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Abstract

The purposes of this research were to understand 1) the content, format, and methods for
presenting vlogs for tourism communication that are popular with the audience, 2) the qualifications
of the vlog hosts for tourism communication, and 3) creative elements of viogs for effective tourism
communication. Concepts and theories used as guidelines in this study include the concepts of
creating vlogs as new media, Communication Technological Determinism, tourism communication,
and rhetoric. This research is a qualitative research which includes; 1) the analysis of screenplays
of the top 10 most-popular vlogs for tourism communication published on YouTube during the
years 2015-2019, 2) in-depth interviews with 12 video content creators with tourism-related con-
tent, and 3) group interviews with communication arts students who have experience in creating
vlogs. The students who participated were from 6 public and private universities. The research
results are as follows;

1) For content, format, and way of presenting vlogs for tourism communication that appeared
popular among the audience, it was found that; 1.1) There are 3 main themes of the content:
a) tourist spots from a different perspective, b) travelling lifestyle such as means of transport,
accommodation, food, and activities, and c¢) hidden advertisements. 1.2) The vlogs’ format was
that of a non-stereotypical documentary style with factual content and dramatization. 1.3) The
presentations used for the viogs included the use of: a) diary narrative, b) informal narrative c)
unmodified camera movements, d) added special techniques for excitement elements, e) quick
cut editing, and f) visual storytelling.

2) Qualifications of the vlog moderators for tourism communication included; a) having a
cheerful and fun personality, b) being friendly, ¢) having unique speaking style, d) possessing
non-verbal language skills at a high level, and e) having adventurous nature, and g) having passion
in researching for in-depth information

3) Creative elements of vlogs for effective tourism communication consisted of; a) content
reflecting fun atmosphere among friends, b) interpolating jokes, c) the hosts being an influential
person, d) straightforward communication, and e) content providing new experiences.

Keywords : Vlog, Tourism Communication, Moderators, Creative elements
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