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Abstract

This research aims to 1) study brand image through advertisements film of Frasers Property
Home (Thailand) Company Limited and 2) study the guidelines for creating brand image through
advertisements film of Frasers Property Home (Thailand) Company Limited. This research employs
a qualitative methodology, utilizing document analysis of seven advertisement fims produced
by Frasers Property Home (Thailand) Company Limited between 2017 and 2022. Additionally,
in-depth interviews were conducted with two individuals involved in the image communication of
these advertisements. The results are as follows:

The brand image communication through advertisement fims produced by Frasers Property
Home (Thailand) Company Limited is composed of the following four components: 1) modern
design image 2) brand value 3) elevation beyond standard Townhomes 4) family warmth.

The guidelines for creating a brand image through advertisements flm of Frasers Property
Home (Thailand) Company Limited that are 1) presenting the unique attributes of Frasers Property
Home (Thailand) Company Limited), 2) conveying the correct and honest message to the viewer,
and 3) defining the role of presenters in the advertising flms to optimize brand image enhancement.

Keywords: Communication, Brand Image, Advertising Film
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