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Abstract

This qualitative research aimed to investigate objectives of flm language communica-
tion and narrative techniques used in online Thai commercials launched from 2017 to 2019.
The research employed related theories including 1) online commercial innovation, 2) fim
language, and 3) narrative techniques, and other related studies as the research framework.
The samples were fifty online Thai commercials, each of which lasted 30 minutes — 2 minutes.

The result revealed that each of the commercials had more than one communication objective
named as primary objective and secondary objective. In terms of narrative techniques, it was
found that the narrative perspectives (narrative voices/ points of view), scenes, and characters
could provide viewers with immersive experience. Most stories were what really happened in daily
life. Most characters were aimed to be realistic, having both good and bad character traits, to
present the sincerity of the brand of which the products were advertised through narration and film
language with the contribution of camera angles, picture sizes, and colors. Those elements could
make the commercials interesting and provide insight into characters’ thoughts and emotions.

Keywords: Narrative techniques, Communication through flm language, Online commercials
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Abstract

The purpose of this research is to study 1) online media behavior and concrete expressions of
psychological violence; and 2) the “Jox Jox Group” public sphere. Qualitative research was done
with content analysis of data collected by in-depth individual interviews. Samples were “Jox Jox”
main group users on Facebook who participated in the group through comments, likes, and tagging.

Results were that online media use behavior and psychological violence were present.
Structural violence was inherent and self-generated, with structural problems shaping individ-
uals’ lives according to their social conditions. Cultural violence is what individuals present in
public and society exploits visible weaknesses to injure them in retribution. Expressing “Jox
Jox group” member opinions, indirect violence caused further cultural violence through eas-
ily visible online world violent in diverse modes of action, including commenting and posting.

“Jox Jox group” are public spaces for exchanging evolving information that has developed in
response to changes in the online world. A virtual “Jox Jox group” promotes identical member beliefs
and mutual encouragement, regardless of accuracy. “Jox Jox group” membership requires a high level
of personal feelings to motivate action in the group or evaluating group member actions with individual
responsibility unaffiliated with the group or other members. Membership means entering an online public
space to meet basic individual social needs today, reducing restrictions on communication and inclusion.

Keywords: Violence, Online comment, Public sphere, Social network
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Abstract
The research on “Policy and Guidelines for Television Program Production for Learning: A Case
Study of ALTV Channel 4, Fun Learning TV” aimed to study the operating policy of the ALTV Learning
Television Channel and to study the guidelines for the production of TV programs for the Learning ALTV
Channel. The study was conducted using a qualitative study design. Data were collected from the
analysis of television programs presented through ALTV channel and in-depth interview to a group of
professionals who produce television programs that gain acceptance and popularity as of today. Purposive
sampling technique was used to select the sample. The findings from the study revealed as follows:
1. The television program presented through ALTV channel during 18.00 - 18.15 o’clock
was Kids Sanook, the target group was children aged 5 - 8 years. The content of the program
aimed to enhance children’s skills. The program presented during 18.15 - 18.35 o’clock was
Rian Sanook (Joyful learning), and 18.35 - 19.00 o’clock was Sanook Rian (Enjoy learning),
the target group was children aged 7 - 12 years. The content of the programs emphasize
content from 5 subjects; Thai language, English language, Science, Mathematics, and So-
cial Studies. The presentation was very fun; stories were told, how things are done was
demonstrated to children, learning from experience or things outside their school books.
2. With regard to policies on monitoring children’s television, creative society television
programs should be produced, responsibilities to children and principles of human rights must
be taken into consideration, the number of television programs designed for children and family
should be 1 hour per day. Some channels broadcasted documentaries or dramas without violent
content, which are not children programs. Children programs must be safe from inappropriate
content, concerned with morality, ethics, and laws protecting children, children are not treated
for teasing, children’s inferiority complex must not be mentioned, children must not be taken to
dangerous places, and television commercials for foods and sweets should not be introduced.
3. Overall, the percentage of educational television programs for children in Thailand seemed to decrease
every year. Program schedules were reduced and inadequate. Most children’s programs disappeared from

television channels due to commercial reasons since sponsors do not like to support children’s programs.
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4. ALTV channel was originated from the pandemic of Coronavirus (Covid - 19) that affects school
opening. Therefore, long distance learning through satellite has been broadcasted. Emphasis is placed on
academic aspect, knowledge is given in a fun way, and children are given knowledge in the way they enjoy.

5. How ALTV television programs are produced include procedures before programs are
produced, program schedule setting, determination of target groups as well as content, body of
knowledge. Consideration of meticulousness, carefulness, camera angles, movement, rhythm
and music is given to the production process of a television program as they should be able to
communicate the meaning. As for the post-production of television programs, editing a television
program must consider content, process, shooting methods, censorship, ethics, sound, light, color,
camera angles, experience in conjunction with content. Problems related to producing television
programs include the spread of Coronavirus (Covid-19), measurement of popularity, budget, sup-
port from public and private sectors, promoting children’s program producers to have knowledge.

6. For additional suggestions, adaptation should be made to develop television pro-
grams to meet current situation. Television programs for children should be promoted and
supported. Children’s television programs should be developed in the form of application.
Keywords: Policy and guidelines Television program production for learning ALTV Channel 4 Fun

Learning TV
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Abstract

This research aims to study the communication of Korean Fan Club identity negotia-
tion on social media platforms using the qualitative research method. The content analy-
sis and in-depth interview with a total of 10 key informants from Lisa BLACKPINK'’s fans
and chain-referral sampling with a set of 2 parted questionnaires was used to collect data.

The results showed that the hashtags on the Twitter website play an important role in the
fandom’s identity to communicate their identity both within their group and outside of their group.
Although Lisa BLACKPINK’s fans were using social media to negotiate in six fields: (1) must play
a role in promoting (2) must play a role in protecting (3) must have a role in cheering indirectly
(4) must allocate their time. (5) must respect individuals’ rights and (6) must feel uncomfortable if
Lisa gets scolded. The group of establishing and emerging Lisa BLACKPINK's fans also shares
the same identity as outsiders since they have already experienced from their previous fandom.

The study also shows that the social issues are their most negotiated and fought among
Lisa BLACKPINK’s fans and outsiders however, Lisa BLACKPINK’s fans can handle the eco-
nomic and business issues. The fans contradict outsiders despite being blamed for being
extravagant spenders by stating that they were a supporter of their beloved artist. Besides,
the prejudice from outsiders and society’s disapproval was perceived by the fans. As a re-
sult, the fans must replace their new identity with a new one such as being an educated
fan or a hardworking person to prove themselves and gain society’s approval and dignity.

Keywords: Communication, ldentity negotiation, Lisa BLACKPIN fan club, Social media platform
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Abstract

The research “Communication and Role of Opinion Leaders towards Thai Fans. Case Study: BTS”
aimed to study the communication and role of opinion leaders in Thai fans of BTS. This study was qualitative
research. The data was collected from in-depth interviews with opinion leaders and discussions among BTS
fans. The samples were selected based on a purposive sampling. The major findings revealed as follows:

1. The communication style of the Thai fans leaders’ opinions of BTS. The opinion leaders were
messengers and centers of integration. There were conversations, interactions, news translation,
information exchange, social activities to promote the reputation of BTS and fans. There was a com-
munication issue in providing information and news about BTS’s future, which may be customized
for personal information. The communication channels used new media to receive messages and
communicate with fans such as Twitter, Instagram, Facebook, and website. There are the use of
personal media as other opinion leaders, official media events are events organized by agencies or
capitalists, and informal events organized by opinion leaders or fans themselves. Recipients were
Thai fans who are exposed to BTS-related media by their friends, close friends, or groups of people
in online media. The media used to keep up with personal media news are opinion leaders and other
BTS fans, using new media, and following the news from the agency. The news was spread widely,
personal opinions were posted, and the news was filtered before the news was spread or commented on.

2. The role of Thai fan club opinion leader BTS played a role in spreading information, pro-
tecting and maintaining BTS's reputation, providing fan club information and advice, and fostering
relationships with BTS fans.

Keywords: Communication, The role of opinion leaders, Thai fans, BTS
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Abstract

The purpose of this study was to examine the influence of social endorsement on message
credibility of health-related fake news on Facebook, using a mixed-method design. Four hundred
and twenty-three undergraduate students, who were enrolled in psychology courses at Tham-
masat University took part in the study. Participants were chosen by convenience sampling and
randomly assigned to one of three conditions: high social endorsement, low social endorsement,
and control group. All three groups were asked to view twenty health-related news articles, half of
which were true and half of which were fake. Participants then assessed each news item’s cred-
ibility. Data were analyzed using a two-way mixed-design analysis of variance (ANOVA). Results
suggested that the type of news (true news and fake news) affected message credibility in that
participants tended to rate true news as being more credible than fake news. This suggests that
prior exposure to correct information can affect message credibility ratings. Results also found
that social endorsement did not affect message credibility, implying that samples did not assess
news articles by heuristic process, despite the presence of heuristic cues. This also implies that
the number of likes simply indicates people’s interest in the news. Potential factors influencing
message credibility could include other elements on Facebook posts, such as reaction buttons,
comments, and shares. Future research might examine the impact of other social cues such as
reaction buttons, comments, and shares to clarify if the valence of social endorsement cues literally
influences message credibility, making the study more relevant to the actual Facebook context.

Keyword: Fake news, Social endorsement, Message credibility
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nnsfuseannadanal (Social Endorsement siseandaiaendn Social Validation) waneia fafitiedi
mﬁm@w‘?‘@mmﬁummmsﬁmusluﬁmwim’fmﬂ@fgmuﬁq Lﬁ'@'lﬁ%’@aﬂ@ﬁxﬂﬂmavl,é’%umimﬁuLL@m%’N
mwmiwﬁ@ﬁﬂslﬁ*l,l,déﬁ?uﬁmﬂ@ mﬁmmmwﬁ"amuﬁ@Lﬂumﬁﬂﬁ?zn@uﬁ'éwﬁfymfaﬁmﬂ@uu?i@ﬁqmu@@ui@ﬁmz
favanarensisiupanindeievesdsya (Sakamoto, 2010; Bond et. al., 2016; Salganik, et. al., 2006)

Farnisiusemedeananideniaafuaaaiideiaresinansuda nsfusemnedennaz
umﬁﬁ\ﬂfﬂmmﬁ'umﬂwﬁwzﬂmﬁuﬂ’mmﬁﬁﬁﬂmmim,%ﬁﬂﬁﬁmnéﬁluluﬁqﬂmﬁum\idﬁﬁﬂmmi
ﬁu@mﬁ@ﬁﬂ uwmwﬁlzﬁwﬁtymmmii”mmmazﬁ"mu e Lﬁlfaﬁmiﬁﬁme%’mj@faﬂwimzuﬁqmu
LL@Z%@N‘J@‘?{LNELLW?ﬁﬂ’]"INﬂQNLﬂ?@ ;:Jﬂum@ﬁqmmﬁmmmaﬁqmlLﬁ@ﬁLﬂuﬁqﬂﬁiuﬂﬁsﬂi:Lﬁu
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mwmm@m@mmmqmiwmm (Guadagno etal., 2013) mmumimmnmqmwﬂéﬁluummu@@@ui@umvl,m
mmimmmemmmmmwwmmmw 1 feeadaiau siselianunsnyssfiumnusideeecunsiinnly

Iuﬂwsq@amiquimuﬁm@u@mnmiﬂﬂm mmnumﬁmmmqmmummmLLﬂMﬂumm'w Imﬂﬂm@aﬂ
mqmﬁnummm@uLmﬂmﬂmﬂmm@ﬂﬂmmim (Piot Study) ieAREaNINg 20 d1aa1nsuaniaan
40 119 LL@""’]J’VJV]\WN@@"’DH?”UQ’]NLL‘M@W]EHQ’]HLW?J‘LIH LW'ﬂmuﬂulmLmﬁiqunﬂiq@ﬂimmﬂﬁiiui@q
N19d9 mﬂummmﬂﬂumnw@m Fannsiuseanedenuiiaenidlunaideafaaesuanlafivintiy

msfusesnsdsanludouaesdedsnnaaulaiivadnuanseenunlugluuvaesaanlard soawss

vizaAnNAAIL lunil MeanfRduazeenLULNIMAaelAfNBaNNLAAETeY Messing & Westwood
(2012) Minanzdiuaadsanlasuinansandudowlsfieamintiu duiusuausenlafluteulanig
Fusaanedansluszaiig (High social endorsement) asianuautlszanay 1,000-10,000 tanlar dausnuou

ganlatluleulanisiusemnedannlusyiuni (Low social endorsement) axlianuantsyanes 1-1,000 eaalad

4. mﬁmiﬂl,%'faﬁmm"ﬂwma (Message Credibility)
AL FeTa89iaT M @mummmmmmmqLuwwmmmam@mm‘umﬁmmmqmmu
AMNIUINTRI Appelman & Sundar (2016) 1®WWHW?@iWQLﬂ?®QNﬂNWM?QmLL@”M?Q@Q@LP]?@QN@UWMH
AT TasAlsznatIdeiudis (Confrmatory factor analysis) 1dNaGNE1 AMANda A0 Y8198
mma‘mmié‘immm@‘u@lwma‘qmmmw‘mmuuumﬂmﬂwwmumwmmmLuﬂm‘ummami”me
1) gnsiasuaiugn (Accurate) 2) 1lua99434 (Authentic) 3) 1 @0 (Believable) BraanmssALLLALAM
(Likert Scale) 7 7211 99INNNINILNILITIUNTIN nennizdRatliulawazaganuminaaeshn
@mﬁwﬁﬁqmuﬁﬂuﬁ?mmmﬂmié’mn Oxford Dictionary (2017) wag Merriam-Webster (2018) gl

[
=]

“Qnerasudugn” (Accurate) MNIETN9T AMARTITAYAY QNADY WNUEN BENILUUAY ATLAIY
1FnRANAIAUTRYALNNT RS

“fuungase” (Authentic) UNIET AMARINTBYAY JHuaasasansaradny tusasass
Tmafinuguanantayads (Fact)’ lsivaanatsusalaas

“YTa” (Believable) Mnefia AnARINTayall Ransuziitazansadalansauiliangla

u
v ¢ a & o

1 Wasannfinnahaniuldlsinaswiazfaudl jiRmudayail

Tmﬂumuﬁ%ﬁmqﬂm:;ﬁ@”ﬂﬁﬁ’]m’?mﬁfaimm Appelman & Sundar (2016) N1AA
wilaslpannizfadalddnuilasszduninamdouiu 6 sziy %QLﬂumafﬁmmﬁ'aﬂmwmm
AINAIURDN Lﬁ@ﬁ\iﬁulﬁém@umuﬁmLﬁ@num‘iﬁﬂﬂluﬁﬂmﬂmﬁﬁmwfiaLﬁmwhffu

5.n1zvianviuresdaya (Information Overload)

nazvianfiuaesdeya Ae ﬂmﬂgma‘nﬁ'Lﬁm%mﬁ@qmmiﬁ?u%mﬂ@mnL‘ﬁu"l,ﬂ AUNUAIIHN
mmmmqmﬁﬁmﬁ@ﬂﬂumiﬂizma%g@ (Milord & Perry, 1977; Pentina & Tarafdar, 2014)
dedpneaulalilimadnisdeyaduaumnanaiugd dealidauetadininmuiudesaunifuly
aumnagfluaniziiouiiu (Ozdalga, 2018) Ine Agarwal & Yiliyasi (2010) vl,mwmqum@ﬁmmmwam
mm’Lmﬂmﬂgmmumm muumwenun Sennuamsidemudranmmasilymfnanunannniaiil e
fuananifing (Feed) ﬂmW\Immuummmmuﬂmqsfmmmummc’ﬂfnmmmu@aﬂ@ummmmﬂmwu

