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Abstract
 This study investigates the influence of WeChat on cross-cultural communication, focusing 
on its impact on language learning, cultural understanding, and social connectivity among 
international users. With over 1.3 billion active users globally, WeChat is a central platform for 
cross-cultural interactions. The research aims to explore how WeChat facilitates language acqui-
sition, enhances cultural exchange, and fosters social connections through its unique features.
 A quantitative methodology was employed, with data collected from a structured on-
line questionnaire targeting a stratified sample of 400 international WeChat users. Partici-
pants were selected based on their active engagement in cross-cultural communication, 
representing diverse demographics such as students, expatriates, and professionals. Sta-
tistical analysis, including descriptive and inferential statistics, was used to measure the 
influence of WeChat on language learning, cultural understanding, and social connectivity.
 Key findings indicate that WeChat significantly supports language learning through features like 
voice and video calls, although vocabulary exposure through Moments showed less impact. Regarding 
cultural understanding, participation in cultural exchange groups was highly valued by users, though the 
effectiveness of translation features varied. Social connectivity emerged as one of WeChat’s strongest 
aspects, with users reporting enhanced ability to establish and maintain cross-cultural relationships.
 In conclusion, the study highlights that WeChat plays a vital role in facilitating cross-cultural 
communication, offering tools that enhance language skills, cultural exchange, and social interaction. 
However, the findings also suggest areas for improvement, particularly in vocabulary exposure and 
translation features, to better serve users’ needs. These insights contribute to understanding the 
potential of digital platforms like WeChat in promoting global connectivity and bridging cultural gaps.
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Background of Study
 This study examines WeChat’s role in cross-cultural communication, particularly in language 
learning, cultural understanding, and social connectivity among international users. As digital 
platforms increasingly reshape traditional communication, WeChat enables real-time interactions 
across cultural and geographical boundaries (Chen & Gu, 2024). Despite its widespread use, its 
impact on cross-cultural communication remains underexplored, leaving a critical research gap in 
intercultural communication and digital media studies. This research aims to bridge that gap by 
analyzing how WeChat fosters language acquisition, enhances cultural comprehension, and strength-
ens social ties, offering new theoretical insights into digital communication in a globalized world.
 Existing studies highlight the importance of social media in cross-cultural exchanges but 
rarely focus on WeChat’s unique contributions. By examining its role in language learning, social 
interaction, and cultural adaptation, this study expands traditional intercultural communication 
theories—typically centered on face-to-face interactions—to include digital environments. It also 
explores the relationship between linguistic and social behaviors on WeChat, providing empirical 
evidence on how digital engagement influences language acquisition (Sawyer & Chen, 2012).
 Additionally, this research investigates how WeChat facilitates cultural understanding and 
adaptation by providing a digital space for cultural knowledge exchange, international networking, 
and engagement with transnational communities (Wu, 2024). The study addresses the gap in un-
derstanding how digital platforms foster cross-cultural dialogue and adaptation, offering valuable 
insights into the role of social technologies in global communication.
 WeChat, as a platform that compresses time and space, has become essential for interna-
tional collaboration, idea exchange, and relationship-building. Studying its role in cross-cultural 
communication will offer new perspectives on how digital tools support cultural integration and 
innovation. By making interactions between diverse cultures more accessible, WeChat serves not 
only as a tool for cultural dissemination but also for fostering mutual understanding and transfor-
mation (Chen & Zhang, 2010).
 Beyond academic contributions, this research provides practical recommendations for We-
Chat users, language educators, and developers. It identifies key platform features that enhance 
language learning and cultural adaptation, offering actionable insights for educators and learners 
(Mo & Chen, 2020). Moreover, findings will help WeChat developers better understand interna-
tional user needs, guiding future platform improvements to support global expansion (Yan, 2015).
 In conclusion, this study advances the understanding of WeChat’s influence on cross-cultural 
communication, particularly in language learning, cultural exchange, and social connectivity. By 
exploring its unique role in international interactions, the research offers theoretical, practical, 
and developmental insights that contribute to the future of digital communication among 
international users.
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Objectives of Study 
 1) To examine how WeChat facilitates language learning among international users.  
