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Abstract

The purposes of this research were: 1) To study Facebook adoption level among baby
boomers; 2) To study baby boomers’ perception of Facebook characteristics; 3) To study baby
boomers’ Facebook-usage behaviors; 4) To study how baby boomers’ personal factors affect
Facebook adoption level; 5) To study the relationships between baby boomers’ perception of
Facebook characteristics and Facebook adoption level; and 6) To study the relationships between
baby boomers’ Facebook adoption level and their Facebook-usage behaviors. This quantitative
research conducted a survey to gather data. Sample population were former or current Facebook
users aged between 55 and 73 years old. The survey had 400 respondents.

Findings showed most respondents had used Facebook for 6.86 or 7 years on average, held
a bachelor’'s degree, and earned between Bt 40,001 and Bt 50,000 a month.

Most respondents, by personality, were open to new experiences. They were exposed to
personal media the most, at the average score of 4.14. Next in respective order were mass media
at the average score of 3.48, and other media at the average score of 3.40.

The perception level of Facebook characteristics, which influenced adoption level, was high
among respondents. Their perception score of Facebook’s non-complexity was the highest at 4.24.
Facebook’s Relative Advantage and Compatibility both earned the score of 4.20, while Trialability
scored 4.19 on average. The social-media’s platform’s Observability had the perception score of
4.13.
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Facebook-usage score among respondents were at 3.06 on average, which was in a middle
range. Respondents used Facebook for communicating with friends/family members the most,
with the average score of 3.65. The second most important purpose for Facebook usage was
to get information and knowledge, with the average score of 3.41, as respondents wished to be
well-informed in terms of political, social and economic affairs, etc. Excitement, offered by games
for example, was the least important purpose for respondents’ Facebook usage with the score of
just 2.52.

Respondents used Facebook’s features just a little, at the score of 1.89 only. When using
Facebook, they mostly just clicked Like, Love, HaHa, Wow, Angry, and Sad. Making comments
on posts or photos of their friends were their second most frequent behaviors on Facebook, which
had the average score of 3.03. Opening Facebook Fanpage was rare, having the average score
of 0.88 only.

Based on hypothesis testing, this research found that baby boomers who had different educa-
tional level had demonstrated a different Facebook adoption level, that the perception of Facebook
characteristics was related to Facebook adoption level, and that there were relationships between
Facebook adoption level and Facebook-usage behaviors.

Keywords : Factors, Adoption Level, Innovations, Facebook, Baby Boomers
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