14

&I a Y ’:( 1 1 ¢ < I3 Y a
ns@edudTEutamsnisnanesulaliiuled Lazada vesguslan
Tudwminaynsanns
Re-purchase through online marketing channel on Lazada

website of the consumers in Samut Sakhon Province.

yeyan Sedlleud’
Boonsom RATSAMEECHOT
E-mail: boonsom2mk@hotmail.com
unfnge

nMsideediifnguszasdlunmsinu 1) Anwdadenisdedudain
doannanisnatneeulatiivled Lazada vesfuilanludaminayvsains
2) ileUspuifivunisiedufdndiudemnanisnainooulatiivled Lazada ves
Fuslaaludminaynsanns Suunaudadediuyanalaun ina 81y seAunisiinm
013 1eld 3) ileAnuAmnudiiussewinsudsiilidvinarenanistoaudd i
gonnisnatnesulaliivled Lazada vesuslanludminaunsanns nquiiet
fl#lunsidefe fidodudriudeananismainseulatiivled Lazada uinnd
1 ads Tusdavinaymsanas $uau 400 Au Fsldnanmadondiegnauuuiaizas

(Purposive sampling)
wan1T3enuidafeduusgdlalunisdedudisriutesmianisnann
souladiivled Tudwersual fuslaadianuddnmdandulunisidonvududian
Aules Lazada daudnumaua viliuszudanan Yadeduiaund Juslanfnii
dudiuled Lazada fiaudlmdendiuauinn Snisuansaduduazuinsini
Auledegsdaiau aunsadiivledliazainuaz Junidsseduiusudadgnen
g LaNe drunuduiusseninsiud siifidvinadonanisdoaudngiiu
Faan1en1snatneeulaitivled Lazada wudn Jadediuusegela diunnsivg

! 919138@193IVININANN ANEUIISTIAY IMTInendesuy3

HUSO Journal of Humanities and Social Sciences
U 2 atudl 2 nsngrAy - SuaAw 2561



15

AuTANAR waza1uIUuuuN1TALIUEIR dauduiusniavinedlusedugs
agslitpdAgynsadan 0.05

o o o/ 1 6 & (3
AdnAy: Foanansnatneeulauliuled Lazada

HOSO Journal of Humanities and Social Sciences
Ui 2 aduil 2 nIngrAu - AN 2561



16

Abstract

This research aimed to 1) study the re- purchase through online
marketing channel on Lazada website of the consumers in Samut Sakhon.
2) compare the re-purchase through online marketing channel on Lazada
website of the consumers in Samut Sakhon, classified by personal factors such
as gender, age, educational level, career and income and 3) study the
relationship between the variables that influenced the re-purchase of the
consumers in Samut Sakhon through online marketing channel on Lazada
website. The sample used in the research was 400 customers, selected by
purposive sampling method, who purchased goods through Lazada online
marketing channels more than 1 time.

The research found that the incentive factor in re-purchasing products
through online marketing channels in the aspect of consumer moods was the
good feeling when selecting the products from Lazada website. For the rational
aspect, the consumers could save time. About the aspect of attitude, the
consumers thought that Lazada website offered various types of products.
The price and the service were clearly provided and the website was easily
accessible. Moreover, the public relations were regularly released. For the
relationship between variables which affected the re-purchase through Lazada
online marketing channels, it was found that the factors of motivation,
recognition, attitude, and lifestyle had positive relationships at high level,
statistically significant at 0.05.

Keywords: Online Marketing , Lazada
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