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Abstract

This research aims 1) Development of digital public relations media that help promoting the

king’s philosophy tourism of the king’s philosophy learning center chiang saen district, Chiang rai.
2) To study user’s satisfaction of digital public relations media to promote the king’s philosophy
tourism of the king’s philosophy learning center chiang saen district, Chiang rai. the guideline of
semiology, the king’s philosophy concept, the king’s philosophy tourism concept, digital media
theories, This research is a research and development that using qualitative research by inter-
viewing the founder and responsible officer in the king’s philosophy learning center and using
quantitative research by give out questionnaires to assess the satisfaction of using digital media
from the people who come to study visit or travel the king’s philosophy learning center.
The research found that the suitable digital public relations media formats for promoting the king’s
philosophy tourism of the king’'s philosophy learning center chiang saen district, Chiang rai are
vlog and infographic. The design of digital public relations media should be creative and modern,
using easy-to-understand storytelling techniques, and using interesting presentation techniques
such as editing, special effects, appropriated designs. On the content side, it was found that telling
stories about the king’s philosophy through practice in various learning bases in a concrete way
will makes the audience understand the content well. The content of the presentation should be
concise, and the amount of content presented must be appropriate for the target audience and
media area.

The satisfaction of media users towards digital public relations media of the king’s philosophy
tourism of the king’s philosophy learning center found that the tourists were satisfied with the digital
media, design, and content at a very satisfied level ( Xbar = 4.23, S.D. = 0.82). Considering by the
type of media, the video blog Media design are the most satisfied with their modernity and creativity
( Xbar = 4.30, S.D.= 0.77), the content of the video media gave a greater understanding of the
self-reliance and the philosophy of sufficiency economy ( Xbar = 4.23, S.D. = 0.91), the design of

infographic media found that the most satisfied was the graphics designed could easily convey
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meaning ( Xbar = 451, S.D. = 0.54), and users deem that the contents is appropriate to promote
and provide information about the king’s philosophy ( Xbar = 4.26, S.D. = 0.89).

Keywords: The King's Philosophy, Tourism, Digital public relations media
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