@,
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atinglafimuunludfinnsunsnisslunisddy gidndaunisidaenaazldifinniasviondiu
10970y A L‘d@xﬁ@"lﬂﬁLfJ@’TN’]ﬂW@iuﬂ’]ﬁ‘ﬂﬁ‘xLﬁuﬁ’ﬂyj@ﬂl@\?UWﬂfm&lLﬁﬂﬁ[ﬁ@dﬂ’]ﬁ‘ Frar
pnizfRdtAsdinnsdntanaiies 15 Junfilunisinasiuiazimany ienenauania i
AT T RUTT 1y PMIANE TR (Heuristic) Fuannantuduanlafuiniy (Herfst,
2020) u@nmﬂﬁmﬁuL'Jm%mmﬁﬁmﬁquﬁm?mmm’mummwumwsﬁﬁﬂmmé’ﬂﬂu
ANUNINIAN %'qwudqéﬂuﬁmuﬁaﬂ@'mﬁfamﬁwmL@ww:‘ﬂw@ Flumainiinuesaula el
wunltiuazdulundazinafatnemaialngananisiansan lnsnsestadau (Snelting, 2019)

sziliguagas

Useansuasngusiaegng

UszannatinAnen sz fuLBeyoynss duanendesssuAans famzoudausmeinn
ARTNYN FUIABNNGNABLNULLAINAZAN (Convenience Sampling) TAanuau 423 Al

wzasfianldlumsifusiusindaya

wuuasunNeauladszuugianaii (Google Form) Sutlszneugaaninumannatnaiigiiunis
Uiuusalpepniriiae Tnenhilemndnaananidulasiaudy “dn 15 ugd drinamanznssumsemsuazen
(88.) 411U 20 AW wieanu 2 g1 TAkA AMndtesalaznndvlass wiaNlsynay
Founndiugasiesziunnsusamiedenn (Social Endorsement) Tnsutiveanidu 3 P [I
Toun 1.n195usaan1edsnnlusziuga (a9 E s uanlaflugae 1,000-10,000 ‘larf) 2
AaFsaandennlusEAUAN (nnanafidsualalugag 1-1,000 1ar) 3. lalszynnefuseandsnn
(mwﬂwﬁiﬂizﬁ’]muﬂ,@ﬁ) ‘Emm:@juﬁqL@m@‘i’]uqu%ﬁmmﬁwﬁ\‘in@'w%qﬁw%mﬂ@’mmuﬁﬁmm
Messing & Westwood (2012) ‘luLLﬁi@zﬂ@'m‘fﬂ'ﬂuvLmﬂwwmm L‘ﬁﬂ’lﬁﬁma‘m:mm@ﬁ@mmmm
daeinmundnady wieudsuuutlssiiuanutndeieeeinngns (Message Credibility)
wﬂavn@uiﬂmmmmmummﬂmmmnwmvwm‘umsmmaumamwmmmammmammummu3
4a Teuwn 1.°umugﬂm@\umum (Accurate) Z.mﬁqul,ﬂumm@m (Authentic) 3.*maum L‘ﬂ’r] (Believable)
TnaaaulasnnanndaAinnluauddeees Appelman & Sundar (2016) Fannlmzuuiuny
WAPIALLILAIA (Likert Scale) 6 12l (“17 e luiiugaanstneds auliie *6” Aa winudaaatnada)

fumeummaaes
pnuzAdiashuLudeunafikunInmaeuaun s lFusumadeys Tasutledidn
fannsidzaaniiy 3 ﬂzg'uﬁ@uimhum@zﬁuﬁmuﬂﬂzju (Random Assignment) ARNILANLLIL
aaUnINNUITULYNanasi (Google Form) 1ﬁ§anz§uﬁq@ﬂ'wﬁﬁwum fdndaunisidpazldnuiy
uwmwﬂwqmmw%mm 20 UnAYIN Usznausaednaasednuau 10 419 kazd1atlaanaiuam 10
119 %wxﬁmﬁmwmﬁﬂa‘zﬂ@mz’iwﬂﬁqﬁuﬁﬂwmmmiwmﬁumwsﬁﬂﬂ Tneuiiegidndannisiqe
aanilu 3 mﬂuﬁ'@u”lmmmzﬁumﬁmmmqﬁmm Teun nquszAugs ﬂrogfmzﬁurfﬁ wazngulasyyseal
%mﬂmﬁmxvlﬁma%\rﬂwﬁq wazaaLlaenmileuiuion M@quwﬂi?Iu‘lﬁr;f’_jL%équmﬁﬁm:ﬁmﬂmﬁu
sviupahdeieRnsetna il Sennzdiseimesianan 15 uitlunsiemsiusazunaana
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sarifluaisunn 5w waligdnduniddaanagluaniunisainiavdayariouiuausoaiann
FNTTNNN9aANI9AR (Heuristic Cue) sinmaanuinlariilufiateinns5useaniedaansnndu (Herfst,
2020) WalAFuNALULFaLINNNAL AtinnsamadeLANEEUTauAIN AR ey an et Asialy]

NAMSIE
ce o Hao A 2 o o o a | Al
NN3948 ANERIRYUssasAiNaAn¥1ITALNI9FU T8N RAIANLAZ L IEINNATNAYINATITD92197H
ananasioAnuidanaaastnngns Iagldinniaiudeyaannguanetnsanuon 423 Ay utisean
Wi 3 Reula 1) ngunisfusesn1sdaansziuge 2) mn'umﬁmmmqﬁmmvﬁum"ﬂ 3)
ngwlaiszynisfuseaniedany mnuumwmmm@mwimﬂmwmmmmmmfau@ il A unnnANaaaA
mm@mmmqummmummmu‘ﬁmﬁhmmLm"]mmmuﬂ@ﬂmumqmqLm‘ummu (Two-way
Mixed-design ANOVA)

i Tusrsraivdnude s ipuvemsiunlum sl sdivaam
rndafisvenhimiviusesnimanss

Wou lvmmeaes auads dAnudoauunasgu
nanfl 1

nﬁ?mhﬂmﬁmhﬁh&ﬂﬁmm‘llﬂ 9.48 2.29

fn 2

nanAatfvuiuTffdwau el 94 X

il 3 9.21 2.17
niptotafvuiiefifddneuledinn & '

ANANET 1 memm@ﬂ (Mean) mummmummﬁm (Standard Deviation) mmmm@ﬂmuuu
“lumiﬂmuummm defenasinans Wi ﬂ@wummm%mummm Lm@a@mmmmmammﬂ@
nmm 1peilAiean 9.48 @mmmmn@wmmw 2 LL@“’WW]’AWW NANNAAEIN 7 3 InafiAniadg 9.21

mruf2usmmahnredrrsudalamnuutadh(Tests  of  Within-
Subjects Effects)wonle=imwmuamuadiwssiiiezmssusvenlizinm
MUATHTHYBTMURE TAUM T TU TR RE RN

Partial Eta
Squared

Ymmwnuemasiwenwy 1.000 83.367 .000 166

Source df F Sig.

QINAIINN 2 LAPNANEDFNATITITANLLTUTIUL LSRG (Tests of Within-Subjects
Effects) WU31LsztnnmaInANa3eaet10 2 gluuy HAedsaziuuani@anevesd
19@1THANENAAY F(1, 420) = 83.367, p < .001, np2 = .166 audulminannfgiuissly
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mafl 3 wammaimnsdrnssdadaamasn i (Tests of
Between-Subjects Effects) 1a1=dumiiusamaianu

Partial Eta
Source df F Sig. Squared
TaumIiuTaradnug 2 602 H48 003

ANANTET 3 wapeANafARLATITIT AL s sausEUd g (Tests of Between-Sub-
jects Effects) WUTM7ALINNILI0NNRIANLANZIZAL daNARaAZILLLIRAANNUNTa T T8
d19@nsllwanFaiu F(2, 420) = .602, p = .548, np2 = .003 fv«N”LuLﬂu”l,ﬂmmumgmmm@wm”l,q

dgUuamsias

ANNNIAFENLN NsTuseanadennine 3 szdulsiifananasennurdedevetinagns
WAL LNNANN AT TN 2 ﬂianwﬁEm%W@m'@mwm’nL%@ﬁfﬂﬁu@w’nmmfjwﬁﬁmﬁﬁﬁt:y
NNADH LL@:Lﬁi@Li_l?ﬂmﬁﬂuwmaumﬂ@'m@qﬂi:mwmumﬁm??wmﬂ'mwudﬁ LEEREEHY
%w%wwi@mmuhL%ﬁﬂmmﬂmma‘mﬂﬂdwmﬂ@@umjwﬁﬁm%ﬂﬁmmmﬁa anANanLdn
nsUfdniugszudneszAuneiusemedsnnuazlssinnnuaANaeresna liiansnase Ay
nidetievestinnanseeedlieddynieaia

andsauamsaas

NANNINARAUNNATAAIEAINNLUTLTINAAINNULLHAN (Two-way Mixed-design ANOVA)
Landliifiudn desinmanuaLesatestnei 2 dssnniluasennuyini@edevesinaansunnsii
afiu %uﬂﬂﬂmmmuﬁﬂmﬁ&m% %IﬁLﬁudﬂﬂzjur?Tfmejﬁwmmﬁﬁﬁm%\iﬁmuw:mmem‘zmqm
ANFNgsEVINTNaTnazataenldlussduvils Inadenndaetaidee Pennycook et al.
(2018) ﬁ’lﬁmmmmﬁm@Lﬁmmﬂmﬁ‘ﬁ'c’im’héqumﬁﬁﬂﬁﬂ?:@ﬁﬂﬁiﬂiﬁ%ﬁﬁﬁ (Pre-existing belief) i3
ﬂfmmmmnm@mmummwwLﬂuﬁnﬂmwi\imn@uum AN FeevenaassRwnNniTnLlaey

Luawma?mwmimm@uL'Ll?ﬂuwmumLfa@mwmmﬂiwmwmwmwmmmmmqwmw S RPETREY
@Vlﬁwwmmmmmﬂammmqm?mmmm Lu’ﬂ\‘i@’mmL‘Iﬁﬁ"ﬂNﬂ’]?')@ﬂﬂivLﬂJuﬂQﬁNuﬁL‘ﬁ‘ﬂﬂfrﬂ‘ﬂ’ﬂ\‘i
mfamiTmﬂ’lmﬂi.,,@umﬁmmumwmuLﬂmm@mamwmmmmwmﬂmmm@umﬂ (Familiarity Heuristic)
Tunnsdndulasetlszaunisailvg v limenandeauladeuntulaglidnfhudeddnisdansanain
nsfusaanedeanlunsLiszidiuanna hidedetesingns ﬁfmLwﬁﬂm@?ﬁqﬁ@m‘%wa[fi@mmm deiie
10411@1sNNdNTILaeN L‘ﬁﬂ\‘i‘ﬂ’mél,‘ﬁﬁﬁl“mmﬁﬁ/ﬂﬂ’]@’%mﬂwuL‘i’ﬂ‘ﬁmﬂﬂﬁlL@Hﬂﬂﬁ’ﬂl&ﬂ’]ﬁ‘ﬁﬁﬂ’]?ﬁﬂ@’ﬂ\iLLfﬂ"J

Lﬁlfaﬁmaﬁmwmmmeﬁhwmi”ﬁumﬁmmwwﬁmm WA 3EAUN9FLIsaIdanTa 3 sudilal]
SvEnareANLTeRe0s110ANT m”l.mﬂu"lﬂmmmmmmm% ‘Eﬂﬂmmmmﬂmﬁm@mm Giudice
(2010) wwufmmmummmﬁmmwmmﬂumﬂm@uuuiummw@’memmuumwm Aedeunty
Sunularldlifusnidaanuin manmmmqmmmmemu'anmgﬂumu‘lﬂwmm@umquu G
ﬁqﬁﬁ%m%wmﬁummmﬁﬂﬁ@mmﬂmmim@Lﬂumﬁﬂa‘xﬂ@uﬁ'uj Eifl! ﬂmmmmm%ﬁﬂ (Facebook
Reactions) auuananlard nsug mmmmmmu (Comment) LaENTULS (Share) mmmﬂu@mﬂ LU
Wikean1ssusemnadenn Ity mmmnmmmmmmqmmn NSUARIANNAATIULAZ NS U ANAN
mu%mmqtums;flfﬁmmmm@u"l,ﬂu%umummuLu@mmmimﬂmumummfm (Malhotra etal., 2013)
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nuhamafinsAnelunfsilfaaudaudeiunisdnsneunti enadumazgaulald
tszananalaelin9anniean (Heuristic) ﬁnﬁdmﬁ%L%@ﬂwﬁq%ﬁﬁmaﬁmmﬁm (Heuristic Cue)
agvauanlar Usnglidiufinan (Chen et al., 1999; Oh et al., 2015) ﬁqtﬂum&;maﬁ'@%mﬂfh
LLﬁﬂvﬁﬂoﬁuquL@ﬁﬁLLﬁlﬂﬁi’]\iﬁ/uSLuLLﬁi@vﬂdNLéﬂiﬂ‘ﬂﬂ"lﬁ“i/lﬂ@@xﬁﬁﬁl’m weiidndauns3 a9
LLmvn@Nuu I analalldsuaulafunnsreiulunisssfiuannuidedevesiinans
AonldAnadnresenidetieresinaslusazngulifiaouuanseiuesneditd foymneadi

nansisrennEdAsEN LN UTsmedeankanseanilusualadlidavinasie
paidetierasinngns 'm@Lﬂm‘wmz;ﬁ’w’qumﬁﬁﬂﬂiz@uﬂmﬁiuu'g@ﬁ\imu@@u”l,@u“imﬂ%
nsAnEAAszinnITiayldnednAniesatiimnsdeasetnssanlaflunissndula
(Pennycook et al., 2018) ﬁqﬁuﬁqm@ﬁmﬁmﬁLm‘ﬁ:ﬁwqﬁm‘a‘uﬁ'uj W uazsvyliianzaduan
'%ufj’]ﬁjﬂuﬁmqﬁmmﬁm'aﬂ'w wiasslunisszunanadeya laldlszunanadoyaatinaiuszuulng
naldneRstinazivtel fAansannuazarafiesesdiifiedudainiuamideietesinams

