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Abstract

This study aimed to conduct a confirmatory factor analysis of factors influencing consumers’
decisions to visit restaurants during the covid-19 pandemic model and to examine the model’s
goodness of fit with empirical data. This study used questionnaires to collect data from 410 clients
who visited restaurants during the covid-19 pandemic and confirmatory factor analysis was used
to examine the data.

The results indicated the developed model was found to be congruent with the empirical
data. From high to low, the components of eight aspects influencing consumers’ decisions to visit
restaurants during the covid-19 pandemic —experiences, process, physical evidences, people,
price, place, procedures, and marketing promotion.

Keywords : COVID-19, Restaurant Business, Decision Making
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Andulalduinisiiuaimsaaiuanana u@nmn*ﬁiuﬁmﬂizmﬂﬁﬁﬁﬂﬁﬁﬂﬁﬂi:qﬂm“l,%m?@uLLmﬁm
ﬁthﬂumiﬁﬂmqiﬁ@%ummwﬁuﬁu [ 9118 U8Y Phat 1Lay Vesdapunt (2021) AAnEA
fladamansnananisianasensiadulannldsms e wnsineludle sy dssmasunan
AMNUAIATITINITDANBENAINUIN Tadasunaninel dadefdudaainninain uaziade
AruNTEaRenIenian wlnasansindaulan ldusnisfuenunsineg luleswuudey Tag
1uqquﬁﬁﬂ§;ﬁﬁﬂ1ﬁﬁﬁﬂ@@uLLm'ﬁm"]’IfNﬁumLﬂugmﬁmlumﬁﬁwummﬁ“ﬂizﬂ@uLﬁ@ﬁwmm@u
wuIAAlUNNIISE

2) waAANITAAIAENLszaLN 1Tl azdNNALMRIIAWAT (Brand Sense) sluﬁ@ﬁ;ﬁuﬁﬂ?i@ma
padusFnanenuaiereAudsesnltuanssuazneneuiiazalanialigusine dduda
AumIAUA lUNEFABLNNATUIUN N198FNANEARYIRIIAUAT (Brand Sense) ﬁﬁlmﬂuﬂ@ﬂwﬁrﬁﬁ
Snqazasslunisaadszaumsalifeniums@udn i inadansfufuasidszaunsalyniu
BENUMIIAUAT Lindstrom (2010) | FeBUnefeniIRednnnanaslszamduaiaaing
dszaumsnfilsziulalifugndnin unsaianuuansdldiuauduacinag Tnahdsidedszam
Futiana s 20915 InAlazTu HRf gl (sight) WAA1UIA (taste) TREUNAY (smell) ﬁﬁﬁ’ﬁulﬁm
(sound) WATHAMUANTA (touch) mmmmam”mmﬂﬂmmm‘ﬂﬂmmqws@umim PN TenAded
AnmiAeaiuneimsszaunianfzesdiilnafiinaulaiu Hollander (2019) dAde Aenruqndua
prAuTumesflszaunaniieduewnslusisefuaud uaisenuth anduiansaudfssnendon
N9LAN19RININIU WOFNITNIRINANYINUEY saTnFiese g nnsanuAsneluiw LAZLIRY
sefuinatuaiduansietszaunisafuasgnniueimns vuistees StySael nnea (2556) iFnm
nagminnsdeananiemanaisilszamdndanaznwanealnsAuissomiununsssuniidon
18w alaieu uufAuAuteu waz amfilnd Seuanisewudn wiazaeauiflddesaiteaing
dszaunnanflufuniunagsainauesnethagunsieaianismaaidelssamandarasma
duielemteu Mdledilnalddlunsluiununiassuiianausesnisianuranisunag
Faovna IdBudeanasnneluinfisiuaiuanudauaans wienunsfudussennianeluiud
nsanusi M uNFatussamATespasilusssi AN TN e Aunsdndamesiiae ST
atnEuazfnuiAneRLazdUTRdle uenantdiLd MedeansnsnanAEszamATad
mmfﬁﬁm@ﬁi@mﬁuimwﬁﬂmimmauﬁmmﬁ@m ansfinmsieansnemanaideLlszamdndagunis
fFuiafuasepsuiionelalngsusiensufinniign duianiuenisiue gTaned Saafindlmyad (2556)
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PANAVENALeINITARANINIAAATILITA AN ReN AnsINNsTe AWAL sz AT NI
HANNTIALNLIN NGuNAaRINNNINIzfulssamdndanainisnestiwizanislinauetlaetanilag
AHARENDANITNNRENTRTUNIINU ANLUIAAFEdNHAL R RuATwTILd Tussdtsznanddny
TumsaFeanudani@iauansaginaiuennslunuddaiigiduadlsminsauuuansnanauisdaduniily
a9AdsznavresnsauwuIAn lun1iaee lesunadsngnisainissndulannldiznisfuennng
lutasdngnlada-19

