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Abstract

The purpose of this research was to study the communication for image creation of Chonburi
Football Club in the opinion of the media and followers of Chonburi Football Club. This research
were using a combination of qualitative research and quantitative research from in-depth inter-
views from the media personnel in Chonburi Football Club. The quantitative research with survey
research, online questionnaire were employed to collect data from 400 followers of Chonburi
Football Club. The result found that

Chonburi Football Club has used the communication strategy which is family and performed
communication process in all elements, including senders, message, channels, receivers and
feedback. Club executives, media personnel of the club and fan club also played their roles in
communicating the content to the audience. The contents are creative, positive, build trust, create
an image of football fan club and build solidarity with the club. The main channels of communication
with the audience is Facebook fan page and club website which must adapted to meet demanding
and according to response the followers and made a satisfaction. Feedback or reply to followers,
the club must give priority to and to answer questions, promptly to the demand. Chonburi FC
communicated to the fans for the football club of Chonburi people whether the communication
media of all types. Including the fans involved and push the club to succeed.

Chonburi FC Club followers mostly males aged between 30-40 years old. Careers, employees
of private companies or employees of civil service. Average income per month more than 20,001
baht and Residents in Chonburi province. Creating a culture of loving hometown Communicate
to fan club through constant media and club activities. Communication for Image Creation of
Chonburi Football Club found that: the product have impressed in the football player’s playing
style. The factual symbol found that the club has been linked to the club’s colors and club badge
with something to build recognition and loyalty to the football club to feeling of confidence that
football clubs can follow expectations.

Keywords : Communication, Image, Football Club
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