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Abstract

This research aims to know the behavior of using social media “Facebook” in public relations
of people in Bangkok. Using a quantitative approach to research by survey the sample of 412
People in Bangkok, by using a multistage random sampling.

The results showed that the majority of the populations are females, aged between  38-52
years, mostly merchant and private business, with a monthly income between 10,001-30,000 Baht
and have a bachelor degree.

The behavior of using social media “Facebook” in public relations of people has shown that
most of them are used for self-promotion. The usage is creating and declaring identity. The reason
is to update the information. The average time spent is 30 - 60 minutes and the benefit is to know
the information.

People have a level of satisfaction with the use of social media “Facebook” in public relations
is a very satisfied level (mean = 3.79). The highest satisfaction in terms of modernity in a very
satisfied level. (mean = 4.06), followed by business benefits in a very satisfied. (mean = 3.89) and
the least satisfaction with reliability in a very satisfied level. (mean = 3.78).

The test hypothesis research meets interesting issues that the female population uses
Facebook to create and publish identities. Include the same lovers. And it is more occupational
network than male. Male uses to create and publish works, as well as to be more acceptable to
the society than women. Statistically significant at the .05 levels.

Discussing the findings an interesting finding is the Facebook user behavior is clearly individ-
ual, Bangkok users are satisfied with Facebook’s modernity. However, this is not always credible.
When used in public relations, virtual glasses, double-edged sword. Users should post and share

in mind. If used in public relations, the source of the information should be clearly stated.
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