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Abstract

This research is aimed to study (1) The decision to purchase additional services from
YouTube of consumers classified by demographic factors such as gender, age, education level,
occupation, and salary. and (2) The factor Online marketing mix (6Ps) affecting the decision to
purchase additional services from YouTube. The research tool was a questionnaire collected with
a sample group, i.e., YouTube users in Bangkok., 400 cases by purposive sampling. The statistics
used in this research are analyze the mean of two population groups, analysis of variance and

multiple regression analysis.
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The research findings revealed that (1) The decision to purchase additional services from
YouTube of consumers classified by demographic factors such as gender, age, education level,
occupation doesn't affect the decision to purchase additional services from YouTube but salary
difference affect that decision to purchase additional services from YouTube (2) The factor Online
marketing mix (6 Ps) affecting the decision to purchase additional services from YouTube at a
statistical significance level of 0.05. is product, price, privacy, promotion, personalization, and place.

These six factors can predict the decision to purchase additional services from YouTube 74.50%

Keywords: the decision to purchase; additional services; Online marketing mix
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