IS
S
s)
m
S
—
g
8
s]
S
—
g
S
S
o
2
=
o~
wn
£
§
3
£
§
S
e
E
3
38

230

Uddsfidowadpnisdaduly
13DnBDIUINDSUDVRUSINA
{udvHIauAsUgy

Factors Affecting Consumers’ DeCISIorfg
to Buy Bakery in
Nakhon Pathom Province

Sa o

WsAR ﬂi‘WWﬁlfiJWiﬂﬁ] Uag Funu ‘U’]'Zjﬁ]f]’ZZ

Patsasi Sripipatporngull and Chantana Papattha2

1inAnwISyeln, naluladavnssumans unrimenneluladsivuseanszuns E-Mail: tanpatsasi@gmail.com
2fremans19158, razmaluladdomrsuaary uminewaluladsimusnanszuns

E-Mail: Chantana.p@rmutp.ac.th

Received: 2022-10-25 Revised: 2023-01-24 Accepted: 2023-01-30

UnAQgd

mfeateiiitagussasdiie (1) AnvmgAnssuseiuinedvesuilnalufmia
upsUgy (2) AnwennuAndiudedulszasmensnannvesieiuineivesiuilnaluimia
uasUsu (3) Anwmssinauladentoiuineivesiuslnaludminunsugy (@) Wisuitey
Snwarssrnstunmsdrduladenderuinaivesfuslnelufmiauasusy uag (5) Anw
Hadvdndsraumanmanaaiidsmasonisdnduladendeiuneivosuilaalufanin
unsUgy Fadumsidedsdng elivaeuaslumsifununsdeyaanndusiieed
Hufuslnaludeninuasugy S1uau 400 au lédeiBn1sdunduiegauuunansdunon
afianldlumsiinsizidoya 1dun Aede (X ) drudonuuinnsigiu (5.0.) nsveasy
AW (t-Test) NITIATIZAANUUUTUTIUMNGALY (One-way ANOVA) LaznsilAsIeut
anneenyA (Multiple Regression) wan1s3denudn (1) guslaaludaninuasisy
ngRnssun1suslneiuings alvgdendeiuinesanuunemlusuuiinthiu Sovas
50 Tnendondevuudanineg Sesay 39.50 FofusuuIneImTzIawIAR Seuay 40.50
Fosutssmuies Sovay 68,50 deran 15.00-18.00 u. Yevay 36.75 Ailideszming
101-200 v $avag 41.50 warliuins 1-2 adaaduavi $osay 50.50 (2) AruAnLu
sodiulszaunanisnatnvesreluineivesuilnaluiminuasugy ogluszduuin
(X =4.23) (3) msinAuladendovesiuslnalufminuasUsy agluseduann (X =4.13)
HANIINAABUANLAFIUNUTT (4) A 018 N15ANY1 813N wazselasiatiounaiuiinis
snauladendoiuineivesiuslnaludmiaunstguuaninety  edredideddymeadad
s¥du 05 uax (5) addmdsraunenisnanniidssadenisinauladontoiineives
AUslnaludarinuasugy laun Aundndoe MutemeinsIndmg wassmunsauasy




= l U a = & d' Y a v o o
ﬂ'ﬁ@]a']ﬂllNaV]']Q‘U'JﬂG’]@ﬂ'ﬁ@]ﬂﬁiﬂﬂlﬁ@ﬂeﬁ@LULﬂ@i‘U@QQ‘Uiiﬂﬂiu%ﬂﬁ'ﬂ@‘IUFﬂiﬂﬁN RISMNAY

% o U QQA %
HodAgynsatanseau .05
AdNATY : NSUILNALULNGS, YiAUAR, diulszauninisnane, n1sidendnduladelunes

Abstract

The objectives of this research were to (1) study to consumer behavior toward
bakery in Nakhon Pathom Province, (2) study of consumers’ opinions on the bakery’s
marketing mix in Nakhon Pathom Province, (3) study of consumers’ decision to
purchase bakery products in Nakhon Pathom Province, (4) compare of demographic
characteristics with bakery purchasing decisions of consumers in Nakhon Pathom
Province, and (5) study marketing mix factors affecting consumer’s bakery buying
decision in Nakhon Pathom Province. This research was survey research using a
questionnaire to collect data from a sample of consumers in Nakhon Pathom Province,
totaling 400 people by using a multi-stage random sampling method. The statistics
used to analyze the data were mean (X ), standard deviation (S.D.), t-test, one-way
ANOVA and multiple regression analysis. The research results showed that (1)
consumers in Nakhon Pathom Province, bakery consumption behavior Most of

them chose to buy bakery from a general bakery with a store front, 50 percent,

choosing to buy various breads (39.50%), buying with a bakery because it tasted IV
good, (40.50%), buying and eating by themselves, (68.50%). Time to buying with a
bakery between 3:00 p.m. to 6:00 p.m. (36.75%), costs between 101-200 baht
(41.50%), and use the service 1-2 times a week (50.50%). (2) Opinions towards the

marketing mix of bakery of consumers in Nakhon Pathom Province was at a high

ennpecsLesLc

level ( x =4.23). (3) Buying decisions of consumers in Nakhon Pathom Province at
a high level ( x =4.13). The results of the hypothesis test revealed that (4) different

sex, age, education, occupation and monthly income had different decision to buy

bakery of consumers in Nakhon Pathom Province. Statistically significant at the .05
level. (5) Marketing mix factors affecting consumer’s decision to buy bakery in

Nakhon Pathom Province were product aspect. distribution channels and marketing

= —

promotion had a positive effect on the decision to buy bakery of consumers in
Nakhon Pathom Province. Statistically significant at the .05 level.

Keywords : Consumption of Bakeries, Attitude, Marketing Mix, Decision Making to
Buy Bakery
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