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Abstract

The study of Brandname Strategy of 5-star OTOP Products in Thailand aimed to explore 2
aspects ; 1. naming patterns and 2.naming factors of brandname of 5-star OTOP products cham-
pion in 2016.This qualitative research was used the theory and concepts of integrated marketing
communications, brand name theory and related research, applied on the content analysis on
www.thaitambon.com. The 1,552 selected data were categorized by coding sheet.

The results showed that 2 research Objectives as follows :

1.The patterns of brandname of 5-star OTOPproducts champion were divided into 4 types as
follows: 1.The brandname of 5-star OTOP production site is 5 groups : 1) Name from production
group 2) Name of the village produced 3) Name of the sub district produced 4) Name of the district
produced and 5) Name of the province produced 2.The brandname of 5-star OTOP products
are set up by many entrepreneurs , including 5 types : 1) Thai name 2) Chinese name 3) English
name 4) Name of a Muslim and 5) local dialect. 3. The brandname of 5-star OTOP comes from
the generic name of the product. 4.The brandname of 5-star OTOP products comes from entre-
preneurs, including 3 types : 1) the owner’'s name 2) the owner’s surname and 3) the owner’s
name and surname. There are may be transliteration of the 5-star OTOP products brandname
and translation of the English name.

2. There are 3 factors that are used to name 5-star OTOP products champion : 1. Social
factors are 2 factors : 1) The integration of each local community and 2) Agricultural Society. 2.
Cultural factors are 4 factors : 1) Language Culture are 2 factors : 1.1 Dialects Subculture and
1.2 Foreign Languages Subculture and 2) Value of Culture are 7 factors : 2.1 Family Focus 2.2
Rank values 2.3 Values of goodness Prosperity 2.4 Values of beauty and happiness 2.5 Values
of wealth 2.6 Values of faith in religion and 2.7 The moral values 3) Arts, traditions and way of
local life and 4) traditions handicrafts. 3.Marketing promotion factors are 4 factors : 1) Quality
assurance 2) Global expansion 3) Quality products of production location and 4) 5-star OTOP
products Values Concept.

Keyword : Products, Strategy
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