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Abstract

This study aimed to examine and design a Line sticker set to support misinformation sur-
veillance within consumer networks in Southern Thailand, as well as to evaluate its efficiency,
effectiveness, and user satisfaction. The research was conducted under the Human-Centered
Design (HCD) framework, employing a mixed-methods approach that combined qualitative and
quantitative techniques. Qualitative data were collected through focus group discussions, while
quantitative data were obtained from a media prototype evaluation survey. The target group
comprised 14 volunteers from consumer networks across seven southern border provinces who
participated in the co-design of 16 prototype stickers. The design emphasized the representa-
tion of local identity, the use of Southern Thai and Jawi languages, and visual communication
that encourages information verification prior to sharing. The prototypes were subsequently
evaluated by 27 actual users using a five-point Likert scale satisfaction questionnaire.

The findings revealed a high level of user satisfaction across all dimensions. The highest
mean score was attributed to font size suitability for readability stay at 4.63 points (strongly
agree). The color contrast for visual distinction stay at 4.59 points (strongly agree). and content
layout appropriateness stay at 4.48 points (strongly agree). The average satisfaction score across
all items stay at 4.46 points (strongly agree). indicating strong usability and acceptance.

The results suggest that culturally grounded Line stickers can effectively serve as micro-media
tools for community-based misinformation surveillance. When designed with users’ linguistic
and cultural contexts in mind, such media not only enhance information awareness but also
promote participatory media literacy practices. This approach offers practical implications for
developing similar tools in other regional or community-based contexts.

Keywords: Misinformation, Media Literacy, Line Stickers, Human-Centered Design, Consumer
South Network
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fiunmsilaudeuazmiufesnisvesliailuiiuil shunsruunmsaunuingu (Focus Group) wag
msiudeyaidananm (ildwlfduddlurusunealilfiauededniuiitaoui dosnnsliainnes
fvsrnudladsuararnduing uiluvusiortuiasioumunagilalusndnuaiveiosiu
NSHALNAUTEWINTRS LAY WU nsenwauld (W3eld, uLanses) wasa1wend (81, a1

¥17¥0) Whiudiiauinusssuwaznmanvalvesruls Janareilunagnsfivilidevuiidnddly

Tud@edn uwaradanuidnlnd@aduiiey (Nugroho & Wibowo, 2024) fildaRninessasefduaunIn

fuenvudulalienuradauiniunisenseduaug widaldanusaasanruygnitunisensualld

wihriunsaldnulunaldivedineidennlesiunwias Tausssulagnss
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UszLiudl 2: Usz@andmwuazilszAndnarainisanans

dofiasansanisUssdiudasiinannnguiliainines nuimezuuwadslufusis o oglu
spiugann (X = 4.33-4.63) Taglawizanamisnes (X= 4.63) wagmsliailanisu (X = 4.59)
avvouliiuinnituldeenuuudelnefiadmadnns User Interface (Ul) uae User Experience
(UX) a8aTads Fadudeulvddnivilidedivaiisyavsamlunisdearslugatiagiu

annneslalugnignussdivinfnnuamsolunsfemaiemilieatesiuniniss Yoy
Aomanaldoensdaiau (X = 4.37) Inglifonnuitdy nsedy wasnssusuifiu wu dadeuuss vio 1m
Fwdptmay madenlidearuludnuasiilifidansodlaasldimiaglifeddinalunis
fenunntin Ssaeandesusssumivesmisliaininesidnintuluuunvesnmsieasuuuring
wazliifuniams uenanid wansUssduseud fE3EnhaRnnedviildnsdemsiarunials
wazhensduliinnsgnanteunsideyaroly dedunuilfteddy wrewandiiduidendva
annsavimthil UfuiuAsunn@inssu (behavioral nudging) 1éa3s nanife ﬁnmﬁuﬁiﬂsﬁﬁuuﬁﬁmm%
Fnlnglsingiaaey afnnesaunsaduiduinasiuenismginssuuesiihlugmansnaeude
Wiesdenouwmeuns  Jadutmnedfgueinmsiihszfileyaianats

mnSsuilsufunuiTesu @msui & $anun, 2564) Avauannnes vsudnna By KMITL
wuharudisavesdotuegiunslid Mdnus uazmumesvesiiarastuiy Jeo1ananldd
arninosaeiillfduiiowesmony uihibuveddas flaudmeginssy dnfu JsuiiTuans
TidfuInguszasddort 2 veaaide fisjs Ussiiuussansnmuazanufienela I6sumsiigatiesns
Fauinaininestsasyansam (ability to convey) wazUsz@nsua (ability to influence behavior)
Fudundngiuddyuesniseenuuuderiionissaussdiedinudidauniw
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aAteilalldfnogisatiamaadd widiaseunnnsseusulussiugury Tnsawiznsd
afnneslatdansagniluldasdungulataseuns nquyusy uwasnseteduslanniald fiogns
n3luese (real-use cases) wandbiiiuinafninesladluldduiswdndusidmeass wily
dofignysanmadng@inuszdrfuvesdliud ldsenuinmsliainnesladinllinisdoasbos
nsnsRaeudn1 nanedudesaynuandndeiionniy ndniinissusddudiaonsingnues
MifuGesdiFeanazlnas nsld afninesladvisannudumanisas ldAnnswenouazans
Tinevogradusssumlursaunuiluasounivideonguiiiou fedeidunisadrenisihse Ty
(community-based surveillance) ag1auviads Aviinnumnedmguiuasdafiaiadny nanie
Tuyamgud] snAfeidtliiiui mafidausaumessuvu (community participation) anansaifntuldan
doRavavinadneswaininesled wledegnesnuuuliimenndosiuinusssuuasawveadldads luyu
VTR Asifeioun m'aamw’%am’%asu'wEJQU%Immmsaﬁﬁaﬂizmwiﬁtﬂi’ﬂumﬁmmﬂﬁmEﬂ,m'ﬁaa
asugs uildnaludamginssndidaiou

wansseviulugusudeiliAndeiausnusidfy Wy metauinedtulmididuainines
iAol (Animated Sticker) Lﬁaﬁa@mﬂﬁjmﬂ%ﬁu’lwmqﬂﬁu WAZNTVLIEN RIS bEIIeY
Spnseviesiufiolfidudeussnduius@uloueluouen Jeiausuusmailasiouinnuidulails
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