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Abstract

The objectives of this research were to 1) make a communication model plan; 2) evaluate public
awareness of the National Health Security Office (NHSO) and the 1330 Hotline; and 3) form recommen-
dations based on the communications model plan to increase awareness of the NHSO and the 1330
Hotline. The research employed both quantitative and qualitative methods. A questionnaire was used to
take a survey of a sample population of 466 residents of different areas of Chumporn and Surat Thani
Provinces, and in-depth interviews were done with 90 local elected officials attending a training session.

The results were as follows: 1) the communications model plan consisted of 5
steps: 1. Awareness leading to familiarity emphasizing people’s rights to health servic-
es and benefits of the service; 2. Attraction leading to liking — benefits to citizens; 3. Ques-
tioning leading to confidence; 4. Implementation — participants use the application or hotline
to seek information; 5. Leading to support — local leaders spread the behavior among their
local communities and access NHSO services through every channel on a regular basis;
2) Evaluating public awareness: 86.3% and 87.8% of people surveyed were aware of the NHSO
brand and the 1330 Hotline respectively; 3) Recommendations: The NHSO should (1) maintain
the new network that has been created on the Line application, (2) develop NHSO personnel and
their network to have public relations skills, and (3) build a network like a spiderweb by setting
more aggressive policies to reach every area and every target group, producing media that are
eye-catching and easy to understand, and using this model to build awareness in other regions.
Keywords: model communication plan to build awareness of NHSO and the 1330 Hotline, National

Health Security Office, regional public relations communication network
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