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Abstract

The objective of this research is to examine the guidelines for regulating product placement
within the content of digital television programs using the Delphi Technique to collect data from
stakeholders involved in television advertising. A total of 30 participants were involved in the data
collection process through public forums. Statistical measures, including means, medians, and
percentages, were used to summarize the opinions of experts, as well as to demonstrate the dis-
tribution of opinions among stakeholders. The research findings revealed that suitable approaches
for product placement in different types of programs include informative segments, educational
content, and programs for children and adolescents, which should not contain product placement
of any kind. In the case of entertainment programs and TV Direct Sales Program, there is a tendency
for appropriate levels of product placement. Considerations of appropriateness and guidelines for
regulating product placement should ensure a balance between consumer protection and the sur-
vival of television business operators. Such guidelines should involve collaboration among relevant
stakeholders, with a focus on representatives of both the gains and losses. It is essential that all
forms of advertising comply with the law, adhere to ethical standards, and respect consumer rights.

Keywords : Product Placement, Digital television programs, Delphi Technique
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