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Abstract

This research aims to examine the opportunities and challenges facing the Thai mainstream
film industry in the era of disruptive technology and to explore strategies for its development.
This qualitative study employs in-depth interviews with stakeholders in the Thai mainstream film
industry. The selection criteria for the sample group include individuals who are actively engaged
or hold significant roles within the industry, possessing relevant experience and recognized po-
sitions in both the public and private sectors. A total of 44 individuals participated in the study.

The research findings identify 24 variables related to opportunities and challenges, which
can be categorized into three main groups: internal factors, external factors, and the impacts
of disruptive technology. Regarding the development of the Thai mainstream film industry, the
study emphasizes ten critical issues that require urgent attention: addressing government-related
issues, revising film regulation laws, establishing film cooperation networks, resolving distribution
challenges, determining appropriate ticket prices aligned with the minimum wage, developing a
comprehensive film database system, enhancing fiim-related knowledge and educational institutions,
expanding Thai mainstream films to international markets, creating a brand identity for flm production
studios, and implementing human resource development initiatives within the Thai film industry.

Keywords: Thai film industry, mainstream cinema, development, disruptive technology
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