3) WUIARNNTAATZFRNALITTNaLTaELER (Confirmatory factor analysis) N53LATNEVRNALIsTNaLEa
S o | a rdl dd‘m:v ¥ v o o o o ¥ ! dl
el ungn Lmﬁvuﬂﬁﬂummwm%mm‘tmmmﬁmmuwuﬁmmmLLﬂimmm"meﬂ@u ERCRERE
mqmmmanw{]mmﬂfmmm@miwumm@mmamm@mmmmm muum@mmmmemmmmm
mﬂmuwuﬁmmmuﬂmmw AN mwmmLLﬂﬂmmwummmwuﬁumLmvmmﬂiuﬁ%ﬂmeﬂu Foida
dnnaudanuuiadennneusdaldmatianntiudursensaaaunuuataasaNduiusddlulil
pxnAAldTall

. a U a s I ZJ/ a o rd‘ A o & A

Muliak (1972) 23unedn1s3AsziesAlseneuiuildnglsvasAinetiuduasAlssnauise
fladefNad19auN N199LAT1EI0IALsENaUIENEUIUEIATI LA INIDN IMUBAL LA A9 T8N 1334
TAasannnisAneenasuazeuddaninaadeszaainnisinayiesdlssnauiddnsmand
1 ¥ a Ly o o a A o o 1% . ¥
nauwdn nsdisziazindudsimnvasianlsdunnld (observed variables) sdnidsunsuuay
= 3 o . dll a Y o = o al 49( | dl o 1%
Ansnnuuasaudsuela (latent variables) wWadlawmelddauntsueatanudaiauialumianasinle

Tun19aduaiell §aduldvinnnefneiuuidn noef AaenauIudseiiaadesiuesd
dsznaunismainLinisuaznisaainidielszaunisniawinlilddeastidunundiseadmouidesiu
a a a a Ao o vn o a I A 1% o =
WNANAINNIaLLWIAARNNH 7 aadtlszneu TnadRdeiinesdlsznand 8 il luwuudiaes Ae
fladainulszaunisnl AniuenaaeUELIUANNYNEDITBIULILAN AN WU T senay
Y o o T wme R g omal = P a &4 o A ' - Ay v
fnefaulsnanadaii §Rdeasldisnsinasiesdlssnauidstiuduiiensaaeudtasdlsznauile
AINN9T44 Lmﬁ:ﬁfmimmiuﬁummﬂﬁmﬁu%mﬂ@L%M'i%ﬂi:?ﬁ?@vl,simjw% (Waanwend A5G, 2542)
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a o :// dsj a o a Y o O % a o A ¥ a dl
nsdaafailiflunisidaidaftuin Inagadaivualilszainslunidene §uslnan
WU s ue Ul ugadnaalATA-19 £1UFUNITNAITUIANNNIZANTBIUUIA
J o i dl a o :// dy 9 o ¥a 3 . dl 1 A
ngusned i ldlunifduaial §iduldNansunndaiaueres Hair wazame (2019) Nnanama
! o 1 = ! o % dJ a a o A o
WUIANGNAIDENAITH 10-20 WinzessauLlsdanald TemunsauuwulAnlun1sidaimauls
Aunmlfviadu 41 dauilsan 8 esdtszney AuiungusnatnaiAulfviniudnuom 410 AU
iNenasianIsaAIsiesAlssneumeEiudi A nuiidua iU RenNguANetN AN 1L UL
WizaanmuansiguaNRnguitet1speseuiudiEinand 4uEn s uemnsludesingm
TA%p-19 annuuanfiunsguanstuuumNazanRtunsanuuuasunnesulataulingusn