ARINNA LUNUIRE

mﬁ@“ﬂm;"ﬁ:ﬁﬂWﬂ%@mﬁﬂﬂmﬂumaﬂixLﬁummﬂmmamuLLuuﬂi:Lﬁuﬂm Appelman & Sundar
(2016) ﬁié’mmnma‘ﬁqwmzﬁ’l,uﬂziuma‘ﬁmgmﬂizmﬂmm*g@Laﬁ‘m 6iun 1) gnsieausiugn (Accurate)
2) {luangasd (Authentic) ae 3) Wide (Believable) AR AN g ATl ing Avsay
AnmesAlsznaupmuanEniznslsriiugesanu L%Ifaﬁmmﬂwmﬂﬁmmm’a’mﬁumiﬁmgmﬂizmﬂ
Ingmnlszanaulnadinndnenilunisdsyiliuaniu L%faﬁ@‘n@wwmmmq% %7 ﬂ’]TLLﬂE\]LL@wﬂ%U’]H
mmmﬁwwmmumﬂwmmLermm\mu”l,ummim@mwmu NN NIATEARIERNNILARS
uATsTeaLRELALREaAR facebook com LL@wimmLLm@ﬁuquiﬂnLL@wmiwwmmmuuml&ﬁummuu

v a o &
mﬂlﬂu’ﬂLlugdluqunQﬂﬂiqmﬂulﬂ
VR a oA A 9 LA A X PN
ﬂqi‘qqﬂﬂﬁ‘qmﬂiﬂﬂ’)ﬂwuLLVI@QV]Nr]ﬂu °'| quﬂmﬁmﬂmﬁﬂ’]ﬂLL@“’WJWNH’] FIRNBNINUU LLASAITINN
ﬂ\?ﬂﬂ?yﬂﬂumﬂ\jmq']ﬂustﬁUﬂﬂu°'| Eial} ﬂNLL@C’N ﬂqqﬂi‘@ﬂ (Facebook Reactions) NM7LL& m\iﬂquﬁmﬁflu
(Comment) LL@vﬂ’]i\LLT? (Share) L‘W@ﬁm:mﬁﬂm‘ﬂ\iﬁ‘]Jj‘vﬂ@‘]_l?QuﬂﬂﬂﬂﬁiiUi@\iV}ﬂ\imdﬂmﬁ‘ﬂLLLI‘]_I@‘LWI
@q@N@WﬁW@ﬁ]@V’]Qqﬂuqlﬁ@ﬂ@mﬂ\?ﬂqu@q? ﬂﬁ‘ﬂLLNﬂﬁ‘xW\‘iﬂrﬁ‘ﬂm@\iﬂLW@ﬂunWﬂqumqqgﬂLLUULmN

18 e ldgtuuuanglunimasesiipmnuanassaumiauannsiinaluasauudadinnaaula
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Abstract

This research aimed to 1) investigate the core content of the image reflected through sports
sponsorship of the alcohol beverage business, 2) examine the athletes and sport fans’ perception of
the core content of the image reflected through sports sponsorship of the alcohol beverage business,
and 3) find the balance between alcohol beverage business communication and the acceptance
of the executives who determine the policy of sports business. The theories used in this study were
theories related to the perception, image, sports communication and the sports sponsorship. This
study employed the qualitative research methods. The sources of the data were from a) the records
of sports communication, which were available on online media, official websites or official pages, and
social media or any websites, b) the personal information from10 groups of the national athletes and
sport fans who were selected using the purposive sampling method. The information was collected
from these samples using a group interview. In addition, the executive or the relevant authorities
who were involved in the sports sponsorship from the Sports Association of “Thailand” were also
interviewed in order to examine the perspectives on the balance between alcohol beverage business
communication and the acceptance of the executives who determined the policy of sports business.

The results revealed that

1) the core content of the image reflected through sports sponsorship of the alcohol bev-
erage business included the image of the hero admiration, the image of the fighting spirit, the
image of giving a chance to the vulnerable groups in society, the image of the human resource
development for sports excellence, the image of promoting athletes to be well-known, the im-
age of being a part of the sports fans, and the image of promoting the ideology of localism.

2) In addition, the athletes and sport fans’ perception of the core content of the image
reflected through sports sponsorship of the alcohol beverage business could be divided
into eight aspects including the hero admiration, the fighting spirit, giving a chance to the

vulnerable groups in the society, the human resource development for sports excellence,
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promoting athletes to be well-known, being a part of the sports fans, and promoting the
ideology of localism, and the mutualism between alcohol beverage business and sports.

3) In terms of the balance between alcohol beverage business communication and the ac-
ceptance of the executives, it was found that the appropriate balanced point through the accept-
ance of the image of the alcohol beverage business toward the sponsorship in sports could be
divided into 5 aspects including the image of trademark acceptance, the image of sharing and
volunteering organization, the image of the organization which supported the cultural in a social
context, the image of the mutualism between the alcohol beverage organization and sports asso-
ciation, and the image of compromise to build up the affliated company as a new role of business.

Keywords: Image communication, Sports Image, Sponsorship in Sports
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Abstract

The purpose of this research is to develop and test the concept of lifestyle brand
design format as a guideline for brand executives and marketing communicators to use
design for their lifestyle brand product development tool to meet the needs of consumers.

The qualitative research of focus group interview method was applied with 48 representative
samples from professionals who are designers, marketers, executives, brand design specialists and
academics in Communication Arts. The findings indicated that organizations should use the design
for the process of developing a new product or service, should change the Design Thinking to The
Forwardly Thinking process, designer should participate in every step of new product development
by using Minimum Viable Product process only in the right products and should use integrated
marketing communication in both online and offline by creating a consumer experience with the brand.

Keywords: Format, Design, Lifestyle Brand
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Abstract

Discussion under the topic of sexualization is mainly focused on western society while nearly
no academic exploration has extended the concept of sexualization into the Chinese context.
Thus, this research aims to explore the sexualization of females in Chinese social media platform
Weibo and its interactive (mutually reinforcing) effects on Chinese young females.

A qualitative approach was applied in this research, using content analysis to examine and
interpret the photos posted by Chinese young females on Weibo in association with sexualization
based on framing theory, and semi-structured interviews to gain an in-depth insight into the effects
of sexualization on these young female Weibo users in the framework of cultivation theory and the
concept of self-fulfilling prophecy, meanwhile understand their personal experience and feelings
towards sexualization. The results indicated that sexualization among young females exists in
Weibo, and the evaluation approach used to examine media sexualization in the western context
can be applied in the Chinese context. Similar to that in the western countries, when presenting
themselves through photos/images on Weibo, sexualization is commonly manifested in a variety
of ways among the Chinese young female Weibo users, they mostly are exposed to and create
self-presentation to somewhat less overt but sexually suggestive manners by cropping, editing,
selecting certain scenes or angles, augmented by the outfits and poses to create the sexualized
frames in the photos. In addition, it is found that the cumulative exposure to sexualized peer
self-presentation on Weibo had cultivating and mutually reinforcing effects on these young Chi-
nese females’ perception and behavior in terms of beauty standard, peer norms, self-concept
(self-esteem, self-image, and self-evaluation), and desire to engage in self-sexualization, both
strengthening and undermining their self-identity.

Keyword: Sexualization, Females, Weibo
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Introduction
Over the past few decades, the discourse regarding sexualization has been ever-increas-
ingly drawing attention from society. Sexualization refers to the value that focuses only on a
person’s appearance or sexual appeal with a standard of physical attractiveness to being sexy
that excludes all other characteristics. In other words, the person is sexually objectified rather
than viewed as a person with the capacity for independent action (Lamb & Koven, 2019). Sex-
ualization and the media have always been closely interrelated, that is, as found by previous
studies, in the context of modern communication, sexualization can be regarded as a charac-
teristic of both humans and culture, especially of which in the media’s representation. In the
process of the sexualization of culture, media plays an important role as the media facilitates the
generation and dissemination of sexualization in culture, as a result, the sexualization of culture
and media has caused the sexualization of people, especially young women, which has also
indicated gender asymmetry in the representation of sexualization in the media (Li & Lin, 2015).
Today, the relationship between social media and society is symbiotic, in which social
media plays a significant role in both shaping and reflecting society and culture. Most people,
especially the younger generation these days cannot live without social media, and social media
becomes the number one tool in their process of sharing and exchanging information and ideas,
through which young people internalize the values, beliefs, and attitudes as they perceived.
Over the past decade, Weibo (short for Sina Weibo) has undoubtedly become the pioneering and leading
social media platform in China. As of October 2020, the monthly active users of Weibo have exceeded 321
million (Lai, 2020). It is often labeled as the Chinese Twitter for similarities in their functions and social roles.
Itis undeniable that social media plays a vital role in the shape of all aspects of society, includ-
ing sexualization which is now a global phenomenon worthy of discussion. Despite the concept of
sexualization being relatively new as compared to other media-related issues, in the western aca-
demia, it has been brought up for decades, notably with the prevalence of social media. Moreover,
different social media platforms share commonalities and differences in terms of the ways in which
young women display sexualized content. For example, one study showed that young women posted
more sexualized photos on Instagram than on Facebook. Nevertheless, more sexualized photos
were more likely to gain more likes and followers than less sexualized photos on both Instagram
and Facebook (Ramsey & Horan, 2018). Apart from the presence of sexualization on social media,
empirical research evidence also showed that social media along with the presence of peers will
greatly reinforce the idea of sexualization among young girls, which will lead to a series of conse-
quences in association with exposure to sexualized content, such as body dissatisfaction, greater
self-objectification /sexualization, negative sexual beliefs, poorer mental health, etc., as well as
stereotypes towards females in society and culture (Ward, 2016; Lamb & Koven, 2019). On the other
hand, social media has also played a positive role in young female’s agenda of “sexual empower-
ment” in which they use social media such as Instagram and Twitter to engage in the discourse of

topics involving sexualization and sex education, and activism against sexual violence (Gill, 2012).
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Thus, it can be seen that there has been a substantial amount of research in relation to the phenomenon
of sexualization in western social media, however, the notion of sexualization in Chinese academia still

remains nascent. Ergo, it would be meaningful to delve into the topic of sexualization in the Chinese context.

Objectives of Study

1) To assess the sexualization of Chinese young females on the representative Chinese social
media platform Weibo;

2) To explore the interactive (mutually reinforcing) influences of exposure and creation of
sexualized presentation of young females on Weibo in terms of perception of beauty stand-
ards, peer norms, self-concept, sexual attitude /value of Chinese young female Weibo users;

3) To understand young females’ motives and intentions in presenting sexualized content of

themselves on Weibo.

Research Methodology

On the basis of the overall concept and objectives of this research, which aim to give an in-depth
exploration of the research topic, a qualitative approach will be applied to collect information and
data. In this research, two qualitative research methods will be used, they are content /document
analysis to assess the photo posts by Chinese young females on Weibo with respect to sexualization,
and semi-structured in-depth interviews consisting of both close-ended and open-ended questions to
elaborate on the participants’ personal experience and feelings towards sexualization on social media.

In content analysis, the data is collected from the photos posted on Weibo following the afore-
mentioned criteria to rate and assess the extent and interpret the definition of the sexualization
of young females on Weibo. The photos are individually observed and coded. To determine the
definition and extent of sexualization in each photo, a coding system consisting of 12 categories
developed by Hatton and Trautner (2011) will be used as a modified version in accordance with
the current research following a qualitative approach. They are 1) Clothing/Nudity, 2) Breast/Chest,
3) Shoulders/Back, 4) Abdomen, 5) Hips/Buttocks, 6) Legs/Thighs, 7) Mouth, 8) Eyes, 9) Head
vs. Body shot, 10) Sexual pose, 11) Touch, 12) Sexual role play. Each selected photo will be ob-
served and classified into each category based on the framing theory, particularly visual framing.

The interview approach and questions for participants are as follows: first, they will be shown
one photo previously sampled for content analysis, this photo should not be of the subject of in-
terviews. Then, they are asked questions including “How do you feel about this photo?” “Do you
think the girl in the photo is pretty /attractive? How would you describe the style of this photo?”
“Is it the common style of picture you see of girls your own age? / “Do you think this kind of image
is popular among your peers?” “From your previous experience, is this type of photo likely to be
popular and gain a large number of likes on Weibo?” “Do you follow Weibo accounts that post
photos similar to this one?”. After that, they will be shown one photo of themselves they posted on
Weibo. The following questions will be then asked: “How do you feel about the look of yourself in

this image?” “Do you think it's somewhat similar to the photo previously shown to you? If so, in what
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aspect(s) are they similar?”. These questions are followed by a question that leads to a more
general discussion regarding the topic of study, that is “Do you feel these two photos somewhat
presented you and her in a sexually appealing fashion? Or how would you describe the style?”.
Then, several questions will be asked which serve as the guidelines to answer research questions,
they are “Do you always present yourself with photos in this style on Weibo?” “What motivates you
to present yourself in this kind of way?” “Are you inspired by anyone or anything to present yourself
in this kind of way?” “How do you feel about yourself when you present your photos on Weibo?”
“When you receive likes and compliments from others by presenting yourself with photos in this
style/image, will it motivate you to post more photos similar to this?” “Do you think the image you
present of yourself on Weibo, such as in the photos you post, is consistent with what you actually
are like in daily life?” “Does seeing your female peers on Weibo being presented or presenting
themselves in this fashion positively/negatively influence your perception about yourself? In what

ways?” “Do you consider being attractive /appealing as a priority to you and other fellow women?”.

Target Groups

The target of this research is young adult female Weibo users who belong to the Gen-
eration Z, aged between 18~25. Gen Z is the first generation to live their entire lives or to
grow up with access to the internet, and they are considered the main force of social me-
dia use (Turner, 2015). Moreover, previous research has indicated young females are the
most frequent target of sexualization, yet, the majority of research only conducted in the

western context, thus, examining this phenomenon in Chinese society is of significance.

Results of Research
Content Analysis

The coding process was based on the RQ1 and framing theory through which 100 photos, as
previously stated in the research methodology, were selected to identify and solidify the definition of
“sexualization” to the research subjects, the Chinese Gen Z female population on Weibo. The photos
were then individually observed and thematically classified into 12 groups to decipher the way the visual
frame (eg. angle, highlight, focus, emphasis) in the selected photo was formed based on a coding system
developed by Hatton and Trautner (2011). The elements in each photo were listed out seriatim, then,

were placed into one of the 12 coding categories if that particular element was involved in the photo.
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Table 1. Summary of Results of Content Analysis of the 100 photos, the numbers of photos clas-

sified under each categories were summarized in the following table:

Short shorts/mind skirt ) LegsfThighs M body shats w
Slip draco 18 | Hipo/Buttocks 28 | hoad shoto ]
Slepsearsunderseariinger | 17 RreatuChesr 5 hirad & haody 55
1]

Swirravear 11 Shouldersoack iB Seaual pose BT
Off-the-shoulder dress 10 | Abdemen 15 | Sesually suggestive | TD
Hacklecs dregc 9 | eyes 1% | Explicitly related to | B

sexual activity

Tank mp ] Maourth | Teowich 14
Urdressed 3 Sexual rode play 10

Semi-structured Interviews

The interviews were led by sample photos previously used in the content analysis (one of
the participant herself and one of another girl) and participants were asked to answer relevant
questions after viewing the photos and later extended to a general discussion with respect to the

research topic.

Influences of the exposure and creation of sexualized presentation on Weibo
Perception of beauty standards and peer norms:

From the results of interviews, it was found that the target group’s perception of beauty stand-
ards and perceived peer norms shared overall commonalities which were related to the exposure
and creation of sexualized presentations on Weibo in association with the other examined factors
which are self-concept and sexual attitude/value.

According to the questions asking participants to give their feelings/first impressions in terms
of the photo which their peers presented of themselves on Weibo and describe the style and
image the photo conveys, they overall described it as sexy, hot, pretty, bold, trendy, etc. 7 out
of all 9 participants used the word “la mei” which means “hot girl/spice girl” and some revealed
desire to become this type of “hot girl”. In addition, the majority of interviewees acknowledged
that this is the common style and image of girls their age on social media including Weibo,
and normally will increase the likelihood of receiving a large number of likes on Weibo, also
they follow similar accounts to varying degrees, and according to the background information
previously collected, it was found that the high frequency of Weibo use (all of them use it on a

daily basis) and posting photos of themselves (more frequently as compared to the other 2),
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and their most viewed types of content (the categories they provided will possibly give them greater
chances of exposing to content containing portrayal of peers) has intensified their degree of acknow!-
edgment. Some stated the overall image/style is commonly seen in both the posts of their friends and

other accounts such as influencers while others expressed it is more common for influencer accounts.

