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Abstract
The study, titled “Perspectives and Satisfaction of Organization Members towards the
Operations of the Thailand Consumers Council,” aims to investigate the perspectives, assess
satisfaction levels, and gather suggestions from representatives of the Thailand
Consumers Council in Bangkok regarding the council’s operations during fiscal year 2022. Data
were collected through a focus group discussion to gain experiential insights and through a
questionnaire to gather perspectives and assess the satisfaction of council representatives.
The results show that 1) the representatives of the council in the Bangkok area who attended the
meetings are predominantly elderly individuals, unencumbered by work-related responsibilities, and
possess extensive experience in driving consumer protection network activities over a considerable
period. Consequently, they possess both the time and expertise to effectively lead activities within the area.
In terms of familiarity and confidence in the consumer protection organization, the
representatives of the council in the Bangkok area who attended the meetings demonstrate
a high level of awareness of the organization, knowledge of individuals or staff who handle
complaints, understanding of complaint procedures, and awareness of channels for lodging
complaints. This reflects the potential of members who have collaborated with the Thailand
Consumers Council, enabling them to carry out fundamental activities in protecting and safeguarding
consumers from being exploited or disadvantaged in purchasing or using goods and services.
In terms of the perspectives, satisfaction, and expectations regarding the role according
to the missions of the Thailand Consumers Council, it is found that the Thailand Consumers
Council should increase its roles in various aspects, including enhancing support and assistance to
consumer organizations at the provincial and local levels, pursuing cases related to consumer
rights violations, supporting and assisting members in disputes involving rights violations in court,
and increasing involvement in litigation or assistance in filing cases for consumers who have been
violated in their rights.

Keywords: Perspectives and satisfaction, Operation, Representatives, Thailand Consumers Council
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Abstract

Research on the factors influencing purchasing decisions of nutritional supplement products
on the TikTok platform aims to study the influence of communication factors such as online live
streaming, real user reviews, influencer endorsements on social media, and promotional discounts
through TikTok coupons on purchasing decisions of nutritional supplement products on the
TikTok platform. The study was conducted using quantitative research methods, surveying opinions
through online questionnaires, with a sample group of 441 people.

The research findings indicate that TikTok discount coupons have the highest influence on
purchasing behavior of nutritional supplement products on the TikTok platform, with a standardized
coefficient (Beta) of 0.442, making it the most influential variable. Influencer endorsements also
significantly influence purchasing behavior with a standardized coefficient (Beta) of 0.331, being
the second most influential variable after TikTok discount coupons. Live streaming has a moder-
ate influence on purchasing behavior with a standardized coefficient (Beta) of 0.149, while real
user reviews have the least influence with a standardized coefficient (Beta) of 0.104. In summary,
communication factors such as TikTok discount coupons, influencer endorsements, live streaming, and real
user reviews significantly influence purchasing decisions of nutritional supplement products on the TikTok
platform, accounting for 89.8% of the variance with an R Square (R?) value of 0.898 (Sig. = 0.000 and F = 12.96).

Keywords: Purchasing Decisions, Nutritional Supplement Products, TikTok

unin

LmnmamLLW@mW@immumaauiaummmimummuﬂﬂuﬂ%uu “Gnfan” (TikTok) 1w
nuilunannlafufifgusinaldaudusuauunn zmLummmmma‘imumwummLme\m
Aaanumsninisunsszinaveddsalaia-19 anfenidusnamieiugenionlunistedudludin
Uszafuiatiunnasmheduifisenliunsetduiildedinailnaludindsyan fuating
AUA1 FMCG (Fast-moving consumer goods) iaRuE e e Lmzﬁrﬁ]’unuﬁi’ﬁ 1 LRRgANLN
faan HaRAnEvInANazaIan e lutine e1usdFagy usiu Tnesnenuain Workpoint Today
32140 pRmAedensTueenideddTTn i udgsiannt 15 Frulngd i w.a. 2566 7ikuan
(Kanokjun, 2566) Tnelssnnaud il g5 uanatanuLnasefuAnGantlssnaudas nansueiasu
a3 dedundy m‘%‘lmﬁﬁmmmmﬁmﬁmﬁﬁﬁﬁq\iﬁq wisnslsziuuazdudddnnseing {usu

wanfuafiaine e duniiludud fldfuauonuuunasrefuinden aanisalaam
ez E‘uLﬁmmﬂwqaﬂﬁmméﬁimLﬂ?ﬂlﬂmﬂmiﬂLﬁ'@L?m&lﬁmmummimmimimﬁm-19
yin L AN ATy LN guAgInIN AanesmuAnSusdreneulandannudesnisin
ganwld dezneusudnfeniduunannefuiilnddasudiilnadenaiadugemianimnadiiy
VBINARNUTLATHRNUT LLuq‘Ei’immi@Lmqmmwmmﬂ@mwm’luﬂ@:mm”l,mLﬁuqq@m«,ﬁu%’
Falugas 2 - 3 Dk Tasnnsdnmanesasun@nina (§1enelu driinsunesuatuayunis
aFudiugann, 2565) seydn dszmnauludsanlneiufuavidnlanudrdyvesnisiganin
fia wazdpuAniudnmsunsszunavaslsnlein1o i ldlaguaganindaniauazanla
unndatu Tne¥euay 72.74 7Y ﬁﬂ’]i‘ﬂ%‘/uLﬂgﬂquam‘i‘Nﬂ’]?@LL@@‘Hﬂ’]WN’]ﬂ%‘LA fatiny 26.57
IKAudAyfunisguaguanaessuwesvinGy uaslifeviasay 0.69 firsydnguaguninaes
AULANanad Usenauiu Health, Wellness and Wellbeing nmmﬂuuﬁﬂmm:mmﬁ(I\/lega Trend)



-

278 mAAanTU I AL

o

U9 28 a1TUR 3 (Fueneu - §usAN 2567)

1o
aa

luganania nanyulanindslipananlaldnganwiazamuninaanuiuednm seeu

U

iAsHgRauguaInaiansAnelaganiulnateanama et w.A. 2563 na1ad Yarmann
293 Health, Wellness and Wellbeing Tanfiyasgeiis 4.4 dudnuizarny laadsunisgua
FOLBY AYNANENNN WATN9Tzaedt HuAAIATIHYAA494R 9098aMNA Aunnsfuilszniuaimng
Wegqan I sanisiulszniuevnaiduen arvnsdmiunisaniimin duAUNAIN AD @11NN3
BANMNAINNLLAZNNINILNN LAAUAUNA Aa n1sviesiieadaganin mutenaiaganinlulng
AruAuTnTuetsiaiiasmuiuaitdnaaenszianutanlaniduiu (6UIANINIINN, 2565)

ganaadtszangululssmalnaniaenduansnafiadue1nsll w.A. 2564 Aunid 1.8 A1uA59
Gau Nt eianszlanant w.a. 2562 De¥auay 149.3 asfiouliAiunINNIILARUIBITEY
dszrnsuazlanialuniaiiuinvesgmavnssusiuganinlueuianetnaiugilassy (PPTV Online,
2565) dayanilunang uidatlszdnsain International Food Information Council (2020) Tikansli
windawginssndustnanasuutladliudsmsundszunnaedlsalain-19 fie fauas 54 2eafiisinaly
anigeuiing IanudAtyiuamunIne s azLATeNANNANARFILAINNNINNIIRANTNAINED
samALazsAdunan Tnaanznguannieny 50 Tauld dunndeesas 63 N5y \wWasungAnssy
nsidanganmsuaziaTashnlaeiuin liauaulazesgnuniniuiadad Ay doulszinnaimns
PlFfuanniiannnign Aa aamnsesfuniiaiadisanainiwislunaianisduuueeulaiuay
aawlal wazdauiuamanlauanuaulalunguawiuludnlinoudAyiunisguaguninansoe

o o o o a o Y H sme o A = = o o aa . o o

g wiunsaniiiueddaluail fideianuanlanazdnsineanuiladenfinasanissndula
BALANIUTLEINDNMN TN LT AINUBILNARNDTNFNFADN (TikTok) é’qma‘:mﬁmnw@mzﬁ‘umw
wazLlsziAuAnY Health care and Well being Ainasgnuansunazlsiumnuanlaainauialan
Tiiuunaunisguagunwwazasiiluegaesnuaslinam awzauauniaulidusienie
waranlunsiuieduaniunisaildanaiuesinadunisunissuinrealsalandn-19 fanaindule
Tueunan dsrnauduunannasusiunisdaeasesaminaani basuanuianasinemmialugoaly
Aoy a o 2o @ o o Iy Yo o 2 @ A o a
Nt7rwn ansdananeiiugamedrdnylunisa¥enelaliiudlszneunts sondadugeiiume
nfuslnAad s iNeauaaaanAKEAsE AT o ag Tulaneanlat Auduqaiany
(Meeting Point) gAtyfviniuusualanuiunguifinnguesnues waz§ustnAa1isnAumvse
wanfuasandamnisiiaasaula paulandaanusianig visadaaudlatlymucetwaesmuedds

anndayadresunnanann wansliiiutia g Ay reanisasdudntnuteaniaEnfan
(TikTok) Tnglaniznaniuaidsnanmanlasuanuilanunaulunniu mldgRdsaasiug nns
Anefaaiuiladenisdesnsndenasanginssunisindulagaaiaasnuninannefuansien
(TikTok) azdaeliiinedayadianaesdfizinanldeumndan (TikTok) waziimnudlangudising
Aﬂl (=] £ =S [ 6 | o a Y o 1 1 ‘ﬂl ‘ﬂl £ v
Weiflupand wwmenisdne wasflulsslamitenisvingsnaldiundaasusing - Anaadesls
[ o a o
myUszaeAraIMsIat

dll =2 a a [ % di | s . . aa ¥

iaAnBnswavasiladanisdeansnistnenenansaulail (Live Streaming) NN3anang b

nuass nsusadlaayprafansnanwauAnuulndaadife Lazn1sduasunisnesaagiles
douanannmndan (TikTok) NRNAN13FAAAUATANARNTUNAINE1MILBRNARNEFURANFEN (TikTok)



983N AFANERIL3TFY T 28 aTTuf 3 (Rueneu - §uAN 2567)