1 o all o 4 9 o =3 v ! A
@mamummmmmmuum% Iﬁf;lH'J"QEILﬂ‘i_l‘ifJ‘i_I‘j"'JN"].l‘ﬂNm@ﬁlu‘ﬁrNLﬁﬂuLNH’WEIu-‘WE]Hﬂ’]ﬂ}H W.A. 2565
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paun 1 daArnnuineiudeyaiugiureangusiacing
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nauh 2 feAnuingaiutladendanasenisindulaldisnisiue s ludaaingniain-19 Ing
HRATDINLLLNIAIN AW TZHIUAT 5 F2ALTINANDNN 41 98 wiNTadaunINaanil 8 agAlsznaLl
flatl 999N UANNNIALLUIAANITIAAIALENNTH TR N wLn L nNesAUsenausia 7 dail (1)
agmlsznautladedunandne (2) asfdsynaviladasiugan (3) asrlsznauiladasiugniud
(4) avAdszneauiladan1unisaasunignanna (5) asAlsznauadad1uyana
(6) 89AUszNaLIIA8ANUNTTUIUNNT WAT (7) B9AUTZNALTTA8ANUA NTOLENIGNILATN

< o o b Y o o8 Yy o a o a a < =
Eﬁﬂﬂl@ﬁqﬂqﬂm\?ﬁﬂﬂaq@ﬂiﬂﬂﬂﬁ‘_‘f’]LLZ\]Zﬂﬁ‘zﬁﬂqﬂlﬁiﬁm’ﬂﬁf]ﬂqmqqﬂ\iquq@ﬂ"ﬁ@ﬂ SIREGTo) Lj_lﬂo_Jf]V]ﬁ

(2562) nNanng daE19un (2560) anldaaunnailuadsnludazesfilszney daudadiniy
(8) mmja‘ navtladaaudszaunisal ﬁaﬁé}“ﬂié’ﬁmﬁmLﬁﬁiﬂluuuuﬁmmmmm@’mumﬁm
7Ps i LﬂmjfammmmummmmnumLLﬂﬁ?LLthmquﬂimurmm’immmLLﬂm\iLﬂmVLMﬂLLuﬂmw
ﬂizmmﬁmmm 5 mmp_jm‘im AR mLLﬂimmmimmugﬂ (sight) A4 (taste) muﬂ@u (smell)
ANUAEN (sound) WATANWANEA (touch) Tmﬂ%’@r@‘hmuﬁﬁ%ﬁm&u;ﬁﬁﬁié’ﬁﬂmLL@:ﬂizqnmﬁlﬁ@
ANDINANNUIABIDY ATAN WAEITTD (2560) SoyTanl Bngan (2556) gianeif draiindlnyasl (2556)

pawd 3 wonssunsldin1eiuemnssesdialnalugaleia-19

ImﬂtzﬁﬁﬂﬁﬂLLumﬂumuﬁiﬁlﬂwm@@ﬂ%nﬁumﬁuﬁlﬁﬁﬂwmﬂﬂz’ilﬁmﬁmduﬁq@ﬂ'w%mqu 30
ﬂmLmvmmqme]vumf]mmm@mu (reliability) WANANLsY AN LaaWIT9IATEULNA (cronbach's
alpha coefficient : x bar) Iumum@mmummﬂuﬁ@@wmcmmmmm@ul@immmimummﬂmw
ngmlAdn-19 @ FanUdn AN N E e uTeLLLARLNRTTLLTAWINY 971 41unneaniTies
asfsznauldaan (1) AUNARADLS WAL .821 (2) ANUTIAN WAL .806 (3) AUg0uT Wiy
767 (4) AUNITRUATNNIIARNA WINAL 862 (5) AMUYAAA WML 871 (6) ATUNTTLIUNT
L‘Vﬂﬂ‘].l .890 way (7) ﬁmﬁﬂwmmwmﬂmw WinAL 873 way (8) Aulszaunisnd winiu .936