Self-concept:

In terms of the self-concept, it was found that participants share similarities and differenc-
es when exposed to and creating sexualized portrayals on the target media platform Weibo.

Based on the questions asking participants to give definitions and share their feelings about the
look of themselves in the selected photo posted on Weibo (self-image), the majority of them did not
give a clear definition or gave descriptions not using the similar words they used to describe the girl
in the other photo, rather, they tended to describe themselves with more euphemistic terms such as
“good-looking”, “stylish”, “showing beauty”, etc. When they were asked whether they acknowledged
the similarities and in terms of “sexualization” with the photo previously shown to them (self-awareness,
self-evaluation), most of them were vacillated in their opinions and acknowledging the sexualized elements.
When interviewees were asked to share their feelings when they present those photos on
Weibo (self-evaluation), they generally expressed positive feelings such as “happy” and
“confident”, but some also admitted to having both positive and negative experiences. Re-
garding the participants’ perception and concept with respect to the consistency of the
image they present of themselves on Weibo and their image in real daily life (ideal-self,
public-self, and real-self), most of them confessed the inconsistency to varying degrees.

While participants were asked whether seeing girls their age on Weibo with the sexualized type of image and
style, as assessed in this research, influence their perception about themselves (self-esteem, self-image, and

self-evaluation), the majority of them acknowledged it and shared there were both positive and negative impacts.

Sexual attitude /value:

With regard to the personal attitude and value of the interviewees of appearance pres-
entation and sexualization, they were asked to discuss for them and other girls of their age,
whether they consider being attractive and appealing, and showing them on social media is
the priority to them, the factors that prompt this kind of self-expression, as well as their opin-
ions about it. The majority of the interviewees acknowledged the fact that showing personal
charisma through appearance that attracts attention on social media could bring incentives

to them, but all of them argued it was not and should not be the prior and central focus

Motives and intentions of sexualized self-representation on Weibo
Participants were also asked to discuss factors that motivate them to present themselves
in the sexualized way assessed in the study. The factors generally include influences from

influencers, self-expression, mood, and environment. In addition, participants were asked to
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share the influences/inspirations they received that contributed to such a type of self-pres-
entation on Weibo. Two third of them admitted to being inspired/influenced to a certain ex-
tent. Besides, it was examined positive and affirmative endorsements on Weibo such as
receiving likes and complimentary comments will serve as a motive for them to further post

more photos in the similar fashion, the majority of interviewees responded in confirmation.

Discussion

From the content analysis that assesses and defines sexualization of Chinese young female Weibo
users by applying the framing theory, specifically visual framing, It was found that the evaluation
approach used to examine social media sexualization in the western context can also be applied
in the Chinese context, in line with what Xiao, et al. (2019) concluded that sexualization and sexual
objectification is common in both western and eastern contexts. To further define the sexualization
of young Chinese females on Chinese social media and identify similarities and differences of
female sexualization in the Chinese social media context, the results were made comparison to two
previous studies “Female Self-Sexualization in MySpace.com Personal Profile Photographs” (Hall,
etal., 2012) and “Look @ Me 2.0: Self-Sexualization in Facebook Photographs, Body Surveillance
and Body Image” (Ruckel & Hill, 2017), both studies were conducted in the western context and
used similar assessing categories to this research. In general, similar to that in the western con-
text, when presenting themselves through photos/images on Weibo, sexualization is commonly
manifested in a variety of ways (with some being more common and some being less common)
among the Chinese Gen Z young female users, while frames were used to create certain sexualized
portrayals. Same as that of western countries, they tend to convey the image of self-presentation
to somewhat less overt but sexually suggestive manners in terms of posing, dressing, and pho-
to-shooting techniques, which was considered similar to a “thirst trap” defined in western social
media (Merriam-Webster, 2018). Thus, it is found that the phenomenon of “thirst traps” exists not
only in the western social media context but in the eastern such as Chinese social media as well.

Previous studies have pointed out social media’s tremendous impact on communication
that could lead to further influences on people’s attitudes, values, beliefs, and behaviors both
positively and negatively (Naslund, et al., 2016). Gen Z young adults who have been consid-
ered the main force of social media spend the most time on social media use (Coyne, et al.,
2013), for which its impacts could be the strongest among them all, and consequently, they
easily become the target of sexualization are influenced in terms of the perception of beauty
standard and peer norms, self-concept, and sexual attitude /value as examined in this research.

In this research, almost all interviewees who were heavy users of Weibo (use on a daily basis)
and favor content that gives them greater chances of exposing to the sexualized portrayal of peers
gave a surprisingly concerted answer in terms of the style of their peers’ image on Weibo, in which
they described as “la mei” meaning hot girl/spice girl and used terms like sexy, hot, trendy, sultry
that could be linked to being sexually attractive, they expressed the positive impression of the

image, and acknowledge the style being the typical and popular aesthetics among girls their age
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Abstract

This article presents a sequence of Thai Advertising during Rattanakosin era after world war
2, which describes advertising into 4 different eras as follows: 1. Advertising in the era before the
television media (1946 - 1955), which was the era when the print media was very important to ad-
vertising. 2. Advertising in the era of black and white broadcasting television (1955 — 1967), which
was the era where advertisements were distributed through television stations for the first time. 3.
Advertising in the era of color television broadcasting through (1967 - 2021), which is the era of the
development of various advertising formats. This is caused by many factors, such as the emergence
of many Thai and foreign advertising agencies, causing competition in the creation of works. Also the
Advertising Film Contest The availability of technology that has progressed in chronological order.
4. Advertising in the digital media era (1992 — 2021), which is the era of advertising on network links
through the Internet throughout the world. There is an advertising format that has changed according
to modern media. and using consumer big data to plan advertising strategies. The purpose of this
article is to present for study. Collecting advertising data in Thailand The post-World War Il era and
is used as a reference for researching historical advertising work for those interested, by analyzing
and collecting data from primary sources and secondary sources brought together and linked to
reference to the history of Thailand and the sequence according to the occurrence of the event first.

Keywords : Advertising, Thai advertising, Rattanakosin era, Advertising history
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Abstract

The objectives of this research were to study: 1) communication strategies that affected
people’s decisions to enter post-graduate study programs at open universities in the digital era;
2) the effect of personal factors on people’s decisions to enter post-graduate study programs
at open universities in the digital era; 3) the relationship between brand value awareness and
people’s choices of post-graduate programs at open universities; 4) the relationship between
awareness of integrated marketing communication and people’s choices of post-graduate
programs at open universities; and 5) factors that can predict people’s decisions to choose a
post-graduate study program at an open university in the digital era. This research used both
qualitative and quantitative research methods. For the qualitative portion, in-depth interviews were
held with 8 key informants, consisting of 1 executive of an organizational communications division
and 7 chairmen (deans) of 7 academic schools at an open university. Data were analyzed by
drawing conclusions. For the quantitative portion, a survey was done with a questionnaire as the
data collection tool. The sample population, chosen by multi-stage sampling, was 400 master’s
degree and PhD students who studied at Sukhothai Thammathirat Open University in the 2019
and 2020 academic years. Data were statistically analyzed using frequency, percentage, mean,
standard deviation, ttest, ANOVA, Pearson’s coefficient and stepwise multiple regression analysis.

The results showed that 1) communication strategies consisted of (1) for messages, the univer-
sity communicated news about the work results and expertise of the teaching staff, activities and
academic services to society, various training sessions and information about admissions proce-
dures for the different programs. (2) for media, the university used a mixed media strategy taking
advantage of both online and offline media including different forms of text, photographs, audio, and
video and social media channels including Facebook, LINE, email and the website. 2) As for the
effect of personal factors on people’s decisions, people with different occupations made different

decisions to enter post-graduate study programs at open universities in the digital era to a statistically
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significant degree (p< 0.05); 3) Brand value awareness affected people’s choices of post-graduate
programs at open universities in the digital era to a statistically significant degree (p< 0.01). It had
a positive effect and a medium coefficient of correlation. 4) Integrated marketing communication
awareness affected people’s choices of post-graduate programs at open universities in the digital
era to a statistically significant degree (p< 0.01). It had a positive effect and a medium coefficient of
correlation. 5) Awareness of integrated marketing communication in the form of advertising, brand
value awareness in the form of association, awareness of integrated marketing communication
in the form of word of mouth, brand value awareness in the form of quality recognition and brand
value awareness in the form of brand cognizance were the factors that could predict people’s de-
cisions to choose a post-graduate study program at an open university in the digital era to 43.90%.
Keywords: Communication strategies, Decision to enter post-graduate studies, Graduate degree

programs, Open university, Digital era,

unin
Tuilaqifunszualaniidndiazaouasgyiioudimisananmansmalulaginaldiia
ﬂ'mﬂ?iﬂuuﬂmmqé’ﬂummﬂﬁ@ﬁqmmmﬂ?mﬂ@ﬂwmmﬁ‘q mu%\ama‘ﬁﬂ@mﬂimlﬁﬁ@:
muvﬂﬁuﬁqwmmwﬁﬂ‘lﬁ@mﬁimﬁ 55'\1ﬁmmﬁﬁummmﬁ'lﬂuummuﬂmmw WTDITALNUAND
m@qﬂizmﬂLﬂuﬁﬁlﬁmmmmmﬂ;ﬁmqﬁmf‘immﬂm:mqﬁm’%m%w ANNUNTEUENT
wasuuasastanneuen amnsntiessanFlud sndiuldauanuseaniresdianesinail
Usz@nsnn ﬂﬁa‘ﬁﬂwﬁ\u,ﬂul,ﬂ?mﬁ@ﬁﬁﬁzy‘lumiﬁwmw%waWﬂiwwﬂﬁﬁ@mmw waziluiiala
dranyluntsimunssine ‘llmﬂmmsg"\mmmLL@zuéz’nmﬁmmiﬁﬂmﬁ”vamﬂﬂmﬁfaﬁmumﬁm
IﬁLﬂuuwwﬁﬁmgmﬁT@éNmﬂ anla antloyeyn Aond Anusssn Hasasssuuavdmuassnlung
AT (NTLNTNANWIBNNT, 2546) Fan TR A UNs AN LﬂuﬁﬂLLuqmﬂqﬁzﬁwﬁméqlunﬁiﬁwuﬂ
yaaNgbuLlsving FelumsimnnsAne i ﬁmwé’qLﬂuﬁ@vrﬁ’fmﬁmiﬁwuﬂumLmuﬁm%w
WATYNIEAL Gmﬁmm”l,mLmmummﬁmmmmmmmﬂm m”l,mmmmumu LAZATLAYUNNIAANIT
AN Tmﬂlumqmmmnumiwwmﬂmmwmmﬂm mummif«ummiﬂﬂmwwuﬁmm@ﬂiﬂwu
wmumm@m@miﬂﬂﬂmmalui‘vmuamuﬂm:mLW@Lﬂumi‘wrmmmﬂﬂmwmmmumqimfamqmﬂiwammw
Tagludaqiuaznudn andneqesng 9 ”I,mmmﬂﬂmmuummma‘muummmﬂﬂm
Feudunnsaenataniananisdnenlfunidszamuiunniu daalfianisugedulung
linagnaAnusngg LW@%”UUW@meﬂm&i@mmm}i@mmﬁu dsznauiuaudnAtyaenisinm
wﬂwﬂwmfﬂuurﬁmummma‘wmmﬂm:«mm’lua‘ymmmmﬂmmummu NMIMENAeglviesINngT
vie wan. AududnanTuiifiunumuazanuddyluniadanisineifenauatesnaiy
mmmﬂmgLimuLwaqu‘ﬂfammmmmnm Tneflunamislunisdeastiiunisldistasiions
nsnann tun ﬂﬂa‘%@mim?mmﬂLmuya‘mqma‘ WATNNIATNADIAIATIAUAT wnzifhideiiairennna
uansiiuNIneduuaraiRaliuslnAa N nand R AuAn aunadunseeniulunsndui
santeA N lmTaunIanIsudsiun1eniInatn wazausoansunulunislaruua
ﬂ@xmzﬁ“uﬁuﬁr%qﬁﬂﬂzjwqﬁma‘um@ﬁﬂau% dnAnseszavtigindnmumningdetalug afana



983N AFANERIL3TFY T 26 aTTUf 3 (Rueneu - §uAN 2565)

Lﬁ@%ﬂﬁmﬂ@ﬁié’mﬁwmLL@zﬂﬁ*‘uﬂgﬂﬂ@qwﬁ’m@ﬁ@msﬁmﬁumﬁumﬁmﬁﬂﬁﬂmmeé’ﬂqmmﬁu‘l@iﬁﬁu
indnmiiasdnaninen fafuindasmeiiliaaniunsinelfunmiensmezmindeladasnan
L‘Wlfaﬁ’]vl,ﬂzjﬂ’]iﬂﬁ‘/uﬂ@\iLL‘rgﬂﬂlLL@&W@Ju’]ﬂ@ﬂWﬁﬂﬂT?ﬁj’a@’]ﬂﬁﬁﬂixawaﬁﬂﬁw WMNNZANALLTLNLAY
anunsndilaqiiusialil
ngszaerraImsAnm
1.Lﬁﬂﬁﬂﬂﬁﬂ@g%ﬁ“ﬂﬂ?ﬁ@@ﬁiﬁdqm@ﬁi@m@ﬁmaﬂaL%J’”nﬁm:mm'@a‘zﬁuﬁmeﬁmﬁﬂwﬂuwﬁwmﬁﬂ
\Unganaia
2 ieAnsAnuLanssasiladudauy prafunssinduladhAnssessfuudindnenlu
WnInenfetlngARada
3.LﬁfﬂﬁnmM’]mﬁuﬁuﬁ’iwdwmﬁu;ﬁ@mmmmauﬁﬁumiﬁmﬁﬂwLﬁﬁ’]ﬁnmrﬁimzﬁuﬁmsﬁm
Anwlununinenduitlag ARadia
4.L‘ﬁﬂFim:mmmﬁuﬁuﬁa‘md’mﬂﬁ?%ﬂiﬂﬁ@ﬁ@mﬂiﬂﬂim@ﬁmmummqma‘ AunissinAuladi
AnwsieszavTuAnAn lundnenduitlngafania
5 ifleAnenilademennsninedaduladhdnesessiuiudafnenluuuineduilogeAada

ANNAFIUMSIAEY

a3

1.fadadauyppauanssiudsnasionissinduladnAnmsessAuinfindnen lunwinengde
\UnganRana

2.m5ufAnuAna@udn daouduiusiunisdnduladnAnssesyauingmadnmly
waInenaetlaganaia

3.mﬁ‘§u;§mﬁ‘§@m@mmmmmuyjmwmi HauduiusiunisdnduladiAnmsessiu
TndnAns lunmanaduidlaganaia