 2) To explore the ways in which WeChat contributes to cultural understanding in cross-cultural 
communication among international users.
 3) To analyze how WeChat enhances social connectivity among international users from 
diverse cultural backgrounds.

Literature Reviews
 1) Concept of Communication Media Effect
 The concept of communication media effect provides a valuable framework for studying 
the influence of WeChat on cross-cultural communication, particularly in the realms of lan-
guage learning, cultural understanding, and social connectivity among international users. This 
analysis reveals how WeChat’s multimedia capabilities spanning text, voice, and video impact 
communication processes and outcomes. WeChat facilitates interactive language learning by 
offering practical resources for users to engage with native speakers and improve language 
skills. Moreover, WeChat’s global reach and features like Moments and interest-based groups 
support cultural exchange, enabling users to explore and understand diverse cultural norms and 
practices. Social connectivity is also significantly enhanced, fostering a sense of community and 
support among users. However, challenges such as potential miscommunication and privacy 
concerns must be addressed to optimize the benefits of WeChat. By addressing these challenges 
and continuing to improve the platform’s features, WeChat can further enhance cross-cul-
tural communication and provide rich opportunities for global interaction and understanding
 2) Uses and Gratifications Theory
 The Uses and Gratifications theory provides a useful framework for understanding how 
WeChat satisfies the diverse needs of its international users in the realms of language learn-
ing, cultural exchange, and social connectivity. By continuously adapting to users’ evolving 
needs, WeChat can maintain its relevance and effectiveness. However, addressing challeng-
es such as information overload and platform limitations is essential for optimizing user 
satisfaction and enhancing the platform’s role in fostering cross-cultural communication.
 3) Cultural Dimensions Theory
 Cultural Dimensions Theory offers a valuable lens for analyzing the impact of WeChat 
on cross-cultural communication. By examining how WeChat facilitates language learning, 
cultural understanding, and social connectivity, this study provides insight into the role of 
social media in shaping cross-cultural interactions. WeChat’s diverse functionalities—text, 
voice, and video communication enable users to practice language skills, engage in cultural 
exchanges, and strengthen social ties across cultures. However, addressing communication 
barriers and cultural conflicts is essential for optimizing WeChat’s role in promoting effective 
cross-cultural communication. By continuing to enhance its features, WeChat can further con-
tribute to fostering global understanding and facilitating meaningful cross-cultural interactions.
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 4) Acculturation Theory
 Cultural adaptation theory offers a valuable framework for understanding the impact of 
WeChat on cross-cultural communication, particularly in language learning, cultural under-
standing, and social connectivity among international users. WeChat promotes interactive 
language learning, offers valuable cultural exchange opportunities, and helps users establish 
cross-border social connections. Despite its advantages, challenges such as language differenc-
es, communication barriers, and privacy concerns must be addressed to maximize WeChat’s 
potential in fostering effective cross-cultural communication. By addressing these challenges 
and continuing to develop WeChat’s features, international users can benefit from a more 
effective and enriching cross-cultural experience.
 5) Instructions for Using WeChat
 WeChat is a powerful tool for enhancing cross-cultural communication, particularly in terms 
of language learning, cultural exchange, and social connectivity. Its various features, such as the 
chat function, Moments, Official Accounts, and Mini Programs, provide users with the necessary 
tools to interact with others from different cultural backgrounds, thereby facilitating a more 
globalized and interconnected world. Through these interactions, international users not only 
learn new languages but also gain a deeper appreciation of diverse cultures, thus enhancing 
their ability to communicate and collaborate across cultural boundaries.

Research Methodology 
 1) Research Design
 This study belonged to the category of quantitative research, and data collection was 
conducted through a questionnaire survey and was used as the main measurement tool. By 
applying statistical techniques to analyze the collected numerical data.
 2) Population
 Tencent’s Q2 (2024) Financial Report further reveals that as of June 30, 2024, the combined 
monthly active accounts for WeChat and WeChat International reached 1.371 billion, reflecting 
a year-on-year increase of 3%. Additionally, a report by China’s Sohu website indicates that by 
2024, WeChat has amassed over 1.3 billion monthly active users, with projections suggesting 
that this figure will exceed 1.67 billion by the end of the year. 