mumummmmvmﬂm fnuadandl

(1) ﬂ’mLmﬁwmmﬂ@miﬂmmﬂ@ummwmuﬁqLLﬂﬁ?ﬁ'ﬁﬂmé’wﬁm'ﬁﬁL%Q‘Wﬁmm (de-
scriptive statistic) ‘L%Tum?Wﬁmuﬁmﬂ@‘ﬁ'mmqum%’w’mmGTQLLﬂﬁmﬂizmm (Categorical
Data) A fautlsdayadnsmznislszaing leun ANAANLE (Frequency) An¥esiay (Percentage)
drunisnnsisautsseiies (Continuous Data) A futlstladefidenasaniafnaulaldizng
$1upnsludadingalein-19 fAseldaimlunsiaset Idun Al (Mean) dawdoaumnsgu
(Standard Deviation) LazANduLlaYANanIsNazans AnANuLLT (Skewness) WazA1ANIAN (Kurtosis)
el A NE DA TUANLAY LAZNNTNITantTafauLlslunnsaee

(2) N3AATTFRIALIENe LTI NEYW (Confirmatory Factor Analysis) RaNARaLAINL
aanPReINaNNaLTesLULAaeaniUdayaTelsedny Tnadddaaraniiuninismwmansit ol
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(2.1) N13ATEHANRNUTE AN AaNFUNUTIzUI AL 89N Rl A L ULIN1a89n199 R

= o o o N o

AENIIMIANA NI ANTaNd AU IaNeSAY (Pearson’s Product Moment Correlation
Coefficient) el l&munindanduiusseudnemauilsdanald wdansaagatiuisnd
muﬁuﬁuﬁﬁlﬂumﬁLmﬂzﬁmﬁﬂizﬂﬂudmmm"mmn@uﬁﬂﬂwﬁﬁmﬁﬁﬁmﬁﬂw TneasnunaInen
Bartlett’s Test of Sphericity LWazA1 Kaiser-Meyer-Olkin Measures of Sampling Adequacy

(2.2) fmme?ﬂefmuﬁmﬁuﬁﬁﬁ@mmmﬁﬁmumiﬁmimqﬁmmq N1AHRNNTILATIZE
mﬁﬁ@:ﬂ@uL%qﬁuﬁuimﬂiﬁﬂmmmﬁﬂL%gﬁﬁ'ﬁmummsﬂizmmqumﬁwmi“@ffmﬁ%m?
Usznnnuaanadulifldgean (Maximum Likelihood: ML) A OATIREALIANNLTIINTIT
ThssaiefaeAtnsfiansnanusenpfedeuLLaaessnRguiufeyadelsydng Inaansn
ANGDRYATTALANNARAAREY 8 ATl Tw AnlA-auAdsANsNE (x2 /df. < 2.00) ANGTHTAANNNANNAY
(Goodness of Fit Index: GFl= 0.90) AFTRIAAUNANNAuRLSULAlILEY (Adjusted Goodness
of Fit Index: AGFI= 0.90) ANATHIRAINADAARBINANNAWTIANANS (Comparative Fit Index: CFI
>0.90) FITlSAIAUANUMNNZAUNERBUNT (Normed Fit Index > 0.90) AifLaAIN TR
IRILULAN889 (Tucker Lewis index: TLI = 0.90) ﬁmﬁmﬂmmﬁﬂﬁmmLa'@?‘mmmumﬁ@ (Root mean
square residual : RMR < 0.05) WAy TN eedrndidedieat 1899z AN AN NAR ALARDL
(Root Mean Square of Approximation: RMSEA < 0.05) (Hair, Black, Anderson, & Babin, 2019)

