o

ANENTTIN AR ARIIAL T 26 21TUT 3 (Mugneu - §91A 2565)

[ Tthisd, ANHEUN U 56 - 66 ]

\\\"”z
///; M‘\

//t]\

P ¥ o a @ ala
msRaasuasuNLIMIIgnANNAARUNNsawluAR U9 Ine
NSRLANIEN: 29 BTS

Communication and role of opinion leaders towards Thai Fans. Case Study: BTS

Tafen NvznRngens. IMenaedmAnIans uIINe 8L Nas
ANV AANEILAN. N IBETNAAIANT N 1IN AL TIAR
Chotirost Maharudeeone. College of Communication Arts, Rangsit University.
Lucksana Klaikao. College of Communication Arts, Rangsit University.
Email : chotirost. n@pea-encom.com, gaiglaw@gmail.com

Received: 23 January 2022 ; Revised: 2 March 2022 ; Accepted: 23 May 2022

unAnsa
Y = v o a @ da o A Ao -
M348 “nsReasuaTLINLTIeIdi ANARTILTRRaL AR LT I NsdiAnm: 99 BTS” Hingilszasd
aANHN3REANS LAUNLMTSEANNAAUTMLLARLTG e BTS lunsidedeninim iiudeyaann
m@éﬁ”ummiﬁﬁmijﬁﬂ AYINAALITL LAZAUNUINGNUHUARLIN BTS uFnatialULIRNNZIAYad HANTTIAE WU
1. AnwnuznisdadnsresdinpnAaiutnuaduanaingss BTS Tnafihacumauiudugdeans
Wuauenaaanissnsa anisauniunldmey wilating wanilasudeya inAanssuivadean unns
Uszanduiustaded iy BTS uazuruady Aisziiunsdeansiunislidayatinogns inapsnapnsdulyl
al o/ 1 d” Y v v 1 d‘ ild' 1o/
29494 BTS a1ainsdliuusienleenuiudeyaanizau sudesnianisdeans Mae lusiiuans
wazAea1siuLHuAAL LW amwes Buasunsy wadn 1iulad dnslddeynna AfinanuAmLiuALEY
yd‘ a d‘ 3| A d‘ o é’ % o o A a dl [
ﬂﬁ@lmaﬂ@ﬂﬁumﬂumqma AavundnaulassiudaiavTauau wasianssuiladiunienig
mmuimmmmmﬁmmum@LLWuﬁ@mum FugFuanshe LLWuﬂaum”Lm SnfudeTifandestu BTS
maieu Alndsa m@mmamﬂum@@@ﬂau AeTldRARNTNENT ‘mf&@mm ﬂ@mmmmﬂmmu
LATLUARL BTS Auaw mslddaluy waznsiamiugniansanndudein Snnanszansannanstis
11 lunanA9 BnsuanarauAniugausngdll waziinnansastiniauaynIvans i iIe wAAIAYNARTIWINGTES
2. unumresginAnuATiuwNuaduEatnaas BTS Inadunumlunisnszanadeyadiagis
madnilesuazsnssdaidesaesn BTS mslifayauasmuustiunundy uaznisauduiusunundung BTS
ARNATY: N9RBANT, LNUINTRIEHNANARLITY, winAAUT9lNg, 29 BTS



983N AFANERIL3TFY T 26 aTTuf 3 (Rueneu - §uAN 2565)

Abstract

The research “Communication and Role of Opinion Leaders towards Thai Fans. Case Study: BTS”
aimed to study the communication and role of opinion leaders in Thai fans of BTS. This study was qualitative
research. The data was collected from in-depth interviews with opinion leaders and discussions among BTS
fans. The samples were selected based on a purposive sampling. The major findings revealed as follows:

1. The communication style of the Thai fans leaders’ opinions of BTS. The opinion leaders were
messengers and centers of integration. There were conversations, interactions, news translation,
information exchange, social activities to promote the reputation of BTS and fans. There was a com-
munication issue in providing information and news about BTS’s future, which may be customized
for personal information. The communication channels used new media to receive messages and
communicate with fans such as Twitter, Instagram, Facebook, and website. There are the use of
personal media as other opinion leaders, official media events are events organized by agencies or
capitalists, and informal events organized by opinion leaders or fans themselves. Recipients were
Thai fans who are exposed to BTS-related media by their friends, close friends, or groups of people
in online media. The media used to keep up with personal media news are opinion leaders and other
BTS fans, using new media, and following the news from the agency. The news was spread widely,
personal opinions were posted, and the news was filtered before the news was spread or commented on.

2. The role of Thai fan club opinion leader BTS played a role in spreading information, pro-
tecting and maintaining BTS's reputation, providing fan club information and advice, and fostering
relationships with BTS fans.

Keywords: Communication, The role of opinion leaders, Thai fans, BTS
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