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Abstract

The fatherhood mindsets have been generally associated with
traditional roles of fathers as the primary financial provider. Nevertheless,
the new fathers’ roles in media have been portrayed in various definitions
and different modes of presentation. Especially, advertising has effectively
enacted to shape audiences’ perceptions and reflected the changing
role of fathers in society. It is questionable how Thai film commercials
represent the working roles and the family roles of fathers. The objective
of this study was to analyse the use of fatherhood stereotype presentation
including demographics background, character appearance, and roles
of fathers with children. A content analysis of 19 Thai internet films
indicated that advertising representation of father roles have destereotyped
as new male, detached from working role. Also, fathers were likely to
be shown as role shifting in which protecting, advising, and nurturing
their children. It was implied that Thai advertising lessened stereotypes

of fathers in order to overrule western patriarchy system.
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