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Abstract

The objectives of this research article are 1) to study the humor content and 2) to study strategies
creating humor content to inform brand story in Facebook fan page “Pee Ed 7 vi” This research is
a qualitative research in Textual analysis that collects specific data, 194 video contents, presenting
stories about sponsor brands on the page “Pee Ed 7 Vi” posted during April 7, 2017 to April 7, 2022.

The study reveals that the page “Pee Ed 7 Vi” has created humor content to inform brand story in
4 types, including (1) communicating information (2) creating Awareness (3) creating engagement and
(4) influencing behavior of target consumer. As for strategies creating humor content to inform brand
story of sponsored brand, there were 7 forms consisted of homophony words, rhyme, pun, imitation,
exaggeration, covering of famous songs, and composing new song to present sponsor brands.

Keywords : humor, content creation, language strategies, brand story
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