WUIRARALAZN B NNAITDS
| e

Tunsineniladanisdeansisiavisenisindulatendninamiaiuamsuuunanie sy
Ansian (TikTok) HadelaAnIwUIAn NoE) LaziuAdeTiRsdeiathunsznaunisine dad
mqwgmammmu%%mummmmmim (Consumer Decision Making Process) mﬂumuﬂmmmq
mm@muuuTmﬂmwmm”mumimmu’lﬂen@'ﬂuﬂi navsae mﬁmmﬁmmﬂu n3furdaya
natszifiunandsfumdaya nadrssfuiedusidering mewqmmiwmmasﬁ@ W luuuamng
Mmmmﬂmmﬁwmmﬁ@@mm?mma“wmm@m@‘wqmm‘mma‘eﬁ@mmnmmmmmmmuuwamﬂmu
sinfian 2) nsthemananasulail (Live Streaming Concept) iflunnsdaansgtuuumiseildlunsds
FoyagUuurAnlelddedfuamsuunFoalnd drudyanndunedids laaduiflefiiuniniufinly
revutiviselaifla Tedfuanslisnidufesnnaiivanialeneuiiasiue arunsneenenmdlinemis
Tnavin] asuiaunaniia sy LL@:?@'&”&ﬂm@ui@ﬁﬁmﬁumidwmmmsluﬂ@‘-gﬁu 3) LuAAIREaY
uvidansaludndnuainieeanla] (Online Product Review) fistaslfiuwAmientiudasiandns
unflusuandlumsinenananazesiadinisdeans n3ganangldenuasa Tmﬂﬁmﬁﬂam@mm
LLNN%’Luﬂﬁiudeuifaum@\amm‘iﬂm mwmmmmnwmmmmnuummafmmmmmLmvmwmﬂ@
T8 wazArunideteTesunang 4) wRmiEnfuMsfusaslatyARaRTaNENANIIPINARLY
T aNpe (Social media Influencer Endorsement) GINQ'J%‘mLLu'mmmﬂ‘mumﬂﬂi:ﬂ@u@’]ﬂmﬂm
mﬁmm‘tmmuﬂmﬁﬁ%m’%wamqmmﬁmuu‘l}mﬁmﬁlﬁﬂ dsznauson Annlsslanazdlnwe ngu
Hvsnefifaades LL@“Lﬁ@mﬁﬁﬂmmw mLﬂul,l,mmﬂumiﬁnm%w%wmmﬂﬁﬂmaz’%maé’m
mﬁmm‘imﬂumm@mmmwamqmmmmuu‘&mmmm 5) LLmﬂmmmnum@mmemﬁjw (Sale
Promotion) i l¥EAdEm LTIt aziAtasde Rl lunsdasinnionann Tsaanadesiumit
lusulsdaszdumsdadiunimisdiuglesdauan (Coupons) Luuwanesumnmen §isuadlah
LLmﬁmﬁqﬂ@'ﬁq34’nJ3:ﬂ@umiﬁﬂm%m‘?jwmmﬂ@ﬁﬂﬂﬂiﬁ@@ﬂﬁﬁﬁuﬂﬂﬁdqL@?umﬂwé’wqﬂmmum
AnAENAAN (TikTok) A2¢ LAZ 6) LnAART UM N (Demographic Characteristics) 4a1a
snwniztzmnafuiiasefigansnieauinsazuanfuadfiiehifeesideyalimayléd
yppaTiilAnauAnAnTdlug L v a1y nsdnen el wazendn Suusliufiazilanade Fruas
LL@xWqﬁmiumiﬁmﬁu%%@auﬁﬁLLmnﬁiﬁqﬁuﬁqm nsdpiudeyadneuzlsainsazainnsavinli
fRdunauiuiidndiuuazAnadnrasdneuslszansusaznguiniiausansaiisieliadsls

wansianardaaiiumsian

ﬁﬁﬁﬂﬁ%ﬁumiﬁﬂmﬁ'm “fladennsdeansfisanenaranisfndulatananiousidiue sy
wnamneFuANGeN (TIKTok)” AatisuiiienAzadendeFunnd (Quantitative Research) lRsnsifiudeya
IAEN1381999 (Survey Research) AaELLILAaLNN (Questionnaires) tnutesngealatiuuLnannasy
284 Google Form ﬂimm*ﬁLﬂumﬁqmuw@mW@i'ufa@uvLmiﬁwﬂﬁaﬂ (TikTok) sauieditlszaunisnily
nadentenaninusidinasuuunannlesuanan mmmﬂ@ju[;Tq@ﬂ'ﬂwmmu‘?ﬁﬂ%uﬁmumﬁiﬁ
AINNNIANUIUAINGRINIMUAABLNANTAgLIBMN TS 837 (Taro Yamane) Af 400 Fnating Las
L‘Wlfamwuﬂuﬁwm%@m ﬁ?ﬁﬁﬂiﬁﬁﬁﬂ’mﬁuifmmu%’ﬂm%wmm 441 90 LAZIABNIDNNIGNAIDEI
wuvlsigndmauanntiaziy (Non - Probability Sampling) ) warldRBnnsquenatnaL LAY
adinsla (Volunteer Sampling) m@qm‘wLmﬂmmm‘vmmmmmmmemmmuu‘wmmvxlmmnmn

Q)



o

AN AR ARIIAL T 28 21TUT 3 (Mugneu - §anA 2567)

LAZRINAN L LU uIeE
P L I P SV .
nTANEIAELTeY “TadanisaeansnNansnasan1sinanlate N an a3 NaN LN AN e F
Anfan (TikTok)” lduUugaunnd (Questionnaire) WilAraaialianuddy InsuiNuuugauniNesn
i 6 daundn 1 daudnnses Aesallil
douiuuasunNenisAnnsanguillmung darniufeiudayanisldiuunanvasy
ﬂﬁ@ﬂLL@”ﬂi”mumamﬁLumﬁﬂauﬁwNﬁmﬁmsﬁm?ummimnLLW@MW@%Mﬁﬂﬁ@ﬂ WaNINI9AANTDY

o

ARALILLUARLNN (Screening Quest|onna|re) LA Lﬂum 09 WNMJ‘ULL‘]_I‘]_IM‘]_ImNLﬂﬁlh\‘ﬁuLmeﬂ

e g

o

anARAnITAT AN sNUNaRTlRsLANFan (TikTok)

daufl 1 deyadusneazlizanssesnuufidniaurenuunsanny

gouft 2 LLLgeUDNAEfUTladeTanEnaranIFnALlaTe AR TN LY
unaaWeANGaN (TikTok) ﬂ’]i‘g’ﬂ’ma‘ﬂ’]i‘dﬁﬂﬂ/l@ﬂ'&m@mﬂ@ﬂ(Live Streaming)

goudt 3 LLLgeLDNAEafUTladeRTanEnarenFnAUlaTaNAR TN LY
unaaWafRENGaN (TikTok) mmﬂmammmﬁfmmnr:TlsnmmN
£out 4 wiugeUNIAENAUTadeTiNavENaran I Fn ALl aNER TN N TLY

ERX Lo

LLW@WW@?NMﬂWﬂﬂ (TIkTOK) ﬂqﬁ‘@‘ﬂ@qﬁ‘ﬂ')ﬂﬂqi‘ﬂuﬂu@’mllﬁﬂ@VlN@WﬁW@UUI”ﬁH]ﬂ@NLWEI
@"JLW] 5 Lmuzﬁ@‘umummnuﬂmwmmwammmmmu‘lﬂﬁﬁ@mmmwmmmmsuu
LLW@mWﬂﬁ‘Nmﬂm'ﬂﬂ (TikTok) mm@mimﬁmimLmumﬂ’mmﬂmﬂmdm@mmﬂmmﬂ@n (TikTok)
ZWLW] 6 LL‘LI'LI@@‘LIG’]JJLﬂﬂ')ﬂﬂwqmﬂi‘imﬂ’ﬁ‘m@@usl@‘ﬂ’ﬂN@ﬁmm‘ﬂL@?N@’TW]?‘J.I‘LALL‘W@G]W@?N
élwﬂ an (TikTok)

maihusIusINGRYS

TunnsAnEA S Asail fRdnldniaiususmndeyadoaiuuasunineeulaflugduuy
nm@‘vxlmu (Google Form) Tagazsifiunnsnsyansuungaunssiudemnsaeln@oadineilaly
nsieans Tnedlfuneudaselyd

1 g auugeUmaRAdestUMASLAzF s

2 shuungeunufilglilvnnnanssageunnaniniede

3 shunuseunuilfuneenuulfvanzausunisldenluiclasiifaresy (Google Form)
L‘W'@mmmxmnLL@:L‘ﬁﬂ@dﬁmmﬁmume@‘umu

4. pfiunsnszanguuganNE gl T T uaiiRe 1 Facebook A¥)NNITANERLILIAALION
shumjummamx%ﬁLﬂuqumuLﬁﬂqﬁunwa?LmnLﬂfﬁlﬂmﬁmﬂﬂnq@%@mﬁmﬁmwﬁm’?umma‘ﬁmmwwx 993
fauthluslnddoausinaesdiduuariaanianisaunun Messenger *nmc’ﬁﬁmmzumm@ﬁ@ummﬁm
uuuwamﬂmu Tugnuaasunannasa Instagram aziflun1InNIzant L ULARUNNENUAUAR LN TN
mmmmmnmmeuwuwmm@mm e uazunanwafu TikTok a2 fiunNINIzaNe L ULIAA NN
1ugﬂLmummﬁﬂmwmmu@@gummimu LWﬂm"Lﬂ@umLLuumumu

5.A79A 40 LLAYAARTNNANITNIZANELLLABLNM

6.flelddayanty 400 gouds AflunisnmaseunuBaLiasuazagniiasasdaya
naunldldanu

7 ihdayadilldAnmzving



983N AFANERIL3TFY T 28 aTTuf 3 (Rueneu - §uAN 2567)

MSNARAUAMNUNTADDURILATRINAN b bW
Y ¥ o o a cy o [ = 1Y) a
gadlfiuuusaunnlivinnsinssisssaiiaanuaanades (1I0C) Iaaingsunisimnngm

Wugdandssiivuuuaeunin Wauuzihlunisdfudpussimunuuuasunin aniugidals

iuuasuawllvinnimageuanudiens (Reliability Test) a1uau 30 4 lNaMAIATAULNTA
waann (Cronbach’s Alpha Analysis Test) IaglUuaaUNAANATEULSA Leann (Cronbach’s
Alpha Analysis Test) 0.956 B4fiad1HANLUNLTaTe

a o v
mMaIAATIEUUDYA

gadpazihdayanliundnssideyamalisunsuatindniagl spss Tnaldanalunsimszit

doyansialy
1. Madnazidagyasaaaiifidanssouun (Descriptive Statistics) 1d&miunisadunedayarialil
sastoyainlF3uluaneuenisssu dsuetdeyalugutunisuanuasannud Aeds fasas Lay

daudeuunIngu

a

2. aDAITIaYN"U (Inferential statistics) el lunnsvniladefiiavanaseniafndulatenanioe

Lmu'mmﬂmgm‘ﬁmuul,mmwgwmnmaﬂ (TikTok)
- NAATEINI0ANRENYAN (Multiple Regression Analysis : MRA) @aiiluatianldlu
N19ATIEFNE M AN AN A UT NI UsBasEAawA 2 Faauld Auswlsmin 1 Fq Wieldlunng
a Y @ a1 o a ~ = Ao aAa a \ o v ,
neFeLANNAF LA UAAS I sBaseldluntsAnuideiianinasiesautl sl fvsels

NAaMsIAel

ANNGHAIBENIAIUI 441 AL ffaumeLuLLABLINAEaTLTAdENs AR AN ST ENENAsIENS
findulatenanineiddnemsunanfen wudn
ANHUZILTINIAIY WA NANTANHITEYL IWATIRRANWIY 145 AL Andufasay 32.9
wAvdeRianan 203 Au Andlufeuaz 66.4 uazinday 7 {auam 3 A Andufenss 0.7 Aananuau
Uszansianun 441 au deAnufenas 100

