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Abstract

The objectives of the research were to 1) study the opinions of consumers to corporate

image of modern trade, 2) study the purchase of products from modern trade, 3) compare
gender, age, education, and occupation with the purchase of products from modern trade,
and 4) study the corporate image affecting to buy decision at modern trade. The data was
collected from a sample of 1,200 samples. Data was analyzed by mean, standard deviation
(S.D.), t-Test, One-way ANOVA, and Enter Multiple Regression. The research found that consumer
opinions toward the corporate image of modern trade was at a high level. Buying products
of consumers from modern trade was at a high level. Occupation had purchase of products
from modern trade was different at the significance level of .05. Gender, age, and education

was not different to buy of products from modern trade. The corporate image that affects

Institute of Vocational Education Bangkok

Journal for Research and Innovation

6

(@)}

the purchase of products from modern trade at the significance level of .05.

Keywords: Media Exposure, Advertising, Decision Making, Energy Drinks
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