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Abstract

Amulets are popular in the past and present time and are one of beliefs in Thai society for a long
time. The amulet business has rapidly evolved and leads to online business that is highly popular
media. The site www.uamulet.com is one of popular websites of amulet trading at present. It is
no. 1 site for amulet trading in terms of top 10 most visited sites. Besides, in 2007, www.uamulet.
com won the first prize of leading site in arts and culture categoryranked by National Science and
Technology Development Agency (NSTDA). This site is a medium to provide amulet information
and communication between members with interests in amulet trading and exchanging.

The objectives of this study were (1) to explore the different behaviors of exposure to uamulet.
com and characteristics of stakeholders in amulet shop, Bangkok, (2) to study the different utili-
zations of uamulet.com and characteristics of stakeholders in amulet shop, Bangkok, and (3) to
study the relationship between utilization of uamulet.com and behaviors of exposure to uamulet.
com of stakeholders in amulet shop, Bangkok. Quantitative research was used as the research
design. Data were collected from 400 stakeholders in amulet shop, Bangkok.

The results of this study indicated that (1) the samples with different demographic character-
istics had significantly different behaviors of exposure to uamulet.com, accepting the hypothesis1,
(2) the samples with different demographic characteristics had significantly different utilizations of
uamulet.com, accepting the hypothesis2, and (3) the samples with different behaviors of exposure
to uamulet.comhad significantly different utilizations of uamulet.com, accepting the hypothesis3.
The results of this study lead to suggestions as follows: (1) information on uamulet.com should
be updated to be modern and various to enhance the reliability, (2) the site pattern should be im-
proved to respond the growth and expansion of amulet community that keep up with technological
advancement and meet consumer’s needs, and (3) related agencies or agencies assigned by
the Buddhist Bureau should participate in improving the site to ensure accuracy, accuracy and

fairness of the visitors.
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