NAMSIA8

1) nanispszideyaialiasangudoatine wudnduaisuasudgelndiaeeiu (wasie

E1)
%

faray 49.59 warwAntgFenar 50.41) doulugylengseudng 21-30 1 (Fewar 38.78)
m'ﬁmﬂuz‘?lﬁizﬁumﬁﬂwﬁ@fﬂmzﬁuﬂ?mmﬁm? (Yaeaz 77.32) Aundedaflu
TnFewsindnen (Feaar 53.41) uariisnaldiingn 15,000 vmifludawlun (Gesay 45.37)

2) NANNIUATITINGANTTNNNTIELFNNIF e U309 L3 TnAluTaeTAYA 19 Wudn ey
wwanFnguitatweanlliulssniuasueniiutiasas (eaas 73.41) Tnafuamsuantiu

1 o 1

nausethvaanesntliulszniuludaalaia-19 douluniluimenmsdszsinnaiusiou (Fast food)
(3R81AY 37.19) SRAINAD ?numma‘ﬂ?mwﬁqmumum (Casual) [1 A UBIMTAITNANETINAUAT
(Fee/az 28.12) Luzﬁi[ﬁmau%@@ﬂ”l,ﬂmummiu@ﬂﬁ’m‘l,uﬁwiﬁ%ﬂ—1 9 A UNls (aeay 9.51) 78983119
uynazne (Fesay 9.43) LAZRMN IR (Gasaz 9.23) TnganAy A uAenaanlliussniy
pusluduiand - anfinel (Faeay 55.12) Iumqﬁmﬁumn‘ﬁ'qm (3atiaz 47.80) IneidAnamnsiaie
13d1in 1,000 U (Faeay 49.76) %ﬂ*ﬁmjmﬁq@ﬂﬁq%ﬁ@ﬂ@@ﬂiﬁuﬂa?zmummiu@ﬂﬂmﬁmm%ﬂ
lupsaunfanniige (Getas 37.56) sesasnpaiiian (Feraz 29.76) uazin (Fataz 20.98) hedd

3) LanNnITAsiaeFlsrneudEiusuilasefidenasanissndulaldiinisiuavnslugag
angmlaie-19 fatavienda

3.1) NANTTAFIAABUANNANYIITRITRYANLIF Lmumummﬁiﬁﬁuﬁmamuﬁ@g@muﬁfm
@mgimi%\i 410 9a wazarnnnIRmAnaupNATLiutesteyafitufindieliasiudeyaanavie

(Missing Data) wudn dayaiinstiunnasudounnsauils

=) =2

¢ ad¥



sanstinAdnansL3vimd 1 27 atfufl 2 (wquniax - AsnAx 2566)

3.2) HANMTAATITIINIINITATETRYA (Normality) ya9fqnlsdanmle 41 dautsnudn ANAa
1] (Skewness) BE9¥1974 -1.246 119 -0.484 UA¥AIAIINIAN (Kurtosis) -0.641 114 1.424 nnaanag/luto
28 +2 asnanagUlEdaulsdanalfifeuiommiinsuanuasng (Tabachnick and Fidel, 2007)
3.3) nadLAIITTANANLl s ANa auduiusaa e fausemdnesutlsdunald wudndaudsdanald
U 41 [;*TqLLﬂi&uﬁm’mﬁuﬁuﬁ'ﬁﬂuﬁwmLL@:mmzﬁ“uWu’EmmrﬁTfJLLﬂmﬂﬁjLﬂuMIuﬁﬂmq
Lﬁmﬁu@ﬁmﬁﬁmﬁﬂﬁmmm'ﬁﬁﬁ?zﬁu 01 IneflAnduilsrAnsanduiusazudnaiautslunig
vanaglutae 0.300 - 0.715 Fafansanrdudssanaanduiugeendnaiudlsdanmlddeden
NNN91 .30 (gws Inengsn, 2556) AalAnumnvanfeanefiaziinllAins siaedlernenatiudi
daunanIIRTARaLIANALTUSTEFuLIsTiANEN A9 Bartlett's test ﬂmngfj'}ﬁm,l,ﬂiﬁwm
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29ALlszneuITetiuiufeIaNN3184 Kaiser-Meuer-Olkin ﬂmngdﬂumwmmiﬁm KMO iy .966 @1
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3.4) uan1saAszfasAlsznauld@atiugu (Confirmatory Factor Analysis : CFA)
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gauitld Huansmsifamaasiann fil (1) Chi-Square/df = 1.429 (2) Goodness of Fit Index
(GFI) = .923 (3) Adjusted Goodness of Fit Index (AGFIl) = .902 , (4) Comparative Fit Index
(CFIl) = .981 , (5) Normed Fit Index (NFI) = .940, (6) Tucker Lewis Index (TLI) = .978
(7) Root Mean Square Residual (RMR) = .019 la¥ (8) Root Mean Square Error of Approximation
(RMSEA) =.032 ImﬂmmummmmmmLﬂuVLﬂm']ummmwmuum (Hair, Black Anderson & Babin,
2019) fusfieAn Chi-Square AilAn 522.840 mmuwmuﬂmmmmmmm 05 FMNEANNIILLIL
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ChI-Square =522.840, Chi-Square/df = 1.429, P-Value= .000,
GFI = .923, AGFI = 902,
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Abstract

