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(uses and gratifications)

Abstract

This article aims to present the program content distributed
across digital television. The total of 5,180 questionnaires was collected
in 5 regions of Thailand (central region, Bangkok and its suburbs, North,
South, North East and East). The data was analyzed utilizing structural
approach. The samples exposed to media content according to the social
structure, media structure and media system. The result exhibited that
the samples exposed to traditional and online media. They viewed the
content of broadcast everyday. Their favorite types of programs were
news and current affairs whereas live concert was disliked by most
of the viewers. Channel 3 HD (33 channel) was the most preferred
channel. To sum up, the viewers from different part of Thailand were
selective in programs' content according to their needs, attentions, social
and cultural context which could be explained by applying uses and
gratifications approach.
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