a

U1 30 atufl 3 (Tuenou - SurAL 2569)

o ¢

NyanstiwmaanIUIvial

[ 359y N5e Bt 246 - 259 ]

&

N\

.
IS

/
TN

N

stluuuiamiFasaiuazladenenIsaaansNITARIANAIHARAN ANTTNNTTLTN

518N15L5RUANRALNTUANE $18015 The Ghost Radio

Narrative Content Formats and Marketing Communication Factors Influencing the

Viewing Behavior of Paranormal Narrative Programs: A Case Study of The Ghost Radio

15918 SR>, IneaednamIans unane1aesian.
sy ASUsERUS*™. a0 10uAWT U TneaE3 I8,
Worrathai Rawinit. College of Communication Arts, Rangsit University.
Peera Sripraphan. Sport Institute, Rangsit University.
First Author, E-mail: worrathai.r@rsu.ac.th
Corresponding Author, E-mail: peera.r@rsu.ac.th
Received: 7 July 2025; Revised: 8 July 2025; Accepted: 14 January 2026

UNAnga

meieiiiingusrasdileAnmsuuuuidenosfesduaziadenemsdemsnisnanniidenai
WOANTTUNTTUYNTI8NS The Ghost Radio YD Humeitedewinuedeuuuasunuduedes
fiolunsiiununiudaya lnensAwinengnsves Cochran langusiaeg13duan 400 AL Uszaiana
dheadindosay Anade dudsavuasguuasadudssAvianduius nansidenudn nusegns
daulvaiDunwandgs oy 19-25 T LLaxﬁiﬂsﬂﬁagjﬁ 15,000-25,000 U Ingaulvgiiauveu/aulasy
LLUULﬁE}W]L%ENL@I’HNﬂﬂi%ﬁUmiﬂj@ﬁdN’mﬁﬁ;ﬂ ARAEIVNTU 4.28 sesmunPelomussamiFondi
ynuaauil/Jsziimans uasBoaafidenloatunnuideuasidnssu slanadewintu 4.10 uag 3.98
pnuddi ludrutlademenisieansmsnann nauseendliimnuddnyiuaunmmsidnuazivadan
fign Slredewintu 4.35 sesawnie muhaulavesiiidusiens fedewintu 4.32 uanaIni
HANSVNAFBUANYAFIUNUD EULLUUL%@%W@QL%ENL@I’]%Q 5 UssnnilanuduiusidauiniungAnssy
N155UTN5I9N1T The Ghost Radio ag9itud1Agyyeas IWEJEULLUUL‘%EJWL'%ENLEﬁf\]”IﬂUizaUﬂﬂiiﬁ
asaflanuduiudidauandunginssunssurnnensvesiuilussiugs (- = 0.703) vazfiguuuy
\domBouaniiyndvaniuil/Uss Hmans uardoudiidonleatumuiouasignasy faruduius
Gauanfunginssunisiurumenisvesvaluszauliuna1s (r = 0.584 uay 0.526 MuawiU) W
Wenfutlafemanmsdeansnsnanmia 5 suiifienudiiudideanfungfnssunisiususens The
Ghost Radio agiitudgyn1eadia lneanuiiaulavesiiniusenmsiazauninnisuinuasinatn
fanuduiusi@euindunginssumssususiensvesgaaluseauas (r = 0.691 uay 0.639 MWL)



Nsasiwmeaansusiad U7 30 atuf 3 (Tueneu - Swial 2569)

fatu MITeaslEliAu Higuuuuilemvasdenaazdadenianisdeasnisaainsisfiunum
dAtyongAnTsuNIIIUYNTIENTS The Ghost Radio veswwy laslaniziilomussaniseddan
Usgaunsningd Fedlanuduiusiunginssunisiuralusaugsiign

9

AdATy: sULUUilemFeud, Jadeninisieansnisnain, ngAnssun1siurl, T1eMsseuaaay

Abstract

This study aimed to examine the narrative content formats and marketing communication
factors influencing audience viewing behavior of The Ghost Radio. A quantitative research
design was employed, using a questionnaire as the primary instrument. Based on Cochran’s
formula, a sample of 400 respondents was determined. Data were analyzed using percentage,
mean, standard deviation and Pearson’s correlation coefficient. The findings revealed that
most respondents were female, aged 19-25 years, with an income between 15,000 and 25,000
baht. Among the five types of narrative content, personal encounter narratives were the most
preferred (M = 4.28), followed by locative/historical narratives (M = 4.10) and spiritual/ritual-
related narratives (M = 3.98). Regarding marketing communication factors, production quality
and technical aspects were rated highest (M = 4.35), followed by the host’s appeal (M = 4.32).
Hypothesis testing indicated that all five types of narrative content were positively correlated
with audience viewing behavior at the .01 significance level. Personal encounter narratives
showed a strong positive correlation with viewing behavior (r = 0.703), while locative/historical
and spiritual/ritual-related narratives demonstrated moderate correlations (r = 0.584 and r =
0.526, respectively). Similarly, all five marketing communication factors were significantly and
positively associated with audience viewing behavior, with the host’s appeal (r = 0.691) and
production quality (r = 0.639) showing strong correlations. Overall, the study highlights that
both narrative content and marketing communication factors play a crucial role in shaping
audience engagement with The Ghost Radio, particularly personal encounter narratives, which
exhibited the strongest relationship with viewing behavior.
Keywords: Narrative Content Formats, Marketing Communication Factors, Audience Viewing

Behavior, Paranormal Narrative Programs
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1. wuIRALEAAUE R A LAZN19LaNE a4 (Narrative and Narration)
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thides mangariu naidudes nisliassmuniysuiiviyan uagnsdansuues
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