eanstimarnanssvie I7 23 aifufl 2 (nquniAx - BaMAN 2562)

NIENFITINNGITALT AN LA TUNNIF LRI INAN AUt EinsE 9B eansansine (TCI) ngui 1

[ WIn3Nel , WM WN 196-210 ]

Journal of

Communication Arts

Review

QA a a

mstlasy m'luu'\L’ij"an'amms'\ﬂms‘iamﬁaﬂﬂﬂum Na
uazmsanaulatavasgizlna

Consumers’ Exposure, Credibility of TV Home Shopping Program
and Their Buying Decisions

WenIneg nsAIqY ** AnstlmAAIanT NaINTININAINENAY
W PRNEN AMTIINAANART 918INTRINMINEAE
Pornsup Chutsirisook. Faculty of Communication Arts, Chulalongkorn University.
Phnom Kleechaya. Faculty of Communication Arts, Chulalongkorn University.
Email : Pornsup24@gmail.com,Phnom.K@chula.ac.th
Received: 8 April 2019 ; Revised: 11 April 2019; Accepted: 30 April 2019

UNAnsa
Y.

A o a o T ] s X Adaa o
ﬂ']i')"ﬂilﬂ?\‘]u quﬂﬂi‘”@\‘iﬂ 1) L‘Wﬂ@']i')@ﬂ']ﬂﬂﬁ?ll m’mu’]LﬂﬂﬂﬂWﬂfﬁﬂﬂ’]j“iamm@ﬂﬂ\ﬂquWW]@

q
a

memﬁmu%ﬁnmummm;_jminﬂ 2) WaasunAMNANTUSITrden1s@ladusenslandatiile
lumnanaresgizinafuanidetesesanistandatly A5aTa 3) iNeasuraaANANRuE

' 4 A, s 1% Adan o o v = X PPN 4 a
sendvanuideiaseanslandeltluidnanaiunissndulateaediusing 4) ieesuiamaiy
uansnensitlaiu uarandeta lunguislnANHne ang anTiw sieiuaessanislandeilil
lurinaria WunRdedadidma Muuuseunuduesesiiafiudayaiuduslnaniugusanis
Taadariieluiiaaria flendeergluaanganmmamiuas S1uau 400 Au

WANIATENLIN Ngunetinedl mmnmﬁmumﬂmﬂamaﬂﬂﬂummqmimvmuu@ﬂ Thadu
TR TTNUANNTIGN 7998NAS FUTHLUNMLZSZ AN LA LT TN et Tty
nainsiAdnanige sesasnnpalnsdwiilena daanarguuInfigane 17.01-21.00 B, ANUILTE
fasiasanislandelilslurinfasia wudn acuidenalassoneglusedunnn Wanaisounusiay

%
o

* unanaddetifudiuniivaeinginugizes “nmailaiu pnideiievessanislandedtluiinara
waznsindulaterasiizina” wangaslSeyoiimarmansiniinga snadefinmamans psimearans
aiasnsaluwanende Tnsdne 2561 Tnaldfunslsaifiunanisaeuineniinus luseauanin

“* Waninel dnsAsq : TmAAERTNMNLTITR aNInlNMINeNde

=W AARNEN (WA.A3.) | 91anstilszannAdIINslsrnAuiug Aoz tinarans einansnliningnde



eanstinArnanssvie I 23 aifuf 2 (nnuniAx - BIMAN 2562)

ANENTITINITZAUTAT bR FUNTFURIARIN AN AT AT EinsE9BensansTne (TCI) nguit 1

snunugn ANt datasuaNldanela fumnuaneauns Lazdudsnsiaueetluseiu
oy o « 20 d oo g -
A Turugnsnuansss agluszauliunans Tudaunisindulageduslusanislandedltly
Mnanaaglusziulunans Taanudn iWudnsaiznissndulagaununianunisiaieaunedau
namAangsinaiufanusiaanisresnues uazaelanazie uwsdsldldssy@udn vdasvazioan
X o4 de I T
nste Weusiaiuansenislandeltasingulate

a ] = a o s Adaa o o o
N@ﬂﬂiwm@@umummg’mwum V’]'J'WJﬂiuﬂqﬁ‘lﬁﬂﬁﬁuﬁqﬂﬂqﬁtﬂﬂm@ﬂﬂ\ﬂquWQW@NﬂQWN@NWuﬁﬂU

o o

mm‘u’mL%@ﬁﬂrfi@mﬂmaimmuﬂﬂ'ﬂ\aﬁﬁﬂéﬂﬁtymmﬁﬁﬁa‘:ﬁu 05 Fatliunudunugszius
Fannaudsmuin luguannuihdetesiesanslandedtlluiiiaaianyud, Saauduiugiunis
ﬁm@ui@%mmé’u?‘lﬁﬂm@ﬂ'wﬁﬁmﬁﬂﬁmw]mﬁﬁﬁixﬁu 05 ilupnndniussziulunane Jfianna
wilsmariy wenaniinwd éu?“llmﬁ?mmwm?ﬁﬁ 218 WAL ardnsneiudaudlunsilngy
meq’mﬁ'ﬂﬁ@ﬁimwmimnrﬁi']\iﬁu@ﬂwﬁﬁﬂzﬁﬁﬁzymmaﬁﬁ'izﬁu .05

o

o @ P oA A o a 1 & |2 adan
ARA : N9tlady, Anudnmana, nedindulade, snanislandailil, Nomavia

Abstract

The objectives of this study are (1) to explore consumers’ exposure, credibility of TV home
shopping program and their buying decisions (2) to explain the relationship between consumers’
exposure and credibility (3) to explain the relationship between credibility and their buying deci-
sions (4) to describe the difference of consumers’ exposure and the their credibility of the program
among their gender, age and occupation. This study is a survey research. The questionnaires are
used for data collection from 400 sample who have ever watched TV home shopping program.

The results revealed that the sample has low level of frequency of watching TV home shopping
program. Most of them watch the program at home and secondary is on during traveling and at
workplace respectively. In order that, they usually watch the program on television and sometimes
on the mobile phone. The peak of popular period of watching the program is 5.01-9.00 pm. The
credibility of TV home shopping program has high level. When it was considered in each section,
the credibility of trust, reasonable and the method of presentation technique has high level while
the credibility of morality has moderate level. Consumers’ buying decisions has moderate level.
It was found that the pattern of buying decisions come from some of planning.

Hypothesis testing result showed that the frequency of watching TV home shopping program
has a significant relationship with amount of credibility of the program at the statistical level of .05
which is in low level and has a positive relationship. In addition, credibility of the program has a
significant relationship with consumers’ buying decisions at the statistical level of .05 which is in
moderate level and has a positive relationship. Accordingly, the difference in age and occupation
of consumers have the differences frequency of exposure and credibility of the program at the
statistical level of .05

Key words: exposure, credibility, buying decision, home shopping, digital tv
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