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Abstract

The purposes of this research were (1) study the importance of marketing mix factors
and Consumers' Decisions to Purchase Bubble milk Tea Beverages in Lampang Province And
(2) study the marketing mix factors affecting consumers' decisions to purchase bubble milk
tea beverages in Lampang province. A purposive sampling was used to purposive sampling
of 385 people only who purchase bubble milk tea beverages in in Mueang District, Lampang
Province. The tool used in the study was questionnaires. Data was analyzed by descriptive
statistics such as percentage, mean and standard deviation, and inference statistics by
multiple regression analysis.

The research found that marketing mix factors had the overall level of importance at
the highest level with an average of 4.50. When considering each side, it was found that the
most important aspect consisted of price with the highest mean of 4.54, followed by
distribution channels with an average of 4.53, followed by the product with the highest
mean of 4.50 and marketing promotion with an average of 4.45. The decision to purchase
bubble milk tea beverages in Lampang with the highest level of importance with an average
of 4.45. As for the results of the analysis of marketing mix factors Affecting Consumers'
Decisions to Purchase Bubble Milk Tea Beverages in Lampang Province. It was found that the
marketing mix factors marketing promotion (B=.334), product aspect (B =.245), distribution
channel aspect (B =.225), price aspect (B =.160) Affecting Consumers' Decisions to Purchase
Bubble Milk Tea Beverages in Lampang Province statistically significant at .05

Keywords: Marketing Mix, Decision, Bubble Milk Tea
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