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Abstract

The research aimed to examine the integrated marketing communication strategy of alcohol-
ic beverage of Thai Beverage Public Company Limited through musicactivities. This study was
qualitative research that conducted through document analysis of the company’s music activity
advertisements released in the year 2022 and in-depth interviews with 4 individuals involved in
marketing communication through music activities of Thai Beverage Public Company Limited. The
analysis and presentation of the research findings revealed that the marketing communication

strategy for alcoholic beverages through music events encompasses 5 main points:
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1) Selecting catchy songs and music videos for easy memorization 2) Using diverse and con-
tinuous activity formats 3) Utilizing colors instead of symbols 4) Creating an image to communicate
friendliness and 5) Emphasizing urban cultural values.

Keywords: Integrated Marketing Communication, Music Activities, Alcoholic Beverage
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