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Abstract

The purpose of the research was to study the creative elements of social media advertising in
cinemagraph. The concepts and theories included 1) the concept of cinemagraph, 2) the philos-
ophy of communication aesthetics, 3) the theory of technology determinism, and 4) the concept
of perception; all were used as a guideline for the data analysis. Twelve pieces of social media
advertising were chosen, and Repertory Grid was employed as a research instrument.

The findings revealed that the effective use of creative elements of social media advertising in
cinemagraph was as follows: 1) Movement as a parallel narrative between still and moving image
based on the dimension of time and space, 2) Life as a narrative through Symbiotic Relationship
between the concrete of still and the abstract meaning of movement, 3) the use of Minimalism
element, 4) the aesthetic of Lighting and movement power, 5) the integration of the color psychol-
ogy and the symbolic colors to convey the mood of the product, and 6) the persuasion through
emotional content.

Keywords: Creative elements, Advertising, Cinemagraph
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LLNumWﬁ 1.1 Atthaya’s Enochian of Cinemagraph Creative Elements Model

andsauamsaas

1) wdnnraiaanuaaaulug (Movement) Lﬂuﬂ'm@'wL"'S*'mLLuuﬁmmui”udewﬁqﬁu
mwmmuimuumﬂm@ﬂmﬂgwmmmmmum@Lmvmﬂ” 7itl 2 dnwnucie ﬂ'mm'au”l,mmmmwmim
(Slow motion) LLawnﬁiLﬂ@ﬂuiuqmiqmm‘wﬂmmmmwmm (Fast motion) ‘Emﬂmmm@wmv
LﬂumiﬂmngwmmumummummLmzmiﬂifaumfmwuwuu gt LUUNNsEEIasATIRenARes
ﬁumiﬂmﬂgw?@mmﬁﬁrﬁmnfm'w'mm@?ﬁi'amsLL@z‘*ﬁuﬁmmmi%mwIuLLmﬁmﬁuﬁuﬁmwmmw%u
204119)n1130d (Concept of simultaneity) Max Jammer (2006) 1§inana41 mmmmﬁmﬁm%ﬂuﬁﬁmm
ufuaznannzarfuiuanuinseessudTamedunaeesn ﬂwﬁwmzfamﬂmmmmﬁ%
ﬂmﬂﬁu weni’ lusnisReniuld aensdesiunniatunfeuiuszuinenmiiinsauases
Noafi (Space) waznwedeulv TR w9a (Time) eflunsRennseehandeulmlunnen
mﬂumLumnmvxlmlumwummmuimLﬂu@ﬂmmmmmm pragdanisznana (Strange attractor)
mq’mm'ﬂmIWﬂmVLﬂwmma‘m@@uvLmuu LUINN9FINEE AR AR DU AR 30N THANNATL
(Hybrid) SIN McLuhan (1964)
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ﬂdﬂqﬁqﬂmﬂgm?dﬂﬁmmmmuu%ma‘wuﬁummmm?ﬁ'@dﬁﬁmj'qqmm‘ﬁLﬁm“fyju@?uﬂu
ﬂmngﬂﬁim"ﬁ'gﬂLLUU’LMN‘iﬁﬁ@ﬁWLﬁm%u uananninizafisAauuunaluay
FunnsaanARediLNNWIdaes Grit Thonglert (2003) lutlsziiunsysauinisninaneas
mﬂﬁmﬂmﬁﬂmﬁmﬂmﬁwﬁqLﬁmﬁ’uﬁﬂ‘lﬁtﬁm@mmuﬁﬁmqm@ﬁ@mﬁwmaLmuw‘ima:ﬁﬁﬂiﬁ
Lﬁmmmﬁuﬁuﬂu@qLﬁ@g@ﬁumami%m? LﬁuLﬁmﬁﬁLumnm%lﬁ'Lﬂumm'ﬁﬂqﬁlaﬁuu@z
fuszinanmilauaznimaaewlung

2) UANWINTAMTUNN TN Ba9EN UAM AN LS LU LT NN K (Symbiotic Relationship)
iwdwiﬂﬁﬁmmmwﬁqﬁumwumwmﬁimmnmwm'r?i'@uim mmé’mﬁumwﬁuﬁuﬁ’uuu
Symbiosis §el Kurokawa (1994) Aindnaflednunizannzanuduiuiaasdeaesdeiiuansnaiu
mmqmﬂwmvmqmuﬁﬁmmmﬂﬁﬁmim VSN T8N INANKAT LTI TUTRIATING S
°n<1Lﬂumim@gmmmwmwué‘lmmummm@lmwummwsmwuumﬁu“[mmqmﬁixn@mm
A NANTUELLLTEaude Idun 1) Sacred zone uANNNTHENTUTEL AT A RATLA
Immﬂm*ud’]mwfi\aLmym‘wLﬂ?ﬂlﬂu”l,mﬁlumu?ﬁLumﬂm‘vxlm"m/'imﬁﬂﬁiﬂ%ﬁ%’@uﬁﬂumimu@
ANTAUNARAZAUAWINIT 2) Common rule Lﬂungmmsmwuﬁmmmﬂm”ﬂ@‘uwLmnmaﬂummm
Ansagsaniula muma@mqmummmwuqmem'wmafauvl,mlumwﬁLumanﬁmuL‘ﬂwmm
sufuAe Madeasilenaliigluaesulasnn 3) Intermediary space uituiidenansfiaenls
asflsznauduiugmssdnunnseag saniuls lunsdlifAe Muidenaresunaneimiensdenns
1#un penfiawad aunfinurdeusividafieslugauniisresnisl433alug afavia 4) Metamorphosis
ﬂﬂ?Lﬂ?ﬂlﬂugﬂa*w‘llmm%‘wﬁuﬂu@mﬁﬂwmxﬁLm:r‘ummzmumi?ﬁm Lﬁ‘ﬂﬁﬂﬁﬁ‘Lﬂ?ﬂlﬂugﬂ‘MﬂﬁQWN
Friugazwinanmilauazninaaenlva Lflumﬂﬁuimmmwumﬂ‘ﬁlﬁwgﬂLmumiﬁ@ma‘
TuwmatAGENFUWNINI N

