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Abstract

This research aimed to study 1) Consumer behavior towards online dietary supplement
purchase decision in Mueang District, Udon Thani Province 2) Marketing mix factors towards online
dietary supplement purchase decision in Mueang District, Udon Thani Province 3) Online dietary
supplement purchase decision 4) Marketing mix factors towards online dietary supplement purchase
decision in Mueang District, Udon Thani Province by selecting the sample group of online dietary
supplement purchasers in Mueang District. This research was quantitative research. The research
instrument was a questionnaire with a reliability value of 0.90. The statistics used for data analysis were
percentage, mean, standard deviation and multiple regression analysis. The research results found that
1) The consumer behavior in buying supplements online is at a high level 2) The marketing mix factors
in buying supplements online is at a high level overall. 3) The decision to buy supplements online is at
a high level overall. 4) The marketing mix factors affect the decision to buy supplements online in
Mueang District, Udon Thani Province, which is statistically significant at the .05 level. It can explain
the influence on the decision to buy supplements online by 74.40 percent.

Keyword: consumer behavior, marketing mix, purchase decision, dietary supplement
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