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Abstract

The objective of this research is to study the communication strategies of male-to-female trans-
gender YouTubers and to explore comments from viewers on their video contents by the qualitative
research consisted of two methods of data collecting. First, in-depth interview with three transgender
youtubers. Therefore, 15 videos which are the most popular during 2560-2563 ( 5 videos per year).
The result of this research shows that each transgender youtubers apply different communication
strategies, including (1) presenting about oneself who have some unique identities of transgenders.
(2) presenting contents about various styles of make up. (3) Communicating with contents that
educating about transgenders. (4) utilizing media in creating online videos. (5) creating a clear
characteristic with spontaneity and humor. (6) presenting entertaining contents by collaboration
with other youtubers. (7) video cover designing that bring attentions and communicate clearly.

Audience’s comments on the contents of transgender youtubers are audience’s response
to the messages from content presentation of transgender youtubers. Founding from the study
shows that audience’s consisted of some positive comments for the contents about identities and
contents creation of transgender youtubers, some positive comments show admiration for identity
and characteristic of each transgender youtubers. However, there are some negative comments
toward transgender youtubers in form of sexual discrimination. Lastly, there are some suggesting
comments to support and encourage youtubers to improve and develop more contents in the future.

Keyword: Communication strategy, Male-to-Female Transgender Youtubers, Comments
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