ANHOUEUITTIINIANU B8 HANITANEITEYLN ﬁqaﬂmrﬁi”mfiﬁ 18 T Hauou 21 au At
Faaz 4.8 19997 18-26 Tianuaw 160 AU Andluianas 36.3 109a1t 27-34 THawan 79 A Aol
Sauaz 17.9 Gaeeng 35-45 Tilaruan 104 au Anulufenas 23.6 uazdaseny 46 Taulldeuau 77
AU InsAnluiasay 17.5 9849 441 NENFARENS

dnsnuzlsrannadnu szFUN1s AN nansRnELaadliuin aansuauLsTn TN 441
AL ;:im‘uLmumummﬁixﬁum?ﬁﬂmﬁi’ﬁﬂdﬁﬂ?‘ﬂ;m&m‘?ﬁfimqu 216 Au TnaAniluiatay 49 sehu
naAnESryrysTRatuaw 199 au Anuianas 45.1 LazseAunIsAnEgand Sy oy saRauIu
26 AU AnLuFatay 5.9

Fnenuzlszannsdnu seld mansAnenglfiiugn Uszansfiseldsng 15,001 um
Hauau 172 au Aawdufeaas 39 4293181# 15,001-20,000 UM Hauau 130 Au AnluFatas 29.5
91¢16 20,001- 30,000 UM Hauau 130 A Anwdlufasas 18.1 Teldiunndn 30,000 Ha1uqi 59 A
TneAnflufenas 13.4 aMnauautszannsfisaumeULLLdUNNTaVEA 441 AL

©,



o

AN AR ARIIAL T 28 21TUT 3 (Mugneu - §anA 2567)

ANEulszTINgfL 80T NANIIANEILARS TALTILG mjuﬁth\ﬂﬁa*qm@mmumumuﬁ
HurinGaurinAneianuan 92 au Andlufesas 20.9 wiinauLEmenauiau 73 Ay Any
aany 16.6 Aanasaulad Hawau 11 au Andlufenas 2.5 a@ndaszlanuau 181 Au Anluy
fataz 41.0 e1@nFumansiiaua 55 au Aniufenas 12.5 wazerdnau 1 Seruau 29 Au Toe
Anifluenaz 6.6 anauauLlszn oV 441 AL

muﬁﬁﬂaﬁuﬁﬁﬁmquﬁéwmmmumumuﬁwm 441 Fiating Lﬂuémﬁqmnﬁ'@m Hauau
293 91¢! Anwluienay 66.4 ﬁqq@ﬁq‘ﬁ'mauLmu@@ummmﬂ‘?‘iqm 1#uri 18 - 26 Tl Teaenndoaiugas
‘ﬂ’]ﬂq“ﬂ@\‘iﬂﬁ‘:ﬁ‘ﬂ’m?ﬁlﬁm@MW@fNéﬂmﬁ'ﬂﬂ TneAndlufenar 36.3 frunsdnm Ussansiisauney
wuudeunndalvn sy iunisinenmndn Soynnss Tuailaiuan 216 :e Andhueuas 49 uaz
udawreseld dolvaiineldedludasminin 15,001 v TaeAnidulenas 39 Fauauiomn
172 Aw Anauaa 441 AuRisaameLARLNM

Ry Rwdeinne  Umstendardized  Standacdized R Rd

iMedell Coefficients Coefhcients

Hets

(1]

5.

Lrroir

Lowpon
bl e
11 0K

HaNT9IIIzidayalasann1InAnet (Multiple Regression Analysis) W31 FuisTiinanAne
Ew%waﬁiﬂmiﬁmﬁu%%mamﬁmﬁﬁuﬁﬁﬂﬁﬁﬁmiwdwﬁquﬂiﬁﬁLmzﬂﬁﬁmau%%@mamﬁm% WARY
WﬁwjﬂﬁqLLﬂiﬁuLu@iﬁﬁz’v’quLﬂuﬂﬁﬂdﬁﬁm‘ﬁ'ﬁmsi@wqﬁﬂﬁumsﬁmau%%@mamﬁmeﬁm‘?umma‘
LuLwanasmngen (TikTok) salusaulanuresnund

Faulafi 1 AUedIUanaN TikTok ﬁ%w%waﬁi@wqﬁﬂiiumiﬁmau‘lﬂ%@mﬁmﬁmwﬂm’?ﬁummiuu
LLWMV\Immﬂm@n (TikTok) ummma‘mwﬁnmmmmﬁm (Beta) agi#l 0.442 wazdildAtynig
zmmfaﬂmvmu 0.000 mLﬂumuﬂwmwﬁwammm

Fautlsd 2 gaBnBwan1eAuAn (Influencer) u%w%waﬁi@wqﬁmiumiﬁm?ﬁu%%ﬂmﬁmﬁm‘fm’
m‘?ummmuuwamﬂm“ugﬂﬁﬂﬂ (TikTok) ﬁﬁﬁﬁuﬂsxaw‘ﬁrﬂma@ﬂuﬁmﬁﬂu (Beta) frﬂEi‘ﬁl 0.331 way
muﬂmmﬁummam@ﬂm”mu 0.000 smLﬂumLLﬂi‘wmwﬁwmmmnmﬂmmmmmnmnmn (TikTok)

faudls?i 3 nstnemenaneeilat (Live Streaming) ufmnﬁwmrﬂfawqmniiumammu‘lﬂm@mmmm
Lm‘ummmw,l,wam\lmmﬂﬁmﬂ (TikTok) mmmuﬂimmﬁmmammﬁm (Beta) 9/ 0.149 Laziiit
mmm‘;mmamgmvmu 0.000 muﬂumLLﬂimmmﬁwm@qmmmﬂ@uﬂmmu@mﬁﬂmnmm (TikTok)
LA HHBNBNANINANAR

Fauilsh 4 n15399aN1H91ua3e (Review) ﬁ%w%waﬁi@wqﬁﬂia‘umiﬁmﬁuslﬂa%@m?mﬁmeﬁm?u

ANMTLLLNARNaFNANAan (TikTok) ﬁmﬁuﬂizaw%mma@ﬂmmﬂm (Beta) ag/#l 0.104 waziile
AAyneatifegNsziu 0.000 Wusaudsnianinateaign



983N AFANERIL3TFY T 28 aTTuf 3 (Rueneu - §uAN 2567)

Ineaglnanisiimssideyaseydn fladnnsdeans Alasdauanan TikTok, HNENENANI9
ANAR, NM3tnamanananilail (Live Streaming) wazn15539a1NHlH91UA3e (Review) HBndwa
sannafndulatenanieidiue v sIuLNa s FuANGan (TikTok) Tnefansnasansfingdula
T YT T YT STAPRIRRTNS AVSfr oy e (TikTok) $eeiaz 89.8 TnaifiAn R Square (R2) = 0.898
(Sig. = 0.000 taz F = 12.96)

dgluazailsana

A nmsAnEAsEdeiunn inidunisdimadasuuuaeunis #@NNNTndIUNan1InAdaL
ausAgdl il

FautlsinunAnsnananatasiiadanisieania 4 sauds sulgun A3tnenananaaulal (Live
Streaming) Msiinanngldeuass nsiusesiaayanantansnan ARl duadiie uazns
zﬁ'u@?ummwﬁfm@ﬂm@'qu@mmﬂﬁﬂﬁaﬂ (TikTok) HAvndnusiuszUdnedausatnaiiedn Ay
NNADA Na1nAe ma‘zﬁ'm@?umﬂ’mﬁfm@ﬂmzﬁ'qu@mﬁ%w‘?jwaﬁi@ma‘ﬁmau"h%@mﬂﬁzﬁm TRIAINN
A8 ﬂﬁﬁ”mm‘imﬂéﬁ%%%wmmdmmﬁmuuﬁ@‘[%ﬁmﬁLﬁﬂ 90984N1AD N13ENENandnaaulal (Live
Streaming) WaZ3IANE H9UATS ANAIAL ‘E&mN@mﬁﬁﬂi:gdﬁﬁ@ﬁﬂﬂﬁi%@ﬁiﬁ 4 Fiauys il
ﬂqﬁﬂ‘ﬁ'ﬁ?ﬂw%waﬁﬂmiﬁmauifa%@mamﬁm%m‘?ummﬂméﬁiﬂﬂuuLLwamw‘aafugﬂﬁﬂﬂ

ANHANINAALANNAFINFFENNITATITiTRYAAINANNIINANLENYARNS (Multiple Regression)
wuu Stepwise Wudn iulUmuannFgILeeuise TnetladeRianEnALAZENNNT NN IF AL
1@%@t@mﬁmﬁm‘%mmmmmwamW@?Mﬁﬂﬁﬂﬂié’mﬂﬁqm Aa NedaEINNNIINELMTAlesdIuan
anFnden (TikTok) WAENI§399ANNE Mauazs ﬁ@m‘%waﬁi@ma‘ﬁmﬁu%%@mﬁmﬁwﬁm’?‘ummiﬁ@ﬂ
ﬁmmmn%\mum 4 pius

mnmﬂma‘wummﬁmﬂﬁmmLLuQﬁmmeqwgmmﬂ‘qumﬂﬁummmu‘lw@mum‘um

a

Juslne mw”l,mmumﬂmmmnumvmummmu%m@mLﬂuLLuqmq’Lumiﬂﬂqumm‘a‘mm@
fnduladendnduefiainemnmuunanresuanien dodufaulsaszeesaniAdeati Tnee]
Eféu”mwmmvmuma‘mmu%ﬁn@ﬂuﬂim@umﬂ n1efufAINaiuy mmummﬂm n3tlsziiiu
HANAIAUTNTRY A nstrssRuieduviering LL@wWElﬁ]ﬂﬁ‘i‘NMﬂﬂﬂ’]ﬁ’ﬂ dduwuanialunisg
mﬂm@mﬁwMfmﬁ@wmmemiwmm@qummiumisﬁ@m@ﬁmmsmLmummmuuwammm
Anfan mmma‘mmmaumummwmﬂ Lﬂuvlﬂmmummmmmmm@wmiq Tmﬂ’lumummm
m”mumimmmﬂwmmmuﬂﬂﬂmﬁ%amimmamumLLﬂa‘wmmwammmmu%sn@mLLm
me:mumimﬁugmmmLﬂu nsdundayaculadvianistienanan n1sesIaAuA
m@%uﬁqmﬁmﬁummﬂﬂ@ﬁﬁ%%‘?jwmmqmmﬁm Tmﬂﬂff«]@“ﬂ’ﬁ'ﬂa‘xfijuslﬁtﬁmmiﬁmau%%ﬂmﬂﬁqm
ABNNIANLETNNIINARALBIEIUAR ﬁélx‘u,?j@ﬁ’uﬁumﬁuﬁjﬁQLLﬂmﬂoﬁ”]uL%é’wﬁu NANNTIAE

svyslaannsninusanszsuliiansindulainauld aanadesiuuuiAnnIzuauNIINIFnA

1@%@‘11@@;31@‘%?1 (Consumer Decision Making Process) 7 Kotler & Keller (2012) Iaagunely

n13fudAannaiy (Need recognition) %'\'1L‘ﬂunizmumﬂmﬂiumiﬁm'ﬁu%%@mmﬁu‘?ﬂm
wumumﬂmﬁmﬁmmm Ausflufidedldanulugantlsean s nssvinaeannuden snARA o
LL@JLI‘.J‘ﬂW?‘V]@WNW?ﬂL°IJ’13J’1°]]'JEILLﬂ‘]jﬂ_Iﬁ’]“ll‘ﬂ\W]uLﬂ\‘iyLﬁ mﬁ@wmm@mﬂﬂumLLﬂa‘wmmmm‘vmuw
NAANEBINT NA1Ae A1NnsnszulidLslnARszuinivA AL TwTaANaIN s Ta9ALLea LA