This research aims to (1) study communication processes and communication strategies for
sustainable tourism of Namtok Phlio National Park, Chanthaburi Province, (2) study media, news
perception, awareness and sustainable tourism behavior of Namtok Phlio National Park, Chanth-
aburi Province, and (3) study the relationship between media, news perception, awareness and
sustainable tourism behavior of Namtok Phlio National Park, Chanthaburi Province. The research
methodology was divided into two parts: the first part of research study communication processes
and communication strategies for sustainable tourism of Namtok Phlio National Park, Chanthaburi
Province. This is qualitative research by collecting information from interviews and studying from
various related documents. The second part study the effectiveness of communication for sustainable
tourism of Namtok Phlio National Park, Chanthaburi Province, measured by media, news perception,
awareness, and sustainable tourism behavior of Namtok Phlio National Park, Chanthaburi Prov-
ince. This is quantitative research with the questionnaire method to collect data from 400 tourists.

The results on communication processes and communication strategies for sustainable tourism
of Namtok Phlio National Park, Chanthaburi Province found that communication process included
(1) The messengers were the staffs of Namtok Phlio National Park. Both the superintendent and
all the park staff including various network agencies of Namtok Phlio National Park content, both
public and private sectors (2) Messages include content providing information about Namtok Phlio
National Park and content to educate about sustainable tourism content that invites visitors to travel
and persuade sustainable tourism, and entertainment content from activities (3) Media included
mass media, personal media, new media, and specialized media, mainly focusing on new media
(4) Recipients included the main group of general tourists and family tourists. The secondary group
is students and tourists who come in the form of tour groups. Communication strategies includ-
ed strategies to highlight the strengths, the strategies for creating feelings of love and cherish,

the strategies for using media activities, and the strategies for using communication networks.
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The following results on the effectiveness of communication for sustainable tourism of
Namtok Phlio National Park, Chanthaburi Province as follows: (1) Tourists have moderate lev-
el of media awareness about sustainable tourism. (2) Tourists are highly aware of the news
about sustainable tourism. (3) Tourists have highly sustainable tourism behavior. (4) Media
perception was positively correlated with news perception. It was statistically significant at
the 0.001 level. (5) Media perception was positively correlated with sustainable tourism be-
havior. It was statistically significant at the 0.05 level. (6) News perception was positively
correlated with sustainable tourism behavior. It was statistically significant at the 0.001 level.
Keywords: Communication process, Communication strategy, Effectiveness of communication,

Sustainable tourism, Namtok Phlio National Park
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Abstract

The objectives of this study were 1) to study Thai traditional costume photos for supporting travel
in Phra Nakhon Si Ayutthaya Province and 2) to create Thai traditional costume photos that could
support travel in Phra Nakhon Si Ayutthaya Province. This study could be divided into 2 parts as follows

Part 1 Analysis of Thai traditional costume photos was qualitative research by selecting 13 Thai
traditional costume photos in Ayutthaya period that presented cultural tourist attraction in Ayutthaya
period by analyzing data in order to present descriptive research. The results indicated 1) Thai
identity via wearing Thai traditional costumes, cloth and accessories, 2) Thai traditional costumes

with commitment in Buddhism 3) Thai traditional costumes with the connection to historical sites.
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Part 2 The results of creation of Thai traditional costume photos for supporting travel in Phra
Nakhon Si Ayutthaya Province can be applied for creating 10 Thai traditional costume photos.

