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Abstract

This article aims to present the content perspectives of café hopping reviewers
on the TikTok platform by using a documented survey and the concepts of café hopping,
content matrix, influencer marketing, and video media elements. It was found that the content
presentation perspectives of café hopping reviewers on the TikTok platform tended to feature
interesting storytelling along with beautiful images to persuade café hoppers to visit the café
by clearly emphasizing the highlights of each café, such as the food menu, atmosphere, and
decoration of the shop, among others. Additionally, they used engaging video editing techniques,
such as fast cuts, a host’s voice with friendly language, and background music that matched

the content to enhance the appeal of the video clip.
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yaneUsEnis namie 1) jUuuuidleniitnanla TikTok Wuuwanve suiligldashadeniflefiadioassd
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fidodsailouaniudsurudniiiu nasnaunsauaiunmdiiusiugliduldegisienes nsais
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flddne uwasosu TikTok fn1seeniuuuasldnuiiieuazasanaue fldannsaiadonuas
Sudumsldnulsiuilaglidesdinnudemnalumsiasoimlenionisadradom waz 5) nsuns
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knowledge/4-Content-Matrix)

JULUUYDY content matrix @unsauUeanidu 4 g nanfie

1) msl¥enutiuils (entertainment) AsumusiUssinniiagedduuuinevesnm Seasdiuldh
pouwuiUsznvlvinutuisiuasieadestuensuaiarmidn (emotional) snniFesteungea
(rational) uazglutunounisadianisiug awareness) dwsunisiAunsasdie (buyer’s journey)
unnddunounsinduledio (purchase) dsnoumusiuszanliminutuiisdiulngaziiy
anaynauuuaziul i unildusuldrouthann uiidesesnssiienalalsviligvadngniiu
fuluTud FogsvesoumuAUssLni Wy inudnisutedu wagedulita sy