©,



o

AN AR ARIIAL T 28 21TUT 3 (Mugneu - §anA 2567)

n1sAuwdiaga (Information search) udnnigsTnesuiTnmvter s e mueudn
azusiunefundeyaieniuddiaunsndasntlailywiiensmuanudeniszesy Ta
m@umm‘l,ummummmﬂ@uumu@gﬂm@sﬂ@Lmumm‘tmuumg@gLmemﬂummnmmuu fuslnmAay
nesndeyaiiainludandeansdiisau (Pradhan, 2009, p.123 #1991 John Dudovskiy. sitl1l.)
o c 2 o o . o e o " st o aa
geunannefuAnfeniduwnasnasunansalideyannevlandrinuseanisresdisinaduinle
Aunuanssneene uazlvteyanansiugildataasudou sandaduwnannasunaiuisodnanyane
< o 4o o y
Augldeunnau o euanidasulssaunisnils
a o v 2 . . dl' Y a Yo ¥ = [
nsdsziliunandsdumndaya (Evaluation of alternatives) WafLslnalafudeyaiaane Tddn
azifluainnistrenenanaaulal nsiusesinayArandannanisnu@n TN ldenuass
AUAANINATIDNANADARAFBITDIANANTRNARA DT LATLTNITIUI 1A IANAYINFBIN199FE
anunsndaaud batlymaesdisinalaviell sudaiunisdssiluna@eniiaunainuaiely
Aann WEsuRsAnENTRIAuIasLAas A AUAILAT AT AEN TN LA UALLeININTIGA
K LUSUARARS AN N IIINsdadTuNIRaAsaaRasdauanaNFnGian avdaanssau
ifusinadnduladengenaaineianuususnauinnanliinlesdauan
o a di a ¥ A a | %; d‘y a Y a d‘ ! a 2 o
N33y RUNeAUANYTAL3NS (Purchase) udunaungizinalasndulanazdns duldn
AIAUATALENAENUAIAINNITAUMN TRy aLas AT AN RTesNAR L AT LEN 9T UR
I T o P v e
Feufasudn MdunaunisiisRuieduavisarinisiududnuilqaGusudrAnynit alania i
slnaldldnunandueivizensnig uasillguszaunsniiisensduivizanusus lnaunasvaiy
andaniunnannefunaunsanaulandilsyaunisnifnunisieduAnlAnaaanszuaun1s 1o & A"
pauFFiuauan na1aAe Waduslnaiufacuaniy Aundeyaiiuimin wasiansanFaumausa
A Ao s 2 & _a gy v v o q o o i a gy o
wenndluunaswefufnfenFaufesudaannsosndulagadudiuazaaRuldiaeiui
Wqﬁmﬁ‘wﬁqma‘% (Post - Purchase Behavior) lunszuaunisdnAtyaasnszununiaindulage
109515TnA sznannazanuiiiulszaunisnl anutsziivla anuianelagesnuieesinunign
o ¥ o % oy el 4o daa :
AuAnelusnaanasungauazinuiuiesulaidenilnanss sedayanfiuslnavansesunsm
L*flu**ﬂ’@mﬂa‘m@um@ﬁmﬁu%lﬁﬁuc’iﬁ%‘ﬂnmm%uﬁ aapAReINLLWIAAINEITUNITIAIUNNIERAU]A
snfammmm‘inﬂmqumma‘wmmm@ (Post - Purchase Behavior) fiszy/l8lunsnumaunssounsss
4 wqmmiwmmmammamwuimqNmT,ﬂﬂwawahmatmmm‘fmm@mmiwimumnu,mum
vizaly mmmmuﬂﬂ@ma‘ﬂmﬂqqmewwmauﬂﬂuLﬂuvl,ﬂslumwmu naulangdmaNNsedInig
A X 4 Y. oa A o y Ao o o a o LAy
wngaau andsdadunsruaunisidasainegugnAnniannuasindnaseuusualfiduatnemeiig
nisnauNnTaduaruanselszaunisainiglfeunandneiisensdaasagisinanldnuasesos
AUENTNANNNTDAF N ANUTB D O LAZANANHOIA WAL LITWA LS
AINUANIINARBLANNAFINLDNWIRENTEYI TJadenisResns Nansnwasenistenansinel
@INaTLULNARNeTuANSaN TananNaeTLiiiudTadaaenanai 4 tade dutlsznaudae
nsthenananaaulall (Live Streaming) n153anangldenuasa nsfuseslaaymranianinanis
pMARLLlTEIANIAY WaTNNdAAsINIIERNsAlesdauananFnGien (TikTok) Havanasanis
ﬁmau%%mﬁmﬁm%m’?mmmuuwmmvxlfairuﬁﬂﬁfaﬂ %qmmim%mﬂﬂiwngmmﬁﬁqwqwﬁmi
mmau%éﬁ@m@wmim Kotler & Keller, 2012) mumummmﬁmmmmLﬂu nizfumndaya n1s
dszifiunasiansonndslaiudeyas nadindnlate waznsnszrimdanisteseldsuilsyaunend
whn IneansAnEnliauILT 4 Aumsesansuanisnnziteys svydniladeitiananasens
ﬁmausl@%mﬁmﬁmﬁt@?umm?mnﬁqm An nsdaaTuN1INE e AlesdauanaInNENFen (TikTok)



983N AFANERIL3TFY T 28 aTTuf 3 (Rueneu - §uAN 2567)

naNAe WIBN14AAN1IFARLLATALARA TIETNAI M THIN VWD ALDUNNTEEFNNNIA AN AFE

o

fladeis 4 Faudsnfaniu Tnananisdimaeidayasyyania 4 doutlsiansnasenissindulade

AR e Teeay 89.9 sanAdesiuAmaNtRsuTeInIsinanandnseulatiuuLnanasy

&
=3

a ‘ﬂl A 1 4ﬂl ‘ﬂl £ v 1 = e 3| 1 £ 4
fnfan NulwaleudaanislunisdeansiaunsalsnaulsatinaBaualnduazidugasnialunisls
doyailuetneg MaFesnmuantFresnanie 91a1 Tlslud waznisiauenaaiusiasyana

U

PHAMNENANNANAR
u@ﬂmﬂ‘ﬁqm‘%@“ﬂfaﬁuﬁﬁqmﬁmmmﬂuguﬁmmﬂﬁlmﬁuﬂfuiu?‘lnﬁﬁigﬁmuLLwamWﬁuLL@:
UslnAnRaueiasNennsladn taqiiuinisnanuaramiauanineiasnanmaduanuauein
UuunanWaiEngan LL@:ﬂ‘-\’ﬁ/ﬂ'ﬁlﬁN@ﬁiﬂﬂﬂ?ﬁmﬁulf‘ﬂ%@mqmﬁqmﬁ@ﬁ’]u@]ﬂﬂ\‘iﬁ'}u@ﬂ Fenuaslu
ﬁﬁé’mm@é’ﬁﬁudﬂLﬂuﬁlmﬁﬁﬁié’mmi@mdﬁ@ﬂmmu@mLﬂuﬂ@qwﬁquﬂﬂimaﬁmﬁmmmmzr}’ju
IhAnnssnduladeld wiluBnuamibendnsoulidsuenadudniueiadudeddiunisgua
mﬂmifsmm‘ﬁ'Lﬁﬂﬁmaﬂ'wﬁmqumeﬂuﬁq‘ﬁ'ﬁﬂL%’ﬁzji'wmﬂé’u?‘llmLm:m@zﬁ'qmﬁ@éwmﬂﬁq‘lu
srtEAULAT YT ﬂﬂ?ﬂ?zﬁ’juﬁqH@ﬂ@x‘iﬂﬁ@ﬁﬂﬁﬁiﬂ?‘iﬂﬂlﬂﬂLﬂumﬁ‘ﬂﬂﬂx‘m’]?m@ﬁmiﬁLW?WZLﬁuLLﬁ
mmmmdﬁ@mmwLL@zumi’mmmmuﬁqm\im«,mzm\ié@uiﬂ Tnegmeuuuuaeuninluey
%’mﬁuﬁﬁi:ﬁumiﬁﬂmméﬁﬂfhﬂ?ryfyw? saw 216 A AN 441 Au Anuienaz 49 Geena
Lﬂumiuﬁmmﬂumﬁ'@mmmm‘lﬁmﬂdmﬂfhﬂzjuﬁlu l

TALRUALUL
dauanuglumsinidaadsdnll

dmfuneineiduiesdvanavestiadinisdesns uniafnmiladunisieansnismans 4
ﬁﬂﬁ’ﬂdﬂﬁw@ﬁi@miﬁmau‘m%@mamﬁmfmzﬁummﬂméﬁinﬂudifavl,si fetsznevudandautlaftung
fnenananeewlall (Live Streaming) ﬂf]@‘%"iqmmﬁ%ﬁmm‘%a mﬁmmimqﬂﬂ@‘ﬁ'ﬁ?ﬂw%wmmqmm
Anvulmdaaine mema?mLzﬁum?mﬂﬁqa@uﬂ@amummnﬁﬂﬁ@n (TikTok) TAgINANIINARDL
muuﬁg’]ui:qfhﬂ@ﬁ’ﬂﬁmmq%\i 4 piquals é’quﬁ%m’%waﬁi@ﬂﬂiﬁmﬁu%%mmﬁjﬁim lunsAnn
pSaialanansnifiuousay d fiRendeuiadnmilaseidavanasanisindulagedisiin ¢
femanfumsinemninssumadlaiuderasdiislnauuunanvlefuRnfenifiernacaidilaidu
mamadlniude uandunienisindulateldadonuasdmaumnnded

daiauawuzlumsiszanald

HAMUNIIINNIIFAIAYNTANINNGINA ﬁﬂmimmmﬁ@ﬁwmﬁiﬁ@mmmﬂﬁ@u@@’mm@mi
AnmlliRunagninisnismannliisenadesiunguidmanevieseteanagns sl iensziu
seneicluszesAunazsazen W thanandaeeyladiteuantnsTuduvientesdauan thiaue
wususisenARSad s fasBurgeues s

fRfuNAiuTIalszaduaesising lumsilnfudaneafunansosfidsuems fulna
pasliRasnusalumniensudeyatnagns Antndeyaethseud ieildandumienisnann
V”ch%’mmiﬁw,l,@:zgmmw wazndasniginevnniuddienilnadieidsensuazamnm
denansenusiadeniels

@



219813 NAFNARIL3TFY TR 28 a1TUT 3 (Fueneu - §usAN 2567)

a

uﬁé’mmm"ﬁLﬁuqmimﬂmmﬁmmmmmﬁﬁm%’m nanMIANE TN At
inlseanlunisdszanduiusluduslnaunanguassminiedunseaean1sListnAnA RS uafasy
mmimﬂé’mmgmumhishumﬁmm souteaunsndanldtasmisnisdnananaasaulail
ﬁanuWQLﬂumm‘iﬁ@ﬂa‘:fmﬁuﬁuﬂﬁéﬂumwﬁﬂio’ﬂw‘mxL‘ﬂwﬂ'mmqm?ﬁ@maﬁﬁﬂa‘:am%mw
LL@zLﬁﬁqmjmﬂum%\‘mw,l,wamwm'uﬁﬂﬁ@ﬂLL@&%@Namﬁmeﬁm‘%ummﬂﬁﬂﬂwm\mq’uLﬂmufm

UFTTUIUNTH

Dudovskiy, J. (n.d.). Consumer Decision Making Process. https://research-methodology.
net/consumer-decision-making-process/

International Food Information Council. (2020). Food & Health Survey. https://foodinsight.org/wp-
content/uploads/2020/06/IFIC-Food-and-Health-Survey-2020.pdf

Kotler P. & Keller K.L. (2012). Marketing Management, 14th ed. Pearson education, New Jersey.