3) n1sldegarsznay Minimalism ﬁf;%a‘?ﬂﬁn&mmumﬁmﬁﬁ@ “nsaanaudariladnily
aanlluazmdelduAGadndny” nsaieassdaulasanildmaiaduuins Tadnaziu
mimﬁl@uﬁﬁ@ﬁﬂudw viansdnnsesAlsznaufidanaliidnieindn “deausuin® (Less is
More) ﬁq‘ﬁ'anﬁfn BATNNT W BEeE (2552) na1adaduluInienisinnuaesineanuuyuly
Feannavties | wrigR Fafunnuieuig dnldnssuaunieineu fidandinszuaunsasmen
(Reductive process) aanndasiuuunAnluGesidaiou (Hot media) faualag Mcluhan (1994)
Tnefnmiliwazdniisa dunmssnmaeieu LWﬁ"]Zﬁﬂ%‘ﬁ’WL@u‘ﬂ%’mﬂ@ﬁL%"Wﬂﬁiﬁuﬁm’@j\‘i (Sen-
sory data) TnueTvdn Minimalism Lﬂumﬁmmﬁﬂizﬂ@u‘imﬂ%ﬁf?@qwhﬁﬁﬂL‘ﬂu WaliiAang
Haausanaesgiuans ﬁq{%u@wnmqié’dﬁmcaﬁm%LumﬂmwLﬂugﬂLLuumi?q'@mﬁﬁﬁmmmi
zgqmﬂ%uﬂfjﬂfgmmwﬁmﬂﬂa Tm‘ﬁLﬁ@mmmmmﬁmmiﬁﬁummmmméﬁ*umﬂé’l,ﬂu@fjwﬁ

4) quVTBEIAILAY (Lighting) AuNgIAuIAaanlyn LL@@Lﬁu@'quﬁﬁﬁmﬁﬁaiﬁ
mmwmmwLm'auimwmemwmumﬁmmmmumﬂummm@mqmiumm AN
¥an m”Lﬂmaummmwmwmsmmsmw Jakobson (1987) wimﬂmqmumwmmumﬁmw
n1an1sdagns (Poetic function) ‘EmﬂLﬂuummuumumﬁmmmumumﬁwmmmmu
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5) mmimqmwﬁﬂ%mﬁmmmmﬁ (Color) :“'qmv‘u%L?nm*aga“ﬂwaﬁﬁ@‘é@mmahm
auAn nsldlnudniaiennuidniinaliaugidousanldnmidivlulawonildnaile
Fngn %Lﬁmmmﬁuﬁuﬁi:udwﬁﬁlLﬁ@ﬂi%ﬁ’uﬁuaummmmmé?umﬁiﬁiﬁLﬁuﬂ’]w&uLﬁm%u
@ﬂﬂﬂumuimwmﬁﬁlﬁmﬁﬁﬁ%l,ummﬂwmu‘lumgLLz’a’q%Lﬁuauﬁﬂmzﬁu;:Iﬁﬁﬂﬁq%@@jq
nsuaualizandndudngiainunugnalaenisldinugd inldgiuaisfuinemnudusiuas
@mmwmmﬁauﬁﬂﬁu y LL@m%\immﬁu‘Lﬂﬁ%ﬁq@m‘lﬁLﬁmm@ﬁmﬁu%ium@%@auﬁﬂﬁ
AanAafaiu Andrew Elliot and Markus Maier (2007) g dadadanndn “Sefiansnnainnisuesdiu
A ARINYNANLANNIANDANAN ARSI ﬁqﬁumﬂﬁ@nﬁﬁﬁﬁuﬁuﬁﬁummiﬁmmzwqﬁmm
m@quuwﬁﬂ'ﬂumm@lﬁ@ﬁ?mm@?ﬁl@maﬁL%l@%’dwmmmﬁmﬁuiﬁmﬂi”mﬁmmmuﬁaﬂwﬁﬂmﬁm?mw

ma“lﬁuumﬂ@mmu@mmmmm (Emotional content) mﬂmmmﬂmmqmm?mmﬂmm
FaRdmume deugaanis (2547) isuadmnPinssuesyrdifieauesnausefuanden finanszny
Uszamiududaiielfianes wilapnumanafadunisiof Wunaseninszduatsaiuazaau
SEndnuanuanla ilfinaausAnaus anunsndgniinludaiinaiuld wazaenadesiy

Jakobson (1987) Alenanqneeastlsznaun1eani1sdedansluizes Emotive function @awlunisiiuess
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