 3) Samples and Sampling Method
 Based on Taro Yamane’s statistical formula, the global usage of WeChat was analyzed using a 5% 
sampling rate and a 95% confidence level. To ensure effective data processing, the ideal sample size 
for this study was determined to be 400 respondents. In order to obtain a representative sample, 
the researchers employed an online questionnaire as the primary data collection method. The 
questionnaire was distributed via widely-used social media platforms such as Facebook, Instagram, 
Weibo, and WeChat, targeting respondents from Mainland China as well as international users. 
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400 international WeChat users were selected as participants based on specific inclusion criteria 
that they had to be active users of WeChat, engaged in cross-cultural communication, represent 
diverse cultural backgrounds, and were willing to participate in the survey.
 4) Research Tools and Measurement
 The research study was designed to gather quantitative data to test the relationships be-
tween WeChat usage and the three key dependent variables: (1) language learning, (2) cultural 
understanding, and (3) social connectivity. 
 The questionnaire was divided into the following : (1) Demographic Information (2) WeChat 
Usage Patterns (Independent Variable - WeChat Usage) (3) Language Learning (Dependent 
Variable 1 - Language Learning) (4) Cultural Understanding (Dependent Variable 2 - Cultural 
Understanding) (5) Social Connectivity and (6) Additional Comments
 To ensure the robustness of the study’s findings, the reliability and validity of the research tool 
were carefully assessed. For reliability, the internal consistency of the structured questionnaire 
was evaluated using Cronbach’s Alpha. The analysis yielded a Cronbach’s Alpha value of 0.860, 
demonstrating a high level of reliability and confirming that the questionnaire items are strongly 
correlated and consistently measure the key constructs of language learning, cultural understanding, 
and social connectivity. Regarding validity, the questionnaire underwent a thorough evaluation by 
three subject matter experts with expertise in cross-cultural communication, social media usage, 
and language learning. These experts provided feedback on the relevance, clarity, and compre-
hensiveness of the questionnaire items. Their review confirmed that the questionnaire effectively 
addresses the key aspects of WeChat’s influence on language learning, cultural exchange, and 
social interaction. Based on their suggestions, minor revisions were made to enhance clarity and 
reduce redundancy, further ensuring that the instrument accurately measures the intended con-
structs.
 5) Data Analysis
 Three hypothesis statements were proposed. The information is as follows :
 H1: WeChat significantly facilitates language learning among international users, enhancing 
their language acquisition through its interactive features.
 H2: WeChat contributes to cultural understanding in cross-cultural communication by providing 
international users with opportunities to engage with diverse cultural content and perspectives.
 H3: WeChat enhances social connectivity among international users from diverse cultural back-
grounds by fostering communication, community building, and social interactions across borders.
 To analyze the data, the descriptive statistics were applied to summarize the demographic 
information of respondents, such as their age, nationality, language proficiency, and how often 
they used WeChat. This provided a general overview of the key variables, with measures like 
mean, median, mode, standard deviation, and frequency distribution calculated for the Likert 
scale responses. This approach helped in identifying the overall trends in WeChat usage patterns.
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 Next, Pearson’s correlation coefficient was used to explore the relationships between 
WeChat usage and the dependent variables of language learning, cultural understanding, and 
social connectivity.
 Additionally, multiple regression analysis was conducted to assess how well WeChat us-
age could predict outcomes related to language learning, cultural understanding, and social 
connectivity. 
 Hypothesis testing followed, with each hypothesis being evaluated through the results of the 
regression analysis. The significance level was set at 0.05, meaning that if the p-value was less 
than this threshold, the hypothesis was accepted. This indicated that WeChat had a significant 
impact on the corresponding dependent variable.
 Finally, the results of the data analysis were interpreted to determine how well WeChat sup-
ported language learning, improved cultural understanding, and enhanced social connectivity 
for international users. These findings were discussed in the context of the research objectives, 
providing a detailed picture of WeChat’s role in facilitating cross-cultural communication.
 In conclusion, the analysis offered valuable insights into the influence of WeChat on interna-
tional users’ ability to communicate across cultures, particularly in the areas of language learning, 
cultural understanding, and social connections.