Pradhan, B. (2009). Retailing Management 3rd edition. Tata McGraw-Hill Education.

SUNANININN. (2565). Health and Wellness 8nuils Mega Trend lausv gifzznavnising
tiunagnseeels? asnalagusinagnaa. https://www.bangkokbanksme.com/en/7sme1-
health-and-wellness-mega-trend-grows-strong

ANINIIUNBINUATUAUNNIAFINATNGINN. (2565). SUaITANINGININANINe 1] 2566.
https://resourcecenter.thaihealth.or.th/files/696/Book%20-%20Thaihealthwatch-2023.pdf

Kanokjun. (2566). 41495 uAmAasgsAaus TikTok Shop nq 15 A1usauas lueideasiuasn
1aen s https://workpointtoday.com/the-number-of-stores-and-businesses-on-tiktok-shop-
has-surpassed-15-million-in-southeast-asia/.

PPTV Online. (2565). ma1aamaiasuiniay 8 uiiudau aulngeenaigsauasiinainm.
https://www.pptvhd36.com/news/%E0%B9%80%E0%B8%A8%E0%B8%A3%E0%B8%
A9%E0%B8%90%E0%B8%81%E0%B8%B4%E0%B8%88/179358



983N AFANERIL3TFY T 28 aTTuf 3 (Rueneu - §uAN 2567)

[ nuaFmil Wi w0 29 - 43 ]

.ﬁg

2%

2N

AN lSAtNgEIRazAN N AssaINMS IEalulatimsdasns
[ a
ANNLTIURs L ANauTRIAUR LN

The Innocence Surrounding Virtual Reality Technology in Communication
and lts Risks among Thais

nuasmd nfm”l,wm@ BamFeyeynen mazamAamans 3aInNInivIINgAg.
WUN ARRNEN. AUENITNI9TTINTUINANIAIN IO TN AL
Kamonrat Kijrungpaisarn. Ph.D. Candidate, Faculty of Communication Arts, Chulalongkorn University.
Phnom Kleechaya. Chula Unisearch, Chulalongkorn University
Email: wanjeab.k@gmail.com, phnom.k@chula.ac.th
Received: 29 March 2024 ; Revised: 1 April 2024 ; Accepted: 11 May 2024
UNARED
e ced a o 4 o Y o

NBdeRIRgUseasANeat s AN RReNa LazANdENAINNT I maTulaEinnsReansAanu
Wuasuaiiew Idszidotainiddudagnninsdaedsnimeaaauuaziszifiu (Test and Evaluation)
Tnaa¥railammanuiiluasadlan (Virtual Reality Content) NeiLANNMINANAS FIULEI 1nNN3
naryiesasunluwdiveaniiladndazimuuuasnuiadiumags was g sauntsiaadaug

A 1 = '8 = o v ¥ K dyll a ) ai 1% 5 o I
wevizaldiaeldians ang 18-59 T auau 13 au lAdndailamanuiiluasaaiaunainaaiusnainai

¥
aad A

ududenflutiasndnunlas uasdunenldangidnsanidandsainauiiiani

nansadpaglladn fidndaunismdaiiannlfinasarainnisldnenfiaadinnuiuazilszaunisnl

al
7

Aeafuiendreudretien Mauilusfausn 1 Wluszazinanlaiu delsinszmindennudnouas
nanITNLYaeNTAuAnlanantin mﬁmmmmmmmmfammmLﬂmmmmmmnmmu”l.ﬂmu
nvie i Tupufindaiesquuss dreilidu ndaeanugs snidseauuzd §ldondeddszaunisal
lunsldmalulaiRendluunnin prsfansunieuniton smuiepamlzduanadasiananszny
maanlanazinmeieumesadulaldnalulainsdessemilussuadeuiiedhiotensig l
mdAty: Anudlussaaiion, 3805, Anul5iAean, Ansdes

au Ia = A algd o & @ A P Y o ca .
unANNIee i ludIuuliaaingdnubisas L'VIHT'NT@ﬂmiﬂ’ﬂﬂ’]iﬂ’ﬂNLﬂN’Qi’dLﬂﬂ’ﬂuLlﬂ5ﬂ1’1Ni’ﬂﬂgﬂ’]dﬂ@ﬂﬂﬂl’ﬂiﬂuvlﬂﬂ Tne nuasn nqqql‘wma

ARevangaslinArmansariindn auzlnamans, aniaansaluwianense Tnedl sasmansiaisd aswun adaen Wuaiansdidsnmn



o

AN AR ARIIAL T 28 21TUT 3 (Mugneu - §anA 2567)

Abstract

The research aims to elucidate the state of innocence and the risks of using virtual reality
communication technology (VR). It employs qualitative research methodology, utilizing test and evaluation
technigues, and develop virtual reality content (VR content) depicting fear and excitement. Specifically,
the VR content involves adventurous river rafting to escape from the giant fish and walking across the
bridge to cross high ravine. 13 Research participants, aged between 18 and 59, who have or have not
previously used VR, accessed the aforementioned VR content through VR glasses in a spacious room.
In-depth interviews were conducted with the research participants after completing the content testing.

The research findings indicate that the participants have minimal experience and
knowledge about VR, with being first-time users who have used VR for a relatively short period.
Consequently, they exhibit a lack of awareness regarding the psychological risks and impacts
associated with VR. The perception of risk associated with VR content varies depending on
individual backgrounds. For example, individuals may fear violence, be non-swimmers, or
have a fear of heights. The research suggests that users with limited experience in using VR
technology should consider the type of content, as well as evaluate the psychological and
physical impacts before deciding to utilize VR communication technology to access various content.

Keywords: Virtual Reality, VR, Innocence, Risk
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Abstract
The purpose of this research was to study; 1) the purchasing behavior of online products via online
applications, 2) online marketing mix, and 3) purchasing decisions after the COVID-19 pandemic in Tak
Province. A sample of 400 people was chosen by purposive sampling and questionnaires were used
as a tool to collect data. The statistics used to analyze the collected data were frequency, percentage,
arithmetic mean, standard deviation and multiple regression analysis. The results were as follows:
1) The purchasing behavior found that; fashion products, cosmetics, and computer equip-
ment were ordered through Lazada and Shopee applications because of convenience. Con-
sumers purchased online products 1 - 2 times per month with 1 - 2 items per time and spent
100 - 300 baht per time. Payment methods included cash on delivery and via bank transfer.
2) Online marketing mix found that; product variety, quality, affordable prices, convenience of
ordering, fast and accurate delivery, were important for consumers. Additionally, they also focused
on continuous marketing campaign, giving advice, solving problems, and persona data protection.
3) The decision to purchase products found that; COVID-19 situation and news via media
related to disease outbreaks has played an important role in influencing consumers decision to
purchase products through online applications. Moreover, consumers believed that online shop-
ping could reduce the risk of epidemics. So, they kept continuing online applications shopping.
4) The influence of the online marketing mixes on the decision to purchase products
through online applications found that; only online marketing promotion and protecting per-
sonal data influenced consumers purchase decision through online applications at a sta-
tistical significance level of 0.05 and 0.01 respectively. On the other hand, product, price,
distribution channels and personal service have no influence on purchasing decisions.

Keywords: Purchasing Behavior, Online Marketing Mix, Application, Purchase Decisions, Covid-19
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Abstract

Research on Values and meanings of Tai Lue woven fabrics from cultural capital by integrat-
ed marketing communication of woven fabric group at Ban Kluay Luang Phatthana, Kluay Phae
Sub-district, Mueang District, Lampang Province. This is a aqualitative research. The research
aimed: 1) to study the wisdom and belief in weaving cloth in the Buddhist scriptures of the Tai Lue
people, Ban Kluay Luang Pattana, Kluay Phae Sub-district, Muang District, Lampang Province;
2) to continue the weaving pattern used in Tai Lue Buddhism, Ban Kluai Luang Pattana, Kluai
Phae Sub-district, Mueang District, Lampang Province; 3) to reproduce the process of inheritance
and conservation of Thai Lue weaving fabrics, Ban Kluai Luang Pattana, Kluai Phae Sub-district,
Mueang District, Lampang Province; and 4) to synthesize 2 projects of knowledge in continuation
of the preservation of woven fabrics in Buddhist scriptures and integrated marketing promotion
of Tai Lue people, Ban Kluai Luang Pattana, Kluai Phae Sub-district, Mueang District, Lampang
Province. The sample group studied was 20 people of Ban Kluay Luang Phatthana weaving group,
Ban Kluai Luang Pattana, Kluai Phae Sub-district, Muang District, Lampang Province, 2 wisdom
teachers, 3 community philosophers, 5 seniors and 10 members of the weaving group. Research
tools used were participatory operational processes along with in-depth interviews, group discus-
sion forum, small group meeting participant and non-participant observation.

The results showed that: 1) Wisdom and beliefs about weaving cloth in the Buddhist scriptures
of the Tai Lue people are unique identity which has religious principles of Buddhism, Sangkha-
hawatthu 4, which are charity, giving, sacrifice, sharing for the benefit of others, help cultivate a
person who is not selfish, generosity and sharing, and Phokhaphakhaphak 4 is the allocation of
money in spending into 4 parts. 2) There is a continuation of the weaving pattern used in Buddhism
by transmitting through religious narratives and a set of wisdom knowledge about weaving way
of life. 3) There is a process of cultural reproduction through the 12-month tradition and forming
an integrated offline and online marketing plan through Facebook page and Line application. 4)
Knowledge gained from inheritance and existence through the process of transferring knowledge
to the community and pushing for local curriculum through teaching short courses with participation
with homes, temples, and schools, in continuation of sustainable way of life wisdom.

Keywords : Cultural capital, Values and meanings of Tai Lue woven fabrics, Integrated marketing

communication
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Abstract

This study delves into Hollywood film audiences’ perceptions of deepfakes, specifically how
they influence the perceived authenticity of content featuring these manipulated visuals. Building
on industry-specific authenticity components defined by Nunes et al. (2021 : 1-20), this study
explores audience perceptions of deepfaked content in Hollywood films advertisements and
identifies key sentiments influencing the audience’s perception of authenticity in deepfaked
content. Two approaches were employed. First, comment data was scraped from YouTube
advertisements of six chosen films featuring deepfaked characters. Second, interviews
were conducted with fifty participants. Findings from both datasets were then compared.

