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Designing banners for various types of live performances on online media
in digital Thailand

NTINT WSSl mavedinAmIans umIne I8Ny,
WSHunS wevln. AazdinAmans unianeg18en s UaTIe.
QNN AYSTN. A TNARIANT UM TNEIEENIUVTIA.
Pattraporn Charoenrat. Faculty of Communication Arts, Kasem Bundit University.
Peramintr Hongto. Faculty of Communication Arts, Kasem Bundlit University.
Suthep Dachacheep. Faculty of Communication Arts, Kasem Bundit University.
Email: pattraporn.cha@kbu.ac.th, peramintr.hon@kbu.ac.th, suthep.dac@kbu.ac.th
Received: 9 December 2024; Revised: 23 February 2025; Accepted: 29 Mach 2025
UNARED
nsdeansluiiagiuldidngyaiiviaeaduguuuy dsaziiulsinniseansienislavand
soadrdsfuasiamenguiiiuunlunldsuuuunulavanesulay mnaznanfsnslavaniiie
NUMIHARIUTTANAS 4 TiFesnsuedasdi Aluwnliiasuluannmsthelavanindemy
igpuauladuthouuuueiifierhnsdeasiiuremseeulat warliTuaslfdonsuidon
fiawle aunsyismegenludinsuedasdivunisuans Fauindunisiearsifinnnunainnanelu
ganaria luunanuilldnanidemdeiuledildlunsweunslavaneasiBeavesunsuanan

q

'
=

Faduunasdududeyadmsunmsmeununisuany uagldiidedunadnnunsuantdanuisyniisin

o 3

Unsgaunn Adaasfifidrsunisuanadiunnseu Jadeidsuasdaluddsunsuanaldldusznaunis

fnaulageUnIazuINTBANN ANANY FdY karearUsenauRaUnanenenepnUHILIIUATS N

'
=

FatlagUuesdusenaufadinimihilunmsieansilemaunisuaniwiazyaliuniignunasyaiuaziiiy
TlunsldesdusznevAadiieitosiuuane wuilunismegd nslddeninulugudsslon Wumdn
ANENATY: N158DNKUY, LulLBsla, 1TUNTLARSER

Abstract
In today’s digital age, communication has become entirely digital. As a result, online advertising
has become the preferred method for reaching a wide audience. Even advertising for various types of

performances, aiming to sell tickets, has evolved from traditional physical posters to digital banners.
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These banners are disseminated across online platforms allowing for a wider reach to consumers
seeking different types of entertainment. This article aims to delve into the websites used for ad-
vertising performances, which serve as online resources for finding shows. It’s intriguing to explore
why certain high-priced performances consistently sell out, regardless of the venue. A key focus
of this study is to examine the artistic elements that dominate the design of posters and banners
for various performances. This includes an analysis of imagery, typography, and overall design
principles. We will explore contemporary trends in poster and banner design for Thai performances,
particularly in the context of the rapidly evolving digital landscape. The primary objective is to identify
the most impactful artistic elements in communicating the core message of each performance.

Keywords: Design art elements, Advertising banner, Live Performance
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1.wquﬁmiaanuuuﬁaﬁqﬁuﬁ ( Print Media Design Theory)

1.1 wénmsavimAaduuunieguiuy X
1.2 pénmsvirudad e wlunmwuSeouwsdn X
1.3 Wdhwiingouln X

2.ug9uazien (Light and Shadow)

2.1 Yreuansdiuazdenlidneuiy X X
2.2 dwvendums svey Tndlna X X
2.3 FrelumsadreassAusnuing X | X X | X |X [x |[X X

3.msindndrunazn1seanuwu (Proportioning in Design)

3.1 yUuayitu x [x x [x [x [x [x [x [x [x

3.2 JuAiiuand X X X X

3.3 duitduiusiu X X [X [x |[x |x

3.4 Us1afluansety X X |[X [X X X X

3.5 thwinduansnaiu X X X X

3.6 AfdoeUszneuiy X [ x |x [x [x [x |[x X X | x
4\psediuazesfussnauvastandnulawan (Structure and Elements of Advertising Text)

4.1 Wiav X [X [X [X |[X |X |X X X | X
4.2 Wne9 X X X X
4.3 ez uansanusseelinim X |X X X X
4.4 Fomuilavan X
4.5 pouvingvsstonuluwan X X |[X [X [X X |[X | X |[X [X
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18Rl 1 Bwau 12 awm Awdnnsewsiruaduuuriesuuuy (Form) / msdadiuuas
nseenuUy Ao JUuasiiu / Tassadauavesdusznauvastoniulawan Ao wiam (Headline)

2.8uduil 2 fidwau 11 am Afinsdedunagniseenuuy didensseneudu

3.5uduil 3 f51uan 9 am Aifuaauaz (Light and Shadow) Falunisadnaassunnig /
1A598519 waresAusEnauUestanulawa naurngusstanulsiwa (Closing)

a$ufufl 4 fswuu 8 am Ansdndiunazniseenuuy JUsweneiu / Tnseade wag
aeRUsEnavveanIulaBm WIAITaT (Sub Headline)

5.8udufl 5 fdwau 7 a filngquiniseenuuudedsiinnt thwidngeuun (Tone) / nsdndiu
LATNITORNLUY BUATIUANAY waztiwminafiunnsiu

6.5ufuil 6 fIS1uan 6 N Aifwas wazia (Light and Shadow) Hevensduvis szey 1nd
na / msdadau uaznsoonuuy @uitduiusiu / Tasiads uavesdusznouvesdenuilawan
wazidun (Body Text) mammimﬂmmw Capt|on)

78U 7 B0 5 aw quwgmiaammuaamwmw sdnmsendad iovn alunmwvdeunia

8.5ufufl 8 & $1u7u 3 N fifluas wazke (Light and Shadow) TheuansdruasiBenliiaautu

9.8ufuil 9 T Sruau 1 am fillassads wavesiusynevvestennulawan (Copy)
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Tumsoenuuu dwasesegnathouuuuslavaniliiftemeunsdennu uazameonlugansisamu
wielilunslawanesulay uazeewlall Inethedanlng fimsnisdanin (Layout) teaigeaule
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uvesduioasutoyanwAniuiiddyRivaui i duifgelauasiesonisand i
#aud Femeuauvesterulavan msidudernuiilavandesnsisad e wufiRnuadads
nilsfiduingusvassuoamslavan lnsennsdudnuuenaiauouus madomu wu lidadulate
Folgilvwu lae3gle Tasdug@nuiemunudming uazdwiafifuiitedlududemstavhe 1Wudu



P

Nsasilmaaansusiay IR 29 aUuil 3 (Aueneu - Ay 2568)

v
@

sesaan Ao In1slimsdndiu uaznisesnuuy Afdansuszneuiu feil 3 duadey (2539) 16
namdnsesnuuutiuusduuinainlin lunuesenuuuiesdi uavawin Usnais (Space)
IFRATFRLIP RN Lﬂuﬁamamquéauﬂsznaumiaammvﬁwm Duiadloudmaunandwing 4 1th
mefulrduenam luwdanuey vshadsidumanuenus wasduiadndudiulsenauns
sonuuunausliadle LLazgdLﬂuLLﬁﬂﬁiﬁWﬁ&mmiﬁﬂéﬂﬂﬁﬂLLﬂuﬁﬂfrﬁ Fausslufithduusduvina
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