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Abstract

This research aims to 1) study formats and contents used in communicating Dhamma through
social media, using Facebook pages as a case study, and 2) examine the linguistic strategies employed in
propagating Dhamma through social media, using Facebook pages as a case study. A qualitative research
methodology was adopted, focusing on the analysis of data from documents and social media contents
from three selected Facebook pages. An analysis and interpretation of content formats and linguistic
strategies were guided by theoretical frameworks including communication theories, linguistic theories,
Buddhist propagation theories, and concepts related to social media and Facebook pages. The findings
revealed that: The study of communication formats and linguistic strategies for Dhamma propagation
through social media, based on three Facebook pages - Mytime Kanapos, Dhamma.com, and Kon Tuen
Thum - utilized qualitative research methods. A total of 871 content items published between November
2023 and May 2024 were analyzed. The key results are summarized as follows: 1) The formats for
communicating Dhamma through social media were categorized into three types: (1) mixed verbal and
non-verbal communication, which was the most prevalent with 761 contents (87.37%); (2) verbal
communication, with 86 contents (9.87%); and (3) non-verbal communication, with 24 contents (2.75%).
Besides, the content types for Dhamma communication through social media were classified into eight
main categories: (1) Dhamma topics, which were the most frequent with 415 contents (47.64%); (2)
belief-related topics, with 160 contents (18.36%); (3) mental training topics, with 151 contents (17.33%);
(4) significant days/promotional topics, with 98 content (11.25%); (5) the law of karma topics, with 20
contents (2.29%); (6) lifestyle topics, with 16 contents (1.83%); (7) merit-making topics, with 10 contents
(1.14%); and (8) fortune-related topics, with 1 content (0.11%). 2) The linguistic strategies employed in
propagating Dhamma through social media involved adapting language to suit diverse audiences. These
strategies were divided into four main components: (1) word-level strategies for Dhamma propagation;
(2) sentence-level strategies for Dhamma propagation; (3) figurative language strategies for Dhamma
propagation; and (4) the use of supplementary media in Dhamma propagation.
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