2) msliusstiunala (inspire) Apumusiusziamliussiuaalaazegdiuuuruesnin 4
Tthndownysduensusimniinuazduneunisdinaulate dereumusidinaridunsliuseduna
Ta e lifvuiionsunisimuazdnaulaviunsdeunsedng deens 1wy Aeumudainaauds e
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3) nsliA1u3 (entertainment) ApumuRUsELAMAINS IR dINA19g18UBIN N
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YBINITAAAKUULTIAIA (inbound marketing) ﬁaﬁﬂﬁ;ﬁ%’umﬁﬁm%ﬁa uidldenoy Ao ABULNUG
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a) msdndla (convince) ApumuUsTIANTNeazagdILaIvITRIAN BeltuBesnma
Frummrauazduneunsinaulato eoumusiussaniasdunslideyauasitiutnisle dof A
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AndigAnadludedinusaulatinaus 1,000 - 10,000 A fided Ao 1AliawnawiguiuseAudy
WUSUAAINTAlY nano influencer nate 9 aulunisasimsunudLiionsyeNIaLazyiligl
Auua3ennndi 2) micro influencer Ao §igRnnuludodnueaulatifisus 10,000 - 50,000 AU
= o Ha @ v a a A P a Y] Y v oa v oA Pa Y]
Fesgiutitehnlugnsdnsnanhaula Mmewmanasaldnuuasiniuduiviouusunladgmszds
Luififmuidaiau 3) mid-tier influencer e JiNRanuluFedrueaulatisaus 50,000 - 100,000 AU
FauusuadnldiiioasnansSudveauusus (brand awareness) nviaraunuAdausaifiauIinn
lieindn 2 Uszianusn 4) macro influencer feo JilgAnnuludedintesuladnaus 100,000 -
1,000,000 AY Fof Ao awnsaasiinssudvesusudlan dnlngdndanuduiies@nwlunisasng
ARUWLAKAzIAIURNIZIAIERINTY FavhlidTauazinzasngud e iiusudfeanisiade
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a
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fugudmsunsasiassdaeiflelii asdesUsznaulumendnnsddy lideadu 1) fshus
(text) Msldmsnusiesddsiadninelunsioas lnefididnusiivnngludeifleansaiiozaing
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out) Aemsfinmlusineden rew o fnfadn feulddwsulunsduaniies uaz 3) 1des (sound)
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Bossmiluitle deinlfifelideyaiinrtuidomeeliumdlaviunléadu wndfindides (sound
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¢ U aa = | X ] & vaAaA va =~ a
AoUWUAYeItinT WA uigauTslunguues macro Influencer fie {nilgRnnululuduailife
AauE 100,000 - 1,000,000 AU MdunIsIEULNanWes TikTok lagtaniz eddinsiaus
¢ 1 oA 3 . Aa Na vy | & A A v o
AouWILdRE erBLlasuLLnanlasy TikTok NS s uailuaiunuimd Sminaymsusinig
Tuguvauupiufiunemd Jswinaynsusnis iudwmisviesfieaiildsuanuendslndngannumuns
IS | b % d‘ | d' 1 1 hd‘dd‘ ! | a Y 1 dy d‘
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AENUAIVANUNITTIATIALYEIMTHAZIATBIRNNTAUMaINYTIA1Y (Bugaboo Lifestyle, 2567) Ll
1) cafestory 37AwiynTu Td1wrugeaginmiu 291,300 AU Lag 2) khaminnsroaming 91uIugen
AARA1Y 194,600 AU lagausnatuIeseazidenlanwalUl
1. nmsiauailannUydunidwisaniginilzauly cafestrory 333A NN U Tiusw
Little Loft Cafe’ & Farm
Uy cafestrory S3aawiyniu (https://www.tiktok.com/@cafestory) 1ugaaniadidiy
dmsunsvinainesuladdmsunisiiiaiwuuiionndn ludnasdunisdediiu wyeims
o oA Yy oA Y a N A ) ) ¢ !
AT UssEIMansanuisiuniiaula suuuunsliusms vsenmeiiluendnuainlanuay
Yo vibiuslnanguanigaUiles (café hopper) NTuseun sviofiglludnynzveINITAUNIS
lugaiwaudsing 9 MAnannssusuIfleduuulwannesy TikTok vestiniivieaiieiailgeuds
lNanNwalved cafestrory agiinsaduillomaauluunlaenislgnsnseniondl Uniivieaien
Algeudlumaiiuites Audiudeditnsuey vselddeanadunisaielsedsiusseniavessy
AgusshmininTTdlrgisdiaveusseneaslunnsuikaususud @iy dyndnesy
Mhaulannunengluiu NunuyemnsuazintewuLauetes uendnlfudonldinasananse
Y, v a ' aNa R i o v @
wadlneludungd flsauie lnelarasiun 9 seninennssia wWedeianureunaelimuidnidy
L9
% 1 ) I3 v aa ] a 1 Qy Y A o S b=1
MmegnsiiauersunuivasindlvisunieInigeUls llsuastnauansalinw
Inledusoulail dusun1937957u Little Loft Cafe’ & Farm 7iflAnue1 0.58 w1l Usenaunig
1.1 aruilenn
a A 1% aa o a1 A | & Y Y v % ]
WALTDINENENTYIY UNTIWBINEIAINEDUTIUTINYAI10E UUITIUAIENINY
o v a v % % & aNa v 44' ¢ [ . I o a
maaduiiluluiu Inetlemiinsniulusesensualainuidn (emotional) Wumdnmniiansan
luguuuuves content matrix aztunisnaunaiuszninen1sdngsla (convince) maugiv
msasusatuaala (inspire) WivelinguaisatiUes (café hopper) fionsuaisan ngldnwiduiues
Tunsmvugaeiu (key message) suand wiaursiiusnsiiownsdndsing q viamy nsesite Yan In
waila uenaniiffigaimiaula fie vhsudnlalasluiindiugnuinds 6 vl loun n3ulda 1snlda
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isaneda fuadlediisn niunea wazdamedion Ameiuamnsaiuniiassidusyadaiiivan o
nnvhsulalastuindvesmeiues Iuiulaliinanazen Uaonasity uasdinyedesiuiinannvany
dusuanigoUiles (café hopper) ﬁLﬁuﬁaqms%’ﬂmqmmw §7u Little Loft Cafe’ & Farm Fadu
anuidannzuinTInAsoUAer Y Tia LI UanUdesndstunsiauausiinigu naralunslesd
Fleduseulatfinslddumisiinmesiiu wasdveainydlainimeunduaruAndfiuainnguans
gouies (café hopper) fifiderionin1ssisdueul