4.N195U5AMAINIVRUAN LL@:ﬂ’]ﬁui’ﬂwﬁ@mmwmmmLmuymmmwmum?mmﬁﬂ il
annsndaniunensainisdnduladnAnwsessiutindnAnen lunwdnandutlaganana

u,u'mmmmqmgmnmmm
1. LLuQﬂmLL@”VlE]H{]VILﬂ‘F;I’]‘IJ’ﬂQﬂUﬂ@EW]ﬁﬂ’]T@@@’W
11 NAELNSHIUAT (Message Strategy) mia@mm”mmmm”uﬁmmaﬂivmmwmlmuu
grumiiaiiinsunann “ans” mmmmmmmﬂummuumwmmum AnsdeaNTazANSanLITane
‘wm”Lqm@"Lu (35709904 sznauna, 2540) 5191 @mmﬂwmﬂumm@m:mm@mmmﬂma‘”me
Heynanans sWiaU09a1s LaLNITAENS

1.2nagnEAuAD (Media Strategy) A8 1Ta184M19N1348413 (Channel) W1 uasd

dsznaudiAtyaninisdeans Tnaflunivuzvdesiananslunisiiaisangaednslldsiugfuans
vy de . el 4y a4
wngasansfisieanisdeansllfeffuansliideiianisdeans nsdeansiutenliiinug Getemnis
o : y N T - TR
Anansutieanlivanaszinn auagiudnazldinuaiazlslunisiansn udlaeialilude devive
daanwnisdeansutivaanidlu 5 dseinn 16un deyanas dasnatu daanizia denanssu uazdelu



o

N8N AR ARIIRAL T 26 21TUT 3 (Mugneu - §91AN 2565)

aa o

2 uuaAniieafunisdeanslugaiadia

ANN3ITLAT04 Social Media lanAasia ”LmLﬂ@auLLﬂqumnﬁummﬁmmqm? warn19Lslang
finlin1sdegnsesasdng mmmummm (ERIGIT AR Immuummammwmvmqummiu
Iuma‘mwmmﬁuwuﬁLmvmmmm‘ﬂ@mﬂmmsﬂ@wumuﬁl@ Lummﬂgminm‘u
%H@ﬁmmn?ﬁ'mwj ﬁ@q’muﬁf; nsaulaiunisandesilénuaeuaziszaunisnlied
agidudunannniadelindauuumaduiiewazaieanuiindafiondeaufaatu
azinliRadesinedenas Feri ﬂﬁ@%@mm@qmﬁ’ﬂ@mmmiunﬁﬂé’z{ﬂﬂﬁmﬁ@ma‘c\huﬁ;@
PRV zﬁ’mi”umm%’mm‘?@'ﬁw Lmzmﬁfmﬂuﬁﬁmmqmi'ﬁ@mi*’?‘imnﬁmum%ﬂuﬁ@wNE%VT@%@

=

‘Lumumm@ma@mm LL@“@@@’]‘Q‘W’NW}?W@’]ﬂﬂ“}‘]_lﬂﬂu lutlaqriua dgfnnssuedeasedns
NN9ROENINIARA WL Lmtma‘ﬂa‘mmuwuﬁ‘lummmm YUAnAANA (WAl lagnyqania, 2558)
3. u,mmLLavmqwgmm@mam?mmmLmumm’wmi
LLmﬂmmimmammmmLLuummqmiLﬂumimLmraw’ammfamammmmumﬂuma
stluuunnldsanmin memqm@mmumqmm@mmmmmﬂmuﬂnmﬁwmm mﬂmmummmuw
‘Vﬁm:mLL@vmmmLﬂﬂfmm@ﬂwmvmmum \insilanisdnansuas Lmﬂimmmmms
mamamm ALNINNITAN Lwalummﬂi”@mmwmmﬂmmwmiq (UsNaR FUATINE, 2557) 4
g1 21971m (2558) na1adn Lm@\amm?mma‘mmmmLmummﬂms@ﬂwmﬂmemmmmma
mmammmmmumuLﬂmmﬂmﬁmm@\m@ Taun nslaisoun nnsdseandusiiug nnsgdadiunnsane
nsdaadunisanalagdutihi nananan1anss nsmanAERanssy uazn1sieasuuLtnsetn
Lﬂ@q@qﬂiuﬂmﬁuﬁ@ié’dﬁLﬂuﬂﬂﬁaﬁ@ Fatu uenannieesiianisdeansnisnatauuy
gmmmiﬁ'ﬁﬁL@uﬂlu%\iﬁmﬁq Yindeansnisnane WIRBIANTHAT AadaafinsfiiAugemng
slumﬁ?zdﬁlfamﬂﬁmmﬁmuﬁquﬁﬂiiumﬂﬁ%mmr:f’ju?‘lﬁmiuqmﬁ%ﬁ@ Tneldnnsieansnismaintiuie
Faria daflugesmnelunsinnnsdeananimna AL LLNANNETWsABIILAYAe |9l InenannyAaAATA
4 WnAnReNFUNNIReANININANARATIA
nsAeanINTAaARATS lunnsResnsTianunInaienazineneaiianiansagig
#519a394 r:mmmmunumﬂwnmmumm‘lﬁui@ﬂ@@uvlauﬁluﬁmmLﬂummmqmmamswwm
TunadintiedFuans LL@.menmwmmuLmﬁlfﬂmmnummmm”lﬂmmmmu@mmmw walulag
@@ui@ul,w'ammmﬂmﬂmamquﬂsmmmwmemﬂummmmmﬂmgumuﬂ,mmumﬂﬁlmmnwzgm
ﬂﬁ?%@@ﬂ?ﬂﬂiﬁl@’]ﬁaaﬁ@Lﬂu’é‘ﬂLLUUﬂ’]?g@@’]?ﬁ‘ﬁQﬂiﬁLﬁﬂﬂ"l??ﬁ‘l@@’]ﬁvﬁd’]\iﬁmamLLZL,

¥

N‘Llﬁ‘Iﬂﬂ mﬂmﬁmmmm@@\mmmummmmﬂ ‘Emﬁmmmummmmvmmum?ﬂi”mmmwuﬁ

ﬂﬁﬁ‘@ﬂ@’]ﬁ‘ﬂ’]i[ﬂ@?ﬂ NNILHEUN NIATILLITUR QWU@WUﬂ’]ﬁ‘@@ﬂ’]‘m’]iﬁl@’]ﬂWW]’Z\\ W@u Iﬂﬁﬁmﬂﬁlﬂ'ﬂ 2558)

URrans Lﬁ”ﬁﬂ@ (2558) VLmﬂmfmqmemmmmmmwmimmmmmm ﬂ’]?ﬂ@@’]ﬁ‘ﬂqiﬁ]@’}ﬂﬂ@‘ﬂ@
34Lm@\immmmmm@@muu@mmﬂmmmm%ﬂumimLuumu"l,mmmnwmv %ﬂ“i:“iju’ﬂﬂm_l
’]mf}ﬂiz@x‘i?ﬂuﬂﬁi‘ﬂ@@’]ﬂﬂﬂﬂH?Uﬁ’]ﬁ‘ﬂ@uﬁ]’]\‘lﬂ VL@LLT] ANANTAAA mimmmmui:uwmmm@g‘@

n1zRanANNuLATadNedeANaaulay wuweasiulas Saleasulall Uden warwalnaAgy



983N AFANERIL3TFY T 26 aTTUf 3 (Rueneu - §uAN 2565)

5.LLmﬁmLL@:wqwﬁLﬁmﬁumiﬁm?ﬁu‘l@

nespdulaifiunsruaunseansmlanalunsiadulanmedeniidilule Taefinnsianson
anusiaznedendiflat (Simon, 1944 $naitelu duna silanga, 2556) Seaanadasif Maslow (1967)
nana91 masaduladunszuounis@enmedentanadenuii lredinsusasmadensnfiansan
Lﬁ@lﬁmmmﬁmﬁuﬁmqﬂizmﬁ LLazLﬁwmwmmﬁm%nﬁaﬁwﬂmé@qﬁmﬁmﬂ 9904A (2560) M3FAFUlA
wnnaia MsldrnuAnnisindula auneis nmsldanuanlunisdnsuagdinnmzdilymvizalanialun
slssfwiefansnnmaieniidaumanzan wazAgnnnvatamaieniteliussaingUszasdiadly
AaAduUmMSeI_E

MaAdee “ﬂ@ﬂmﬁ’m?ﬁ@ma‘LL@zﬂqﬁﬂ‘ﬁ'm’qtmr;i@m?ﬁmauimﬁﬁﬁﬂmﬁim:ﬁuﬁm%m
Anelusmangndudagafasia” Hun199uuuUNa114IE (Mixed Methods Research) I9Hans e
naaiunuddau 2 doude n1939uLEIAMNN (Qualitative Research) Tnannsdunnundidean
Fanuuduneaiuuuidasaie LABNNANAIBENIULILIAEAY @ﬁﬂﬁﬂ?ﬂﬁiﬂﬁﬂ%@@ﬂ@@qﬁﬂ@
WATUILEIUNIINNNTUILANENINATN (ADLLA) FINANUL 8 ﬂﬁ«ﬂl&é’ﬁ Lﬁ'm%’mﬁurm‘mﬂumw
UlALNANNIATELNY ﬂ@gwﬁmiﬁ@mﬂumumﬂLLwﬁmﬂmmmw?éfaﬁ@ﬂﬁmmj AADARLUNIITU
inAn nilusgAunmanandtuazananian uasdimsideyalaanisaindeagy doun1sidbidefunn
(Quantitative Researcch) Ingiin1539a139d159a (Survey Research) faennslduuuaaunnu Fuesasiely
nsiusausandeya 1435n194u FethaluumanEduney Aaemsna Taro Yamane (1967 dnsiielu il
LA 398, 2558) TazfuAnud i 95% mﬂﬁﬂﬁﬂm@xﬁuﬂ?mmﬂwmezﬁuﬂ?mmﬂL@ﬂ‘ﬁ'n’hﬁﬂm
sanmangndeglaiusssiisang lutnnsAnmn 2562 LL@”ﬂﬂWi‘ﬁﬂH’] 2563 1mﬁnmmn@um9m\1mmu
400 AW wazdAmszidayalaaldadin 1iun AR Anfenay A1laAY mummmummmu
NNINAAELANA NN33ATITANNLLTLIIIWNNGRALY AanduiusLULINESAU uazN1TTATEinANRENIADA

dgUuamsias
1.N13A9ENTIATUNIN
AMNNIANNHATHLTNNIANURDANIDIANT AU 1 918 UATLIFTEIUNITNNI9LITANANNTTN

(ADWLA) 911U 7 978 TAkA #1213 TN ERTANRATLAZAUNTA] 11TV UNAAERT
@113 TNINLVANARTZININ ANINTVURAIART 41213 T1INLINTIANT AN2T1TFANERAT

WAZAIINITIINYIANERTUAZINATUIAT ﬁﬁl\‘iLflué’ﬁ'Lﬁ'm%’mﬁummﬁuaquuiﬂmﬂmi
AT ﬂ@ﬂqﬂﬁﬂﬂi?ﬁlﬂaﬁﬂuﬂﬂi‘mﬂLLWﬁI”m\Im@“ﬂﬂ’m’]‘é‘ﬂ?‘ﬂﬁ@m‘iuﬁhﬂ paamaunIsFuTinAns sy
FLALNVNINENAUUATRIINITNVRINNNINENAEQ LUV EI8TINNTT Tmﬂm;ﬂm@mﬁ@“ﬂmuﬂmﬁuﬁqﬁ

1.1 FEmovienagnénisdearsivnlfyananeuenian was.Aueyaiaaiundngmeres
mm’ﬁmLﬁ@iﬁé’@u‘l@ﬁmﬁﬂmﬁﬂﬂL‘ﬁwﬁﬂmrfifai:ﬁuﬂm%mﬁnwﬂuwﬁwmﬁﬂQimﬁﬂﬁﬁm%i’m

annsAnE wudn uwnanendeinnsldnagniitenatanisdeansiivaliyaranieuen
390 uas. vizeSuifeyanangmasine resuingnde Tu 2 dnuniy Ae nsdagnsluaandng
Inelddenaty wazdedumefidnfiausnaiuniemezingnsiuiasaunqungaiiiuanayn
Uszinnldetnandreanns fdnanmluntsaend mum‘lmﬂqumﬂﬁu Tnananizanusanile/aiiy
ayuuazniaindulalifeuty uas. uazmsieansluniedn mvnamLﬂmmﬂum\iwumiﬂmﬂ@u

)



o

N8N AR ARIIRAL T 26 21TUT 3 (Mugneu - §91AN 2565)

dhmsnalnens LL@zﬁm?ﬁmﬁ@ﬂ?iuﬂ?znﬂuﬁUﬂﬁﬂﬁQ%Qmﬂz’iﬂqﬁ’umﬂ‘ﬂm*mmﬂ@'mﬂmmm
Tudaua09812713 116197 WU fiannsdeasllfayaraniauenldiduifsnuasiuiteya
1A NIUANGAIVBIANUNIT Tneluusazaneisazdnmsussrnmsinnulszanduiudiie
m‘wmmmLmum:mwummmameﬂﬂs}?‘lumaﬂizmmmwuﬁm@g@mqmimqq UBIAUNIT
‘Emﬂﬁmiﬁ@@W?Lmzﬂimﬁﬁuﬁuﬁ'ﬂmﬁmmqm'wj atiesiaifiag wardiulgedeyaliviuasie
BELAND Tnadinsdeansiouuieanlal wazeaulal mu%@mﬂ%ﬁlfammé’qmmimﬂﬁimmu
insiein dnisuansevisaiinisuasteyaniu Social Media $9usng uaziinisairaazane
ﬁ’umﬁmémﬂu@ﬂﬁwmi‘ﬁﬂm*ma‘fmﬁmmdwmﬁm (MOU) v AANTUMGATINN 2N
mumumsmummamummmmm fidunguidthwsnglunsaandrdneselusazaianie

1.2 Msdeansdieyainagns uazaanaeulm AU AN lfnguidhvmnaneen

anneAne wudn uwiAnedeinnmeunsdeyauaziingnnfaaiuddan devend
WATAUSAATBINUIINYIAL NAIIUNITIARUBIAUIANTE N1FFAENALTN N19ARAANTIHN
uinsienawidenn uaznisdnausalinnuganusiie maiedieyanisiuaianindnmnaes
A19177151197) TAENUTBIN9FN"] LW@”LM‘Uﬂﬂ@mﬂu@rﬂ,mmmmmu@mqmmmwmwm@ﬁ
Tudu28I8N1 2N TIAN] WL ummfamm@mmwmﬂﬂmuﬂm mﬂu@ﬂmmnumq
ansnsfuadastinAnmilval :uas L‘ﬂﬂﬂﬁl"lxﬂ’] Aeafundngns (qoisuuaz Lu@mmﬂmm
Fausngns Tnquizasd garmfiamudaudau fldane delomiildannisdou
nstilddszgnaldlunisinaw) aﬂmewwﬂumwiﬂammwummﬂ,@u AANITNNNIFLUNITARYU N3
qualn AnenlunsznunsBeuntsaeu feyaiaiuannansd idne wasAudiindeduleman Fin°]
mummmﬂ@mmimmmmi (NM9AMAUTN/ANNUT N19LFN59T1NNT N199ALIETNITINNT)

