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Abstract

The purpose of this survey is to Influence of Celebrities and Health Promoting Behaviors of
Rangsit University students. The researchers employed a survey research design using a ques-
tionnaire as the data collection tool. The data was collected through a one-shot descriptive study.

The questionnaire results showed that the majority of the sample group consisted of female
students aged 20-23 years, predominantly in their first year of study. Most of the sample group
received health promotion information from online social networks, particularly Instagram, and
primarily from celebrities/actors. The frequency of receiving health promotion information from
renowned individuals was highest with a daily occurrence. Overall, the attitude towards the trust-
worthiness of renowned individuals was moderately agreeable. The perception of expertise and
attractiveness was also moderately agreeable. The perception of similarity was high. Regarding
health promotion behaviors, the overall level of responsibility towards health was frequent, while
nutrition was occasional, and physical activity was occasional. The analysis of relationships
revealed that receiving health promotion information and the influence of renowned individuals
had a correlation with the health promotion behaviors of Rangsit University students.

Keyword : Influence, Behavior, Health Promoting Behaviors
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