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Abstract

This study aimed to study the influence of sustainable marketing factors and marketing
communication on environmentally friendly product purchase decision-making and analyze
consumer clusters based on this influence. Questionnaires were used to collect data from 500
participants, and k-means cluster analysis was used to analyze the data. The results showed
that the majority of respondents were females, university graduates and students, aged be-
tween 21-30 years, with an income below 15,000 baht. Furthermore, the most significant factor
affecting consumers’ green product purchasing decision was found to be price. The results of the
non-hierarchical cluster analysis, using the sustainable marketing and marketing communication
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factors as the variables for classification, found that the consumers could be divided into three
groups: concentrated green consumers, dark green consumers, and light green consumers.

Keywords: Consumer Cluster Analysis, Sustainable Marketing, Environmentally Friendly Product
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