Results of Research 
 1) Demographic Information
 Number and percentage of sample group by gender it was found that 205 people were 
male, or 51.25% and 195 people were female, or 48.75%. Categorized by age, it was found that 
most were aged 24-29 years, 132 people, or 33%. Categorized by education level, it was found 
that most examples had a bachelor’s degree, 312 people, or 78%. Categorized by occupation, 
it was found that the most examples were students, 81 people or 20.25%. And categorized 
by WeChat Usage Frequency, it was found that most examples do not use it every day, 152 
people or 38%.
 2) Perceptions Regarding WeChat 
 The results are shown in Table 1
Table 1 Perceptions Regarding WeChat

 From Table 1, the results show that the overall perception of WeChat has an average score 
of 3.40, which means that the results are at a moderate level. The details are as follows:
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 Perception about WeChat usage patterns the data indicates an overall positive perception of 
WeChat’s functionalities in facilitating cross-cultural communication, with an average score of 3.41 
across the various questions. Among the statements, the highest-rated one is, “I actively partici-
pate in WeChat groups focused on cultural exchange and language learning,” which garnered an 
average score of 3.56, suggesting that a significant number of users are actively engaged in these 
areas. This highlights the platform’s effectiveness in fostering cultural and language exchange.
 Perceptions Regarding Language Learning the average score of 3.40 is at a moderate level. 
For the highest average score of 3.54 the question regarding voice and video calls on WeChat 
allows me to practice speaking and listening skills in foreign languages. This suggests that users 
find these features especially beneficial for practicing speaking and listening skills, highlighting 
their importance in language learning.
 Perceptions regarding cultural understanding the average score of 3.39 is at a moderate level. 
For the highest average score of 3.54 Perceptions Regarding Cultural Understanding the aver-
age score of 3.41 is at a moderate level. For the highest average score of 3.51 the highest-rated 
statement, “Participating in WeChat cultural exchange groups broadens my knowledge of diverse 
cultural traditions”, highlights the significant value users place on engaging with cultural exchange 
groups. This suggests that WeChat effectively facilitates learning about different cultures.
 Perceptions regarding social connectivity the average score of 3.40 is at a moderate level. 
For the highest average score of 3.53 the highest-rated statement, “WeChat improves my ability 
to start and sustain friendships across different cultures”. This result suggests that users find 
WeChat particularly effective in initiating and maintaining cross-cultural friendships, emphasizing 
the platform’s role in connecting individuals from diverse cultural backgrounds.
 3) Research Results by Objectives of Study
  3.1) To examine how WeChat facilitates language learning among international users.
  WeChat significantly aids language learning by providing abundant resources and com-
munity support through language groups. Users benefit from voice and video calls, which create 
an immersive, real-time language practice environment, improving listening and speaking skills. 
Self-assessment data indicate steady progress among users. Correlation analysis confirms that 
WeChat usage—frequency, feature types, purpose, and social engagement—moderately influences 
language learning outcomes.
  3.2) To explore the ways in which WeChat contributes to cultural understanding in 
cross-cultural communication among international users.
  WeChat enhances cultural awareness through exchange groups, where users engage 
in discussions and share experiences about diverse traditions. Moments further exposes users 
to different cultural perspectives via shared posts. The translation feature supports cross-cultural 
comprehension, though improvements are needed. Correlation analysis reveals a moderate link 
between WeChat usage and cultural understanding, highlighting its role as an effective platform 
for cultural learning.
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  3.3) To analyze how WeChat enhances social connectivity among international users 
from diverse cultural backgrounds.
  WeChat facilitates cross-cultural friendships by enabling seamless communication 
through messaging, voice, and video calls. Users highly value its role in maintaining international 
relationships. Correlation analysis indicates a moderate connection between WeChat usage and 
social connectivity, confirming its effectiveness in fostering global social networks.
 4) Hypothesis Testing Results
 H1: WeChat significantly facilitates language learning among international users, enhancing 
their language acquisition through its interactive features.