Keywords: Creation, Photographs of Thai Traditional Costumes
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Abstract

The objectives of this qualitative research are 1) to find appeals for provocative advertising
campaigns and 2) to find storytelling techniques for provocative advertising design. The research
methods are 1. Collecting 203 samples of best practices honored by two institutions, D&AD (Design
and Art Direction) and The One Show, during 2017 — 2021, which were verified by a focus group.
2. Study and collect data about provocation in order to specify keywords by collaborating with
psychological specialists then creating the first research tool to select the samples that fit into the
provocative advertising. 3. Samples selected by psychological specialists and public relations
specialists. 4. The researcher analyzed 63 samples with advertising design theories which include
1) Advertising Appeals 2) Storytelling. 5. Verified the accuracy of results by in-depth interview
with specialists. The researcher found 1) Advertising Appeals, the most frequently used are Fear
Appeal which has a frequency of 29 is equal to 38.67%, Emotional Appeal has a frequency of 20
is equal to 26.67% and Sex Appeal has a frequency of 12 is equal to 16%. To support the first
objective, these appeals can be used as a design guideline for provocative advertising campaigns.
2) Storytelling, the most frequently used are False Start which has a frequency of 29 is equal to 42.65%,
Sparkline has a frequency of 10 is equal to 14.71% and Nested Loops has a frequency of 9 is equal
to 13.24%. To support the second objective, these storytelling techniques can be applied to the
provocative advertising design. The provocative advertising campaigns for public service commonly
used violent or scandalous images to leverage our fear of an issue as a way to jump-start us into
action. Furthermore, using threatening or insulting words can caused harassment, alarm or distress
that tap into our emotional reaction to an issue, rather than just our rational or informational needs.

Keywords : Appeals, Storytelling, Provocative Advertising
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Abstract

The purposes of this research are 1. To study Japan’s soft power communication ‘s guidelines
through One piece manga series. 2. To applied soft power communication’s guidelines for cartoon
industry in Thailand. This study employed qualitative research techniques. Data presented by
descriptive analysis and the researcher was conduct a content analysis on documents, textbooks
and related websites (Documentary research) and in - depth interviews with experts who involved
in cartoon industry and outside cartoon industry for additional information. The results were as
follows: 1. Japan'’s soft power communication process through One piece manga which operated
under Cool Japan policy. Japanese government has laid out guidelines for promoting One piece
manga more actively by collaborating with the private sector in the following ways: The introduction
of One piece manga, which is a soft power product, by promoting sales and expanding the over-
seas market of the manga publishing house “Shueisha”, which could generate satisfactory profits.
Carried out strategy for promoting One piece more strongly by coordinating with public relations in
the government and private sectors. Both sectors arranged many PR projects, such as exhibitions,
events, tourism campaigns, websites, and cartoon cosplay. Moreover, the government sector had
the most important role in diplomacy by the assignment of Japan’s “Anime ambassador” and One
piece was assigned as a cultural ambassador for the 2020 Olympics which hosted by Japan. And
2. Applied soft power communication’s guidelines for cartoon industry in Thailand. In this case,
Thai government needs to support the cartoon industry by increasing the influence of soft power in
neighboring countries in the region such as Southeast Asia. It is necessary to adapt soft power to
offensive style by giving more importance to cultural diplomacy through the dissemination of popular
culture of Thailand such as music, movies, dramas, games, etc. The strategy is divided into 3 phases
as follows Phase 1: The basic preparation in Thailand, Phase 2: The dissemination of creative content
and information to foreign countries, and Phase 3: The promotion of distribution channels in abroad.