13 nagnsAaviaraimienisdednslunininaunsdayadiag1s Lazaax
wdeuluaiRea UL AN ALz A1 1T mu%ﬁ@g@mﬁu@ﬁmﬁﬂﬁﬂma‘zﬁuﬁmsﬁmﬁm:m

uvanendetinsldnsdeansluani tagl¥aesnaTy (Insvimniang wivdediam) laun deindaNtaTy
Friemeanitineiend thadszmduiug wazdeumefiln e ldnsdeansthudiu/lad dedenneaulall
(watn el vinmes) %\1Lﬂuﬁﬂﬁmﬁ94'1fmm%ﬁ\ima‘mwﬁﬂit,l,mmﬁu;a‘mﬂuﬂzgmzjuLﬂwmﬂ
ynilszinnletnemniiauazndneannsg LﬂuﬁﬂﬁﬁﬁﬁﬂﬂmwLL@mﬁumw’LﬁLﬁmmiﬁmau’L@Sﬂuﬁu N4
uazldnadeanslumdin m:mﬁuL‘ﬂmmﬂL@Wﬂ:‘ﬁumﬂﬂ”\m@juLﬂmma‘lﬁmﬂmq wanannii fefinsld
A “uwﬁm'ﬁﬂLﬂuuﬂiuﬁmmvﬁmﬁﬂmmﬁ Weiuasing Inadndalvinimioeanusing - u dheuuziuanisfng
AUEANELTNNIUATTNTUANTUS 010 i e W lunsasituiisnssduadasindneluluufidhmang

Tudauresananiensine dnslddeviedemianisdearniuiunnannaiuszadnsie
aavlla] Aeeerlal] uazdenanssu munideyana nanaRe a1nATEinnslddalugluuuiin
fuiludnoanlad tHun ang aviad wiwAulsvaduiusuangms Tdamesudemuansisneg
neluanidnende waznislduisdalsraduiusviaudsnnaisdensalidiesAnsniauan we
Faamatulailutlaqiuinliara i ldEnasunlaeunlddelmin luguoueeuladifenzas
Mﬁﬂ@:mLﬂmmﬂunmmﬂLLW?’%@HMWM?Wﬁl,m' nedomanN N Eee ARTasNe) WaTHIUuTeINIa
Social Media Wurl wain lauf Bwia waziulas feanansadndengudinelfetnemmda



983N AFANERIL3TFY T 26 aTTUf 3 (Rueneu - §uAN 2565)

uananil faiinnslddefanssnlunismaunideyatiaanssine lddiyananiauen Taun
N139AaUsN1HAMNE N19ARANNLININATINIT N9ARYEgHATING NIFANIANITNLIFNTITINTUNAIAN
maviAnNINdeiueeinsniauen anvidaiiniglddeyaaarnuesetnefuein inAnmiaquuiiidsdnm

Taeldnnsdeansuuunhnsaln wazdinisuaieyatnmis Social Media Lo nsuastinumadn vsangula

4 4 . 4 daa o
1.4 nsReansitueuartennisdeasidnienguidivnnaninign
= v oA A T , B A DRI Py
wanendEinsdeasEhufenardemnnisdeansidoelidntinguidihuing TaannsldReutunasnany
wanuangtesnsaniy delaqiudunislddesaulad Wasannauisadndenguidunngled
2E9NFNTINUATINET
ludauaeea 13 esinee) dn1sdeansiiudeuazdamienisdeansidfeanguitmanaiay
dnAnwsiescautindginAnen doulnnfianlddeesulad taun wadn Bulasd lad dwwReadu
Ho o, = P Y S N SV | - >
wananifaiidesnnisdeaisinglddeynna LHun wedrefudini dnfne wazenansed tneld
= . , 4, A o S a vy o 9 & .
nsdeansuuutnsialnsuesetnaivanuaglusainguidhaneidugnsesnisadpsdndnmsie
1.5 wuannnisaiiuanulszrduius luawiraialiidunfdnuiyaraniauen uas
snAuladnAnssessALTFInANE a3 T 50
NInenARkwImea v sz dnius luauamna I unianunyaraniauen
Taensdpiununimae Uiudesmaiazisnisdszanduiusnisnana tnaeld Social Network / Open
House ALMIENT1NIATFIAMNA DIANTNMITU UAZIANTY N391 Direct Mail FLEINITEALGI18909ANS

=2 o 1 IS L N a da 90// 1 d‘ o e A v o &
wazAneling Hlscaduiusudngmslugluuuafifaladunnudedsanasulal Annsdseanduiug

Lﬁumxﬂ@juLﬂmmﬂ“lul,wimﬁuﬁ (area marketing) LA LN19NNIARNA TR san el
ANHIUZBI9IANT WsaNguITIMNNYIRNIE (niche market) nas daensdarindannasaanusaniieny
MBNWANTIUAN] TneRanssumeldfennaspnusnnileasdmasanmanyaivaznnitngamindne
Tudqure9a1a13 916197 Huuamieaniivanudszanduius luauian Ineszydinag
Lﬁ’]Lﬁuﬂ’]ﬁhﬁ’]mﬂ@:ﬁL%?;IﬁMﬁﬂ@[ﬂiﬁ@’m%‘OLiﬂ‘ﬂ\‘i’mLL@ﬂ‘fﬂﬁﬁ‘ﬂix‘ﬁﬁﬁmﬁuﬂwﬁ@dwwﬁi’N“‘]
wedenszuandnuardeadeluy diutamienissraduiuimiadulafunianande
naulafinAnmnnsdaluamefuazuduiunisuustinangaslufmnianusine flunga
Hhmneliniuuazeaslusos ﬁm’mn@jmﬂmmﬂuﬁuﬁ Tnaeanliuuzihwdngmsnumioeeu
AT ﬁLﬂun@jmﬂwmﬂ masmndasmialu lunsszaduiug wu wadnladuusdmangns
LAZANT13T1 NN91RLEURANI813698 Infographic mﬂ%ﬁ%@ﬁmqﬁmdmné’ﬁmLfaww 1&uA
REGER wmmuimﬂmumlum \1 YouTube, Tlktok, viog WEHNANINATILALNTFLUNNTADL
mummﬂmﬂ@mﬁmimﬂm@‘lﬁmmuﬁammiumnw Wi inAne uazAneiin wszdunguidl
anawalunssnduladndnmse uaznisenseietnelumsipusaadlefumibnnuiinendes
(MOU)%Q%Lﬂuﬁﬂﬂ@juLﬂ'mmaﬁ'@zLﬂugﬂﬁﬂmﬂmidmﬂ'mmmﬂlumifmmumﬁﬂmrﬁiﬂluﬂmmm
16 faiaueuuzdunisiasuanagnsnisdeasluypdara
m@mﬁ@”ﬂ’luﬂ?:Lﬁué’ﬁuﬂﬁ@ﬁwumﬂ@qwﬁm@ﬁ'@mﬂuqﬂﬁ%ﬁ@‘ﬁ'mm@ﬁiﬂm?ﬁmau%ﬁﬁ
ﬁﬂmﬁi@izﬁuﬁmeﬁmﬁnwﬂumm%mﬁmﬂmﬂqmaﬁﬁaﬁuﬁuﬂq’ﬁuﬁ@ﬁﬂiumiﬁmimmmﬂ
atmainAnenfiaziadula funisinislsraduiuiieaieannanindede afanis
genfUTasmAnendeudenfedldsrazinan L‘ﬁ'@ﬁ%‘lﬁ’%L%m‘umwﬁwmﬁﬂL*ﬂ’ﬂiﬂ@g"l,u”l@
Hadns daunsieansussandniusiie i Anen faduladhan ey ﬁ’%mgﬂiﬁummmwi&

)



o

N8N AR ARIIRAL T 26 21TUT 3 (Mugneu - §91AN 2565)

LRGN "I,aidﬁ@:l,ﬂmﬁwwﬁﬂ@m ANATsdEaau gHluuLNNsFRUNsaaY wauazAldany
lunadindnmdentinansau dafs metwusilannanisdesns mensusuiienesiuaue
%ua‘*ﬂwmaﬁlﬁﬂiﬁﬁﬁmduLﬂmmﬂ felusze :mqLLmizmz%usLuiﬂLLuuﬁumﬂmw Asauilusiag
fulsnanisiemslisensies iedwmalifoniaduladndnmselumingraresmnineduldsely

Taeludaure9an 1133159 Tutlszifuniaiiuuanagninisdaanaitaniasiadula
dnAnusieszsuindnAnengadavialdlddeauanuslunsdunisniinaeiinisieansfiviu
nssiatanaNIz ALYy sgsrALTInANEN ﬁmiﬁﬁuumﬂ@ﬂwﬁmiﬁlﬂmﬁmﬂ%ﬂﬁmmq
dolvfdnfenguitimang TmﬂﬁmiﬁﬁLfau@Lﬂwwﬁnfggmﬁm@mum&i@mwﬁmmﬂm;’ﬁw
TugaRanaiinsLansgaAuIamangRIfazfauieaudaanisresnanatiuensdude
aaular] wazensinsReanniEiunaUNIANENTILAAIR RN TR AT A1 San s AL e L
Anpuidedelneriunszusumsdeunisaeuiiisz@ninm SannansdienlalddGounaen
nazuaunsAnEaiiaNdssivlaungFauawiunisuanse wazdnyaeuliunGeulugusiaer)
huananni] ﬂﬂ@ﬁ@@ﬂ@iﬂﬁqﬂ@juLﬂfmmﬂugma‘ﬁﬁ@mﬂﬂumiﬁﬂmﬁmﬂ@ﬁz%u nsvdu uazilanuihaula

2.MARTLTIU

2.1n3%AsNzvideyalmanssuun (Descriptive Statistics)

@"mmma‘ﬁﬂm%’mﬂ@ﬁﬂﬂmmmjuﬁq@ﬂ'wﬂ%ﬁmu 400 pu douluniidumAvaninndiing
18l Lﬁ@uﬂ?‘wﬁqﬁmﬂq 36-45 11 Inadauluajlsznanendnsumanis wazvdaulvniseldieds
sialAa1 20,001-30,000 LN

mﬁu?’j@mﬁma‘ﬁué’mmmﬁmﬁq@f;i'mﬁ'ﬁr;i@;um‘%mmﬁﬂLﬂm‘?ﬂfﬁizuumﬂ?ﬂum?mu
nelna Tmamwmmg’lm:ﬁumnﬁzﬁm lefansnniflusedng wud N19M3ENINFIUAINRWA
vasunAngdafiindsing dergege sesasundudrunisiuiauaiunsnlunisdesilame
AUANUBINMNINENAE Lmzizﬁumﬁui’ﬁﬂﬂﬁ@m Gl mﬁui@mnﬁwmmwﬁwmﬁﬂﬁﬁﬁﬁqﬁﬂm

nﬂﬁ§u§ﬂﬂigﬂmﬁ?ﬂﬂimaﬂmLLUUQimmﬁff’umﬂ@juﬁq@mqﬁﬁﬁi@umﬁwm@”ﬁLﬂmﬁlﬁiwumiﬁﬂumimu
mdlna tnsmwsasegfluszaitswunans efansnnidumefunud nsaanaidaianssu Srgege sasmen
nstszan@aniug nsdeansuuutnsienan nisdaiuntsang mexﬁumﬁuiﬁfaﬂﬁzﬁmﬁ@ nslasnn

nsfndulaidendnusessiuTnudndnelunminededafildssuunis ey
naraaunslng taunwsanaslussiuunniga WeRarsnindusadu wuda nas
Uszidunadenitenissindula HA1994m 9998937 nsdadulaiiednAnsAessay
TUARAN Y ARATIA LL@wzﬁuﬁmau%ﬁ@ﬂﬁ'@m Af ma#umam%’mg@Lﬁ@miﬁm?m'l@

2.2 N3AIITTayaLmNeRNIY (Inferential Statistics)

1) mmiwmmmuuaﬂm‘ﬁ' 1 mmumﬂmwmﬁ@%mummaﬁum@ﬁmau%Lﬁﬁﬁﬂm[ﬂ'ﬂ
seputugnAnE luimanendutagafaia wudn ANNLANFNTesladedIuyARaTLNIFREY
ladhAnmsasssuiiufindnelusmaneduidagaiaa lEun erdwfiumnsei Sniefadula
dnAnmsiasziuindindnmnlununinendudagananawnnsiaii atheiifadnAyneainns s
0.05 dquiladudauyana Liun wa ang wazaalasemeunnnsneiy dnssnduladdnesie
seauTunnAne lunmana et aganarialdwansneiu athaflfuddnyneainnezdu 0.05



983N AFANERIL3TFY T 26 aTTUf 3 (Rueneu - §uAN 2565)

(% a

2) m@m?wmmmmmmw 2 N3FLEAIAIMINRWAN FAuduiusiunissnduladin@nsm

an o

v*immuumsmmmnmluwmwmamﬂmmmm

nsfufaniAasdudn JaonuduiusiuntssnduladinAnsndessiuiiufadnenly
unAnendendlagapana adtidifoyniadnneziu 0.01 TedanuduiuiFwan wazd
AndutlazAnsavduiuslngsnlussiunans 61 0.515

HeRansaunfumedu wudd mﬁui’@mmwmmuuﬁmmzﬁ"ﬂﬁlﬁﬂﬁqﬁﬂwﬁLL@:mﬁu;T’
prmanasnlunsden s Audnresminendadauduiuslusssulunans funsiagula
dnAnwsiassAuTudnAns luiuInanduitlnganana atialTudnArymeatinnaysL 0.01 wazdu

nsaszuiindlunsduinaeaunidneasnnnasdAnsdaudnius lussauanunssndulaidi

AnwsiaszauiniginAnn lunwdnandullaganana adeddadrAynisatifansed 0.01
3) NANINARBLANNAFIUN 3 N133LEN19RBA1ININAIMULLYIOUINTT HANANRUEALNNT
snAuladAnesessauTufindne lunmanedatlng Arasia

mﬁu%‘m@ﬁ@ma‘mmmmLm‘ummﬁmi FpAuduiusiunissinauladnAnuisassau

1
aa

tugndne lununInenduitlag AfaTaet 9 & Aoy 9aiansza 0.01 InglAnuduiusidann
wazdAnduilszantanduiuslnamnlusziulunans

