability, and innovative work behavior. Additionally, the digital transformation strategy in the
Thai real estate business consists of three components: marketing management, organizational
management, and product and service management. Finally, the survival of organizations in the
real estate business in Thailand during the digital transformation depends on six components:
profitability capability, customer satisfaction, organizational sustainability, digital technology
experience, competitive advantage capability, and dynamic business capability. This research
confirms that entrepreneurial characteristics, servant leadership, and digital transformation
strategies are crucial for the survival of organizations in the real estate business in Thailand

during the digital transformation, which academics can utilize for further research.
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Recommendations for future research

This study focuses on servant leadership, entrepreneurial characteristics, and digital
transformation strategies that affect the survival of real estate businesses in Thailand during the
digital transition. If the research findings are to be applied in other industries, future researchers
should validate the models derived from this study in different industries before applying them
elsewhere. Moreover, since this study specifically examines the real estate industry in Thailand
during the digital transition, it is essential for future researchers to review literature on other
variables that may be relevant in different societal contexts, using both existing and new
research data for comparison. Additionally, this study finds that entrepreneurial characteristics,
including managerial ability, proactive behavior, and innovative work behavior, do not directly
impact the survival of real estate organizations in Thailand during the digital transition. This may
be due to the fact that a single variable of entrepreneurial characteristics is insufficient to impact
organizational survival. Therefore, future researchers should review literature on other variables
that may serve as mediators to lead real estate organizations in Thailand through the digital
transition successfully. Lastly, servant leadership qualities, such as vision-building, forward-
thinking, care and healing, people development, and community building, do not have a direct
positive impact on digital transformation strategies in the real estate industry in Thailand during
the digital transition. Future researchers should review literature on other variables that may
serve as mediators to ensure that servant leadership positively impacts digital transformation
strategies in the real estate industry in Thailand during the digital transition. Overall, future
research should develop models and analyses that can be applied across multiple industries,
with presentations of reliable data and results that can be genuinely beneficial during periods

of transition.
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