Keyword: Soft power, One Piece Manga Series
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Abstract

The objectives of this research were as follows: 1) to study the problems of OTOP product publicity
in Bangkok; 2) to develop strategies for OTOP product publicity in Bangkok. It is a qualitative research.
studied from the document and interviews with 5 key informants, namely, OTOP product public
relations executives, Bangkok; and entrepreneurs of OTOP products in Bangkok, all 5 product types

The results were as following:

Conditions of public relations problems for OTOP products in Bangkok are as follows: 1) The
administration of a special government agency affects public relations work. Because Bangkok is
a special government agency which must be responsible for the operation of the agency alone. 2)
Designation of person responsible for promoting OTOP products in Bangkok The responsible agency
is the Office of Social Development Bangkok. As a result, the group of public relations workers of
OTOP Bangkok products is a group that does not have direct public relations expertise. As a result,
the manner in which the content is presented may not be in line with the interests and needs of
the audience. 3) Adjustment of government agencies who are still unable to produce content that
attracts audiences and the ability to publish in online channels as well 4) Public relations budget
that is limited in the issue of promoting OTOP products in Bangkok 5) Demand for selling OTOP
products in Bangkok among operators with limited production capacity If the product is widely pub-
licized may affect product sales As well as the ability to produce products of entrepreneurs who are
SMEs rather than outsourcing production in an industrial format. 6) Not categorizing entrepreneurs
by business size Social Development Office Bangkok does not group entrepreneurs according
to their size of business and the goal of selling products and services. As a result, the public re-
lations operations are inconsistent with the needs of individual operators in selling their products.
There are 9 strategies for public relations of OTOP products in Bangkok, namely. 1) Strategies for
fairing in special events of government agencies and private sectors. 2) Strategies for opening
exhibition spaces for OTOP products in Bangkok. 3) Strategies for organizing OTOP products.
Make public relations media in online and offline formats. 4) Songwriting strategy for OTOP products
in Bangkok. 5) Online product distribution channel strategy. 6) Telephone distribution channel
strategy. 7) Overseas distribution channel promotion strategy. 8) Strategy Selection of Bangkok
brands to enhance OTOP products in Bangkok. 9) Strategies for storytelling in public relations.

Keywords : Public Relations Strategies, OTOP Product, Bangkok
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Abstract

The objective of the article on human research ethics for communication research project is
to present guideline for considering a research project in Communication Arts related to human
participants in the research project, such as research studies on senders or receivers to realize
the responsibility for the dignity, rights and safety of the participants in the research project. This
guideline is in line with human research ethics, which consists of three main principles. Firstly,
the principle of respect for persons focuses on the participants’ dignity in the research project.
Secondly, the principle of beneficence involves an overall advantage of the community and so-
ciety. Finally, the principle of justice emphasizes the selection of research participants, who are

provided risks and benefits with equity and equality.
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Abstract

The objectives of this research were to study 1) the online media use behavior of
tourists in Petchabun Province; 2) the utilization of online media for tourism among tour-
ists in Petchabun Province; and 3) the relationships between demographic factors of
tourists and their behavior in online media utilization for tourism in Petchabun Province.

This was a quantitative survey research. The sample chosen through multi-stage sampling,
was 400 tourists to Khao Kho, Petchabun Province, who had accessed online media (websites
and social media) with content about tourism. The data collection tool was a questionnaire.
Data were statistically analyzed using percentage, mean, standard deviation and chi square.

The results showed that 1) The majority of samples reported using online media for about
15-30 minutes each time, most often between 16.01 and 20.00. The frequency of using online
media for tourism varied each day. The type of online media most samples used regularly for
tourism, in the before-trip, during the trip and after the trip stages, was Facebook. 2) Before a
trip, most samples responded that they used online media to seek information about the trip
and available facilities. During a trip most of them used online media to look up interesting
tourism activities. After a trip, they mainly used online media to share news and information
with travel-related groups and with their friends and acquaintances. The main problems they
encountered were that sometimes the details about tourism attractions/places were not clear,
some reports were false, and some information was not up-to-date. 3) Demographic factors
that were related to behavior in online media utilization among tourists in Petchabun Province
were gender, age group, educational level, occupation, income range, and marital status.

Keywords : Online media use behavior, Online media utilization, Tourism
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