2 2
msiaueneumusvesingIvauTigInuige D (café hopping) uulwanwesu TikTok 371 Little
Loft Cafe’ & Farm

Little Loft Cafe & Farm

Q Little Loft Cafe & Fa
334 aulwas

CafeStory 311l yafu . 04-04

/U 29 Little Loft Cafe A& w
~nand~ hsnuuiluaunei . quiusy

VIEYE). AN “n1539957U Little Loft Cafe’ & Farm” law cafestrory, 2567 (https://www.tiktok.
com/@cafestory/video/73539231848333836877 r=1& t=8sWnMO6FysS)
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Waneeg 9T Welilemnsedudearsusseniamdugauievesiuldedinsudau uenaini
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Ingfiunzeuneuiuinle deweenisulauadeiu Little Loft Cafe’ & Farm wislingsensiui
wazanNI USUNISTUTIIALevesREaULUDS (café hopper) Taviud
2. nﬁﬁ'naual,ﬁamﬁ'zy,% khaminnsroaming 93iu’s roaming Tfu31u Ploy’s Coffee &
Bakery

v A

Uyt khaminnsroaming ¥3u’s roaming (https://www.tiktok.com/@khaminnsroaming)
<y 1 = 4’4’ A o [y [ & o o aAa v 1 A a &
Wudewmnansenundmsunisinainesulal d1usunissiidiuandaniuiiveaieinslulay
] & ~ Y o ] | ¢ , N ] Qll
AelseinAwuuiondn lasanizduslnanguaniseuives (café hopper) N¥uvaUNTHIDATE?
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vuunanesu TikTok endnwalues khaminnsroaming azfin1safiugessmaaeiuniswagisly
o v | a A PN ! & ! | o 8 vaa a U aa .:4'
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SIUANALAAZ LY
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nsalAnwInleduseulain1s335u Ploy’s Coffee & Bakery Mfin11uen3 01.15 w1l Usenaumie
2.1 fusilanm

a v v a Y aa A o aa PN | X ) Y v

LIUAUAIBNITIUALTDIMENTN TN UNTTIDAVBIANNERUTY UTINHangningu
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NINANNAIUTENIN9N5TN4LD (convince) AuARUATITATIUIITUAaLa (inspire) LivelWinguy
AndgaliUas (café hopper) flansuaisulasldnrvnduiuedlunismsugaau (key message)
Mevgumiloutuvesiuauidladloud Suaniién o veadvesduduussenasusulauaugy
& )~ A % o i o A A
Weomlinmsmlwuussenmeandulumsvesussauanuaningluiiu nasnausul 91mazLATonY
TngiamzywuzihAetnluielavawie dudugasiamzramieiiu @351 Ploy’s Coffee &
Bakery 3aduaui@amanguin1suviuemsuaziasesnn aanmiuyulusaiiulsnenueugy
Wsnlunstdiuduiunueendivesiiu nanlunisiwaiinlosoulatudnislddunimawesinu
nsfausruinfidenndosiuilion a9 #idnsudy, #3750a, #auiuiamd, #awlaynsusinis
[ ¥ U a 3 ! 1 s , Aa ! ° LY
Wuau taznaunauauaaiuaInnguageuluss (café hopper) nilaiusiu (engagement) 113U
ADULNUANITIII51U Ploy’s Coffee & Bakery

