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Abstract

User Experience Design Landscape is the work field of user experience designers, which is
usually called "UX" (user experience design). It plays a role in different experience design
processes, which plays a role in all stages of product design and development, from users
research, information design, user experiences design, user interfaces design, to testing concepts
and products. The UX process may seem like a linear sequence from start to finish, but in reality,
solving user problems at each step is not a one-time straight line process. Rather, it involves
iterative work on various steps to develop the best solutions or options for the target group or
users, based on the results of problem solving at each stage. The landscape of user experience
design mainly includes: 1) user area UX plays a role in user research. Understanding users from
multiple perspectives. It is important to correctly solve problems before new "ideas" emerge. 2)
Data area UX plays a role in information design by grouping information and finding ways to
display it, making it easy to display important information to users. 3) Design area. The role of UX
includes both user experience design, user interface design and testing. so as to get the best
experience before sending it to developers, from writing a series of different commands to
building products.
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