The research reveals that deepfakes can create a sense of authenticity, particularly when
eliciting emotional responses and honoring the original actors’ legacy. However, the effectiveness
hinges on execution quality and individual viewer perception. Both data sources yielded consistent
results regarding perceptions of Accuracy, Connectedness, Integrity, and Originality. In simpler
terms, audiences exhibited tolerance for deepfakes in these areas. Interestingly, the interview data
diverged from scraped comments regarding Legitimacy (authorized use of character likeness)
and Proficiency (technical mastery). Legitimacy was validated by scraped data but not interviews,
while neither source validated Proficiency.

This study offers valuable insights for filmmakers, visual effects studios, and audiences alike.
For filmmakers, the research sheds light on audience perceptions of deepfakes, allowing them
to make informed decisions about incorporating this technology. It highlights the importance of
high-quality execution and respecting the legacy of the characters being portrayed. For visual effects

studios, the study provides valuable feedback on audience expectations regarding deepfakes.
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This can guide them in their efforts to refine and perfect the technology to achieve a more con-
vincing level of authenticity. For audiences, the research fosters a deeper understanding of how
deepfakes can influence their perceptions. It encourages a more critical viewing experience,
prompting them to question the authenticity of what they see on screen. Overall, this research
paves the way for a more nuanced understanding of deepfakes in the film industry. By recognizing
their potential to create emotional connection while acknowledging the limitations in achieving true
authenticity, all stakeholders can work towards a future where deepfakes are used responsibly
and effectively in storytelling.

Keywords : Deepfake, flm advertising, audience perception, authenticity, Hollywood movies

Background of the Study

Hollywood is witnessing a revolution in performance with the emergence of deepfakes. These
hyper-realistic digital avatars, powered by Artificial Intelligence (Al), are blurring the lines between
traditional acting and digital manipulation (Somers, 2020). Deepfakes can seamlessly alter an
actor’s appearance, replace dialogue, or even remove background noise, offering cost-effective
solutions for filmmakers. Deepfakes leverage Al to create highly realistic alterations of videos or
photos. They can replace a person’s face entirely, modify an existing performance, or even craft
completely synthetic actors. The control over deepfakes can vary, allowing for animator or actor
control through motion capture, or even independent generation based on prompts. Deepfakes
owe their rise to advancements in Generative Adversarial Networks (GANs), a type of Al that can
create realistic images, as showcased in a seminal 2014 paper (Goodfellow et al., 2014). While
initially requiring expensive hardware, Hollywood quickly saw the potential. One early example is
the use of deepfakes (or a combination of deepfakes and CGlI) to complete scenes featuring the
late Paul Walker in the 2015 movie Furious 7.

Traditionally, audiences craved genuine portrayals, evidenced by the acclaim for Heath Ledger’s
iconic Joker (Oscars, 2009). However, Hollywood’s embrace of deepfakes — Al-powered digital
actors — raises questions about authenticity. This shift is driven partly by deepfakes’ economic
benefits. The 2023 Screen Actors Guild strike exposed a deep divide. Actors protested the loss
of control over their likenesses with deepfakes, highlighting a disconnect with the industry. While
their concerns were valid, audience empathy remained low (Leger, 2023). This suggests studios
may prioritize cost-efficiency over actors. The rise of deepfakes challenges traditional notions of
authenticity in film advertising. Movies like Warner Bros.” Aquaman: The Lost Kingdom (2023)
seamlessly blend deepfakes and CGl, blurring the lines between live-action and animation (Warner
Brothers Ent., 2023). This raises the question: can deepfakes achieve authenticity, and how do
audiences perceive synthetic elements in marketing compared to traditional content? This study
aims to analyze the perceived authenticity of deepfakes in Hollywood film advertising and explore

how audiences react to synthetic content alongside traditionally flmed material.
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Research Objectives

This study delves into the complexities of audience experience with deepfaked film advertisements,
guided by two core objectives: to explore the degree to which deepfakes replicate the elements
traditionally associated with authenticity in film acting; and to investigate the key sentiments that
shape audience perception of authenticity when presented with deepfaked content.

The research focuses specifically on deepfakes within Hollywood film advertising.
Data was drawn from publicly available YouTube comments in North America, alongside
in-depth interviews with Rangsit University alumni in Thailand. The study intentionally avoids
an overly broad historical analysis of deepfakes, relying on the context established earlier.
The research concentrates on the immediate and direct perceptions of audiences regarding

authenticity in deepfaked Hollywood film advertisements.

Literature Review

This review explores the current understanding of deepfakes within the film industry, focusing
on theirimpact on audience perceptions of authenticity. Several studies provide foundational knowl-
edge about deepfakes themselves. Several studies explore the technical aspects of technology,
outlining its creation processes, potential benefits, and inherent risks (Abdulreda and Obaid, 2022
. 745-755; Mahmud et al., 2023 : 13-23; Westerlund, 2019 : 40-53). These studies highlight the
potential for deepfakes to be misused for malicious purposes, such as spreading misinformation
or damaging reputations. Furthermore, they emphasize the need for ongoing development of
detection methods and regulations to mitigate these threats.

The review of literature also found studies that delve into the psychological impact of deep-
fakes on audiences. Studies by Murphy et al. (2023 : 1-19 ) and Murphy & Flynn (2022 : 480-492)
suggest that deepfakes might not be inherently more likely to distort memories compared to other
forms of media, such as text descriptions. However, their findings also reveal a sense of unease
among audiences regarding deepfakes. Participants expressed concerns about the technology’s
potential to disrupt the shared social experience of film and erode artistic integrity Murphy et al.,
2023 : 1-19 ; Murphy & Flynn, 2022 : 480-492).

While significant research explores the potential for misuse of deepfakes in areas like us-
er-generated content, malicious impersonations in pornography, and political propaganda, ethical
concerns extend beyond these well-documented issues. Deepfakes also raise questions about
their responsible use in educational contexts, particularly documentary flmmaking. Lees (2023 :
1-22) delves into the specific use of deepfakes within documentary flmmaking and raises critical
ethical questions about the manipulation of reality in factual presentations. The ability to seam-
lessly alter voices or faces in documentaries using deepfakes creates tension between artistic
expression and the flmmaker’s obligation to represent truth. Lees’ work highlights the need for a

deeper conversation about the ethical boundaries surrounding deepfake usage in documentaries.

©
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While existing literature offers valuable insights into deepfakes and their potential societal and
ethical implications, a significant knowledge gap remains. Although Bode et al. (2021 : 849-854)
provide a compelling discussion on the broader ramifications of deepfakes in fim, and Jin et al.
(2023) investigate external factors influencing the believability of deepfakes, a more nuanced
understanding of how audiences specifically evaluate the authenticity and emotional engagement

of deepfakes within film narratives or advertising is lacking.

Research Objectives
1. Toinvestigate whether deepfake technology can replicate the impact of authentic media.
2. To identify key sentiments influencing the audience’s perception of authenticity in

deepfaked content.

Research methods

The research used a two-step approach.

In the first step, 100 public comments were collected and analyzed from YouTube trailers
featuring deepfakes in five flms: Central Intelligence (2016), Guardians of the Galaxy Vol. 2 (2017),
Rogue One: A Star Wars Story (2016) featuring deepfakes of both Carrie Fisher and Peter Cushing,
and The Irishman (2019). The Dark Knight (2008) was added to serve as a control (no deepfakes)
and was included as a standalone reference of human authenticity in Hollywood film trailers to
allow a comparison of results; therefore, its 100 users and 65 participants were not counted in the
overall totals or used for sentiment analysis.

The 100 primary comments from users located specifically in North America (by utilizing a
Virtual Private Network (VPN) to alter the researchers’ location and gain access to YouTube’s
North American region) from each of the selected fim trailer to gather audience sentiment data.
Usernames were anonymized and their comments categorized based on their perception of the
deepfakes’ authenticity using a modified authenticity framework. Comments were then coded with
“+" for validation, “-” for invalidation, and left blank for those not directly related to the deepfakes.

The researchers employed a specific coding method to analyze the data. This method, called
Initial Coding, is a core principle of Constructivist Grounded Theory (CGT). It involves breaking
down the comments into smaller parts and assigning codes based on their content. Each new
piece of data is examined for potential new codes, allowing the coding scheme to evolve as
the analysis progresses. Specifically, the researchers identified keywords that expressed either
validating or invalidating opinions towards the deepfakes. They then calculated the proportion
of comments falling into each category. This initial coding ensured a close connection between
the raw data and the analysis, laying the groundwork for further exploration. It's important to note
that comments could be coded into multiple categories, but comments that lacked any explicit
validation or invalidation of the deepfakes were excluded. For instance, comments praising the
use of deepfakes without mentioning reasons were not categorized. This resulted in a final set of

289 comments out of the initial 500 scraped comments.
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The next step of the research involved in-depth interviews. Researchers interviewed 50
alumni students from Rangsit University, specifically targeting those who had watched at least 3
Hollywood fims. These interviews aimed to validate or challenge the same authenticity aspects
identified in the comment analysis. To gain deeper insights, participants answered a series
of Yes/No questions followed by open-ended discussions to explore their thought processes
and reasoning. Interestingly, to ensure participant comfort, the researchers opted for typed
summaries of interview responses instead of recordings. This choice reflects research by Naun-
heim et al. (2023) suggesting many people dislike being recorded. To maintain accuracy, these
summaries were read back to participants for verification and correction. Then the interview
data was compared with the comment analysis. The researchers were particularly interest-
ed in uncovering any discrepancies in audience perception between viewing authentic and
deepfaked content.Specifically, they wanted to see if the audience’s validation or invalidation
of specific authenticity elements changed based on their awareness of the deepfakes. Addi-
tionally, they compared how these authenticity measurements differed between audiences

who believed they were watching real actors and those who knew the actors were deepfakes.

Research Findings

1. The data scraping and analysis results

The results of the anonymized user comments were marked with ‘+’ for validation, ‘-’ for inval-
idation, and left blank for non-participants and were categorized into six authenticity components
(Nunes et al., 2021 : 1-20):

Accuracy: Perception of Truthful Representation - Both humans and deepfakes need to be
perceived as accurately portraying the character.

Connectedness: Engagement and Transformation - Audiences need to feel engaged and
emotionally invested with the character, regardless of whether it's a human or a deepfake.

Integrity: Motivations and Quality - For humans, audiences need to believe the actor was the
right choice for the role. For deepfakes, audiences shouldn’t perceive financial gain compromising
the performance quality.

Legitimacy: Alignment with Expectations - Both humans and deepfakes need to fit within the
audience’s expectations for the type of film and acting style.

Originality: Novelty and Uniqueness - For deepfakes, the audience should perceive a sense
of novelty or a unique approach. For humans, originality relates to the performance itself, not the
actor.

Proficiency: Skill and Expertise - Both humans and deepfakes need to appear believable and
well-crafted. For audiences with no prior knowledge of deepfakes, the performance should be
seamless.

According to Table 1, the sentiments extracted from the scraped comments data reveal
that among the six constructs of authenticity, Connectedness received the highest validation,

followed by Accuracy, Legitimacy, Proficiency, Originality, and Integrity, in descending order.

