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Abstract

This research, entitled “The Development of social media content for safe agricultural products of NGV
Marketplace” took a research and development (R&D) approach which was aimed to develop the NGV
Marketplace's safe agricultural product contents through social networks namely Facebook and LINE.

The content designs which were presented on these social media networks divided into 3 phas-
es: 1) Content design and development to raise awareness of the NGV Marketplace’s agricultural
safety brand; 2) Design and development of contents for communicating with the target groups
with a focus on product sales enhancement; 3) Design and development of contents to commu-
nicate and maintain customer groups and to sustain a long-term relationship with the customers.

Results of the experiment and development revealed that the NGV contents which should receive
special emphasis were video clips, food menus, best sellers rank, and short articles with illustrations.
The research also indicated that customer groups used LINE application to request further information
or to purchase the products whilst Facebook was used to receive general news from the Marketplace.

Keywords: Development of content safe agricultural products social media
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