Table 2: Hypothesis 1 Testing Results

 Although the frequency of use did not prove to be a significant predictor, the other factors 
clearly demonstrated the positive impact of WeChat on language learning. In the multiple regression 
analysis, when considering language learning as the dependent variable, the types of features 
used, purpose of use, and social engagement emerged as significant predictors. For example, 
the coefficient of the types of features used was found to be 0.205 (with a standard error of 0.043 
and a t-value of 4.752, resulting in a p-value of 0.000), indicating a strong positive relationship. 
This shows that when users actively engage with specific language learning features such as 
language exchange groups and utilize the platform for targeted language practice purposes, their 
language skills are likely to improve.
 Additionally, the coefficient for social engagement was 0.228 (with a standard error of 0.038 
and a t-value of 5.930, and a p-value of 0.000), further highlighting the importance of interacting 
with others in the language learning process. These features not only provide users with opportu-
nities to engage in real-time conversations with native speakers but also offer a wealth of learning 
resources. The use of language interaction methods in foreign language learning can enhance 
learning effectiveness, fully stimulate learning enthusiasm, and is of great significance in language 
learning (Liu,2019).The fact that participation in language learning groups and the use of voice, 
video calls are positively correlated with language improvement indicates that WeChat creates 
an immersive language learning environment. This environment encourages users to actively 
practice and apply their language skills, thereby significantly enhancing their language acquisition.
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 H2: WeChat contributes to cultural understanding in cross-cultural communication by providing 
international users with opportunities to engage with diverse cultural content and perspectives.
Table 3: Hypothesis 2 Testing Results

 The types of features used, and social engagement had a significant positive relationship. The 
coefficient of the types of features used was 0.192 (with a standard error of 0.042 and a t-value 
of 4.575, and a p-value of 0.000), and the coefficient for social engagement was 0.234 (with a 
standard error of 0.037 and a t-value of 6.265, and a p-value of 0.000). 
 The availability of official cultural accounts and cultural exchange groups has enabled users to 
access a diverse range of cultural content and engage in meaningful interactions with individuals 
from different cultural backgrounds. This exposure has broadened users’ cultural horizons and 
deepened their understanding of cultural diversity. Users often commented on how they gained 
new insights into different cultures through these features, which in turn enhanced their intercultural 
communication skills. The significant positive relationship between social engagement and cultural 
understanding further emphasizes the importance of user interactions on the platform. Through 
sharing cultural experiences and discussing cultural differences, users are able to build a more 
comprehensive and accurate understanding of different cultures.
 H3: WeChat enhances social connectivity among international users from diverse cultural 
backgrounds by fostering communication, community building, and social interactions across 
borders.
Table 4: Hypothesis 3 Testing Results
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 The regression results clearly validate the hypothesis. When social connectivity was the 
dependent variable, the types of features used, purpose of use, and social engagement were 
identified as significant factors. The coefficient of the types of features used was 0.153 (with a 
standard error of 0.043 and a t-value of 3.553, and a p-value of 0.000), the coefficient for purpose 
of use was 0.300 (with a standard error of 0.044 and a t-value of 6.797, and a p-value of 0.000), 
and the coefficient for social engagement was 0.255 (with a standard error of 0.038 and a t-value 
of 6.663, and a p-value of 0.000). 
 Features like Moments and group chats have been particularly effective in facilitating com-
munication and building relationships across borders. Moments allow users to share their daily 
lives and cultural experiences, creating a sense of connection and familiarity among users. Group 
chats, especially those focused on shared interests or cultural exchange, provide a platform for 
users to interact and form communities. The data shows that many users have formed long-lasting 
friendships and professional networks through these features, which has significantly strengthened 
their social connections across cultures.

Discussion
 The findings of this study align with key communication theories, illustrating how WeChat 
facilitates cross-cultural communication through its interactive features. The Communication 
Media Effect Theory suggests that media technology shapes cognitive and emotional processes. 
WeChat’s multimedia capabilities reinforce this by influencing users’ intercultural perceptions, 
consistent with Wang (2011). The Uses and Gratifications Theory views users as active participants 
who engage with media to fulfill specific needs. WeChat’s tailored communication tools meet 
diverse linguistic and cultural demands, aligning with Cuan & Sun (2014) on user motivation in 
media consumption.
