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Abstract
This notice serves to correct an error in the reference list of the following article:
Nawin Bunpradap. and Teerati Banterng. (2026). Tourism Communication and Marketing Strategies:
A Comparative Analysis of Thailand and Malaysia’s Tourism Advertisement Spots on Online Media.
Journal of Communication Arts Review, 30(1), 270-283.

URL: https://s006.tci-thaijo.org/index.php/jca/article/view/291022

Correction:

In the reference list, the following reference was incorrectly cited as

Phitsanurak Pitathasang. (2005). A Comparative Content Analysis of International Tourism
Advertising. [Master’s Thesis in Communication Arts, Chulalongkorn University].

The reference should be corrected to

Phitsanurak Pitathasang. (2005). Narration and construction of reality in Tsunami news
coverage. [Master’s Thesis in Communication Arts, Journalism and Information, Chulalongkorn

University].

This correction is limited to the bibliographic information in the reference list and does
not affect the research findings, analysis, conclusions, or interpretation presented in the article.
The authors and the Editorial Board sincerely apologize for this error and any inconvenience

it may have caused.
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