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Abstract

This research aims to study (1) the exposure of football media in the digital age among male
baby boomers in Nonthaburi (2) the uses of football media in the digital age among male baby
boomers in Nonthaburi (3 Gratification of football media in the digital age among male baby boom-
ers in Nonthaburi (4) The differences in the exposure of football media in the digital age among
male baby boomers in Nonthaburi classified by personal factors (5) The relationship between the
exposure, uses and gratification of football media in the digital age among male baby boomers
in Nonthaburi. The survey quantitative methodology is applied. Data are collected from a sample
group of 400 male baby boomers in Nonthaburi with questionnaires. Methods for statistical data
analysis are frequency, percentage, mean, standard deviation, T-test, One Way analysis of vari-
ance (ANOVA) and Pearson’s correlation coefficient.

The research findings show that male baby boomers in Nonthaburi expose to sport through the
Internet media more than other media, use the sport media for entertainment and relaxation needs
at the highest level. The Internet media gratify male baby boomers in Nonthaburi at the highest
level. For the hypothesis testing results it is found that among male baby boomers in Nonthaburi
with age differences have different exposure of football media. The exposure of football media
are related to the use of football media, and the use of football media are related to the exposure
of football media

Keywords : media exposure, uses, gratification.
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