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Abstract

The purposes of this research are to study media exposure, attitudes, and decision-making
of students to attend a private university in Bangkok and vicinity. The participants were 400 first-
year undergraduate students studying in five different private universities in Bangkok and vicinity
and the collection of data was conducted using a questionnaire.

The results of the study were: 1) most of the participants were female whose hometown is
Bangkok and parents are employees, and 2) most of them graduated from private high schools
with the average GPA of 2.00 — 2.99. These students mostly caught up on news and information
of private universities from websites and the reason for using digital media to obtain information
is the two-way communication that allows them to interact instantaneously. The findings also
revealed that smartphone was the most commonly used communication device with the longest
time spent up to1 hour. Overall, the students’ attitudes towards digital media integrated marketing
communication was at an average level of 3.30 while its impact as a decision-making factor was

reflected in a higher value of 3.57
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