Flefansanifusednunudn drunslasan funnsdad@unsing unisieansuauthnsietn
wazsuNIRAAdenanssNl A Nduus TuseALLunans funsinduladnAnefessautindnAnenly
WINENSR AL ARATIA athafid Ay eaiinszsu 0.01 wazfnumatlszadaiug Tanuduiuglussium

o o o

Aumssnduladndnmsessiuidadnmlusmanadeitnganaa etnsiiidAnyneadfnsziv 0.01

4
|
% A

4) m@m?mmumumﬁﬁmﬁ 4 n13fufAnuAInIAUAILATNI9FUFNNIREANINNIAAIALLIL
Ysun1sasuuaInenaedla aunsndaniunensainissinduladndnssassainingnanmnly
NInenaeng AR

fausramsaRaaudniuEil Auillgnimmennsainnsinduladn@nmnsesssududin
Anmlunmanendedlagafana wuda § 5 douds UssneudeadaudsGeanuaduaauddny
Tewn (1) ﬂﬁi?ﬂiﬂqiﬁﬂmﬁaﬂﬁim@ﬁmLLuummqmﬂué”mmﬂmwmﬁ (2) NM9FLTAUAINIVRWAN
lugrunaidenlasmeaudi (3) mﬁmmimmimimmmLLUUUitmmﬂumummemmwmﬂ
Aain (4) nsfuiAnuAImIAUAN lWAUNNITLFAININ WAL(5) N1sFLAMAIRIAWANTUATNNS
Aszutingluns@uan Tnesn wilshammasaaiunennsaimsiaduladhAnesesysutndiadnmlu
wnAnendulaganaralisasay 43.90

andsranamsian

1.mqm’mig@@wﬁ'mm@&i@maﬁmﬁu%Lsﬁ’ﬁﬁﬂmﬁimzﬁuﬁmsﬁmﬁnwﬂuwﬁwmﬁmﬁm
tIARAYIA

ﬂ@qmﬁrﬂw?ﬁ'@m?ﬁmmﬁi@miﬁmaﬂqLiﬁﬁﬂmﬁim:ﬁuﬁm%mﬁﬂm AINNNFANEN WUaN
ﬁﬂﬁﬂ%’ﬂ@ﬂﬂﬁﬂ’]i‘g’ﬂmﬁﬂuﬂ’]imﬁLLWf%ﬂNﬂ@“ﬂ’nﬁ’]ﬁ‘&iN"] VBIMANENEE saieEansnsiuasTag
A azsuTndindnelidoananiauen Ieldnsdeaslu 2 dnes fe msdeanslusaniig
Tnelddannamu LL@:ﬁﬂﬁuLWQ§Lﬁm1‘7im34ﬁ‘mm%‘Nﬂﬁmswﬁﬂé‘/mﬁu;ﬁmﬂungmzjuLﬂwmmqﬂ
dssnvilfasinantrenan fdnenwlumsnendy Lﬁuéﬂﬁﬁquﬁmw Ineanizpuianile/atiuayy
Lmymmmuel,@slmiﬂuﬂu 15, waznadeanslunedn mm@mLﬂwmﬂumwuwiﬂmﬂ@uLﬂ'mmﬂ
Totinzs Senanpdesiy wail 1 lanoygaiia (2558) némismstifunudeasesdng nseansnianana

)



o

N8N AR ARIIRAL T 26 21TUT 3 (Mugneu - §91AN 2565)

aa o

wusud waznisdseanduiusliaanndesivinnanalunisinmalulatinanannlduazaiuayu
n@qwﬁ’ﬁ@mmﬂwLﬂugﬂﬁﬁuﬁﬂﬁﬁﬁumiﬁwwLﬁ@ﬂmﬂéﬁumﬁ@miﬁuﬁu nsuaadu i liAann U3
LAZANaN LL@stQLﬂuﬂﬁiﬁﬁuumunmﬂnuqmﬁlamﬂugumﬂuﬂimmmiﬁwumgﬂLLuumiimwf’Tj«%q
nAquaziaean 1 mu@%33mhqmflﬂunﬂ%@qwm%\w@ﬁ@mimmu WAZLY Social Media linFasriu
wazdaamaluladluiaquuinlfarandan lddneUfuanunnl4delua luglunnesladie
mzadlifinguidlmanglumsseunideyatnaas 1ud medenann nam des Fnles9 uaziWTRIN
Social Media téur wiaiin 1l Bia wasiiulas Taanunsodndenguidivneldasnsnid

zﬁ’m%unm;qmﬁﬁ@u‘%“@ﬁmm’mmﬁ@mﬂumﬂwLLW@'%HMW@% wazAALARElAEaL
NUINLYIALUATANUNTN iquﬁ’ﬁﬂyjamﬁumﬁmﬁfﬂﬁﬂwﬁizﬁuﬂm%mﬁﬂm NNINENAYH
nsldnnsdeanslunandne Tnaldaanaai (Tnaviend ng wile@enuw) Taun AenRoaaT
Faaenaanniiinaiend fhedssaduius wazdedumedin laldnisdaanstiuiuled

R

aedennoaulail (Wain lad nimmes) uarldnisdearslunnedn lwiznguithunneanie
¥

nunlidenguithunnelaenss aenndeasiu wal lagigygeia (2558) lananatenisdiuanu

R

aa o

2941989AN7 N1FABAINITAAA LUTUF LATN1TUIT I dNAUS LT aenAReeiLAnAANa 11n19

o

= Y o 9w = = sy 44' T ]
ﬂqﬂuﬁﬁ‘ﬂLLU‘Uﬂqﬁ‘@@@qﬁ‘WxﬁlﬁNﬂQ'NLL@” LNAN ImﬂImQﬁﬂ’]Tmﬂm’li‘LLuuN@MN'N’MWQ@@LHWLL@”

A0lnd Tnslannz@erara wazannndeeiu nig1 a197ln (2558) Aingnaensldnisdeans
nsmaakLLysannadunsiemednueiasiiedeaivannvans wu nslaiman Mt duiug
nsdaaiNn1eIne nsmaadeiansen Wudu maedinnslddereniduserlaiuazeaulal

usgaameluladlutlaqiiusildaaie | fimsusunfeuandielwi lugluuesuladiteian:
@Qiﬂﬁlﬂ@:ilLﬂ’mu’]ﬂluﬂ’]?mﬂLLWf%@H@‘ﬂ’YJ@ﬁ? 1fun nedannu naw @es Fatasine] wazkiugemg
Social Media L il Tasd Bin waziulad Seanansndnfanguithuansfethesand #ef dhemans
W a (2558) I &nanaiannsdaansnnInanaRaa Lﬂum‘?lfaqﬁﬂﬁmﬁmﬁ@@mﬁu@muﬁﬂmmmmlgﬁ
’Lum@ﬁ’]Lﬁmwumm’mqﬁizmﬂ“lumi?v"@mﬂﬂﬁqr:j%ummzﬁmiwq uanani deiinslddenansslu
nawaunsdayadnaissine lldayananisuen liun nsdnausliianud medpdunwimnsdninig
N34n1sruAnINTg N199ANANITNLENNIATINTUNZIAN NM3YinANgINTatUasANINTELan B
dafinslddeypnatinustetnafutii unﬁﬂmﬁ%uummmﬁﬂm Tnednsdeansuutlinsatn
wazinisuasiayan1unie Social Media fatiu lunnaidenlddestetemnenisdeanstiu
umqwm@ﬂLmzmmqm%wwwmwL@@rﬂmmwmmma@"Nma‘mwuﬂglm:ﬂﬁﬁugm@m@mqu
dhusnennissnmldetnemndauazninemnns Lﬂuﬁﬂﬁﬁﬁﬁ”ﬂﬂmwmeﬁumuslﬁﬁmmiﬁmﬁu%G‘?ﬁuﬁu NS

2.annuuansingaesifadedauyaraiunisdnduladnAnwsessAutinginanm luawangde
\nganania

NANTIRENLN ﬁ@ﬁ"ﬂmuuﬂﬂ@ﬁmm@ﬁi@miﬁm'ﬁﬂ@Liﬁﬁn‘mﬁi@ixﬁuﬂmsﬁmﬁﬂwﬂuwﬁwmﬁﬂ
\Waganana leaun andnwanseii dnissnduladndnesessauidiadnelusmanedeitln
yARATALANANT atnaTadnFymeaBinnsiL 0.05 Fell Ina faidesnn (2558) neénadennifnems
'1/1Nco’w’mﬂim’m:—rmamé‘nm;:J‘]ﬁinﬁﬁ'ﬁw%m@ﬁiawqﬁmmmiﬁiﬂﬂ;ﬁmqm\i waznIedeu
Tnarinuntiendauyana LLazgﬂLLuumﬁ?fﬁmau‘memm‘EmaLfa‘wq:ﬁf;LLﬂié’mm%wdwLﬂuﬁ@ﬁﬂﬁ'mmm
il lumstredsdauunliumian dnssniudawaznszuaunisilnaresana yanaiinetin
wanafuanaipssdureuuanseiiludsnantesanainmiunasznm anTnwesdusinausazAuazinllg
prwandilupnudensesdndosiseLsmsfiuansaiu 5@1ﬁdmﬂuﬁ'ﬁwﬁﬁimm@ﬁi@mifqﬂ‘lﬁmuﬁm



983N AFANERIL3TFY T 26 aTTUf 3 (Rueneu - §uAN 2565)

[
o '

%'qmnmﬁnmmumuuﬁgﬁﬂuwuﬁf«mﬁ finudnFudsean@niuansneiu dawasanisfaduladn
AnssaszAuiudadnE lundInende g anana Lﬁ'ﬂ\m’méﬁmﬁmﬁ’]ﬁﬂmﬁiﬂiuwﬁmmﬁﬂ
glaviussmndnadalvaduiinnuinuasiendniivarnvane ok lunisddnmseewusas
auiailiihmneuazanudndulumenAnmaelussiunAnsiumnsiun g enmeis

1uﬁumuﬁmﬁuﬁ@ﬁﬂmuuﬂﬂ@?{mm@ﬁi@miﬁm?ﬁﬂ@Lﬁﬁ’]ﬁnmﬁimxﬁuﬂmeﬁmﬁnm‘luwﬁmmﬁﬂ
\Waganaria lawn wa ag wazselasabouuansianu dnssaguladnAnssess Auiiudnanm
Tunwanendentagananalaiwnnsneiu atinTliTe A Ay neadATisz#L 0.05 denAResiuASHTes
ands wwarslaf (2560) WUI1 e 81g 9ela LAAN AT TR BEUANAY TAauAsTiu
Aeafuiladeiifavanasenmsiadulaiendrinuseuingnaavnssuanans lduansinauedhedi
dfynneainnszeL .05 %ﬂﬁ‘lumaﬁﬂﬁﬂmﬁm‘:ﬁuﬁmeﬁmﬁﬂHﬂuwﬁwmﬁmﬂmﬁﬂﬁﬁm‘%mm
T Bamdnnsiinmnaeadan sjuimnannmeesUszanauialy WuiAneguzanfiaznenend
wuazagnslanananiafnEnsiaduiunneu ieauataufesnisa aralazdpugannedn
srUUMIBauNsaen uarAansauRdEeuasnsnAnm ldfaunuies taelifesdndudounndng
ansnsoBelufaensennmsine wasRaldane lumsAnenlaume fods fudlsdnume ey uazse
ThansgidnAnusedslaiinasanissinduladiAnmsaseauindinanmlunmndnedeglaitsssundene

3.ANdNRugIEnIaNs LA R dudfunisdnduladnAnmsessAuiudadnenly
NAInenaeLtngmnara

ANNANINAGBLANNAFIUNIFLEAARs AU TuNsnduladn AN dessAuTisinAnsnly
wanendatlaganaria wudn MsfuianAnanduiiauduiusiunisdnduladnAnmsessiusings
A luminendeiSlagaiana taslsuuunnadiiuddonn uasilmdulsdni anduiuslngmu sy
thunans il Peter (2005) nanarh Anunes A el nnvieifuarwiuseu i Alnedensaug,

Lﬁ@ﬁmﬁmwmﬁu;ﬁ’@mmmﬁuﬁwmum%mmzﬁ“ﬂLﬂm WUGY N3FUTAMAIRNIIRUAN
Frunsfufaanuanunsnlunisidenlaansdudnresmiinenduuazdiunisiuiannnaes
wnAnendtitdane Saudniuslussiulhunaeiunisipauladnfnmsesssurndindnmly
NANenAuagARANA AanARESILNUIAE Y8 %ua;m YUWIA LATFTY AN1UIART (2560) WL
miﬁ@uimmmaué”mmwﬁmmﬁﬂﬁmmgﬂﬁuummmmnﬁammLﬂuﬁqmuwméﬁim U
ﬁﬂﬁé’ﬁ‘lﬁnﬁLﬁmmwmﬂgmfaLﬁ@l%mmauﬁﬁﬁuj u?@qﬁ%Lﬁlfaz%ﬁL%miﬁﬂmmﬂ@mﬁuﬁu

4.mmz‘@ﬁuﬁwdwm?§u§ﬂﬁ@§@mﬁ@ﬂﬁﬁmaﬁmLLuuuma‘mqma‘ Aunnsdinduladindnunsie
seputugnAnE luianendulaganaa

anuAMINeReLANLAgIUNITLiNTRea N eRA ALY s sTUNsFaAulad Anmsie
seduinumnAne lunwaInandadlag ana wudn mﬁu;?’ma‘ﬁ@ma\mmmmLmuuma‘mm"ua‘ﬁmm
duiusiunssiaduladnAnmsiessiuindinans unanenduitagasaria Inadigduuunaduiugideon
wazilrndudsrdndanduiudiaomnlussiutdunans faf 163 ssdunmn (2547) nanafiauin
Andaafunsdeansnsnaiauuuysnnnig Sudunagnianisdeansuuludivataniagsia
fonthundiuedrandeeans Welidniedusinadivane ¥ ldunfian Taaqasamnagegn
fe et enmaneallagsulwdeaneddudn Wsnis LL@:@Qﬁﬂﬂﬁﬁm%uiu‘lwméﬁiﬂﬂ

)



o

N8N AR ARIIRAL T 26 21TUT 3 (Mugneu - §91AN 2565)

Lﬁ@ﬁmimﬂmﬁui’ma‘?ﬁ'@mimmmmmuga‘mﬂmmmum‘%wmﬁﬂLﬂ ANLAN
nsReanImMImaALLLYINNNTg Funislaman funisdasiumsnns funisdesauuuthnseyn
wazgunsieanndsianssu SauduiuflusziudunansiuneiaduladnAnmsessiuioudia
Anelusvnanendeidlaganaria aenpdeditanuideeed axe09nng wioh, qild desysuiaiy wasinriuns
WNBTIU (2557) Wudn NN9R0819N1IRANALUETLUNTTHHAN LAZNNIAUEENNNIINY HANENTUS
fumsspauladendnmsessiuiufindneg Geilnasensinduladendnmsesssulindindngm

5 fladunennsninsdnduladnAnesescduiinnndnelusinendedlag afasia

nanisaAzinnIaneanans I ldmatianisiaandouils FaeAannsiinmauLsdasy
LULTuREY (Stepwise) 289n"9FfAMAIRIN LAY Lazn1sTuinisdeansniRanaLLL
yrnms wudn faudsiereiinanuduiugiu aaillgnimmensainisinduladnnmm
AasvautAnAnE lunanadetaganana wudn J 5 dautls UseneusausoulsFaeniy
annumNdAty Tawn mﬁuimi?ﬁ'famamimmmLLuuyimﬁmﬂuﬁmmiMHMW n135ug
@mrﬁhmﬁaué’ﬂué’mmﬁﬁi@uimmﬁuﬁ’ﬁ mﬁui‘m@%@mammmmmuuﬂa\mmﬁﬂué’ﬁu
nsdeansuuutnsadn nsfufanAnsaudludunisiufannan uaznsiudamAnnm
auAnlusunsnszutinluns & uen Tnusaudsiamasaniunensainnsinduladnfnmse
seiuiudinAnen lunwanandudagananalfiesas 43.90 aAanAReNLUNANTIETES NANKD]
v (2562) ﬁﬂmﬂﬁﬁﬂ’mﬁ@miﬁﬁ%mﬁwmrfi@maéﬁmﬁul@Lﬁﬁ’]ﬁﬂmﬁim&zﬁuﬂ?mﬁyﬂﬁmﬁ
TEnsAne neresumanendsenau Tnananisids@alfunn wudn nsfufaniAinsdusnsiu
nansentinflunsdudn arnsanensainissinduladnAnesessduifsynyes lafesas 59.8

TRLAUBLUE

1 darauanuzdmiunisiiuanisddnlsyeneld

1.1 pasiinmsivuaupulszadniusai e nndneaivazsusAsuadasinAnsn luddon
Fnnsuartemsiivainuans