©,
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Table 1 The categorization of users’ sentiments
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2. The interview results
The interview results indicate that the participants validated the Originality of the
deepfaked advertising of Hollywood fims the most, followed by Connectedness, Integrity, Accuracy,

Legitimacy, and Proficiency respectively (See Table 2).

Table 2 The interview results from the initial coding of 50 participant’s sentiments

Comporsnts of authenthoity
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Yakdation

rraEer

P Ly

In this final step, the data derived from the scraping and coding step was compared with
the interview data to identify fulflled components of authenticity and unveil underlying themes
and connections. Intriguingly, the interview group exhibited a minimal 3.1 percent invalidation in
Integrity, whereas scraped data revealed 5.7 percent and 12.4 percent invalidation in Accuracy
and Proficiency, respectively. Interviews further elucidated varying invalidation rates, ranging from
16 percent for Originality to a substantial 74 percent for Proficiency.

The overall comparison results indicate that deepfakes were perceived as more authentic
than not, aligning with the initial coding of scraped comments. The element of nostalgia, which
is a common theme in scraped data, was not prominently reflected in the interview results, while
opinions about the mixed quality of deepfakes and stronger emotional responses to deepfakes

portraying deceased actors persisted.
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Conclusion

The study uncovered nuanced insights that shed light on the complex relationship between
audiences, deepfakes, and genuine actors. Firstly, deepfakes possess the capability to instill a
sense of authenticity, particularly when they evoke emotional responses and pay homage to the
legacies of original actors. However, the degree of effectiveness is contingent upon the quality of
execution and the subjective perceptions of the audience. Interestingly, two aspects — Legitimacy
and Proficiency —weren'’t validated by the interviewees, suggesting a more nuanced view of these
elements. However, audiences seemed willing to overlook these concerns in favor of a generally
positive experience, though perhaps not quite as authentic as with real actors.

Both scraped data and interviews affirmed the fulfllment of Accuracy and Connected-
ness. Although deepfaked characters aligned with storyline expectations, emphasizing their
identifiability akin to human counterparts, the invalidating group expressed concerns about
stiffness, animation, and lack of authentic emotion, suggesting potential advancements in
deepfake technology could reduce this group. In terms of Integrity, the data comparison
findings affirmed that deepfakes met this authenticity criterion. Audiences favored digital rep-
resentations of deceased or de-aged actors,with concerns about proficiency not prominently
recognized. The invalidating group’s sentiment was largely a general dislike for deepfakes, indi-
cating potential persistence unless Hollywood addresses proficiency and disclosure concerns.

Meanwhile, the interview group did not perceive deepfakes as legitimate, but there could be
a temporal shift in this perception as deepfake technology becomes more commonplace globally.
Invalidating sentiments in Legitimacy often described the usual, weird, or uncanny nature of deep-
fakes. Audiences also perceived deepfakes to be original, as expressed with the sentiments of
novelty, unigueness, and innovation among validating members. However, the sustainability of this
component in ensuring authenticity may hinge on continuous innovation. Invalidating sentiments
often expressed encountering similar phenomena previously. Finally, both scraped data and inter-
views concurred that deepfakes failed to meet the Proficiency criterion due to quality issues and
conspicuous artificial elements, indicating potential immediate reduction in the invalidating group.
However, the persistence of this group is speculated, attributing it to Hollywood'’s reluctance to
adopt the latest deepfake technology despite access and budgetary capabilities. While genuine
actors consistently provided overwhelmingly authentic experiences, deepfakes presented a more
authentic-than-not encounter.

Despite concerns related to technical flaws or ethical considerations surrounding deepfake
technology, audiences consistently prioritized their connection to the characters, irrespective of
the medium used for portrayal. The findings underscore a noteworthy phenomenon—audiences
form deep connections with characters, regardless of whether they are portrayed by deepfakes

or authentic actors.

@
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Discussion

Based on the results of this research, there are two key aspects of deepfakes in film that the
researchers would like to discuss: Respecting Legacy and Audience Connection, and Balancing
Innovation and Ethics.

(1) Respecting Legacy and Audience Connection

The study explored the complex relationship between deepfakes and audience perception
in ilm. While a positive correlation emerged between deepfakes’ effectiveness and respect for
the original actor’s legacy (Facia, 2023), it's important to note this doesn’t imply causation. The
importance of clear disclosure was paramount, especially when portraying deceased actors. This
finding underscores the need for respectful handling of an actor’s legacy. Additionally, the study
suggests audiences may prioritize their emotional connection to characters over the technology
used to portray them. This was evident in the positive audience reaction to the late Paul Walker’s
digitally recreated scenes in Furious 7 (2015), despite the use of Al and CGI. However, ethical
concerns remain. The use of deepfakes for posthumous performances raises questions about
image ownership and consent. While audience opinion on deepfakes is divided, there’s a general
concern about misuse and societal disruption.

(2) Balancing Innovation and Ethics

Our study emphasizes the need for responsible and thoughtful integration of deepfakes in film.
Striking a delicate balance between innovation and ethical considerations is crucial. The findings
suggest audiences may prioritize character connection over differentiating between deepfakes
and human actors. Despite varying opinions on deepfake realism, a strong emotional connection
to characters was consistently reported. This could lead to further ethical considerations when
using deepfakes to recreate deceased actors, potentially evoking stronger emotional responses.
However, a study found that our society is unprepared for the emergence of deepfakes at any
level and the significant consequences have yet to materialize owing to the nascent stage of
development in deepfake technology (Karnouskos, 2020 : 138-147). By maintaining a balance
between technological advancements and ethical considerations, we can harness the potential of

deepfakes while mitigating potential risks and safeguarding the integrity of cinematic storytelling.

Limitations

This study acknowledges some limitations that warrant further exploration. The data which
primarily came from Rangsit University alumni and YouTube comments in North America may limit
the applicability of indings to a broader, more diverse audience. Cultural contexts and values can
significantly influence perceptions of authenticity, so audience interpretations might differ across
regions.

There is also a limitation in technological evolution. Focusing on current deepfake technology
may not capture future advancements or variations in quality. This could potentially affect the

accuracy of the long-term implications.
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In addition, the study’s focus on Hollywood film advertising, rather than the entire flm viewing
experience, might limit the generalizability of results, while the specific ilms chosen may not rep-

resent the full spectrum of genres or approaches to deepfakes within the film industry.

Suggestions

Future Directions : this study lays the groundwork for further exploration. Expanding data
collection beyond Rangsit University alumni to a wider demographic and geographic range would
provide a more comprehensive picture of audience perception. Additionally, revisiting this study
in the future could reveal how evolving deepfake technology shapes audience reactions. Future
research could also examine how deepfakes influence viewers within the context of a full film
experience and across different genres. Furthermore, the ethical implications of deepfakes warrant
urgent investigation by researchers and policymakers.

Impact and Conclusion : this research empowers viewers by fostering a deeper
understanding of how deepfakes can influence their perception of authenticity. It encourages
a more critical viewing experience, prompting viewers to question what they see on screen.
Recognizing both the potential for emotional connection and the limitations in achieving true
authenticity is crucial. This awareness empowers all stakeholders, including creators and
consumers, to work towards a future where deepfakes are used responsibly and effectively in

storytelling.
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Abstract

The objectives of this research were: 1) to explore the influence of social media message
factors on the decision-making regarding café services in the Bang Nam Phueng community,
Samut Prakan province, 2) to examine marketing communication strategies through social media for
purchasing decision on café services in the Bang Nam Phueng community, Samut Prakan province.
This study adopted a concurrent mixed-methods research design. The researcher employed a
questionnaire to collect data from a sample of 385 individuals and conducted in-depth interviews
with 15 key informants. The data were analyzed by using descriptive statistics: percentage, mean,
and standard deviation and inferential statistics: Pearson’s product moment correlation coefficient
and stepwise multiple regression.

The research results indicated that certain factors of social media message influence the
decision-making regarding café services in the Bang Nam Phueng community, Samut Prakan province,
at statistically significant levels of 0.01 and 0.05. There was a total of 5 dimensions ranked in order
of importance: physical evidence message (B=0.25), place message (B=0.21), people message
(B=0.19), promotion message (B=0.15), and process message (B=0.11). These 5 factors could
jointly predict the decision-making regarding café services in the Bang Nam Phueng community,
Samut Prakan province with a percentage of 36 (R2=0.36). However, the product message and
price message did not seem to influence the decision-making regarding the services. Additionally,
the marketing communication strategies through social media for purchasing decision on cafés
in the Bang Nam Phueng community, Samut Prakan province encompassed 8 key strategies:
informative, entertaining, remunerated, interactive, image and identity, empowering, trust-building,
and popularity and reputation strategies. Café proprietors in the Bang Nam Phueng community
of Samut Prakan province were recommended to concentrate their social media message on
cultivating an image of environmental sustainability. This endeavor entailed highlighting the café’s
ambiance and aesthetic elements, with a particular emphasis on natural greenery, aesthetic
appeal, and distinctive style. Furthermore, accentuating the café’s integration within the local
community might serve to augment consumers’ inclination towards availing themselves of its services.

Keywords: Marketing Communication, Social Media, Café, Community
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Abstract

The objective of this research study is to examine the learning strategies of Chinese
students enrolled in the Chinese-English program at the Faculty of International Studies,
Rangsit University. The researchers utilized a questionnaire as a data collection tool from a
sample group consisting of Chinese students enrolled in the Chinese-English program at the
Faculty of International Studies, Rangsit University, who registered in the academic year 2023,
totaling 100 individuals. The study results indicate that the majority of the sample group are
female, with an average age of 19 years old. The average foreign language study performance
of the majority of the sample group is a B grade, and they are mostly in their second year
of study. In summary, direct language learning strategies overall are at a high level, with an
average score of 3.48. When considering specific aspects, Compensation Strategies are at a
high level with an average score of 3.73, Cognitive Strategies are at a high level with an average
score of 3.45, and Memory Strategies are at a moderate level with an average score of 3.25.

Indirect language learning strategies overall are at a high level, with an average score of 4.24.
When considering specific aspects, Social Strategies are at a high level with an average score of 4.66,
Metacognitive Strategies are at a high level with an average score of 4.40, and Affective Strategies are
at a high level with an average score of 3.67. Considering both types of language learning strategies,
indirect language learning strategies overall are at a high level with an average score of 3.86. It was
found that the sample group predominantly utilizes indirect language learning strategies, with a highest
average score of 4.24, compared to direct language learning strategies with an average score of 3.48.

Furthermore, the hypothesis testing results indicate that the analysis of the hypothesis testing on
the difference between gender, age, and academic year found no significant difference in language
learning strategies. However, there were significant differences found in academic performance.

Keyword : Strategy, Learning, Foreign language
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Abstract

In the study, A Study of Romantic Comedies Films by Richard Curtis, the researcher used
textual analysis along with the concept of storytelling structure in films, and the concept of char-
acter design and personality based on romantic comedies written and directed by Richard Curtis.
Two of his works were selected for in-depth study: Love Actually (2003) and About Time (2013).

