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Abstract

This research aimed to study the exposure to digital marketing communication, sales
promotion satisfaction, and consumer purchase intention via e-commerce platforms by using
quantitative research methodology. The sample consisted of 400 members of open Facebook
groups discussing purchasing products on Shopee/Lazada. Data were collected by question-
naires and analyzed using 1) descriptive statistics and 2) inferential statistics to test hypotheses,
including t-test/ANOVA, simple linear regression analysis, and multiple regression analysis.

The results of the study found that: 1) Exposure to digital marketing communication of
e-commerce platforms does not influence consumers’ satisfaction with sales promotion
of e-commerce platforms. 2) Exposure to digital marketing communication of e-commerce
platforms via Facebook influences consumers’ purchase intention via e-commerce plat-
forms with statistical significance at the 0.05 level with an influence value of 0.26 (3= 0.26).
3) Sales promotion of e-commerce platforms, including 1. Special price product campaign
(B: 0.03), 2. Brand Membership campaign (ﬁ = 0.11), and 3. Installment product campaign
(B= 0.11), jointly influence consumers’ purchase intention via e-commerce platforms.
Keywords : Digital Marketing Communications, Sales Promotion Satisfaction, Purchase Intent,

Shopee/Lazada, E-Commerce
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