1.2 m@Lﬁuﬂﬁi§u§ﬂﬁ@§@@ﬁiﬂﬁ?mmﬁmLmuyﬁmqmi TneannzdeAaralugunislaman
Tuffanguitlmanameuenednsraidiesielfifanisiufinniign lnasjudunislddemianis
dognemediinnsaiindiindedenueeulal 1L Facebook, Youtube, Line uaznslddafing
Aunguidinnalasaniy Taun ngudaiu dainenu Tmﬂmuﬁ@iwj \iY YouTube, Tlktok, viog
WHZINANTNATILAZNNTEIUNIAEY

1.3 poadiufinnmaunidayadinaniiaairenisfu¥anansdud drunisfufiugu
AnunlunsliuEnisLuLATUasTasRuIanenda liiian1sfuFaunanisteniunasina
dnidedelunsldusmsurindnug

1.4 mmammwvl,ﬂﬂiﬂwa@wfmu’m@ﬂﬂ/}ﬁmmamm@“mﬂ@ﬁwﬁm@ﬁi@miﬁmﬁﬂqL°ﬁ’1

Anwasallldansununisdeansiudeuas iﬂLmunﬁimmwﬁmmumﬂ‘wmm
TWasnadesiunguilivuiauazainisnawnsdeyadnnanssie] ldat1eindennnay



983N AFANERIL3TFY T 26 aTTUf 3 (Rueneu - §uAN 2565)

2. daldualusduiunisaae luawiam

2.1 AL UIANITANHINGNFIDE 1S Imahn@mLﬂumau%Lsu’mnmmwa‘@mmmum
Fou InedelufignnuuduinAnenaesumdneas mequwammmﬂurml,ﬂmumwmmm
nsinAunladnAne

2.2 AsAnEniladeanuAavsesnAnERTiRansd AN BaunsaeulussduudinAne

%

Lﬁawmmmmwmmmﬂmnqu@nmmwLﬂun@qu@ﬂmﬁ%}ﬁuumqﬂﬁﬂu@mﬂm

2.3 Arsinnsadedsnunnlaan sdunsningudaetnediuansialfldsaaziaanidean
wathwad b L ifuunanslunisimuinagnsnisdeansaesnninandanaanadesiunguithvune

UFTUIUNTH

NIENIWANWIBNNG. (2546). WITITUYQANITANSIINTIA WINSANTIT 2542 urluiin
(811171 2) WNEANTIT 2545, NTUNNNUIUAT: ATAN.

%u@m YUWIA LaYdTYy an1ulang. (2560). AnNdniusueasladanisaainlunisAnesie
FTAUGANANHIAUANAIRIIAUAT NetAnEIunIdnedamalulatinuiuns.
mem?m?g:‘ﬁ@mﬁTuf@ﬁywwm 14(1): 101-124.

1T §9370UA. (2560). TTasaiasnaneniaaduladAnmsanissaduladadnmse
seAULFyq a7 Ui e aennaluladsaaadans uazs 197 (szuulaam) azandl 2560
(512N UNNFIAE). AuAuann https://www.rmuti.ac.th/news/attash/721d00b0232717ccfa663943
bdedfcf46-20170828-2-1541-7433.

031 a1egin. (2558). m:‘ﬁémmwﬁmmuuuyimmvi Unusil: WMIANENRUNTUNN.

usnam JuAzING. (2557). n1789a1777179878. (ﬁmﬁﬂ‘?\‘iﬁ 2). NIUNN: NNINLNRLNHATANARS.

WAANans wana. (2558). nsAnEIMIAeannIsAaIAA AT LTUA LW T ssinA g
(naAnusiBoyyuvniuga). unnanandaudinuan, @eese.

Wall 1heIa998I. (2558). N1799ENTILFNIUNWNITNAAIAAT uum‘?: NUNANENAEIEaIINNTNT.

waul lazgyquna. (2558). ﬁ@g/?’/ﬁ%’lﬁ‘ﬁ‘@ﬁ75‘4?/7‘@157/773‘44ﬂiuﬂiéﬂgﬁ;’z}ﬁ’?iﬁ’??‘ﬁ?ﬁ’lﬁ)?uglﬁ)ﬁ‘*??/lvﬁ.
NN ARANLszadNAusIne,

7739904 Usznauna. (2540). @mﬂimﬂumesumumi‘umm?mma‘ T tena17n17
AOUTATTINANIUAL qugmmmw sdoei 1-8. (Ruiasad 13). UUNT: A2 RNAAIaRS
AMINENALE IV FITNEINT.

aze8InY Uik, qolel aevlszidsy, uasiuiung WnBTau. (2557). Nagysn17a8417n17A81ANH
mm’@n7?&7’“@2714waﬁ'@nﬁnmm’@rm”z;/y?wﬁmﬁnmMNuﬁﬁnmwwﬁwm@mm}y;wmﬁmmir

mald Areinusoyniumniiudgs). umqwmmwmgmwgimu g3 e,
INTA FE0INA. (2558). F1799ANN17AA7A. (NHRATIN 7). NFUNN: T9IRNRNMANENGLIFITNA RS,
ANAT NTITR. (2560). ﬁ%wmmﬁwammmMu%m@ﬂwnﬁnmmwaﬂ@mmmwmmm
ADIANEANERS NUNINENRLIINNAWIN. Dusit Thani College Journal, 11(3): 168-184.
3 1IN, (2547). ATLIATRNITBINI2RBAIN25A A, NIANNY: FITHANT.

ananend sazena. (2562). ffadenisdeaisiaananasenissnduladidnssessauiliya a7

e lganganisAns negaasunangaeenay. (nanBnusiSooyauniTudie).
ANTHMAANARTLATUIANITNNIANIT AR TUTUIARNULITUNIANGRAT, NPUNNCL.



-

278 mAAanTU I AL

o

U9 26 21U 3 (FueneU - §UIAN 2565)

fUNA ATANET. (2556). ﬁ@@”ﬁ/ﬂ'ouz/fmmwﬁmmz@:@ﬁymm"zummwmﬁiﬁmfﬁﬁmm
zv”yw”uﬁrn”uwz]ﬁnﬁ*mmf?iﬁ/?n'imﬂwfv/@m/ﬂ’)mm\?gfu?fﬂﬁZumﬁmgdmwywmm.
(NM3AuAdBaszBoyaumniioudia). aunanendengamny, Uyusiil.

Maslow, A.H. (1987). Motivation and Personality. New York: Harper and Row.

Peter, J. P. (2005). Consumer behavior and marketing strategy. (7th ed.). Boston Bangkok: McGraw-Hil/lIrwin.



983N AFANERIL3TFY T 26 aTTUf 3 (Rueneu - §uAN 2565)

[ $13ns, @130 Ut 141 - 148]

.ﬁg

2%

o
7
MSANEIILATIZRNINEUAS L UIINETANRASNHENAUNTNAIAN

THE ANALYSIS OF SOCIAL REFLECTION ON SCI-FI MOVIE FOR
A SCREENPLAY

JIng WeuRu. e aaBmAnIans umaneatias,
VAN NIWNTVR.  INEIALTNAAIART NI1INEIVREITIAP.
Watchareephron Tainngern. College of Communication Arts. Rangsit University.
Anick Thavichachart. College of Communication Arts. Rangsit University.
Email: watchareeforwork@gmail.com
Received: 19 April 2021 ; Revised: 25 June 2021 ; Accepted: 22 October 2021

UNAREa

Mt luasafhinAnssidaum (Textual Analysis) LAENTATTiieIN (Content Anal-
ysis) TmﬂmLuu‘Lummmemmwaummm'ﬂummJLW@Jmmﬂ?ﬂ%‘Lummmqmmwm‘wgum
filidemidaatunsasteudens mﬂm:rﬂmmLmemmmﬂum‘waumiﬂummwmumwmmzﬁ’qmu
wiAaNstnemeAnLazuuIAaN1slsufalnansldnalnilasiunuesunifluwuaniglunnsdne
uazatuayunamiamed muidldimguinmndSasnamneidyysinaundezgndldiie
AFNATIALNNINEIUAT

N@mﬁﬁﬂwudﬁmwmum%zﬁ@uﬁqmﬁummmLﬂumwwm‘”lﬁnﬂﬂimm TPEUNUINTDY
nweuRfazteudinuazdaauaniandeifasnisas fdiansuf nansinendanineiBedly
ANEREL 5 mwwmﬁ‘ﬁmwﬁ’]Lﬁuﬁ'm‘ﬁ'Lﬁu’LﬁLﬁuﬁqﬁﬁwwmrﬁq@mwﬁﬂg’q uAilndeq faazas
WANRNINEW Lwlmmﬁl Lﬂuﬂmﬂﬁlﬂul,l,ﬂmmnﬁqLauiﬂzjﬁﬂmﬁiﬂﬁumﬂ ﬂwaﬁm@qf‘%‘faqiwmumnﬁn
aulaellaififagFdnauindanugs widliiuianinidena dauanifuenassmfuazanntssudi
mmmm&’mﬁuﬂizmﬂmemﬁﬂﬁu’] finmeunfiniaue wazdazesudninazinmadnisednidnuantmg
emAsdiugiaLludn uaswudiasaminasiiamslfusarutiygminueelifaeismaiuansaris

)

AEIATY: ATALATY, NNEIURTAYTaUAIAN, N1TILATIZTNINEUAS



o

N8N AR ARIIRAL T 26 21TUT 3 (Mugneu - §91AN 2565)

Abstract

The main purpose of this research is to analyze the flm as a reflection of society in or-
der to create screenplay through textual and content analysis. Social reflection on film, the
nostalgia and the adaptation by using defense mechanism theories are the study guide-
lines and tools for supporting analysis results along with storytelling and semiology theories.

Results show that all types of flm can be the reflection of society, these fims’ role mainly
inform the society about things that it needs to know. The flm also emphasizes the problem of
the character since the beginning of the film. The main character has changed from the old to
the new and unfamiliar thing. The end of the story is vague and can’t tell whether it's a happy
ending, mostly it shows the part of letting go. The nature and artificial scenes harmonize with the
country and the period of time that the film presents. Besides, the main character always think of
the bygone, long for the past relationship and seems to adapt differently depend on the problem.

Keywords: Family, Reflection on Society Film, Analysis of Film
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Abstract

A study comparing the news value of soft news online and hard news media in the
situation of the COVID-19 epidemic. The objective is to study the types of news, news
quality and the news value of online media, soft news and hard news in the situation of
the Covid-19 epidemic. Content analysis was quantitatively applied to 3 media types of
soft news and hard news media during the period 1-31 October 2021, totaling 186 items.

The results of the study found that the type of news that most soft-focused online media
offer is sports news, followed by entertainment news and crime news. Most of the hard news
media featured the most political news, followed by economic news, Information Technolo-
gy news. Both types of media have the same news quality, all three rankings are the best in
terms of accuracy and completeness, followed by timeliness and 3rd in balance and fairness.

The news value of the two media is largely the same as the most up-to-date aspect. The second
thing is the same in almost all media is reputation. The only difference is the Post Today which is
valuable, impact news. And the list of the media focusing on soft news is the same in Thairath,
Khaosod and the overview is progress. But the Daily News, unlike other media, is the least contro-
versial. The media that focuses on hard news has the least value of news. All media are about sex.
Keywords: News Values, Online Mass Media, Soft News, Hard News, COVID-19
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Abstract

This research is textual and content analysis that emphasizes the influence of fat charac-
ters. The creator has chosen the popular television dramas that on air during 2010-2017 which
are 1) Hi-tech Housekeeper (2010) 2) Vengeful (2014) 3) Whisper of the Sea (2017) that use
appearance and self-satisfied concept as study guidelines and to support the results. Along
with television drama elements and character creation theories to create the screenwriting.

From the results found that Thai dramas with fat characters can be divided to 4 matters which are

1) Fat characters mostly found in Drama and Romantic-Comedy categories and each of the
drama has arranged in a clear order.

2) The roles of fat characters found as the good-hearted characters and on the contrary,
flattering and bad-mounting kind. However, both habits show that fat characters don’t have much
knowledge because they’'re poor and came from out of town to become a labor in Bangkok. They
mostly work as a housekeeper or janitor which inferior comparing to the main character. For the
relationship part, fat characters tend to support the main character in order to carry on with the
story.

3) The importance of fat characters are to relieve the stress, brighten up the story and as well
as their lighthearted jokes.

4) Fat characters rarely get the main roles, the audience may feel familiar with the actors/
actresses but they seem to get the same old roles and get recognized poorly comparing to the
main character that fits the beauty standard.

Keywords: Fat female, Thai Television Dramas
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Abstract

This study aims to comprehend: 1) the methods of signification of the Suvarnabhumi concept
through the paintings in the Museum of Contemporary Art (MOCA); 2) the meaning shifts via the
figurative symbols from Thai traditional painting to contemporary painting; and 3) the connections
between the art exhibition location of the Museum of Contemporary Art (MOCA) and Suvarnabhumi. The
theoretical notions were founded on the concepts of painting communication, creative composition, and
interpretation. Textual analysis was used to perform qualitative research on 16 Thai modern painting,
and in-depth interviews were done with 8 key informants linked with painting design and production.

The results revealed that 1) The methods of signification of the Suvarnabhumi concept
through the painting in the Museum of Contemporary Art (MOCA) were a) the intertextuality
creation with religious literature related to the painting reflecting the Suvarnabhumi concept,
and b) the encoding of the painting’s figurative language through the iconography. 2) The
meaning alterations via the figurative symbols of Thai contemporary painting include a) the
icon alteration of the ideal iconography from Thai traditional painting to realism, b) the color
scheme usage alteration from a simple flat color scheme in Thai tradition painting to more real-
istic colors according to the painting principle of the Renaissance era, and c¢) the construction
alteration from the traditional painting composition deconstruction to the individual art piece. 3)
The relationships between the art exhibition location and the Suvarnabhumi concept were as
follows: a) the museum location harmonizing with the artistic communication context reflecting
the Suvarnabhumi concept; b) the art exhibition location design assorting with the implicit visual
communication priorities; and c¢) the significance of assembling and creating communication be-
tween art and location in order to generate an aura of authenticity in the Suvarnabhumi concept.

Keywords: Suvarnabhumi, Signification, Thai contemporary painting, Museum
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Abstract
The objective of this research is to study information exposure, communication climate, interpersonal
relationship and participation in organization activities in government and business organizations.
Quantitative survey research was done with data collected by online questionnaire from 400 samples.
Results show that samples were exposed to information about organization activities
very frequently, with the most exposed from colleagues and on content about personnel de-
velopment activities. Samples had highly positive opinions on organizational communication
climate, with the highest being for supportiveness. Samples had good interpersonal relation-
ship, especially in terms of mutual help. Samples participated very frequently in organization
activities, more often in personnel relationship activities than personnel development activities.
Organizational communication climate in government organizations is different from business organi-
zations. Communication climate in terms of openness in downward communication and listening in upward
communication in business organizations were more positive. There was no difference in information exposure
in organization and interpersonal relationship of personnel in government and business organizations.
Information exposure in organization, organizational communication climate and interpersonal relationship
were positively correlated to participation in organization activities. Personnel highly exposed to information
about organization activities, had highly positive opinions on organizational communication climate and
had positive interpersonal relationship will also have a high level of participation in organization activities.
Keywords: Information Exposure, Communication Climate, Interpersonal Relationship, Participation

in Organization Activities
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