 A critical framework in this study is Hofstede’s Cultural Dimensions Theory, which provides 
insights into how WeChat bridges cultural gaps. The results of H2 highlight the role of individu-
alism vs. collectivism and high-context vs. low-context communication in shaping interactions. 
Features like Moments allow both collectivist and individualist users to share experiences, 
fostering mutual understanding, as noted by Tang & Guan (2006). Additionally, the Cross-Cultural 
Adaptation Theory emphasizes intercultural communication as a dynamic learning process. 
Findings show that WeChat users actively engage in cultural exchange through group discus-
sions and content sharing, supporting Chen & Yu (2012). By integrating these theories, the study 
demonstrates WeChat’s role in strengthening intercultural connectivity.
 Language is central to cross-cultural communication, as linguistic and cultural elements 
are interwoven. This study confirms that WeChat facilitates language exchange and cultural 
discussions, supporting Li & Li (2024) on digital platforms as key facilitators of linguistic and 
cultural diffusion. Features like official accounts, Moments, and chat groups serve as effective 
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channels for cultural exchange, reinforcing Zhang (2024) on digital media’s role in enhancing 
cross-cultural engagement. In terms of social connectivity, WeChat helps maintain and expand 
international users’ networks through profile images, geographic tags, and interactive features 
that foster online relationships, aligning with Fu (2020) on digital identity in social interactions.
 WeChat’s functionalities contribute to three key dimensions: language learning, cultural un-
derstanding, and social connectivity. The study confirms that WeChat actively supports language 
learning, with users engaging in group discussions, accessing educational content, and com-
municating with native speakers. These findings align with Zheng (2024) on digital platforms’ role 
in modern education. Exposure to diverse cultural content via Moments and discussion groups 
also enhances cultural awareness, reinforcing Lin (2024) on digital media’s impact on cultural 
exchange.
 Furthermore, WeChat expands cross-cultural social networks by enabling real-time emotional 
connections through video calls and fostering community-building via Moments and group chats. 
These findings support Wang & Zhu (2014) on digital communication’s role in interpersonal rela-
tionships. Overall, the study highlights WeChat’s multifaceted role in cross-cultural communication, 
confirming its effectiveness in language learning, cultural understanding, and social integration. The 
integration of theoretical perspectives and empirical findings underscores WeChat’s significance 
in the global digital landscape.

Suggestions
	 1)	Suggestions	from	This	Study
  1.1) International users of WeChat are encouraged to actively participate in language 
learning groups available on the platform. Engaging in various language practice activities, 
utilizing resources from official accounts and mini-programs, and regularly practicing spoken 
language with group members are effective ways to improve language skills. 
  1.2) To foster cultural understanding, users should pay attention to multicultural accounts 
and video content that promote diverse perspectives. Joining cultural exchange groups allows 
for meaningful interactions where users can listen to and respect different cultural customs, share 
their own cultural viewpoints, and expand their cultural awareness. 
  1.3) WeChat’s social networking features provide a platform to build global connections. 
Regularly sharing personal experiences, interacting with others’ posts, and engaging in mean-
ingful conversations can strengthen friendships and reduce misunderstandings, creating a more 
connected world. 
  1.4) In the digital age, privacy and security are paramount. WeChat developers should 
ensure robust protection of users’ personal information, chat records, and data during storage 
and transmission. 
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  1.5) To address language barriers and improve communication, developers should 
optimize WeChat’s translation features. Enhancing the accuracy and fluency of text translations, 
expanding the capability to translate speech, images, and culturally specific contexts, and intro-
ducing real-time voice translation can reduce misunderstandings.
 2)	Suggestions	for	Further	Study
  2.1) In future research, qualitative research methods should be incorporated alongside 
quantitative approaches to create a mixed research design. This combination can provide a 
more comprehensive understanding of WeChat’s role in cross-cultural communication. 
  2.2) A comparative analysis of WeChat with other social media platforms could also 
be conducted. As social media continues to shape global communication, examining WeChat 
alongside platforms like Facebook, WhatsApp, and LINE would highlight its unique strengths and 
weaknesses.
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