AN 3
msnaueneuugYesiinITveuiisn et (café hopping) uulwanwesu TikTok 571 Ploy’s
Coffee & Bakery

PLO/‘,—/' VT T, |

LT e

Y NN
E\\ NAAVAV TR 1L 111777

Y4 \./
Ploy's Coffee&Bake;
uauIzUI S nauR U W

V898, AN “n1537137U Ploy’s Coffee & Bakery” 1mg khaminnsroaming, 2566 (https://www.
tiktok.com/ @khaminnsroaming/video/72727298142498849347? r=1& t=8sWnOEBYjSs)
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2.2 AIUNANANISUNLEUD
a Al 35 & 1 [~ d' v o =l [ )
nIledusauladsina1n tJun1sAsUNINAILNITARNATNNIDANTU 1aBLn
aal P = ) A P a & v | 2 A \ a ©
FateunFesissaiulumuusssimandugavevesiuliisduiuamvwiadniaueugusuun
2} [ d' a al 1 ] < dl' ¥ dy Y] d' d' < ¥ ¥
mdaldsuifloudasannaeg 195 welmiamnsedudoaisussonianiidugaievesiule
| I a v I | <, & v A o v gy v o
ag AU Inmslduundeatldieniiindsseslndivaiiausiuyvesii wenanidaldnisldides
wsnsudanlifinisulaadsasoldeniing Tnglddndesiluiues uriledinslddesnunsiiy
Snwazyinuewazkifiindes Tensualanla mnfiansamadasunsWndn1sluaiones Inefunte
v Y At = v ° A v s =~ v | Y o o )
SumeusuInle Jadeensunauaiasiu Ploy’s Coffee & Bakery Litaliiesan1ssusiazandndmiu
nsSurLIfladuaaulall

unasy

Usingmisalindiiesnigianisaydesiadua luguwuuvesnisiiauenumnusiuy

s . a &2 a a a s v a '
wnannesy TikTok ¥INIATIERULDATTIMNTIULLIAAUTHIANTDIABUMUA HLTBULIBIIN
L“f]umiﬁﬁLauaLﬁamLﬁaa%’wmi%’uigﬂLL‘U‘UIWJLﬁaﬁﬁamjumt&&@aﬂtﬂa% (café hopper) Fadu
N15ULAUDADUNUA MU FULUUURIN TRANNATUTENI9N15UN 410 (convince) AIUAUNTTaS
wsetuanala (inspire) Wiguueendumasniuauinlasusunislussezinadudu annsinsen

o Y @ ¥ -dgll I~ o & o ¥ d‘
anunsadwuntidy 1) dudlen Wumsidnaweynvienselannudifay (key message) vaa51ui
o 44‘ = & 2 o @ L w aas o P < ¢ W & |
AosnsEvansgadulsznudrfglutsdureiflodussulall wu nmsilurisuasinienisiduai
alpdlondl \Duiu ndsntiudadunsvenganuiiseasidenseastndig § oM LILDIMNT LIULATOIAY
Wune5U wavan uinaeiu Jusu Jedesanunsangaanuaulalugiduniiusnlunisug sy
nsuaueraumudniie (feed) veuldnulunduanissdesldlviidoununudanesiy

. s Y a ° I 9 a v < A o w
(algorithm) spaunannesy waz 2) sumatianisitaus Wunsldmedanisdaseninduiosddgy
dnSunisasrsmsumudivasnlsalUsuunnannosy TikTok Fedasdnseimlossulatiduaisu
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Frua il Little Loft Cafe’ & Farm U gaeussenniaauin uilvuinasu, inludnuan, cute win o Ay
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a v & o ' | Y oA A & v
UIENIAR aniaduaung, U1sn Wnlvunnag, levawisrengalule 1Wusu
U 6 dy = a a a a a £y Ly

gonsh Ioilaauay, 33mssas Buvs, anfinens Ussanuniiy uwasiunnan James (2565)
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1 g 'y} v} 1 1 % [y} 1 dy d‘ 1 (= % a o | QII
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