The study found that both flms had the following storytelling structure, character personality,
and character design as follows: 1) the plot is linear and chronological in steps based on Freytag’s
Pyramid, consisting of 1.1) Exposition, 1.2) Rising action, 1.3) Climax, 1.4) Falling action, and 1.5)
Conclusion. 2) the conflict was found to follow the content, with human-human, human-environment,
and human-self conflicts could be found. 3) the theme was presented with underlying ideas or themes
in various parts of the plot; 4) the perspective was different as in Love Actually, the third-person
perspective was used, while in About Time, the perspective was first-person; 5) regarding symbols,
there are symbolic communications through the dialogues, sound, picture, and other flm components;
6) regarding character types, there are importance, roles, duties, dimensions, and character change
characteristics based on their personalities. Each character will show their own personality, viewpoint,
and life just like real-life people; 7) regarding character design components, all the characters had
differences in terms of jobs, marital status, personal lives, and even physical, social, and mental
components, as seen in the main characters, and other characters depending on their importance
to the plot; 8) regarding the concept of romantic comedy, the plot and characterization concurred
with the concept of romantic comedy by J Gideon Sarantinos (2012) and Lana Schwartz (2020).

Keywords: Film, Narrative structure, Character, Richard Curtis
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Abstract

The objectives of the study were to explore 1) the cross-cultural communication abilities and
2) the cross-cultural adaptation methods of Chinese women in Thai-Chinese marriages within the
Thai social context. The research employs cross-cultural communication and adaptation concepts,
alongside related research. Itis a qualitative study, utilizing in-depth interviews with a cohort of 10
Chinese women married to Thai spouses. The methodology includes studying research, articles,
and various documents.

The findings reveal that several factors affecting the ability to communicate across cultures
for Chinese women married to Thai spouses include the Thai language, culture, daily life, spouse
or spouse’s family dynamics, lack of acceptance, and prejudice within Thai society. Additionally,
factors such as knowledge, understanding, attitude, emotion, and time play significant roles.
Chinese women married to Thai spouses demonstrate better cross-cultural communication skills
compared to those who are not married to Thai spouses. They engage in more profound, compre-
hensive, and open cross-cultural communication. Regarding methods for cross-cultural adaptation,
learning techniques are utilized to enhance understanding, including learning from one’s spouse,
other individuals in society, and various media sources, both Chinese and mainstream Thai media.
Chinese women seek communication and assistance from their spouses, offer advice, engage
in social groups with Thai individuals, and form networks with other Chinese women married to
Thai spouses. They also exhibit curiosity and interest in Thai culture. Advice or counseling is
provided for Chinese women not married to Thai spouses to encourage them to gain experience,
understanding, and acceptance. The ability to communicate across cultures and adapt to
cross-cultural marriages with Thai spouses facilitates understanding and cooperation between
Chinese women and Thai society, ultimately influencing the happiness and satisfaction within
marital relationships. Moreover, it enables Chinese women to recognize the value of and better
understand Thai culture.

Keywords: Cross-cultural adaptation, Chinese women, Thai-Chinese marriage
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Abstract

The objectives of this study were: 1) to examine the content of the messages 2) to investigate
the types of media and content formats used to present the messages, and 3) to examine the en-
gagement of the receivers with the content of the messages. The study employed a mixed-method
research approach combining qualitative and quantitative methods. Qualitative data was collected
through content analysis of the messages on the Facebook page “Pooddaimaipjee - w‘miﬁﬁﬂﬁé”.
Quantitative data was collected through the analysis of the receivers engagement with the content

and the content analysis.
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The results of the study found that the content issues, ranked from most to least, were as
follows: 1) Anntonia Porsild’s mannerisms during the Miss Universe 2023 pageant activities 2)
Jarucha Panmunee (Auntie Jee) live-streaming the situation of the Miss Universe 2023 pageant
and 3) the mannerisms of international beauty pageant contestants during the Miss Universe
2023 pageant. Regarding the selection of media for presenting the content, ranked from most to
least, were as follows: 1) still images 2) video clips, and 3) text. In terms of the content presenta-
tion format, ranked from most to least, were as follows: 1) short story content 2) content featuring
Jarucha Panmunee (Auntie Jee), and 3) news content. The audience’s engagement with the
content, ranked from most to least, was as follows: 1) A video clip of Anntonia Porsild singing
on the “Tour Ma Long” show, 2) A video clip of Jarucha Panmunee (Auntie Jee) presenting the
situation after the Miss Universe 2023 pageant, 3) A video clip of Anntonia Porsild participat-
ing in the celebratory parade for being the 1st runner-up in Miss Universe 2023 in Thailand.

Keywords: Pooddaimaipjee, Facebook Fanpage, Beauty Pageant
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Abstract

This study is a qualitative research aimed at (1) examining the visual composition of the Isra
Amantakul Award-winning news photographs, (2) analyzing the journalistic values of the Isra
Amantakul Award-winning news photographs, and (3) exploring the conveyed meanings through
the composition of these photographs, awarded by the “Thai Journalists Association.” The research
is guided by various concepts and theories, including photojournalism, journalistic values, the art
of photography, visual communication, and methodologies for analyzing journalistic photographs.
The researcher collected data from the Isra Amantakul Award-winning news photographs from
2008 to 2022 to analyze their visual composition, journalistic values, and conveyed meanings.

The research findings revealed that (1) the composition of the Isra Amantakul Award-winning
news photographs involves principles such as the rule of thirds, spatial organization, texture,
lines, repetition, framing, balance, and silhouette. These elements enhance the visual appeal and
deepen the conveyed meanings of the photographs. (2) The journalistic values in the Isra Aman-
takul Award-winning news photographs include proximity, prominence, oddity, human interest,
conflict, and impact, which are crucial in capturing the readers’ attention. (3) The signification
from the composition of these award-winning news photographs include the symbolic meanings
of the shapes and objects in the photographs, the implicit meanings derived from technical pho-
tographic language, the psychological implications of color, nonverbal communication through
facial expressions and body language, and the creation of binary oppositions.
Keywords : Artistic composition, news photography, the Isra Amantakul Award competition, the

Thai Journalists Association, journalistic values, and signification.
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Abstract
This research is a quantitative study aimed to identifying the marketing communication factors that
have influence on the decision-making of the first-year students in selecting to study at the College of
Communication Arts, Rangsit University. The study focuses on the first-year students who enrolled in
the S/2566 semester. A simple randomly sampling method was used from samples of 312 students.
Data was collected by using an online questionnaire and analyzed by using descriptive statistics
including frequency, percentage, mean, and standard deviation. The research findings were as follows:
1.The sample group consisted of females more than males, with most having completed high
school in the science-mathematics. The reason for selecting to study at the College of Communi-
cation Arts, Rangsit University, was that it offered courses that matched their interests.
2.Regarding media exposure related to the College of Communication Arts, it was found
that the sample group received most of the information of the College of Communication Arts for
deciding to enroll from the college’s website. They participated in the OPEN HOUSE and
educational guidance activities of the College of Communication Arts. The curriculum infor-
mation was used for making enrollment decisions. The sample group had opinion that the
college’s Facebook was the most suitable social media platform for communication, and
the most effective formats for conveying information were short film and advertisement fim.
3.Marketing communication factors influencing the decision to enroll in the College of
Communication Arts are, overall, at a high level, with an average score of 4.04. When
considering specific aspects, it was found that 3.1) Sales promotion communication has the
highest influence, with an average score of 4.24. The sample group indicated that the ability for
students to pay tuition fees in installments was the most influential factor in their decision-making.
3.2) Online media communication, with an average score of 4.04, revealed that the College of
Communication Arts and Rangsit University effectively communicate through online platforms
such as their website, Facebook, TikTok, Instagram, and Youtube. These platforms are easy
to understand, can be followed and search for information. 3.3) Event communication, with an
average score of 4.02, showed that the Open House helped students become familiar with the
College of Communication Arts, see the equipment, laboratories, and actual facilities. And 3.4)
Personal communication, with an average score of 3.85, highlighted that the reception and
admissions teams of the College of Communication Arts and Rangsit University effectively guided
and supported new students through both online and in-person application processes, respectively.

Keywords : Marketing Communication, Decision Making, Higher Education
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Abstract

A Study on the Impact of public relations strategy through social media affects the
decision-making process in event marketing among customer groups in Bangkok aims 1).
To study public relations strategy through social media in event marketing 2). To examine
the decision-making process for event marketing among customer groups in Bangkok 3). To
investigate the impact of public relations strategies through social media on the
decision-making process for event marketing among customer groups in Bangkok. The sample
for this study consists of 201 consumers of consumable goods, both male and female, from
Generation Y, aged between 28-44 years, residing in Bangkok. Questionnaires were used as the data
collection tool, and the data was analyzed using Pearson Product Moment Correlation statistics.

The results of the study reveal that 1). the sample group prioritizes public relations strat-
egy through social media in event marketing that the progress of organization’s network, with
an emphasis on publicizing organizational advancements to build customer confidence and
delivering beneficial information through social media. 2). the sample places the mostimportance on
post-service behavior, particularly how event marketing increases general customer awareness of the
products. 3). public relations strategy through social media impact on the decision-making process
for event marketing among customer groups in Bangkok, with statistical significance at the 0.01 level.
Keywords: public relations strategy, social media, decision-making process, event marketing,

customer groups
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25-30 T anuau 124 au AnwiluFeaas 61.7 nadnuseduioynss aauau 146 au Ay Seuay
72.6 uazdiselfadasaaan 15,001 — 30,000 U1 A1uau 119 Au Anwlufasas 59.2

19747 2 : LansARAtLazALdEULUNIATgIuTBNNAgNENITUsE AN LS I WReAIAN

r v
Pt gl dey e

Huﬂ'lm

raEnersee Lt eulea e

LA

Naas

AINANTNT 2 WU ﬂﬂﬂwﬁ’ﬂ’nﬂi:mﬁmﬁuﬁrﬂhuﬁ@ﬁqVm nnganetlusTAuNIN ( XBAR=
4.38,8.D.=0.323) Tmﬂﬂ@zmumi‘ﬁ'ﬁrﬁhm?w'ﬁmﬂ?iqm Hauauwiniu A nsuansauAnaun
N9LPTATINBIANT (XBAR =4.43, S.D. = 0.363 ) hazn1sliidayatnnans (XBAR =4.44,S.D. =
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Abstract

This research is aimed to study a context of Chong Jom market, problem, and a route of
communication for risk of health and disease via a opinion leader. Four stages of the study were
conducted; exploring, develop, pilot, evaluate and implement. Result found that the leader of
thought is a key person taking knowledge- message from healthcare providers to people living
in Chong Jom market (border of Thailand and Cambodia. Most of health information are Dengue
fever, hand-foot-and-mouth disease, tuberculosis, AIDS, influenza, diarrhea, bird flu, leprosy.
Mobile media were published as CD, spot, and pamphlets with bilingual languages. Before an
implement of the media, the study found 48.2% of people living there having knowledge of health,
and disease and increased to be 54.6% after the implementation. The positive attitude for good
health promotion and prevention is 71.7% and improved to be 97.4% after the implementation. The
one year before the implementation, attitude for good health promotion and prevention is 23% and
32.8% as after, significantly. The implementation of communication for risk of health and disease
via a opinion leader should be raised to reduce a risk of problem of the disease along the border.

Keywords: risk communication, health hazards, the trade market the frontier Thailand - Cambodia
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